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1.1 1NyonustovIuaUul

(GRI2-1, 2-3, 2-5, 2-6, 3-1, 3-2)

U BN 3310 91AR (UKBU) (“VGI” Ko “USBN”) Tanrns 1euAIUEITUITUUS=SNNUAIIAT 2557 ITuRULN IWodoans
58UNAU NAgNs N1sUSHISIANIS NS:UOUNISANITUINU WaNISANITUINUAIUAIUENEUMUUS:IRUADUEIEUND
AoWdAryseaLDdoulfidunnnindouna:ssne soufiuiios1891uAUANoKUNVeIWaNISANTUINUTUDAR
InesnodunUEIEuUs=91U 2568/69 aUUl DitloriAsouAaUNISANITUINUVOIUSENY TUFNUIFSUINY &JAU la:
danondow Tu¥ous=ndwAUN 1 1WWNBU 2568 T 31 TunAU 2569

NNSIANISIBIUAIUEIEUQUUT 1JulUmiuuonuna:unnsgnu GRI Sustainability Reporting Standards (GRI Standards)
BalidnsUs:10uUs: I SURDUUEANYENUAWENEUNIMUA 13 Us:Ifiu InswanisAiiununsaunauiiinisus:noussie
vouusdnd fuus:inAlng soufiuusdngeurinu q A VGI Dandounistiouinudosa: 50 a:0d1unelunisAouAU
NMsANITIUINU AdBIAWANISAITUINUANUEIAUIa:aIndouRUaIusTus1BuUAIUEIEUAUUT IFSunisnoudeau
[noymnsovaoudds:91n Lloyd’s Register Quality Assurance (LRQA) |\T\io§usa\mmugnﬁo\] AdWAUYSHU l1as
AOUUNIGetio BulioyaRlFsunisnsovdoundalull 2568/69 Us:nousios GRI 3, GRI 302-1, GRI 303-3, GRI 303-4,
GRI 303-5, GRI 305-1, GRI 305-2, GRI 305-3, GRI 306-3, GRI 306-4, GRI 306-5, GRI 403-9 1a: GRI 405-2

Ml shedunUgIduadUtiiIuNIsSWaNStUNIazoUIRAINEANUNSSUNISUSEN auleaunsnAnNunsa:IBunImUIRAU
|ﬁaoﬁufﬂsua§1\]§sﬁv NIsANAURIANINIS NNSUSKISAOUIZDY N1sAoUAUNIETU N1SASovaUNETU lazwanISAItUINU
vou VGI TAR https:/investor.vgi.co.th/th/document/annual-reports
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Ia=59AISNUAIKUISUAU 1 vadlanlunguonanknsside
MWEURS IazANUUUING faItiod JUUR 4 AoudSaikand
soufivnisus:idunasninugiananasius:=au “Aian”
(5 A9) reitiondudn 10 nendrTKIRuRnoLITuLUN
F1UANUEIEURTAUSUBIABOURDEIAUIA:EJI0AEOU
24IN9SY

nowdSnaznouBounlnsuIINWusTnsIa:gldou
[mdgnnnindou AolisuwangiugAcyRnnTK VGI finovu
NNA2WANNY anfnel VGI velKAIUIN9:8uAdIAURLN
WruulssnelkdAoulUAIa:Bangu wSouTuindou
nasANbuviuNeliransssuinuia AsuAlununisaia
aunondou N1sasIAUAINNEIAU 1a:NISWHAJUN
udnNssUoEWSUIALOU IWoasnNsiRulnoggdU
laAruAnsouInyudoulnidonnnindoulus::910

S1UUAOUEIEUUS:91T 2568/69 « 7



1.3 d8uNAU WUSNY la:ATUANDIANS

(GRI 2-23)
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1.4 VGI 3lnBdIfiu lla:nodlgnruni

(GRI 2-6)

VGI FAolIEusSNsiuNIsSnanAIiuy Offline-to-Online (“020”) TsaBudni
3lABaIAU (Ecosystem) ﬁ'augsru'na:ﬂsuouvsuunwamV\/oéu 3 sshanan _ '
Toin Qsﬁvﬁofuum”n (Advertising) ssNYUSNNSFHNUAINA (Digital Services) @ 9‘%‘
13:58N9NSINIIMUNY (Distribution) InausBng TynLarurgTunisidu
yuhmunisoaniuuds:aunisaiinulAingusina mouauasndufouns § s
vouunTuununia:IususisiosTsgBuantionanunilaw=6o (& VG I

Al NsiasuagwalnBalfuRnsounaUINaND DnnUs:audifionaulone
1UrurgdrAaryvoviusud 3 Us:nas Ingniswaiundunvannsgvoy
Ay 3 59 oglRUSENY d1uisnivnfiia:dins KiayaIBIWNANSSUVaY
gusna ieununlgeoniuunagnsninisnatnRasuassA Ibugn ia:

. - y Ll . SsipZotuun®
MOUAUBIADIUADINISVOIUINNISAAIATUNISaS1INISSUSTUIUSUAGUAN °

(Brand Awareness) Msa§waouduwusnunauidmung (Engagement) Tt
TJaufiunisAnaulaidonidauntndousnns (Conversion) [Rog1di

Us=ansnw 8alunsniiu useng udnouudulunisagiussavliiauln

nauATUwSaunuNsAtiviuUs:TosuingRodoulfidunnnauogugueiu

( ssfivdoluumun )

ssnedeluunnlus:uuvudiuoasu

S VGl Teisuansiunsushnsindavnodeluununlus:uuvudiuoasufnainknany
AseuAaununsAansarAnyiulAsesnIWWNSOUAIEU 84 and Téinn 24
anndran na: 7 anddousiovanglulasivigaisdiveo soufiv 23 and
Tuanudindeu la: 30 anndluanedsuw wsounyansiuvuousnIWNsouUNuaU
170 vuou foudeluuruinIwlivuinndn 3,600 Unu a:indoviudeninalu
sUuuva LCD uusnlwwiia:luantininngn 3,200 90 InaUAnunwiunisiingy
la-doansAuLisudotuanunlgusSNss:=uLVUAIUDaBLTUIRA-O U=V TIUSTNA
nnnauidnnung

ssnvdeluunnluonisdtineu

VG Tasuanslunisiugnwsdoluununiuannisdrininuniindovigonnis
dUnuuNeTANISIANISSOUNVAUNST 223 91A1s TUIVANSIINWUKIUAS
soulUdunenwluawsiunnnan 1,600 99 la=90USIaRUSOUT 370 90 Baausn
ns:=1eluuruia:dnguwininueawwrlaidugnuouuin

ssnvdoluuruinandy

FMITUNTSWIUUSEN Iwau U DIfy 91AR (Unsu) Ba0WuRdonsounauwun
AoUs:inA auisnivnfvgsudeluununiiuouuin gouas1annssudia:
MINUsUF Inogdus:-ansnw
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ssfian1sgas:IuNuUISiuan

N1elA USBN UNeN au1sNNSA BaiNu 91NA “BSS”
usnisés:Iiulusdiuusawladnazeauladuus:uuvuduuoasu
Ia:$UuANGUUNEN 9 Aods:ind Jeguubsuougfiounsisudn
Ia:=UnsIISUTNSoUIUSUATRIWLYUNGN 21 d1ulu TnelsuAnnidu
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suUiuu

gsfianwanwosuuentnUs:nuiigna:wanirurinwnisisu
n1gli USEN IIsuln IIAS 917R “RCare™
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novinAlulag ﬂSOUﬂauﬁ\]u’o\]m\] Business-to-Consumer (B2C)
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s‘sﬁoe‘!wﬁaﬁﬁﬁa

nNglé USEN ISUTN 1AB 9711RA “RCash™
gunsunsirusnsauidonueeulalfsosifaulnuausning
InauRUNUISNY d:nonaune asoniSo TnuusiAvnidoulvnis
TRaudonuunuIAy

C ssNIN1SInIINLNY )

ssneAUAnNa:WURTAIGBIwIcisg

nelA usEn gUides INasina 971MA (UKBu) “TURTLE”
1JuussnhiAuinegsonISolnLNItIULOUAIIUEAONAUNYIA:
AuANTAINGNAT Us:naulumoe 2 sshiaran [eiin sshesuAUan

§sN9IN1SIANISIUSUAIIA:NISATUUKATBIWARWOSL
N1/ USEN IsulN Tusid 91NA “RBytes™

Agussnananiuniun1sIngrutgduAiuugavnigoaulau

nlazoowlau %’msounaunwamvx/os’u e-Commerce SUUNOEYW robblt
nannate Ing1dugindnunewannourenniusuasudn Tenn b. t
WANANAFINSUANTIA0Y WANATUARIUAVAIWIA:ADIUIIW m , es
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INIUSURAFIN )

" nele USBN Uiodlod loanud $11n “BSSH”
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roalsArUAIVad VG

(GRI 2-6)

VGI UuiaounilonnaniissivegsoltiodwiunisasuwusinsBinagnsiia:n1sysruinisrouldnnuAogbsursyg
nalulwanwosussNvdoluurun §sNRUSNSANUAING la=ssNINsInTILNY Insnelsissivdeluurunnanved VGI Gu
US4 JuAdFIiUNISWALUNGaINuN1sUnIduedeluurunoguroltion IlonauausdsiondUounIsVeItnuuN
lazIUSUARNY « BnNunsdinsTzoyansTddneanNssAousSNISAUAIRAVaIUSTNG JarnliuSENg a1unsnuns:AU
msTRusMsdeluununiintuanAnguidnnuneia:ns=sulkgnAnddousounuiusudldiuniu

UoNINUSIaIWaliUSENG ausniNtawnAnssulazAoUEaLTIVaIUSINARMNSSNSSUFN 9 WAUUSNNSENS:RU SoUfi
USNSNNSITUBU 9 Bu9-8ouWrLNgUTaavedusEnd TuBganunguu a:rTiUSENG anunsnadnanissuSTuaUAD
(Awareness) d$19AMUAUWUSS:HIWAUANULUSINA (Engagement) ||a:ET\JmU'lsnns:r;"]uTﬁujuémnﬁoﬁumh§o
aunsigusnistinanAnlaRAsavU (Conversion)

TudouvessnaNisdndkung ustne IHDNsWauUNWaANATUrIa:USNISAnaNKanuIonoUaUDIAOAIIUADINISVOY
gusinA AunnsIkusNsEUANUANUUS:ULVUAIUoaBU NNSUSMISIANISIWURTA B IBawarisguuandsnIwwnTRioa
nsusHsInNsauAnlunannangiwanwesy la=n1sIrunuwaniuriINIUsUABULN ITugu Sniuusnisshs:iuved
VGI Uu §ugouaduiasussivodninniinelilnonistiusnisshs:iunuullidinuantknugusinadnsios

s 1 LAAONADAK D T
:ﬁaou\ﬂ ol ?#')mﬁ-?
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2.2 nsiddousounuyiddoulpide 17

2 3 ulgurena:idInuIENISWRIUN9EWEIEU 20
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nqsdszlﬁuﬁuéqﬁrgvoauans:nu) ~~~~~~~~~~~~~~~~~~~

2.1 nasus:iguds:=inung

(GRI 3-1)

VGI DmsUs:IBuUs=IRURDTuENArysuAoUEuguIduds:91
nnU InuWwonstunandederunielula:nieuoniAsounaw
Us:IfUADUIADY Wans=NU la=noumArdIvauidoulsidy
InoUeduneluls:=nousios A0WIFsY Tona llazwans:nu
NIASUINY &AW IA-Guiondou NeWINAVUINNSANITUIU
la=KouldAruAved VGI vu:Rdedun1uuenUs:nousioy
nusltivvevlan VeAnikuvadyidoulmdaneuan la:=Us:1Gu
AGudArysunoUgsdulugnanrnssuIRuonU [nans
Ussiguds:1udAnyTsnIGunISmIUKaNNISILUNGaENSANNW
n&o Double Materiality Principle duiduliuoAntunisus:iou
wans:NUIUUSUNVoATIDA&DU &UAU la:N1srnAURIa
(Environmental, Social and Governance 180 ESG) sione/{u
USENY Ia:wans:nuluuSUN ESG 9NAINSSUNaonny
KouldAruARDRoNaUTdoulsdids Inrurifunisus:iou

msﬁ’qn:nU|ﬁﬂ'[ou§unvaaeaﬁns) ~~~~~~~~~~~~~~~~~~~

VGI DN1sNuNaunissiiugIun1IssnavovadAns usunau

AOWIIBU NaznowdUWUSReuANsTneyldouliidunaon

HodldAruAn uenv Nl VGI dudiAs1KIuoltiuAWEIEUs=AUTan

Ia:uInsgIuaINaNoNIgNaIrNssUIosousouUs:IAUIU

AOUEIBURIRYoTEIAUSSAVIUSENY Ia:gjidoulsidy Tnuld

Uoﬁur‘ﬂﬁds:noumss:uUs:lﬁuéﬁﬁry Ton

« Uamsgaulunissneviuanna (Global Reporting Initiative h80
GRI Standards)

« ABUAIUEEIU (S&P Global ESG Indices)

« 650 MSCI (MSCI Index)

. 750 FTSE ESG (FTSE ESG Index)

« ANUNSSUNISINEOULNNSTIUNWUNEINOAIUEIEU
(Sustainability Accounting Standards Board 180 SASB)

« nudltivveulaniuginusing o AdnAryFossAvIugNaHNSSUIRUOU

VGI LJs:|Duﬂowuﬁwﬁmvoduans:nuﬁs:qk“) IngWISUI9INSAU
lazvouIvavadwans:nu len1anv:ifinwans:nu souiwans:nu
Aldanusniivlg uonvnd VGl GulAtnAOUARIFUVDJL BUosrY
(Expert Testing) UTW91sunUs:znounsUs:10UAIIUEIATYVOU
wans:nu

14 « usGn 330 971 (UKBU)
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UgaNANYAUADIUENEIU

WAaNS:NUSIBIININUANISUSHASADILIAUIOUANS
vou VG |\T\iaiﬁmmsndws:|ﬁuéwﬁm|haﬁﬁmgsrmms
nAuNsUs:ITUdFonoUIEsIVeIUSENd TETuNumnay

uoN9ING N1sUssIduUUs:IRURTUSEAYEIUADUEIEUT
SulfNuNsNouaeUlRYENOUADUINNKLIBNUNNEUDN
1a:10uns=UsuN1sASOUOETUNS:=UOUNNSUSHISADUIZEY
s:AUBVANSVaIUSENG Nl VGI Tadnidagarauds:idu
ADUoENANYAUAUENEU IngWRISTUNIINS-AULANS:NU
TnusouRUs:ISuInantosousEna InubAuNSsSUNISUSENG
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S&P Global

S&P Global

VGI Public Company Limited

Medi tertainment

Top 1%

Corporate Sustainability
Assessment (CSA) 2025 Score

82/100 faneriimm

VGITHsUNsansuaUIduUSINATAUEEU
duau 1 vadlan Tunguanainnssudo
NIWgURMS 1azA01uUUINY (PUB Media,
Movies & Entertainment) Ginsionuidutn 4
AOUAzIIUU 82/100 Ine S&P Global
Sustainability Yearbook 2025 la:gJnJ
daniu: “Top 1%” VOJ9MAIMNSSUIIN
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usgndauransniazikuiFeoiuls:inAlng
AlEsuNTsvausulus:AUT a:rouliifudy
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fultynnaduiondou NISWeUIANUNIWEDR
vougAuTuduAy n1a:N1sANItussnanIy
KanussBNAUNanG (Environmental, Social
and Governance 180 ESG) unogusioltiol

A

Thai Institute of Directors
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VG

VGl Public Company Limited (“The Company” or “VGI”) is deeply honoured and grateful to receive these
prestigious awards and recognitions. These accolades not only acknowledge our dedication and hard
work but also inspire us to continue striving for excellence. We accept them with sincere appreciation
and a renewed commitment to achieving even greater milestones.

S&P Global

VGI Public Company.

CERTIFIED

* %

Ranked the World’s most sustainable company within Certified as a member of the Thai Private Sector
the Media, Movies & Entertainment industry for Collective Action Against Corruption (CAC) since 2014.
the 4" consecutive years by S&P Global.

dnaududasuwaenulng
THAI INVESTORS ASSOCIATION

Thai Institute of Directors

Received an “Excellent” Corporate Governance Received 100 points in the 2025 Annual General Meeting
scoring for the 10" consecutive year in 2025 by (AGM) Checklist assessment, reflecting the Company’s
the Thai Institute of Directors (IOD). strong commitment to transparency, shareholder

engagement and the protection of shareholders’
rights in accordance with good corporate governance

principles.
bSi ISOAEC ISC/IEC
<y ZHm PEE()]
Information Security Privacy Information
Mznagement Management
v SET M S C I @ CERTIFIED CERTIFIED
Included into SET100 Index during Included in MSCI Global Small Received ISO 27001 and ISO
January to June 2026. Cap Indices for the 6" consecutive 27701 certifications, reinforcing
year by the Morgan Stanley Capital the effectiveness of its information
International (MSCI) index. security and personal data protection
management systems in line with
international standards.
4 )

Committed to achieving Net Zero by 2050, reinforcing VGI’s long-term
dedication to climate action and sustainable business practices.

Net Zero
20
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1.1 ABOUT THIS REPORT

(GRI2-1, 2-3, 2-5, 2-6, 3-1, 3-2)

VGI Public Company Limited (“VGI” or “the Company”) has been publishing an annual sustainability report since
2014 to communicate our vision, strategy, management, operational process, sustainability performance based on
material issues that are essential to all stakeholders and businesses, as well as to report the Company’s performance
progress in various dimensions. This FY 2025/26 Sustainability Report encompasses the Company’s economic, social
and environmental performance between April 1%, 2025 to March 31%, 2026.

The report has been prepared in accordance with the GRI Sustainability Reporting Standards (GRI Standards),
covering the evaluation of all 13 material sustainability issues, with performance results including the Company’s
business operations in Thailand, in addition to other subsidiaries in which VGI holds more than 50 percent of shares
and controlling interests. The social and environmental performance indicators disclosed in this Sustainability Report
have been thoroughly verified by the independent auditor Lloyd’s Register Quality Assurance (LRQA) in order to assure
comprehensive data collection, accuracy, completeness and reliability, with the data verified in FY 2025/26 including
GRI 3, GRI 302-1, GRI 303-3, GRI 303-4, GRI 303-5, GRI 305-1, GRI 305-2, GRI 305-3, GRI 306-3, GRI 306-4,
GRI 306-5, GRI 403-9 and GRI 405-2.

This Sustainability Report has been reviewed and approved by the Board of Directors. For further details regarding
VGI’s business nature, management structure, corporate governance, risk management, internal control, internal audit,

and operational results are available at: https://investor.vgi.co.th/th/document/annual-reports.

For more information 1000/9 BTS Visionary Park - South Tower 27" Floor, Phahonyothin Road,

please contact: Chomphon Sub-district, Chatuchak District, Bangkok 10900 Thailand
Company Secretary Department +66 (0) 2273 8884

VGI Public Gompany Limited & Email: vgisustainability@vgi.co.th
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MESSAGE FROM THE CHAIRMAN

(GRI 2-22)

= O

Keeree Kanjanapas

Chairman
of the Board of Directors
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During FY 2025/26, despite continued economic
challenges, VGI remained committed to operating
under our vision of being “The Pioneering Solutions for
Tomorrow”, with a focus on building a resilient business
ecosystem that responds to modern lifestyles. We place
the highest importance on integrating sustainability into
every dimension of our business strategy in order to
create shared value for all stakeholders and strengthen

the foundation for long-term sustainable growth.

One of the key milestones reflecting our concrete
environmental commitment this year was the relocation
to our new headquarters at BTS Visionary Park, a
LEED Gold-certified building that meets world-class
sustainability standards. At the new office, we emphasise
efficient resource management across all operations,
including energy conservation, sustainable water
management, and systematic waste management, in
response to the growing challenges of climate change.
These efforts also form part of our roadmap toward
achieving Net Zero by 2050, in alignment with Thailand’s
commitments under the Paris Agreement, the long-term
sustainability goals of BTS Group Holdings Public
Company Limited, and the United Nations Sustainable
Development Goals (SDGs), which continue to serve as

a key framework guiding our business operations.

In addition, VGI continues to strengthen our organisational
culture through the “ESG DNA” initiative, which aims to
cultivate environmental and social responsibility among
employees at all levels. At the same time, we continue to
implement circular economy principles by transforming

waste materials generated from advertising media

production into new value-added resources in order to
minimise environmental impact. We also maintain high
standards of corporate governance and international-
level data security management through I1ISO 27001
and ISO 27701 certifications, reinforcing stakeholder
confidence in the digital era. Furthermore, we remain
committed to creating positive social impact through
continuous support for education and initiatives aimed at
improving the quality of life of vulnerable groups.

Through our continued commitment and consistency
in sustainable business practices, VGI has received
international recognition by being ranked among the
Top 1% of the world’s most sustainable companies by
S&P Global, while also maintaining our position as the
world’s number one company in the media, movies
and entertainment industry for the fourth consecutive
year. These achievements, together with our “Excellent”
(5-star) corporate governance rating for the tenth
consecutive year, reflect VGI's leadership in sustainability
and our commitment to responsible business practices

toward society and the environment.

The trust and confidence we have received from our
partners and stakeholders continue to be an important
driving force that enables VGI to overcome challenges
and move forward with resilience. Looking ahead, VG
remains committed to strengthening our business with
flexibility and responsibility by upholding good corporate
governance, caring for the environment, creating social
value and advancing responsible innovation in order to
deliver sustainable growth and long-term shared value

for all stakeholders.
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1.3 AMBITION AND STRATEGY

(GRI 2-23)

< Aleader in designing pioneering experiences
for consumers

A leader in creating a pioneering platform for

Pioneering Solutions
for Tomorrow

marketers and brands

« Aleaderin creating pioneering and sustainable
business for stakeholders, society and the

environment

VGI aims to be the market leader in providing Solutions
Offline-to-Online (“020”) Solutions. The Company Offlinetost S
continues to build on the founNdatioNs Of QU i
business model established by acquisitions and

Connector
partnerships, which focuses on strengthening the Data
integration of our offline-to-online platform through
the continual enrichment of VGI's data Sources st
on consumer behaviour to provide optimal 020 Platform
Solutions for our clients. Advertising - Digital Services - Distribution
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VALUES

VGI believes in long-term value
creation for our shareholders,
partners and society, which is the
fundamental principle we have
always adhered to.

GROWTH

VGl strives to achieve industry-
leading growth, and is ready to
partner with key complimentary
market leaders around the world

as our key growth differentiator.

INNOVATION

We commit to digitalisation,
technology and R&D excellence
to develop products and solutions
that are compatible with every
generation and able to best
meet ever-changing consumer
demands.
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1.4 VGI ECOSYSTEM AND VGI VALUE CHAIN

(GRI 2-6)

VGl is a service provider of Offline-to-Online (020) Solutions with

a complete and comprehensive ecosystem on our 3 main business oé\(\ess . O’Cv
platforms, which are advertising, digital services and distribution chq’ %6%‘
businesses. The Company strives to be a leader in creating new Q%\o 6¢
experiences for consumers, meeting the needs of advertisers and g ; ‘%5,
brands with unique solutions through the Company’s ecosystem. _'é:» VG I (u"’:

This integrated ecosystem is designed to fulfil three key brand objectives.

By leveraging our diverse business units, the Company can effectively

access and analyse consumer behavioural data to develop creative

marketing strategies. This enables advertisers to precisely build brand

awareness, foster engagement with target audiences and drive efficient

conversion into product or service selection. Moreover, the Company

is committed to growing the business in parallel with consideration to

sustainable benefits for all groups of stakeholders.

( Advertising Business)

.

Transit Media

VGl was granted exclusive rights to manage a network of advertising media
in diverse mass transit systems, covering 84 strategic locations across 24
stations on the Green Line core network and 7 stations on its extension,
as well as 23 stations on the Yellow Line and 30 stations on the Pink Line,
with total rights for 170 trains. This includes more than 3,600 static displays,
as well as over 3,200 LCD screens across trains and stations. This network
has strong potential to reach and communicate with millions of commuters
using mass transit systems each day, covering all target consumer groups.

Office Media

VGI was granted exclusive rights to distribute advertising media within
a network of over 223 office buildings in Bangkok, with more than 1,600 elevator
screens and 370 lobby screens, which can distribute advertising and reach
large groups of office workers.

Outdoor Media

Outdoor media is managed through Plan B Media Public Company Limited,
which covers areas across the country, reaching large audiences of
advertising media and helping to effectively create awareness and brand
recognition.
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Cashless Payment
Under Bangkok Smartcard System Company Limited “BSS”
There are offline and online payments on the mass transit

system and leading retail stores nationwide. Currently, there are
approximately 21 million users of Rabbit Card and co-branded
cards, with over 12,000 partner merchants from various types
of businesses, enabling Rabbit Card users to make numerous
types of payments.

Brokerage Platform for Insurance and Banking Products
Under Rabbit Care Company Limited “RCare””’

A leader in insurance comparison and financial products
marketplace in Thailand, operating a technology-enabled
distribution model across both Business-to-Consumer (B2C) and
Business-to-Business (B2B) segments

Digital Lending
Under Rabbit Cash Company Limited “RCash””
Aleader in online lending services that offer Thais easy, convenient

and fast access to financial resources free from traditional lending
conditions

CDistribution Business>

Retail and Leasing Businesses

Under Super Turtle Public Company Limited “TURTLE”
TURTLE is a fast-growing company focusing on providing
convenience and value to customers, consisting of 2 types of

businesses: retail and leasing businesses.

Brand Management and Multi-platform Commerce
Under Rabbit Bytes Company Limited “RBytes”

RBytes operates its core business in product distribution through bb t
both online and offline channels, covering various leading ro I
e-commerce platforms. RBytes distributes products from leading b . t

' 7les

brands, including pet care products, health and beauty products,
and smart home devices, while also providing comprehensive
commercial services and go-to-market strategy consulting
for brand.

' Under BSS Holdings Company Limited “BSSH”
? Formerly known as Fanslink Communication Company Limited under BSSH
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VG| VALUE CHAIN

(GRI 2-6)

VGl continually pursues business opportunities through strategic alliances and ecosystem integration in advertising media
platforms, digital services and distribution businesses. Under VGI's main advertising media business, the Company
continues to develop advertising media channels to meet the needs of advertisers and brands. In addition, spending
data analysis from our digital services can also enhance the Company’s advertising media service by reaching target
customers and stimulating more customer engagement with the brand.

Moreover, this ecosystem paves access to consumer behaviour and interests through various offline and online payment
service transactions, which will help strengthen the Company’s database in more depth, create deeper product
awareness, build engagement between products and consumers, as well as increase conversion by encouraging
consumer purchases or customers’ applications for services.

As for the distribution business, the Company has developed various products and services to meet the needs of
consumers, for instance, providing retail services in mass transit systems, managing leasing spaces on BTS SkyTrain
stations, multi-platform brand management and distribution for products from leading brands. In addition, VGI's payment
service business also boosts our distribution business by offering cashless payment services to consumers.
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Assessment of the Significance of Impacts) -----

2.1 MATERIALITY ASSESSMENT

(GRI 3-1)

VGI conducts a sustainability materiality assessment on an
annual basis, taking into consideration both internal and
external factors that cover the Company’s risks, impacts
and stakeholder expectations. Internal factors include
economic, social and environmental risks, opportunities
and impacts that may arise across VGI’'s operations and
value chain. External factors, meanwhile, consist of global
trends, external stakeholder opinions and sustainability
issues of concern within the same industry. The assessment
is conducted based on the Double Materiality Principle,
a concept in which the Company assesses environmental,
social and governance (ESG) impacts on the Company,
as well as the Company’s ESG impacts from activities
throughout the value chain on stakeholder groups.
The criteria for assessing impacts are based on VGI’'s

Understanding the Organisational Context) -----

VGl reviewed the organisation’s business activities, sustainability
context and relationship with stakeholders throughout the value
chain. Moreover, the Company analysed global sustainability
trends and international standards across the industry to compile
sustainability issues that are relevant to the Company’s business
and stakeholders, and the following factors were taken into
consideration for identifying material issues:

« Global Reporting Initiative (GRI) Standards

« S&P Global ESG Indices

e MSCI Index

e FTSE ESG Index

« Sustainability Accounting Standards Board (SASB)

» Global trends in various areas significant to businesses in
the same industry

VGI conducted an assessment to evaluate the significance
of identified impacts by the scale of impact, scope of impact,
likelihood of impact and irremediable nature of impact. In addition,
the Company conducted an expert testing by integrating data
from the expert interview.

98 . VGI Public Company Limited

Enterprise Risk Management framework, enabling
material issues to be integrated into the Company’s risk
assessment process.

Furthermore, the materiality assessment has been
verified by an independent third-party assurance provider
and is integrated into the Company’s Enterprise Risk
Management process. VGI has prioritised and ranked
material issues based on their overall impact on the
Company, and the assessment results are signed off by
the Board of Directors. In accordance with the principles
of GRI Standards 2021 on sustainability disclosures
(GRI 3: Material Topics 2021), the Company’s content
selection and materiality assessment process can be

summarised as follows:

Identification of Actual and Potential Impacts)u.

VGI conducted stakeholder engagement with all 6 stakeholder
groups, alongside discussions with internal departments and
external stakeholders, to identify actual and potential impacts
arising from material topics. The assessment covers impacts on
stakeholders, the economy, the environment and human rights,
encompassing both positive and negative impacts, as well as
related financial risks and opportunities associated with such
material topics.

Prioritisation of the Significant
Reportable Impacts

VGl then prioritised material sustainability issues by considering
2 criteria: (1) significance to stakeholders and (2) significance
of impact on business in economic, social and environmental
dimensions. The issues were then prioritised to 3 levels: high,
medium and low priorities.

The results of material sustainability issues were presented to the
Sustainability Committee by recommendations of the Executive
Committee, to review and verify the prioritisation of the materiality
assessment results, and to obtain the Board of Directors’
endorsement, ensuring their alignment with VGI’s strategic context.



PRIORITISATION OF MATERIAL SUSTAINABILITY ISSUES

(

Low

o Medium « High )

Governance
and Economic

Corporate Governance and Business
Conduct

Risk and Crisis Management

Supply Chain Management

Innovation

Information Security and Data Privacy

Social

B E

Y

Do
Dje

B8

Customer Relationship Management

Human Resources Development
and Well-being

Human Rights

Social and Community Development

Occupational Health and Safety

Responsible Advertising and
Media Content

Environmental

Climate and Energy Strategy

Waste and Water Management
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Importance to Stakeholders

. Human Rights

Social and Community
Development
Occupational Health
and Safety
. Waste and Water
Management

Corporate Governance
and Business Conduct

Responsible Advertising
and Media Content

Information Security
and Data Privacy

' Supply Chain Management
. . Customer Relationship
Risk and Crisis Management
Management .
’ Innovation . Human Resources Development
and Well-being

Climate and Energy
Strategy

@ Governance and
Economic

. Social

. Environmental

Importance to the Company

MATERIAL SUSTAINABILITY ISSUES

Material Issues

Governance and Economic Dimension

1. Corporate Governance and Business
Conduct

2. Risk and Crisis Management

3. Supply Chain Management

4. Innovation

5. Information Security and Data Privacy

6. Customer Relationship Management

7. Human Resources Development
and Well-being

8. Human Rights

9.  Social and Community Development

10. Occupational Health and Safety

11. Responsible Advertising and Media Content

Scope of Impact
GRI Standards 2021

Internal External
Management of Material Topics (GRI 3-3)
Anti-corruption (GRI 205-2, GRI 205-3) ® O ® O
Public Policy (GRI 415-1)
Management of Material Topics (GRI 3-3) ® O ® O
Management of Material Topics (GRI 3-3)
Supplier Environmental Assessment (GRI 308-1) ® O ® O
Supplier Social Assessment (GRI 414-1, GRI 414-2)
Management of Material Topics (GRI 3-3) [ ) [ )
Management of Material Topics (GRI 3-3)
Customer Privacy (GRI 418-1) . O . O
Management of Material Topics (GRI 3-3) . [ ]
Management of Material Topics (GRI 3-3)
Employment (GRI 401-1, GRI 401-2, GRI 401-3)
Training and Education (GRI 404-1, GRI 404-2, GRI 404-3) . O ® O
Diversity and Equal Opportunity (GRI 405-1, GRI 405-2)
Management of Material Topics (GRI 3-3)
Non-discrimination (GRI 406-1) . O . O
Management of Material Topics (GRI 3-3)
Economic Performance (GRI 201-1) . O . O
Management of Material Topics (GRI 3-3)
Occupational Health and Safety @ O o O
(GRI 403-1, GRI 403-2, GRI 403-5, GRI 403-6, GRI 403-9)
Management of Material Topics (GRI 3-3) () O (] O

Environmental Dimension

12. Climate and Energy Strategy

13. Waste and Water Management

Remark: @ Positive Impact
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Management of Material Topics (GRI 3-3)
Energy (GRI 302-1, GRI 302-4) ® O ® O
Emission (GRI 305-2, GRI 305-3, GRI 305-5)

Management of Material Topics (GRI 3-3)
Water and Effluents (GRI 303-3, GRI 303-4, GRI 303-5) ® O ® O
Waste (GRI 306-2, GRI 306-3, GRI 306-4, GRI 306-5)

(O Negative Impact



2.2 STAKEHOLDER ENGAGEMENT

(GRI 2-29)

VGl believes that each group of stakeholders is significant to the organisation’s long-term sustainable development

and success. Therefore, the Company ensures that both internal and external stakeholders are treated appropriately,

fairly and equitably. Furthermore, a policy regarding stakeholder engagement has been established as a guideline for

identifying stakeholders, indicating key materiality issues, developing stakeholder engagement and communication

and notification throughout the business’s value chain. The Company will determine and identify stakeholders based

on how much they will be impacted by the Company’s operations and our level of dependence on stakeholders.

VGI has divided internal and external stakeholders into 6 groups, and has also provided communication channels

and engagement methods to respond to stakeholder expectations as follows:

Shareholders/

Investors

O A
G § R

Government
Agencies

Business
Partners

Communities,
Society and the
Environment

Stakeholders Communication and Engagement Channels

£

Shareholders/
Investors

Annual general meeting of shareholders
Quarterly and annual reports on earnings report by disclosing the information on VGI's and SET’s websites
News reports via mass communication and online platforms

Various communication channels such as website, Facebook, email, telephone, etc.

Key Stakeholder Interests
Conduct business with transparency and accountability, including having good and efficient corporate
governance
Operate business with growing, stable and sustainable results

Respect the rights of shareholders and treat shareholders equally

Company Responses

Conduct business with transparency in accordance with relevant laws, Corporate Governance Policy
and Code of Conduct

Consistently disclose information regarding operating results

Assess the Company’s anti-corruption risk and renew membership of the Thai Private Sector Collective
Action Against Corruption (CAC)

Organise employee training to ensure standardised practices on good corporate governance and anti-corruption
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Stakeholders

#

Employees

Communication and Engagement Channels

CEO message via internal communication channels
Internal communication channels, e.g. VGI LINE Official account, intranet and common areas in the office

Annual satisfaction and engagement surveys

Suggestion box

Key Stakeholder Interests

Treat employees equitably and respect fundamental human rights
Consistently train and develop employee capabilities

Provide career growth
Appropriate remuneration and welfare

Provide a hygienic working environment according to occupational health and safety guidelines

Company Responses

Employee satisfaction survey results at 67 percent

Establish a Human Rights Policy, conduct human rights due diligence process and provide human rights training
Set up a Safety, Occupational Health and Work Environment Committee to support employees
Organise various training programs to enhance employee capabilities

Provide employee support measures and programmes to foster employee health and well-being

@ Annual satisfaction survey

@ Build customer relations, e.g. organising activities to strengthen relations with customers

Stakeholders Communication and En
N

Customers

Collect complaints, suggestions and comments via complaint channels

@ Provide the Company’s information through online social networks

Key Stakehold

@ Present products with quality that meet customers’ expectations at a fair and appropriate price
@ Provide accurate and adequate information for customers’ decision-making
Q Continuously improve quality and types of products and services

Protect customers’ personal data

Company Re

@ Customer satisfaction survey results at 95 percent

@ Continuously develop products and gain external recognition

Stakeholders Communication and Engagement Channels

ZZ;@%

Business Partners

Suppliers’ selection process and performance assessment
Meeting with suppliers

Key Stakeholder Interests

Transparent, fair and accountable procurement
Comply with contractual agreements

Company Responses

Suppliers sign acknowledgement of the Supplier Code of Business Conduct, which covers economic,
social and environmental aspects of operation

Suppliers receive safety training prior to performing work
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Stakeholders Communication and Engagement Channels

Reporting of related performance results according to the period specified by government agencies

I'I.I Communicate with government officials to create correct understanding

Continuously participate in activities, seminars and projects by government agencies

Government Key Stakeholder Interests
Agencies

Comply with the law, rules and regulations
Disclose comprehensive operational information on a regular basis

Join projects or joint associations initiated by government agencies

Company Responses

Strictly comply with relevant laws and regulations

Disclose information of operational performances following the prescribed timeframe that exceeds

regulatory requirements for transparency

Participate in ESG initiatives and projects organised and endorsed by government agencies

Stakeholders Communication and Engagement Channels

Communication platforms including whistleblowing channel

% Organise activities with communities
©)

Organisational management that considers environmental protection

. Use of advertising platforms to publicise news that are useful to the public
Communities,

Society and the

. Key Stakeholder Interests
Environment

Societal, community and environmental development
Co-exist with communities in a sustainable manner
Minimise impacts on the environment due to business operations

Take part in cultivating people’s moral values in conserving the environment

Company Responses

Set environmental goals which include waste reduction, sustainable use of energy and creating a creative
platform to be a voice for the larger society

Conduct various waste management and energy reduction initiatives

Offer free-of-charge media spaces to raise awareness on environmental and societal development

Please scan this QR code
for the Stakeholder Engagement Policy.
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[ Company Secretary Department

[ Sales Department j [

2.3 SUSTAINABLE DEVELOPMENT POLICIES

AND GOALS

(GRI2-12, 2-13, 2-14, 2-22, 2-23, 2-24, 2-25)

VGlis committed to conducting business with responsibility
towards sustainability issues in order to maximise benefits
for all stakeholders throughout the value chain. The
Company follows the principle of sustainable development
in accordance with the sustainable development policy,
which covers operational guidelines in economic, social
and environmental dimensions. Moreover, we encourage
directors and employees to adhere to the policy for
continuous, consistent sustainable development within
the organisation. VGI is well aware that good corporate
governance will lead to the Company’s sustainable
growth and create added value for the Company and
shareholders in the long term. To elevate the guidelines
for good corporate governance and help drive the
implementation of social, community and environmental
responsibilities, as well as laying a solid foundation of
anti-corruption for the Company, VGI’s Board of Directors
Meeting on March 20", 2015 thus resolved to approve the
appointment of the “Corporate Governance Committee”,
with the mission to consider, define, review and improve
VGI's corporate governance and business ethics policies,
social responsibility policy towards society, communities
and the environment, as well as policies and guidelines
in regard to anti-corruption and bribery, to propose to
the Board of Directors for approval, in addition to being
responsible of overseeing compliance with policies,
manuals and guidelines.

Please scan this QR code
for the Sustainable Development Policy.

Additionally, the Company recognises the importance of
expanding the Corporate Governance Committee’s scope
of responsibilities to encompass corporate sustainability
principles and goals, which are an extension of good
corporate governance principles. Consequently, the Board
of Directors’ meeting that commenced on February 13",
2023 resolved to approve the Corporate Governance
Committee’s name change to the “Sustainability
Committee,” and amended this charter to be consistent
with the said resolution.

Please scan this QR code
for the Sustainability Committee Charter.

Furthermore, VGl has appointed a Sustainable Development
Working Group to be responsible for the consideration of
policies and plans related to sustainability, the establishment
of business sustainability goals to continuously improve the
Company’s sustainability performance, public disclosure of
information, in addition to awareness-raising for sustainable
development throughout the organisation. The Sustainability
Development Working Group comprises representatives
from various internal functions, namely the departments of
Human Resources, Finance, Sales, Purchasing, Information
Technology, Mass Transit Operations and Support, Brand &
Marketing Communication, Graphic Design and Company
Secretary. Additionally, sustainability performance will be
reported to the VGI Sustainability Committee every quarter.

Board of Directors

Sustainability Committee

Sustainability Development Working Group

[ Human Resources Department

)

Finance Department

Purchasing Department

)

Information Technology Department

Mass Transit Operations
and Support Department

Brand & Marketing
Communication Department

Graphic Design Department
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VGl has also set economic, social and environmental sustainability goals to support the Company’s commitment to
sustainability. This year, VGI has set organisational goals to align with the United Nations’ Sustainable Development
Goals (SDGs) and expectations from international sustainability assessments, where sustainable goals are categorised
into 3 phases: short-term targets 2030/31, mid-term targets 2040/41 and long-term targets 2050/51, with each

goal’s details as follows:

Target
Material Sustainability
Issues Short-Term Mid-Term Long-Term
FY 2030/31 FY 2040/41 FY 2050/51
Corporate « All employees (including subsidiaries) attend business ethics training

Governance
and Business
Conduct « Maintain “Excellent” rating in corporate governance scoring

« No significant warning or audit from regulators

Riskand Crisis + Maintain risk management in alignment with the COSO — ERM 2017 framework
Management

- Provide risk management training to all employees to enhance risk culture

Supply Chain « All suppliers « Allsuppliers acknowledge the Supplier Code of Business
Management acknowledge the Conduct for ESG dimensions
Supplier Code of « Tier-1 suppliers are assessed for ESG risks
Business Conduct for
ESG dimensions

« Significant Tier-1
suppliers are assessed
for ESG risks

Information « No breach of customers’ private data security
Security and

2 « No complaints from government agencies, clients or other relevant parties in
Data Privacy P 9 9 P

wrongful use of personal data

« Employees receive personal data protection training

| Customer « Customer satisfaction « Customer satisfaction « Customer satisfaction

Relationship rate at 95% rate at 96% rate at 97%
Management

» No complaints from customers regarding advertising media and customer service

Human « Employee satisfaction « Employee satisfaction « Employee satisfaction
Resources rate is at least 80% rate is at least 82% rate is at least 85%
Development

and

Well-being
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Material Sustainability

Issues

Target

Short-Term
FY 2030/31

Mid-Term
FY 2040/41

Long-Term
FY 2050/51

Development

activities from
FY 2025/26 - FY 2030/31

activities from
FY 2025/26 - FY 2040/41

Human No discrimination or harassment incidents

Rights

Social and At least 20 social and » Atleast 40 social and » Atleast 60 social and
Community community projects/ community projects/ community projects/

activities from
FY 2025/26 - FY 2050/51

Occupational
Health and
Safety

All employees and suppliers attend training in accordance with safety standards

No work-related accidents

Responsible
Advertising
and Media
Content

No complaints or notifications regarding inappropriate media content

m) Climate
J@ and Energy

Reduce 20% of scopes
1 and 2 emissions

» Reduce 42% of scopes
1 and 2 emissions

» Reduce 90% of scopes
1 and 2 emissions

total waste based on
FY 2024/25 performance

total waste based on
FY 2024/25 performance

Strategy based on FY 2024/25 based on FY 2024/25 based on FY 2024/25
performance performance performance
Reduce 10% of scope 3  « Reduce 25% of scope 3  « Reduce 90% of scope 3
emissions based on emissions based on emissions based on
FY 2024/25 performance FY 2024/25 performance FY 2024/25 performance
TN Waste Reduce general waste » Reduce general waste » Reduce general waste
ﬁ and Water generation to landfill or generation to landfill or generation to landfill or
Management incineration by 30% of incineration by 50% of incineration by 70% of

total waste based on
FY 2024/25 performance
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2.4 SUSTAINABILITY AWARDS AND ACHIEVEMENTS

IN FY 2025/26

S&P Global

S&P Global

Corporate Sustainability
Assessment (CSA) 2025 Score

82/100 R LR RV Wy

VGI has been ranked as the no.1 most
sustainable company in the world in the
PUB Media, Movies & Entertainment sector
for the 4" consecutive year with a score of
82/100 by the S&P Global Sustainability
Yearbook 2025, as well as retaining the
Company’s inclusion in the “Top 1%” of
the industry for the 5" consecutive year.
VGl is the first and only media company
in Thailand to have received this level of
recognition, demonstrating the Company’s
unceasing regard for environmental issues,
improvement to people’s quality of life
and good business conduct according to
environmental, social and governance (ESG)

principles in our business operations.

Thai Institute of Directors

WEuauUs:maiisvasiaSavrnesusavaainmsuau

1AS2vHUNE Carbon Neutral of Event o
— el )]

\V/c]|

usdn 351 $ria (LHIBU)

VGl received the “Carbon Neutral Event Certification” from
the Thailand Greenhouse Gas Management Organisation
(Public Organisation) (TGO) for its 2025 Annual General
Meeting of Shareholders, which achieved net-zero
greenhouse gas emissions through carbon offsetting.
This milestone reflects VGI's concrete environmental
performance across its business operations, energy use
and value chain, while also leveraging its media network
to raise awareness on climate change in support of its Net
Zero ambition and long-term sustainable development. In
addition, VGI also procures clean energy from renewable
sources for 10 percent of its business operations using
Renewable Energy Certificates (RECs).

VINMAVIOUNINIA WIINNANALHING UIHINMNAUYINGA VINMAVIANNINA YIMANauHINA

National CG Committee National CG Committce National CG Committee National CG Committee National CG Commitice

VGl was certified as “Excellent” and classified as a 5-star company in the Corporate Governance Report (“CGR”)

organised by the Thai Institute of Directors Association (IOD) for 10 consecutive years.
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VGl received a certificate of recognition from the Stock
Exchange of Thailand (SET) for its participation in the
“ESG DNA” programme. This initiative aims to raise
awareness and embed sustainability mindsets among
employees at all levels, enhancing their understanding
of Environmental, Social and Governance (ESG)
principles to foster a culture of responsibility as a
core foundation of the organisational values. This
participation serves as a testament to the Company’s
commitment to integrating ESG into its corporate
culture and its ongoing efforts to create positive value

for stakeholders, society and the environment.

VGI has achieved ISO 27001 and ISO 27701

certifications from leading international certification

bodies, reinforcing the enhancement of its information
security management and personal data protection
systems to global standards. This reflects VGI's role
as a marketing leader that prioritises transparency in
its business operations. Achieving these certifications
demonstrates the Company’s commitment to
effective data management, encompassing privacy,
security and transparency, to support business
operations with the highest level of responsibility
towards personal data protection.

@ AAAA

yinimimauiing  yssimnawind yssimimawiini  visimimaurand

SUPERTURTLE

National €G Co

nittee  National CG Co

pittee  National CG Committee  National CG Co

TURTLE has been ranked at a very good level with 4 stars in the Corporate Governance Report

(CGR) survey of listed companies, organised by the Thai Institute of Directors Association (IOD)

for 7 consecutive years.

. VGI Public Company Limited



3 GOVERNANCE AND

ECONOMIC SUSTAINABILITY #

-

3.1 Corporate Governance and Business Conduct
3.2 Risk and Crisis Management '
3.3 Supply Chain Management

3.4 Innovation

3.5 Information Technology Security and Personal Data Privacy

110
117
123
128
131

~




3.7 CORPORATE GOVERNANCE
AND BUSINESS CONDUCT

(GRI 2-9, 2-16, 2-26, 2-27, 2-28, 3-3, 205-2, 205-3, 415-1)

Short-Term Mid-Term Long-Term
FY 2030/31 FY 2040/41 FY 2050/51 CORPORATE GOVERNANCE
« Allemployees (including subsidiaries) attend business .
ethics training :  Good corporate governance, including honest and
« No significant warning or audit from regulators transparent operations, is the cornerstone of business
« Maintain “Excellent” rating in corporate governance operations and sustainable growth. VGI thus adheres to
scoring . business operations under good corporate governance
N and business conduct to ensure fairness and confidence
Performance in FY 2025/26 to all stakeholders. VGI has established a sound business
structure, management and corporate governance systems
that support and comply with sound corporate governance
principles of the Stock Exchange of Thailand and the
Securities and Exchange Commission, recommendations
by the Thai Institute of Directors Association, and various
international standards. The Board of Directors has prepared
and publicised a handbook on corporate governance
All Company employees (including subsidiaries) and business ethics to establish a working direction
attended the business ethics training for directors, executives and employees at all levels to

acknowledge and adhere to as a guideline for performing
their duties. As such, the guidelines are reviewed by the
Board of Directors annually to ensure the capability of VGI's
corporate governance in continually responding to current
fluctuating conditions and business operations.

O

Please scan this QR code

for the Corporate Governance Policy
and Code of Conduct.

No significant warning or audit from regulators

©

“Excellent” rating in corporate governance scoring




CORPORATE GOVERNANCE STRUCTURE

The Board of Directors, management structure and each party’s duties and responsibilities are crucial in the continuous
promotion and support of the Company’s sustainable development and business growth.

Board of Directors The Board of Directors and sub-committees
are in charge of corporate governance and
management control, as well as establishing
visions, missions, values, strategies, long-term
Advisory Board goals, and making critical business decisions

for VGI Group.

Audit Risk Management Sustainability Executive Nomination and
Committee Committee Committee’ Committee Remuneration Committee

Internal Audit Enterprise Risk Sustainability Chief Executive The CEO and ”Te Executive
Management Development . Committee are in charge of
Department . . Officer ' '

Working Team Working Team managing various aspects of
work, carrying out VGI's daily
operations as delegated by
the Board of Directors and
reporting their performance to
the Board on a regular basis.
Employees are responsible for

Deputy Executive ) carrying out assigned tasks in
Officer? J compliance with VGI's rules,
procedures and policies.
N J
Chief Sales Chief Operating Chief Financial
Officer Officer Officer
Remarks:

' A resolution was approved to change the name of the Corporate Governance Committee to the “Sustainability Committee” on February 13", 2023.
?The Company is in the process of recruiting a suitable person to serve as Deputy Executive Officer.

For further information on corporate governance, please refer to
VGI’'s 56-1 One Report under the section “Corporate Governance”.
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BOARD COMPOSITION

The Board of Directors plays a primary role in overseeing
the Company’s good corporate governance. Therefore, the
committee selection criteria must consider comprehensive
qualifications, which comprise independence, knowledge,
experience and expertise, and must not be based on
gender, race, ethnicity, origin, nationality or cultural
background.

Please scan this QR code
for the Board Diversity Policy.

CODE OF BUSINESS CONDUCT

VGI recognises that conducting business with
transparency and good business ethics is essential in
promoting corporate sustainability development, as
well as building stakeholder confidence. The Board
of Directors has prepared and published a corporate
governance and business ethics handbook to adhere to
as a guideline for directors, executives and employees
at all levels, including subsidiaries. This handbook
encompasses comprehensive requirements in regard

to respect for human rights; treatment of shareholders,

Employees Participating

in the Training Passing Rate

customers, employees, business partners, commercial

competitors and creditors; social responsibility;
the environment; occupational health and safety;
anti-corruption; anti-money laundering; political
activities; non-infringement of intellectual property;
confidentiality; data privacy; securities trading; conflict
of interest; reporting or whistleblowing and disciplinary
actions. The Board of Directors, executives and
employees at all levels have signed and acknowledged
this Code of Conduct.

Average Score

) 100 ) 100+ & 9.95/10

VGl focuses on enhancing employees’ understanding to ensure their ability to consistently follow good corporate

governance principles and business ethics. Both new and existing employees of VGI must undergo the learning

process about policies and guidelines in the corporate governance handbook, as well as completing a post-

training assessment. All employees participated in FY 2025/26 training, with 100 percent of the employees passing

the assessment with an average score of 9.95/10.
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ANTI-CORRUPTION

VGl is committed to fighting against corruption and all forms of bribery. It also
encourages the Board of Directors, executives and employees at all levels of the
Company and its subsidiaries—including other related persons—to not participate
in corruption, whether directly or indirectly, in any way. VGI strictly operates its
business following anti-corruption guidelines and communicates the no gifts policy
to employees and related parties for their acknowledgement and compliance.
The Company also reviews anti-corruption measures annually to ensure that such
measures can appropriately and adequately prevent, detect and respond to the

organisation’s corruption risk.

Furthermore, VGI has been certified as a member of the Thai Private Sector Collective
Action Against Corruption (CAC) since 2014, which reaffirms the Company’s
commitment to no tolerance for corruption in any form. On June 30", 2023,
VGI completed an anti-corruption risk assessment and was certified for renewal of
the CAC membership, which will expire on June 30", 2026.

VGl is currently in the process of renewing its CAC membership for the 4" consecutive
term in the first quarter of 2026.

(Complaint Channels>

Judicial convictions
related to corruption
and bribery

Monetary fines
related to corruption
and bribery

Please scan

this QR code

for the Anti-Corruption
Measures.

VGl encourages employees and stakeholderstoengage  to protect the rights of the complainant and informant,

in monitoring the Company’s compliance against the Company will conceal their name, address or any

applicable laws and regulations, corporate governance  information that can identify the complainant or the

principles, established policies, the Code of Conduct  informant, keeping the information confidential; only the

and other policies. The Company has established person responsible for investigating the complaint can

whistleblowing channels for report of grievances against ~ access such information. The process of considering

any suspected violation of the laws or Code of Conduct,  the information, investigation and punishment will strictly

or any behaviour implicatory of Company-related follow the guidelines specified in the anti-corruption

corruption or misconduct. The informant or information ~ measures and the guidelines for responding to corruption

provider is not required to disclose their identity. Inorder  in the Company’s corruption risk management manual.

C External Channels ) C Internal Channels >

o Board of Directors through the Company | o Through VGI’s Internal Intranet System
Secretary Department @ Through VGI’s internal Intranet system

O Tel: +66 (0) 2273 8884 ext. 390 or 391
@ Email: VGI_CAC@uvgi.co.th

or Email: VGI_CAC@vgi.co.th

© Post: To the Company Secretary Department 9 Through Direct Supervisor/Department
at the Company’s address 6 Through the Company Secretary Department
e Audit Committee through the Internal Audit Department O Tel: +66 (0) 2273 8884 ext. 390 or 391

e Tel: +66 (0) 2273 8611-15 ext. 1117-1119 @ Email: VGI CAC@vgi.co.th

@ Email: internalaudit@vgi.co.th
© Post: To the Internal Audit Department
at the Company’s address

© Post: To the Company Secretary Department
at the Company’s address \

)
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PROCESS OF HANDLING COMPLAINTS

Complaint Receiving )

The Company Secretary prepares a summary of fraud and corruption complaints received through
whistleblowing or other complaint channels.

J

~
Consideration

Consider initially whether the complaint is a violation of anti-corruption policies
» Send to relevant agencies in the case of not violating anti-corruption policies
» In the case of corruption
- If there is no basis, report results to the complainant.
- If there is sufficient basis, the Company Secretary will proceed with the next steps.
*In the case of severe corruption requiring urgent rectification, the incident will be reported to the Executive

Committee and the Audit Committee, with a copy sent to the Internal Audit Department for acknowledgment.

Coordination
Coordinate with the Human Resources Department to appoint an investigation committee. After an investigation

committee has been appointed, the Human Resources Department will be responsible for further investigation.

J

c
B

Report
Summarise report on the number of whistleblowing, summary of events and operational status to the Audit
Committee every 6 months.

VGl has measures to protect the rights of complainants and informants. The Company will conceal the name, address

or any other information that could identify the complainant or informant, and keep said information confidential.

Details on the complaint receiving process, investigation procedures and whistleblowing channels can be referred to

further in the Anti-Corruption Measures. In FY 2025/26, VGI did not receive any reports, whistleblowing or complaints

in regard to corruption.

NUMBER OF COMPLAINTS COMPLAINT UNDER PROCESSING

0

» Legal Proceeding Verbal Warning
» Business Integrity « Written Warning
» Conflict of Interest « Contract Termination

» Human Rights « Pending Investigation

(i.e. discrimination and harassment)
« Violation of Customers’ Data Privacy O
« Money Laundering or Insider

Complaints  Trading Complaints under
 Environment, Occupational Health processing
and Safety
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MEMBERSHIP AND SUPPORT OF VARIOUS ORGANISATIONS

VGI has joined as a member of various organisations in Thailand and contributed to helping develop the country’s
economy, society and environment for further sustainable growth. In FY 2025/26, the Company did not make any
contributions to political organisations, lobbyists or lobbying organisations and other tax-exempt groups.

Type Organisation  Topic VGI’s Role Contribution Amount (THB)
2022/23 2023/24 2024/25 2025/26
Lobbying, receiving N/A N/A N/A N/A 0 0 0 0
various forms of
compensation
Local, regional or N/A N/A N/A N/A 0 0 0 0
national political
campaigns/
organisations/
candidates
Other (e.g. spending N/A N/A N/A N/A 0 0 0 0
related to ballot
measures
or referendums)
Trade Association = Thai Institute  Governance  Membership Adopt policies 69,846 32,433.73 219,15888 182,514
of Directors and support  to promote good
Association for activities corporate governance
within the organisation
and enhance the
professionalism of the
Company’s directors
Trade Association Thai Listed  Governance Membership  Obtain policies to 26,750 25,000 25,000 25,000
Companies and support ensure compliance
Association for activities with regulators’
and government
agencies’ rules and
guidelines
Trade Association | Thai Investors Governance Membership Support the 0 0 0 0
Association and support organisation’s
for activities | activities in providing
general investors
with knowledge and
understanding of
securities analysis
Trade Association Advertising Media Membership Obtain policies, news 12,500 0 0 0
& Sign Practices | and support and information
Producing for activities that are useful
Association and conducive to
(ASPA) the organisation’s
business operations,
as well as jointly
develop working
systems and share
knowledge to promote
the advertising media
business
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Type

Trade Association

Organisation

Association
of Thailand
(MAAT)

Media Agency

Topic

Media
Practices

for activities

Membership
and support

VGI’s Role

Obtain policies,
news and
information that
are useful and
conducive to the
organisation’s
business operations,
as well as jointly
develop working
systems and
share knowledge
to promote the
advertising media
business

Contribution Amount (THB)

2022/23 2023/24 2024/25 2025/26

0

224,415.89

10,000

10,700

Trade Association

Digital
Advertising
Association

(Thailand)

Media
Practices

Membership
and support
for activities

Support the
organisation’s
activities

6,666.64

Trade Association

Personnel
Management
Association of

Thailand

Promote
management
excellence
of Thai
organisations

Membership
and support
for activities

Participate in
a membership
and support the
organisation’s
activities to strengthen
management
competency in
managerial concepts,
and network building
and knowledge
sharing opportunities
for business and
public policy to create
better understanding
and cooperation in
driving management
excellence,
which ultimately
contributes to
improving Thailand’s
competitiveness on
the international stage
in the long run

51,478.52

283,500

29,746

Trade Association

Thai-Japanese
Association

Support

business
and trade
to promote
Thailand’s
economic
advancement

Membership
and support
for activities

A member of the
Thai-Japanese
Association
with objective of
strengthening
relations between
both nations and
ultimately contributing
to the growth of
Thailand’s economy

50,000

Total Contributions and Other Spending
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3.2 RISK AND CRISIS MANAGEMENT

(GRI 2-12, 3-3)

Short-Term Mid-Term Long-Term
FY 2030/31 FY 2040/41 FY 2050/51

VGI continually places importance on risk management
» Provide risk management training to all employees

. within the organisation, which the Company realises is crucial
to enhance risk culture

o . . _ in driving the Company to achieve its goals according to
» Maintain risk management in alignment with

the COSO — ERM 2017 framework

B
Performance in FY 2025/26

its business plans, strategies and visions under the rapidly

changing business situation, highly competitive market and
unexpected crises such as emerging risk situations and
uncertainties of various businesses that may occur in the future.

Therefore, the Company systematically manages risks to
create business opportunities, reduce potential losses and
deal with risk issues that may affect business operations.
To meet and guarantee value to all stakeholders, the
Company also expects all employees to share responsibility

for managing corporate risks, which is one of the critical

Provide risk management training to all . factors in driving corporate culture in risk management.
employees to enhance risk culture :

— . RISK GOVERNANCE

VGl operates according to the Company’s Risk Management
Policy guidelines, along with the guidelines of the Committee
of Sponsoring Organisations of the Treadway Commission
(COSOQ). The Board of Directors is responsible for oversight
of company policies, appointing the Risk Management
Committee to support risk management supervision and play
a vital role in assessing, analysing and managing risks. The
Maintain risk management in alignment Committee must report on the evaluation and performance to

with the COSO — ERM 2017 framework the Board of Directors at least once a year. In addition, the Risk

% Management Committee has established a risk management
e working group, which consists of representatives from all

departments within the organisation to inspect and operate
risk control to be within the organisation’s acceptable risk
Please scan this QR code level (risk appetite) in all aspects. In addition, the Company
for the Risk Management Policy. has the Internal Audit Department, a separate unit from the
risk management unit, which is responsible for reviewing and
assessing the effectiveness of risk management processes,

Please scan this QR code
for the Enterprise Risk Management as well as to audit risk management operations regularly

Policy. at least once a year.
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RISK MANAGEMENT STRUCTURE

Oversight
Board of Directors

Risk Management Committee 5 Audit Committee

Assurance
Internal Audit Office

Risk Management

Risk Management Working Team

Business Unit Risk Management

f A

Finance Operation Sales
RM Representative RM Representative RM Representative
\ \ \
Finance Management and Operation Management and Sales Management
Risk Owners Risk Owners and Risk Owners

RISK MANAGEMENT PROCESS

Enterprise Risk Management Process
Review and :

1 Identification ’ ZRisk ’ 3 Risk Mitigation ’ 4 Implementation ’ 5 Update
of Risk Assessment Plan and Monitoring Risk Plan

VGI analyses and divides risks into 4 aspects, [| gﬁ
consisting of (1) Strategic Risks, (2) Operational

Risks, (3) Financial Risks and (4) Compliance Risks. Strategic Operational
The risks are assessed through a budgetary impact Risks Risks

indicator, and the impact cannot be assessed in

monetary terms. This impact covers the impact

Key
on corporate governance and the safety of those . Fi ial 9
P 9 v Enterprise ménc'a %é
involved in the organisation, human resources and Risks Risks

the environment.

Emerging Compliance

Further information on risk management is Risks Risks

available in VGI’'s 56-1 One Report under

the “Risk Management” section.
C
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EMERGING RISKS

VGl is dedicated not only to managing significant risks but also to implementing guidelines and measures to promptly

address and respond to emerging risks. Each year, the Company conducts thorough reviews of emerging risk issues

and trends that could impact or present business opportunities. In FY 2025/26, the Company has identified 6 business-

related risks as follows:

Magnitude

Description

Mitigation Actions

Environmental Dimension

Severe Air Pollution in Metropolitan Area

Significant

Emission and dispersion of harmful materials into the air
stemming from human activity such as PM2.5, resulting in
impacts to peripheral vision and human health, financial loss
and/or damage to ecosystems. Metropolitan areas such as
Bangkok suffer from pollution issues such as an increased
volume bad air quality and noise pollution. High levels of air
pollutants force people to stay indoors, thus less exposure to
Out-Of-Home (OOH) billboards and advertisement.

Ridership and commuters are associated with favourable
weather conditions and air quality. People are more likely to
use public transit when they feel comfortable and safe.

Media exposure in public areas can be impacted from high
level of pollutants, especially at the local level where issues
are most relevant. High pollutants can cause fewer daily
ridership and commuters, directly affecting the number of VGI's
transit media viewers since the displays are mostly located in
metropolitan areas.

Furthermore, widespread severe air quality outbreak could
result in the government enacting and enforcing strict
lockdowns or work from home regulations to prevent bad
impact on health. This will also affect VGI's OOH advertising
business due to the shift in customer behaviour towards
online marketing and e-commerce, resulting in advertisers
and brands reducing their advertising budgets.

VGl forecasts the duration of such risks to occur over a
period of 3 - 5 years. The Company has a management
approach that strives to create new business partnerships by
investing in strategic alliances to increase diversification in
providing business services and reduce reliance on a single
business such as risk diversifying by spreading places for
advertisement across multiple locations or shifting to more
online advertisement.

Adaptation Unreadiness
from Climate Transition Risks

Significant

Transition risks resulting from changes in regulations such as
Thailand Climate Change Act, consumer preferences and
investor expectations as the world transitions to a net-zero
economy.

Transition risks such as Climate Change Act may result in
the Company cost /loss as a result of operations which may
exceed carbon taxation caps or limits. Costs may be
significant should VGI operate without any decarbonisation
strategy or reduction in greenhouse gas emissions.

The Company has committed to reduce greenhouse gas
emissions and has already been certified as Carbon Neutral
by the Thailand Greenhouse Gas Management Organisation
(Public Organisation), as well as continuing to procure clean
energy from renewable sources for at least 10 percent
of its operations. Nevertheless, VGI continues to monitor
the situation and go above and beyond regarding
regulations and policy enforcements in regard to carbon
emissions and reduction.
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Magnitude

Description

Mitigation Actions

Geopolitical Dimension

U.S. Political Shifts
and Global Trade Risks

Significant

The potential re-election of Donald Trump as U.S. President
could lead to significant shifts in U.S. foreign policy, potentially
increasing global trade tensions and impacting economic
stability. For VGI, a Thailand-based media and advertising
company, these changes could influence investor confidence,
currency volatility and supply chain dynamics, particularly
concerning digital infrastructure and technology imports.

Donald Trump’s re-election could heighten trade tensions,
leading to currency fluctuations and increasing the cost of
importing media technology and digital infrastructure crucial
to VGI's operations. Global economic uncertainty may also
dampen investor sentiment, potentially causing market
volatility that could affect VGI's stock performance and overall
valuation. Furthermore, changes in international trade policies
could disrupt supply chains, making it more challenging and
expensive to source specialised equipment or technology,
resulting in possible delays to ongoing projects and higher
operational expenses.

To mitigate these risks, VGI plans to diversify our supplier
network to reduce dependency on specific markets,
enhancing supply chain resilience. The Company will
also implement financial hedging strategies to manage
potential currency fluctuations, minimising financial impacts.
Strengthening collaborations with regional partners will help
ensure continuity in the supply chain, providing alternative
options if global trade becomes disrupted.

Global Energy Supply Shock
from Strait of Hormuz Disruption

Significant

Escalating geopolitical tensions in the Middle East, particularly
involving Iran, have increased the risk of disruption to the
Strait of Hormuz—one of the world’s most critical energy
chokepoints, through which approximately 20 percent of
global oil supply is transported.

Recent market assessments indicate that a prolonged
disruption could remove more than 10 million barrels per day
from global supply, creating a significant supply shock. Such
events have historically triggered sharp increases in oil prices
and heightened market volatility.

For VGI, a Thailand-based media and advertising company,
this represents an emerging external risk due to its indirect
but material exposure to macroeconomic conditions, including
consumer spending, advertising demand and investor
sentiment. While the duration and severity of disruption remain
uncertain, early signs of market sensitivity and geopolitical
escalation suggest the risk is evolving and may intensify.

A sustained disruption in energy supply could lead to a sharp
increase in global energy prices, contributing to inflationary
pressures and a slowdown in economic activity. Analysis
indicates that elevated oil prices may trigger “demand
destruction”, whereby businesses and consumers reduce
travel, logistics activities and discretionary spending.

In this context, VGI may be affected by a decline in advertising
demand as clients scale back marketing budgets during periods
of economic slowdown, alongside reduced mobility and foot
traffic, which may impact the performance of out-of-home
media. In addition, increased market volatility could affect
investor confidence and valuation, while operational costs
are likely to rise, particularly in logistics and infrastructure
deployment. Supply chain disruptions may also limit access to
imported technology and equipment.

To enhance resilience against this emerging risk, VGI may
consider diversifying its revenue streams toward digital and
data-driven advertising solutions that are less dependent on
physical mobility trends, while strengthening cost management
to maintain profitability under inflationary conditions.

The Company may also apply financial risk management
measures, including currency and cost hedging, to mitigate
volatility arising from energy price fluctuations. In parallel,
enhancing supplier diversification can help reduce reliance
on disrupted trade routes and improve operational continuity.

Additionally, integrating scenario analysis into strategic planning
would enable VGI to systematically monitor geopolitical and
energy market developments and respond proactively to
evolving risks.
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Description

Mitigation Actions

Technological Dimension

Intensive Cyber Insecurity

Significant

Use of cyber weapons and tools to conduct cyber warfare, cyber espionage and cybercrimes such as ransomware, data
fraud or theft to gain control over digital presence and/or cause operational disruption, leading to financial and reputational
losses, as well as increased operational costs.

As more customers see the convenience of digital user interface, more customers become online registered users. With
increased online users and their confidential, private information, the Company will be prone to cybersecurity and privacy
information breaches.

As VGI continuously diversifies business synergy by providing digital services and distribution businesses where data from
group’s business ecosystem are used, as well as the possible transition to more online advertising, there is a risk that threats
of cyberattacks will emerge more clearly and intensively. Failing to take cybersecurity seriously can lead to irreparable harm
to an organisation’s reputation.

The Company places importance on respecting the privacy of the personal information owner, and is aware of the potential
impact of such a cyberattack risks. Therefore, a framework for cybersecurity has been established and the budget has been
efficiently allocated, covering everything from the policy level to the operational level.

The Company’s continued investments in the area of cyber threats such as guidelines for implementing and reviewing the
IT Policy at least once a year, employees’ access rights to IT equipment and network systems in each function, and firewall
installation to separate data between internal and external networks as well as risk awareness training for executives and
employees in all sectors of VGI to create knowledge and understanding of the laws regarding personal data protection and
have proactive communication to all employees.

Description

Mitigation Actions

Social Dimension

Talent and/or Labour Shortage in Data and Digital Domains

Significant

Global, geographical or industry mismatches between labour and skills supply and demand as climate action and Al integration
transitions will dramatically reshape the quality, quantity and distribution of job creation as well as job loss, driving divergent
risks in the media and advertisement industry.

VGI anticipates encountering increased difficulty in recruiting specific essential roles, primarily those related to data and
digital expertise as the Company is expecting to face large-scale digital transformation. This innovative approach empowers
the Company to swiftly and precisely address the dynamic shifts in customer and stakeholder behaviour.

Lacking individuals with proficient data and digital skills willimpact the Company critically as these are essential skills needed for
the Company. Their expertise is crucial not only for managing technology-related tasks (such as IT infrastructure maintenance
and network monitoring) but also for successfully implementing the Company’s Customer Intimacy strategy, which relies on
various data-driven activities.

VGl plays a crucial role in strengthening the labour market at both local and global levels, as the Company is one of the
leading media and advertisement companies in Thailand and Southeast Asia. The Company will address labour shortages and
mitigate unemployment risks by investing in skill development, safeguarding workers’ rights and ensuring contract security.
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RISK CULTURE

Risk culture is a core value of effective corporate risk management. VGI aims to strengthen its corporate risk
management throughout the organisation and expects its employees at all levels to be responsible for risk management
in their daily business operations. In FY 2025/26, VGI conducted training regarding risk management to deepen
acknowledgement and knowledge towards risk management for 13 relevant employees and executives. Moreover,
the Company arranged a risk management training for the Board of Directors to understand the importance of

corporate risk management.

KPMG

BTS Group Holdings
Public Company Limited

ERM Refresh Training 2026
for Risk Working Team

KPMG Phoomchai Business Advisory Ltd.
9 February 2026

122 . VGI Public Company Limited



3.3 SUPPLY CHAIN MANAGEMENT

(GRI 2-6, 3-3, 308-1, 414-1, 414-2)

Short-Term FY 2030/31

« All suppliers acknowledge the Supplier Code of VGl is committed to driving business growth transparently,
Business Conduct for ESG dimensions . fairly and emphasising sustainability throughout the

« Significant Tier-1 suppliers are assessed for ESG risks © Company’s value chain by prioritising effective supply chain
management to rectify and prevent economic, social and
« All suppliers acknowledge the Supplier Code of environmental (ESG) risks from suppliers with high ESG risks

Business Conduct for ESG dimensions . thatmay impact VGI'sreputation and stakeholder confidence.
» Tier-1suppliers are assessed for ESG risks :

VGl has established the Procurement Policy and Supplier

N Code of Conduct as suppliers’ guiding principles in
Performance in FY 2025/26 . conducting sustainable business in accordance with
: the Company’s expectations. In addition, the Company
has a supplier assurance process to ensure compliance
with the Code of Conduct, which encompasses Supplier
Classification, Supplier Screening, Significant Supplier
Assessment, Supplier Corrective Action and Development.
All suppliers shall adhere to ethical principles and

©

operations that prevent adverse impacts to communities

100% of suppliers sign acknowledgement and the environment while safeguarding the health and

of the Supplier Code of Conduct, which safety of workers and the public.
addresses operational issues across economic,
social and environmental dimensions . SUPPLY CHAIN MANAGEMENT STRATEGY

VGI operates the supply chain management ethically and
sustainably, in accordance with the Procurement Policy and
Supplier Code of Conduct under ESG operational principles,
in which the management and reporting are overseen by
the Board of Directors. This policy covers the supply chain
management in all aspects with consideration to quality,

reasonable price, on-time and continuous delivery, human

©

rights principles, the environment and safety, as well as
100% of Significant Tier-1 suppliers © a risk management system in the case of both normal
have been assessed for ESG risks and emergency conditions or unexpected disasters.

_______________________________________________________________________ To ensure that sustainability is embedded into the process
of selecting suppliers, the Company has incorporated
criteria for the evaluation of suppliers’ ESG performance

in the selection process, providing a strategic advantage
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to suppliers with good ESG practices. Suppliers must
achieve the minimum requirement of ESG criteria before
being approved as a supplier for the Company, and will be
excluded should they fail to implement corrective actions
within the specific time period. These procurement practices
will be periodically reviewed and assessed against the
Supplier Code of Business Conduct and Procurement
Policy to ensure no breaches in ESG requirements for

% Please scan this QR code

~for the Supplier Code
of Business Conduct.

SUPPLIER RISK ASSESSMENT
AND ESG INTEGRATION

VGI's supply chain management consists of the classification
and screening of products and services, including the
consideration of suppliers’ business operational processes
in supporting the Company’s various business operations.
Moreover, VGl has a supplier risk management assurance
system which assesses all suppliers on an annual basis
to ensure adherence to the Company’s principles. The
desktop or on-site assessments are carried out following
standards and systematic verification methodologies in the
form of the Self-Assessment Questionnaire (SAQ). Audit
results and scores will be compiled into a report, verified
and consistently updated to ensure suppliers’ constant

improvements in efficiency and performance.
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approved suppliers. Furthermore, VGI provides training to the
Procurement Department and relevant teams to understand
how their daily roles and responsibilities contribute to the
Company’s sustainability goals in supply chain management.

Please scan this QR code
for the Procurement Policy.

SUPPLIER CODE OF BUSINESS CONDUCT

VGI has developed the Supplier Code of Business Conduct to
communicate the Company’s commitment to treating suppliers with
transparency, equality and fairness, which covers guidelines for
environmental, human rights (e.g. child labour, fundamental rights,
working conditions, remuneration), occupational health and safety
standards, as well as business ethics. VGI encourages suppliers to
apply the aforementioned principles to their own suppliers to promote
sustainability throughout the whole value chain. The Company has
a practice of paying its suppliers within 30 days. In FY 2025/26,

there were no late payments to suppliers.

Supplier Classification

VGI suppliers are subjected to signing
acknowledgement of the Company’s Supplier
Code of Business Conduct, conducting
a self-assessment on their sustainable
operations according to the Company’s
systematic supplier assessment, such as
the SAQ to identify significant suppliers,
which will be evaluated further, including

environmental, social, governance and

business issues.

mles




Q

Supplier Screening

VGl Significant Tier-1 suppliers are subjected to signing
acknowledgement of the Company’s Supplier Code of
Business Conduct, and must assess their sustainability
performances following the Company’s systematic
supplier assessment, such as the SAQ to identify
significant suppliers, which will be assessed further. This
includes environmental, social, governance and business
relevance aspects as well as assessing country-,
sector- and commodity-specific risks for suppliers. The

Company then reviews and analyses the questionnaire,

L7 C

and suppliers that surpass the SAQ will be listed under
the Company’s Approved Supplier List (ASL). Suppliers
whose goods, materials, services or products have a
significant impact on the competitive advantage, market
success or the Company’s Survival consist of:

» Suppliers with the risks of negative ESG impacts to
the Company that relate to country-specific risk,
sector-specific risk and commodity-specific risk

» High-volume suppliers

» Suppliers of critical components

» Non-substitutable suppliers

» Continuity of over 1 year of product and service provision

Significant Suppliers Assessment

Supplier Corrective Action and Development

Those classified as having high ESG risks will be audited on-site by the
Company’s Procurement Department employees or an independent third-party
organisation that has been recognised in the industry (based on risk) to assess
their performances in terms of business continuity, reputational risk and
responsible operations. VGI will submit the total score to the supplier; in the case
of non-compliance, the Company will notify the supplier to make corrections

within the set time period.

) -

» Afterwards, VGI would review results from the assessment and on-site audit, and request a corrective action

plan from suppliers to resolve non-compliance issues. An agreed timeline would be set, and the Company would

regularly monitor and provide support both remotely and on-site to ensure that suppliers with corrective action

plans address their identified issues on time.

» VGl provides training on supplier ESG programmes as well as technical support to develop and enhance suppliers’

ESG performance, to ensure that all suppliers are risk-free and comply with regulations. Furthermore, suppliers

can access the ESG performance database of relevant peers to study in-depth information, the Company’s

expectations and competition in the market.
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In FY 2025/26, VGI had a total of 179 Tier-1 suppliers that surpassed the screening criteria, which account for a total

procurement spending of THB 547.46 mn. Of all the suppliers, there were 41 significant tier-1 suppliers, accounting

for a total procurement spending of THB 519.06 mn or 23 percent. Additionally, there were 4 significant non-tier-1

suppliers in FY 2025/26.

(Supplier Screening>

-

100%

Total Number of Tier-1
and Non-Tier-1 Suppliers

1 83 Suppliers

259%

Total Number of Significant
Tier-1 and Non-Tier-1 Suppliers

45 Suppliers

AN

Ve

Total Number of Tier-1 Suppliers

1 79 Suppliers | 100%

N

Non-significant Significant Tier-1

Tier-1 Suppliers Suppliers
Suppliers Suppliers
(77%) (23%)

/

~

Suppliers Located in Thailand

1 76 Suppliers (98%)

Suppliers Located Outside of Thailand

- /

3 Suppliers (2%)

.
-

Ratio of Suppliers in High Investment Projects

)

Ratio of Suppliers
in General Procurement

1 45 Suppliers (81%)

atio of Suppliers in Construction

~

1 Supplier (1%)

and Installation work

33 Suppliers (18%)

4/

Out of the total significant tier-1 suppliers, 8 suppliers were classified as high ESG risk suppliers that underwent an

on-site audit programme. The criteria for on-site audit covered significant sustainability issues in multiple aspects, such

as business continuity management, corporate governance and anti-corruption measures, business conduct under

human rights principles, labour protection and labour law compliance and sufficient internal control measures, with

audit results divided into 4 categories based on the ability to operate according to ESG principles, seen as follows:

%% %% Excellent (4.00 - 3.26)

Supplier implements sustainability practices at an excellent level.
ESG risk monitoring is not required.

* %% Good (3.25 - 2.51)

Supplier implements sustainability practices at a good level. There ‘
are areas for improvement, but ESG risk monitoring is not required.

%% Fair (2.50 - 1.00)

Supplierimplements sustainability practices at a fair level. Must propose

a corrective action plan and timeline to improve ESG practices,

to be completed within the timeframe.

Supplier implements sustainability practices at a low level. Must

propose a corrective action plan and timeline to improve ESG practices
before any bidding for VGI occurs.
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There was no supplier who was assessed with substantial actual/potential negative impacts to the point of the

contract being terminated. Afterwards, VGI will review results from the assessment and on-site audit and request

corrective action plans from suppliers to resolve non-compliance issues. There were no suppliers that VGI had

to support in the implementation of a corrective action plan.

On-site audit results in FY 2025/26 reveal no suppliers who were evaluated at fair or poor level, and no suppliers

with business activities that create human rights risk were found.

CSuppIier Assessment> FY 2025/26

Total number of suppliers assessed via
desk assessments/on-site assessments

4 1 Suppliers

Percentage of
significant suppliers
assessed

100%

Number of suppliers
assessed with substantial
actual/potential negative

impacts

O Suppliers

SUPPLIER CAPACITY BUILDING

VGl strongly believes that sustainable supply chain management is the heart of building rewarding business partnersin

Number of suppliers
with substantial actual/
potential negative impacts
with agreed corrective
action/improvement plan

O Suppliers

Number of suppliers
with substantial actual/
potential negative impacts
that were terminated

O Suppliers

the future. The Company, therefore, focuses on collective sustainable development with all stakeholders and organised

capacity building programmes. The Company organised in-depth technical support programmes to build capacity and

ESG performance in suppliers. Moreover, VGI provided suppliers with access to ESG benchmarks against peers, as

well as supplier support (remote/on-site) on the implementation of corrective and improvement actions. The Company

arranged annual safety learning sessions for suppliers that work in construction, installation and those with safety risks

in the aforementioned aspects, with 9 suppliers participating in the capacity building programmes in FY 2025/26.

C Supplier Corrective Action and Development) FY 2025/26

Total number of suppliers
supported in corrective
action plan implementation

O Suppliers

Percentage of suppliers
assessed with substantial
actual/potential negative

impacts supported in
corrective action plan
implementation

O

Total number of suppliers
in capacity building
programmes

9 Suppliers

Percentage of significant
suppliers in capacity building
programmes

22%

4
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3.4 INNOVATION

(GRI 3-3)

Innovation is one of the core elements that underpins VGI’s business strategy, and is a key force in driving the
Company’s vision of Pioneering Solutions for Tomorrow with a fully integrated ecosystem. VGl is committed to digital
technology and R&D excellence, aiming to develop and launch innovative or value-added products and solutions
that will meet consumers’ ever-changing needs, as well as attract new business opportunities.

Established in 2017, VGI Digital Lab serves as a provider of both offline and online
media solutions, as well as integrated digital marketing products, to meet the evolving
needs of clients in a data-driven marketing landscape. The Company leverages
data-driven technology through its Customer Data Platform (CDP), which aggregates
and analyses more than 200 dimensions of consumer data, including demographic

profiles, spending behaviour, purchase intent, mobility patterns, ownership data and
digital usage behaviour. These insights enable the Company to develop a deeper

! n oh &
VG DlGITAL understanding of consumers and support more precise planning and execution of

L AB marketing campaigns, particularly in targeting audiences across social media networks.
This approach enhances the effectiveness of audience reach and delivers results that
better align with clients’ objectives. As data-driven marketing continues to gain traction,
such capabilities have contributed to the strong reception of the Company’s services
among leading brands both domestically and internationally.

The Company places strong emphasis on developing business model and service innovations that enhance
accessibility, improve operational efficiency and deliver seamless experiences across multiple dimensions, including
media, financial services and lifestyle. This is undertaken in parallel with a commitment to responsible business
practices, with due consideration given to efficient resource utilisation, the promotion of inclusive access to digital
services (Digital Inclusion) and transparent and secure data management. In FY 2025/26, the Company introduced

a range of products and innovations, as outlined below.

PLATFORM SHELTER

The Company continues to develop its advertising media products by leveraging
advanced technologies to enhance service efficiency and strengthen its
competitive capabilities. One of the key innovations is the “Platform Shelter”,
anew advertising format installed on BTS SkyTrain platforms at major stations,
including Asok, Phrom Phong, Sala Daeng and Chong Nonsi. This solution
integrates station balustrade media with overhead roof media into a single
format, featuring large-format static displays and LED screens designed to
effectively capture passengers’ attention during dwell time. As a result, it
enables brands to deliver a comprehensive and immersive brand experience. In
addition, the media supports integration with online channels through QR codes,
encouraging consumer engagement and facilitating direct access to websites
or online purchasing platforms. This also provides opportunities for brands to
creatively communicate their products and services to high-potential urban
audiences in key transit locations. At the same time, the Company has applied
artificial intelligence (Al) across various operational processes, including data
analytics, media production support and advertising monitoring, to enhance
accuracy and efficiency. These initiatives reflect the Company’s commitment to
elevating operational standards and delivering sustainable value to customers,
shareholders and all stakeholders.
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DIGITAL INSURANCE PLATFORM

RCare has developed an online life insurance distribution platform
in collaboration with leading life insurance companies, enabling
consumers to access a wide range of insurance products, including
those offering tax benefits, through the Rabbit Care application.

The platform serves as both a digital channel and an insurance
broker, connecting consumers with insurance providers. It helps
overcome the limitations of traditional distribution channels while
enhancing the user experience through greater convenience,
transparency and accessibility anytime and anywhere.

SNACK MAKER PROJECT

Rbyte has developed a new business model through collaborations
with content creators to co-create products that reflect each
creator’s unique brand identity, with distribution across both offline
channels and e-commerce platforms.

This approach demonstrates the integration of content and
commerce to create added value for products while responding to
evolving consumer behaviours in the digital era. It also opens up new
opportunities for creators within the digital economy.

WELFARE LENDING PLATFORM

RCash has expanded its welfare loan services through
partnerships with Provincial Electricity Authority and Thailand
Post Distribution Co., Ltd. to support employees’ access to
funding, particularly in emergency situations. The service is
designed to be convenient, fast and available 24 hours a day,
helping to alleviate liquidity constraints and enhance users’
financial well-being. This approach supports improved quality
of life in the long term through product design that effectively
addresses everyday financial needs.
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CONTACTLESS PAYMENT & DIGITAL
WALLET ECOSYSTEM

BSS, the provider of Rabbit Card, has continuously developed
its contactless payment infrastructure by extending Rabbit Card
services into digital formats and wearable devices, in line with
evolving consumer behaviours.

These developments include usage through wearable devices
such as smartwatches, as well as integration with mobile wallet
platforms, enabling users to make payments for mass transit
fares as well as goods and services conveniently, quickly and
securely. This also supports the expansion of the digital payment
ecosystem as part of consumers’ everyday lifestyles.

SUSTAINABILITY REPORT 2025/26 129



VGI drives innovation in advertising media to enhance
service efficiency while reducing environmental impact.
The Company has developed an internal Sustainable
Taxonomy for its advertising media services, drawing on
relevant principles under the Thailand Taxonomy as well
as internationally recognised sustainability principles,
including resource efficiency, lifecycle greenhouse gas
emissions and circular economy concepts. The taxonomy
serves as a structured framework for classifying products
and services based on their environmental impact,
supporting the development of resource-efficient media
solutions and providing a basis for identifying and measuring
Sustainable Revenue.

VGI defines sustainable revenue as revenue generated
exclusively from Taxonomy-aligned (Green) media
solutions. To qualify, products and services must
demonstrate reduced material consumption, lower lifecycle
greenhouse gas emissions, high energy efficiency and the
reduction or elimination of single-use materials. Currently,

energy-efficient digital media solutions represent the
primary source of sustainable revenue.

The Sustainable Taxonomy also serves as an internal
process to guide the development and evaluation of
products and services, as well as to inform infrastructure
improvements across VGI's media portfolio. This includes
the transition from traditional material-intensive formats
to more energy-efficient digital media. In parallel, the
Company monitors and adopts relevant technological
innovations to enhance energy efficiency and reduce
material use in service delivery.

In addition, VGI promotes awareness through ongoing
ESG-related training, covering environmental impacts,
material use and product-related considerations.
This supports internal alignment and informed decision-
making in the development and delivery of more sustainable

media solutions.

Low-carbon, resource-efficient media

solutions with minimal material use

LED screens, Digital advertising
formats

and reduced lifecycle impact

Media solutions undergoing

improvement but not yet fully aligned

Eco-print media

with sustainability criteria

Red

(Non-aligned)

recyclability

Material-intensive media formats with
high waste generation and limited

Vinyl-based advertisements, train
wraps (PVC), static printed billboards

v

Remark: Media classification is based on a Traffic-Light System, informed by relevant principles of Thailand Taxonomy.
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3.5 INFORMATION TECHNOLOGY SECURITY
AND PERSONAL DATA PRIVACY

(GRI3-3, 418-1)

Short-Term
FY 2030/31

Mid-Term
FY 2040/41

Long-Term
FY 2050/51

» No breach of customers’ private data security

« No complaints from government agencies, clients or
other relevant parties in wrongful use of personal data

» Employees receive personal data protection training

\
Performance in FY 2025/26

No breach of customers’ private data security

No complaints from government agencies,
clients or other relevant parties in wrongful
use of personal data

©

Employees receive personal

data protection training

The rapid advancement and increasing dependence on
technology may pose risks from cyber threats and personal
data security. VGl recognises the importance of information
technology systems to prevent the impact of such risks oniits
business operations which could lead to aloss in reliability,
reputation and confidence of stakeholders. In this regard,
the Company adheres to the Information Security Policy,
establishes various personal data protection measures
and enhances employees’ awareness of cybersecurity
threats. In addition, the Company has established guidelines
and policies for the appropriate and responsible use of
Artificial Intelligence (Al) to promote ethical, transparent
and accountable adoption of Al technologies in alignment
with personal data protection requirements, while mitigating
potential risks associated with the use of Al within the
organisation.

Chief Executive Offier

Data Protection
Officer (DPO)

ISMS & PIMS Committee

ISMS & PIMS Operations Team ]

Document Control Officer ]

L L

ISMS & PIMS Internal Auditor ]
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Information Security Management System and Personal Information Management System Committee (ISMS & PIMS Committee)

« Establish the strategic direction for the Information Security Management System and Personal Information Management System
(ISMS & PIMS).

« Establish the Information Security Management System and Personal Information Management System Policy (ISMS & PIMS Policy).

» Review and approve the objectives of the Information Security Management System and Personal Information Management System (ISMS
& PIMS Objectives), as well as the effectiveness measurement criteria for the ISMS & PIMS (ISMS & PIMS Effectiveness Measurement).

» Review and approve the information security and personal information management framework.

» Review and determine acceptable information security and personal information management risk criteria.

» Review risk assessment results, risk treatment plans and control measures related to information security and personal information
management.

» Provide the necessary resources and directions to ensure the effective implementation of control measures, information security
management plans and personal information management plans in accordance with the established framework.

» Monitor and evaluate the performance of the Information Security Management System and Personal Information Management System.

» Have the authority to appoint and establish the Information Security Management System and Personal Information Management
System Operations Team (ISMS & PIMS Operations Team) as deemed necessary and appropriate.

» Review and approve documents related to the Information Security Management System and Personal Information Management
System (ISMS & PIMS).

» Report the performance and effectiveness of the ISMS & PIMS to the organisation’s senior management.

Information Security Management System and Personal Information Management System Operations Team
(ISMS & PIMS Operations Team)

» Implementtasks and responsibilities as assigned by the Information Security Management System and Personal Information Management
System Committee (ISMS & PIMS Committee).

» Develop and review documents related to information security management and personal information management.

» Control and maintain documents related to information security management and personal information management.

» Conduct information security and personal information management risk assessments and prepare risk assessment reports.

» Analyse and establish risk treatment approaches, and develop information security and personal information management risk
treatment plans.

« Support and oversee personnel in implementing information security and personal information management risk treatment plans.

» Develop and review performance evaluation methodologies, and conduct performance measurement of the Information Security
Management System and Personal Information Management System (ISMS & PIMS).

» Promote, communicate and foster awareness among personnel regarding information security and personal information management,
ensuring compliance with relevant policies and procedures.

« Implement corrective actions to address nonconformities identified through internal and external audits.

» Coordinate with ISMS & PIMS auditors to plan and schedule audits of the Information Security Management System and Personal
Information Management System in accordance with applicable standards.

« Conductregular reviews of system performance and report the results to the Information Security Management System and Personal
Information Management System Committee (ISMS & PIMS Committee).

Data Protection Officer (DPO)

 Provide advice and recommendations to the Company, in its capacity as a data controller or data processor, as well as to its employees
and contractors, regarding the collection, use and disclosure of personal data and compliance with the Personal Data Protection Act
B.E. 2562 (2019).

« Monitor the Company’s operations, including those of its employees and contractors, relating to the collection, use and disclosure
of personal data to ensure compliance with the Personal Data Protection Act B.E. 2562 (2019).

« Coordinate and cooperate with the Personal Data Protection Committee Office (PDPC Office) in matters relating to the collection, use
or disclosure of personal data by the Company, its employees or contractors, and liaise with relevant internal and external parties to
ensure compliance with applicable personal data protection requirements.

 Provide guidance on personal data protection risk management activities and Personal Data Protection Impact Assessments (DPIA).

« Maintain the confidentiality of personal data obtained or accessed in the course of performing duties as the Data Protection Officer
in accordance with the Personal Data Protection Act B.E. 2562 (2019).

» Perform any other duties required of a Data Protection Officer under the Personal Data Protection Act B.E. 2562 (2019).
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Document Control Officer

Assign document identification codes and maintain the document register to ensure it remains current and up to date.

Review document formatting and accuracy, and circulate documents to relevant parties for review prior to approval.

Distribute documents to relevant personnel at points of operation in accordance with the Document Action Request (DAR) process.
Maintain, store and verify the integrity of master documents and operational documents, ensuring that relevant personnel have access
to accurate, complete and up-to-date information and that documents remain readily available for use.

Control and prevent the unintended use of obsolete documents in accordance with the specified document retention and validity periods.
Notify responsible personnel of document and record retention schedules to ensure appropriate retention, archiving and disposal
actions are carried out.

Information Security Management System and Personal Information Management System Internal Auditor
(ISMS & PIMS Internal Auditor)

Develop internal audit procedures for the Information Security Management System and Personal Information Management System
(ISMS & PIMS).

Plan internal audits for the ISMS & PIMS.

Conduct internal audits of the ISMS & PIMS.

Follow up on internal audit findings and corrective actions related to the ISMS & PIMS.

Report the results of internal audits of the ISMS & PIMS.

Perform other related duties in accordance with the policies and directives of the Information Security Management System and
Personal Information Management System Committee (ISMS & PIMS Committee).

INFORMATION SECURITY MANAGEMENT

Due to the nature of its payment service business, the
Rabbit Group plays a vital role in protecting customer data
as its business nature handles a large amount of personal
information. The Company has therefore established the
Information Security Policy as a framework for information

security and privacy, as well as to ensure compliance

with relevant regulatory and contractual requirements
by people related to the Company’s information system.
Everyone must comply with the policies, and disciplinary
action will be imposed should a security incident arise
from neglect. In addition, the Company has a data security

management system as follows:

Identification

Assessment

Deploy a systematic
methodology to identify
and evaluate risk
treatment plans

Incorporate information
security risk assessment
into project management

process and business

development life cycle

Control

Methods for risk
treatment comprise
risk avoidance, risk

transfer, risk mitigation
or risk acceptance. For
risk mitigation, controls
must be selected and
implemented to ensure
risks are reduced to
an acceptable level

G

J

Review

Information security

risk assessment results
and controls are
documented

Risk assessment is
reviewed at regular
intervals
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In addition, VGI has established the Information Security
Policy, with the scope of enforcement applicable to
employees and related persons working on behalf of the
Company. This policy is a framework for determining the
operational guidelines for maintaining the Company’s
information security and complying with the relevant
requirements and regulations. The policy also covers the
Company’s information security structure, information
security related to personnel, property management,
access control, data encryption related to biological
and environmental data, operation and external provider

relations, information security management to create

DATA PRIVACY PROTECTION

Data privacy protection for all stakeholders, including
customers, employees, suppliers, business partners and
shareholders, is of paramount importance to VGI. The
Company has therefore established a Privacy Policy to ensure
that all activities relating to personal data are conducted in
compliance with the Personal Data Protection Act B.E. 2562
(2019) (PDPA). In addition, VGI reinforces its commitment
to personal data governance in line with international
standards throughiits certification to ISO 27701:2019 (Privacy
Information Management System), an extension of ISO 27001
that provides a comprehensive framework for the effective,
transparent and secure management of personal data.

The Company also places strong emphasis on fostering
a culture of data security and privacy awareness across
the organisation. To this end, training programmes
covering relevant regulatory requirements and standards
are regularly provided to employees to enhance their
understanding and awareness of personal data protection.
During the past year, the Company conducted 3 data privacy
protection training sessions. In FY 2025/26, the Company
also organised training programmes for the Board of
Directors to strengthen their knowledge and preparedness
in overseeing and enforcing relevant regulations effectively.

VGI only uses customer information for the purposes
specified in its Privacy Policy and for which consent
has been obtained. In FY 2025/26, the Company did
not use customer information for any purposes beyond
those disclosed and did not receive any requests for
customer information from government agencies or law
enforcement authorities.
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business continuity and compliance. This policy will be
reviewed and subject to audits for compliance by internal
and external auditors.

VGl also conducts regular assessments of technical
vulnerabilities of information technology systems, and the
Company’s information security management system s set
to be audited by a certified auditor as per ISO 27001:2013.
In addition, the Company has also prepared a business
continuity and information recovery plan to ensure data
availability and administration during potential disruptions
to critical business processes.

Customer Privacy
Policy

Privacy Policy for
Business Partner

Human Resources
Privacy Policy

A

Privacy Policy for =5
000
NN

Shareholders’ Meeting

CCTV Privacy Policy
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Privacy Policy for
Customers of BSS
Holdings Company
Limited

000




4 )

Responsible Al Governance and Use

The Company recognises the importance of adopting Artificial Intelligence (Al) in a responsible manner and
is committed to ensuring that its use aligns with the principles of transparency, fairness and consideration of
potential impacts on all stakeholder groups.

- /

Al Policy and Management Framework

The Company has established an Al Policy to provide a framework for the appropriate and secure use of Al technologies
by employees, personnel and contractors at all levels. The policy encompasses awareness-building initiatives, training
programmes and clearly defined guidelines to promote the effective use of Al while mitigating potential risks arising
from inappropriate use.

The policy covers key areas, including:

Control access to high-risk Al systems and
sensitive data through appropriate approval
processes, governance mechanisms and
risk-based controls.

Safeguard personal data and confidential
information while maintaining robust
cybersecurity controls throughout the Al
lifecycle.

~

Ensure meaningful human oversight for high-
impact decisions and provide appropriate
mechanisms for review, challenge, or appeal
of Al-assisted outcomes.

Regularly assess and mitigate algorithmic
bias, monitor model performance and
address model drift to ensure reliable and
equitable outcomes.

e
Establish clear accountability structures
and define the roles and responsibilities of
Al developers, users, owners and system
administrators.

Promote transparency by disclosing the
use of Al-generated content and enabling
appropriate levels of explainability in
Al-supported decision-making processes.

~

Minimise the environmental footprint of Al
through efficient use of energy and computing
resources, while engaging suppliers and
service providers in sustainable practices.

Encourage the responsible use of Al to
improve operational efficiency, innovation
and sustainability outcomes.

-

Prohibit the use of Al for unlawful, deceptive,
discriminatory, or harmful purposes and
ensure compliance with applicable laws,
regulations and internationally recognised
standards.

Provide ongoing training and awareness
programmes to enhance employees’
understanding of responsible, ethical
and secure Al use.
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4.1 CUSTOMER RELATIONSHIP

MANAGEMENT

(GRI 3-3)

« Customer satisfaction rate at 95%
» No complaints from customers regarding advertising
media and customer service

« Customer satisfaction rate at 96%
« No complaints from customers regarding advertising
media and customer service

Long

« Customer satisfaction rate at 97%
» No complaints from customers regarding advertising
media and customer service

?

Performance in FY 2025/26

95% Customer satisfaction score

No complaints from customers regarding
advertising media and customer service

VGl places greatimportance on its customers, recognising
that the relationship with customers is the key to sustainable
business. The Company, therefore, has a policy to
effectively manage customer relations through various
activities to meet and strengthen relationships directly with
customers, focusing on listening and responding to their
needs. This enables VGl to understand the various needs of
customers and able to offer quality products and services
that are right for their needs, as customer satisfaction with
the Company’s products and services is an essential factor

for the organisation’s business performance.

CUSTOMER RELATIONSHIP
MANAGEMENT STRATEGY

VGI is committed to strengthening customer trust
throughout all stages of business activities, thus the
Company follows ethical branding practices in delivering,
inspecting and developing products and services with
quality and modernity that consistently meet customers’
needs. In addition, VGI provides only legitimate information
about its products and services during marketing without
making exaggerated claims or taking advantage of
market vulnerabilities. VGI also has a quality inspection
system before delivering work to customers, tracking and
promptly correcting in case of defects or damages found
in advertising products and media, as well as regularly
conducting inspection and maintenance to ensure smooth
operations. As for the payment service business, the
Company has an efficient after-sales service process to

improve customer experience.

Please scan this QR code

for the Ethical Branding
and Marketing Policy.
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The Company’s customer base
comprises both advertising agencies
and brand owners from the public and
private sectors. The Company focuses
on expanding its new customer base
while maintaining strong relationships
with existing clients through the
continuous enhancement of media
quality and the expansion of its
media network in alignment with
evolving consumer behaviours and
lifestyles. In addition, the Company
leverages Big Data from within the
Group and its business partners to
analyse and gain deeper insights
into target audiences. This enables
more precise communication and
the delivery of tailored solutions that
effectively meet customer needs,
contributing to the development
of long-term relationships and
sustained customer trust.

X, 9¢

Customer
Satisfaction

Score

Furthermore, VGI has other effective
customer relationship management
methods, including organising
activities with customers; conducting
an annual customer satisfaction
evaluation and establishing a contact
channel where customers can submit
complaints or suggestions through
the Company’s social media channels
such as Facebook, X, Instagram or
call +66 (0) 2273 8884 #0; and setting
guidelines for handling complaints
to respond to customers promptly.
Such complaints will be notified to
relevant affiliates or departments for
investigation and corrective action,
with the complainant being notified
of the results as soon as possible.
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CUSTOMER ENGAGEMENT INITIATIVES

Enhancing Brand Immersive Experience

VGI aims to enhance consumer experience through the design of
advertising media that aligns with lifestyle behaviours and travel contexts.
The Company develops solutions that enable continuous brand visibility
and engagement across multiple touchpoints. This includes the use
of innovative media formats, such as Platform Shelter, to deliver a
comprehensive Brand Immersive Experience, alongside the integration of
offline and online media through various technologies to effectively drive
consumer engagement. This approach enables the Company to deliver
experiences that meet customer needs while fostering long-term brand
relationships in a sustainable manner.

danaugwu
AUNNSU

o

BTS MAX | BTS Concourse |
MOVE 360 Full

VG| has developed integrated
advertising media solutions in the form
of bundled packages to effectively
reach consumers across various daily
life contexts. The Company’s media
network spans mass transit systems,
outdoor media and office buildings,
enhancing both the frequency of
exposure and the continuity of brand
communication.

Advertising Media
at Station Entrances

These packages are designed in
alignment with consumer mobility
patterns throughout different times of
the day, including high-traffic areas
within transit stations and media
networks that extend across key urban
routes. In addition, the Company
collaborates with strategic partners to
further expand the capabilities of its
medianetwork, ensuring comprehensive
coverage across mass transit systems
and urban environments.

Prime Office



BTS SKY VIBES Season 2
VGl is committed to strengthening relationships with customers and service users by creating experiences that align
with the lifestyles and interests of its target audiences, particularly younger generations.

InFY 2025/26, the Company supported the “BTS SKY VIBES Season 2” event held at Avenue A, MBK Center, providing
a platform for engagement and delivering memorable entertainment experiences to service users. The event featured
a mini concert showcasing popular T-POP artists who resonate strongly with Gen Z audiences, creating an enjoyable
atmosphere and fostering stronger connections with the brand at the beginning of the year. The event contributed to
enhancing relationships between the Company and its customers, expanding opportunities to engage target audiences,
increasing brand awareness and encouraging consumer participation through real-life experiences. This initiative
aligns with the Company’s strategy of integrating out-of-home advertising media with experiential marketing activities
to create long-term value for customers and stakeholders.

‘ MBKcenter _
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Snack Maker

VG| has promoted consumer engagement and
strengthened relationships through the development of
anew business model under the “Snack Maker” initiative.
The Company extends the role of creators from content
producers to brand developers by leveraging the Group’s
ecosystem, which encompasses media, marketing and
distribution channels. This approach enables closer
interaction between consumers and brands through
connections with creators and their communities,
which play a key role in generating demand and driving
product growth from concept to market. In addition,
the development of products that reflect the identity
and lifestyle of creators enhances differentiated
experiences and effectively caters to niche consumer
interests. By adopting a consumer-centric strategy, the
Company fosters deeper brand engagement and builds
lasting connections through experiences that align with
evolving digital consumer behaviours.

VGl Plong MBK e dmh
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Rabbit Gateway SAMSUNG I fObbl :

BSS, the provider of Rabbit Card, has enhanced customer asousnlulne tHaeuidumodae BTS
experience and expanded service accessibility through the imsuingsooeu () Samsung Wallet
continuous development of digital payment solutions. This includes
the introduction of “Rabbit Gateway”, a comprehensive payment
management platform that serves as an intermediary for processing
transactions across both business (B2B) and consumer (B2C)
segments in a cashless society, while supporting multiple payment
channels such as PromptPay and WeChat Pay. In addition, BSS
enables BTS fare payments via the WeChat Pay application for
Chinese tourists, and offers Rabbit Card services in digital form
through the Samsung Wallet platform, allowing users to make
payments directly via their smartphones without the need to carry
physical cards or cash. These solutions enhance convenience and
efficiency while aligning with evolving digital consumer behaviours.
They also reflect BSS’s capability to develop a seamless payment
ecosystem that integrates both online and offline channels,
effectively addressing diverse customer needs.

Special Rabbit Card Collections

BSS addresses consumer preferences and strengthens customer relationships through the launch of special Rabbit
Card collections, catering to segments that value unique design and collectability. This began with the “Butterbear”
edition, which was available from May to July 2025 and achieved sales of over 35,000 cards within 14 days, followed by
the “Harry Potter” collection, which received an overwhelming response with 30,000 cards sold within just two hours.
Building on this success, BSS further introduced the “One Piece” and “Crayon Shinchan Keychain Collection”, both
of which were sold out ahead of the scheduled period. The strong performance of these collections reflects BSS’s
ability to understand consumer behaviour and preferences, while strengthening brand affinity through products that
effectively align with specific lifestyles and niche interests.
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4.2 HUMAN RESOURCES DEVELOPMENT &
AND WELL-BEING REl

(GRI'3-3, 401-1, 401-2, 401-3, 404-1, 404-2, 404-3, 405-1)
m VGl recognises that employees are an invaluable resource

. Employee satisfaction rate is at least 80% in driving the organisation towards business success.
Therefore, effective human resource management is

m essential to empowering employees and adapting to
« Employee satisfaction rate is at least 82% ever-changing business directions. VGI is committed

to promoting the development of employees’ potential
and retaining quality employees to drive the Company

-
I
=]

» Employee satisfaction rate is at least 85% to become a sustainable organisation.
/_
Performance in FY 2025/26 HUMAN RESOURCES MANAGEMENT

Employees play a vital role in driving VGI’s vision,

mission and strategic objectives. The Company

manages its human capital in accordance with its Human

) Resources Management Policy and related practices,

¢ which encompass all aspects of people management,
including organisational structure, recruitment and
hiring, fair compensation and benefits, merit-based
performance management, succession planning and high-
potential talent management, capability and knowledge
development, internal communications, employee
AN feedback and grievance mechanisms, occupational
D ooo0000 8800000080000 B8E 88808 BoSEBE 888888 B0 B 888 B BBEBBE o0 aaaaaaaaa - health, safety and working conditions, human rights,
i equality, diversity and inclusion, non-discrimination,

prevention of workplace harassment, personal data

protection (PDPA), environmental stewardship initiatives

©such as climate change mitigation, energy conservation

VGi © andrecycling, as well as employee well-being and stress

: management to promote both physical and mental health.

Employee satisfaction rate is 84.09%

thzns
# 24/ 2560

dina wlnnana ey 1) 2560 (aifin 3

o bty e The Human Resources Department is responsible for
A ety : implementing these policies and practices to attract,
a:”':“ piletie el et develop and retain talented employees. To support
N e e e . career growth and prepare employees for future
Ol i M e . leadership positions, the Company conducts annual
e . performance evaluations, regular employee satisfaction
s il gl e and engagement surveys, and offers a wide range of

AT (Competency) &

training programmes covering leadership development,
professional competencies and digital skills. VGI is
" ©committed to fostering an organisational culture that
T8 - promotes employee engagement, continuous learning
RTINS i - and effective collaboration, creating a happy workplace
: where employees can thrive and grow sustainably

alongside the Company.
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Total Employees Hiring Rate Turnover Rate
¢
' 4¢ | 6
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ORGANISATIONAL
VALUES

InFY 2025/26, VGl developed a new
set of organisational values to better
reflect the business model and

corporate culture, as well as adapting
to changes in the advertising media

GROWTH INNOVATIVE VERSATILE EFFICIENT SUSTAINABILITY

industry and the current era. The growin3  improvement, well-rounded smart caring
o ) areas “S” change,
new set of organizational values is g. and management
, . . (strong/sense/  welcoming well done
called “GIVES”, which consists of satang)

the following 5 points:

GIVES
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Growth Innovative Versatile Efficient Sustainability
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To reinforce employees’ understanding of these values — —

. . . . 6 |a'manamaumwuinnamnsuwunnu
and encourage their practical application, the Company (The 6 Pillars of VG Well-bsing)
organised the “Unlock Team Power with GIVES”

programme as part of its FY 2025/26 annual employee @ @ O Q@:’ &
seminar. Through engaging and interactive activities that ®
encouraged active participation, the programme enhanced -

employees’ understanding of the Company’s culture while ey e "jj"m"':“ o QB | e
promoting behaviours aligned with the GIVES core values i Sl

and employee well-being principles. The initiative also

helped strengthen collaboration, employee engagement
and a positive workplace culture across the organisation.
Moreover, the Company has developed the 6 pillars of
VGI well-being with the goal of employee empowerment
and satisfaction, which will create effective growth and
sustainability for the organisation. The aforementioned
6 pillars are as follows:

1. HR & Safety Policy & Regulation 4. Social
2. Physical & Safety 5. Culture
3. Mental Health 6. Communication
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VGI believes that its employees are the foundation of sustainable growth. The Company is committed to enhancing

employee well-being through the 6 Pillars of VGI Well-Being, a holistic framework that encompasses fair employment

practices, health and safety, mental well-being, skills development, diversity and inclusion and effective communication.

Through these pillars, VGI aims to support employees in maintaining a healthy work-life balance, achieving long-term

stability and growing together with the organisation while contributing to the Company’s sustainable success.

B .(1. HR & Safety Policy & Regulation) ---------------------------

VGI promotes fair, transparent and responsible employment
practices in compliance with applicable laws and recognised
standards. Policies and procedures are regularly reviewed and
updated to align with evolving regulations and global trends.

« Fair and equitable compensation based on the principle
of equal pay

» Regular benchmarking of remuneration structures against
market standards

» Encouragement of annual leave utilisation

» Leave management system through the Company’s intranet
platform

» Flexible working hours

» Part-time work arrangements, where appropriate

» Family care leave provisions

» Maternity and parental leave benefits exceeding legal requirements

» Employee Welfare Committee with 100% employee representation

o0 (3. Mental Health) ....................................................

VGl supports work-life balance and prioritises employees’ mental
health through programmes designed to enhance well-being and
manage stress effectively.

« Campaigns encouraging employees to utilise annual leave
through VGI Society

» RelationFlip stress management programme and dedicated
relaxation areas (Stress Relax Room)

» Mentorship and counselling support

» Regularemployee happiness, stress and engagement surveys

« Promotion of work-life balance

» Supportive workplace environment that fosters positive
mental well-being

Tl B CUIRUIE )

VGI promotes an open, inclusive and respectful workplace
where employees are encouraged to contribute ideas and fully
realise their potential. The Company also utilises a 360-degree
performance evaluation process to gather feedback from all
levels of the organisation.

» Relationship-building activities between management and
employees

» Cultural diversity learning activities

» Cross-functional collaboration and teamwork initiatives

» Equal opportunity and non-discrimination practices

The Company promotes employee health and workplace safety
while providing appropriate welfare and benefits to support
long-term well-being and security.

» Group health insurance for all employees

» Nursing room with access to basic medical support

» Breastfeeding room and facilities supporting working
mothers

»  Working-hour management and overtime monitoring

» Annual health check-ups

» Health promotion activities, including running, yoga and
aerobics

» Provident fund to support long-term financial security

VGI encourages employee participation in social and
environmental initiatives to help address global challenges,
create positive impacts for communities and contribute to
a sustainable future.

» Sustainability and resource-efficiency training programmes

» Capacity building to prepare employees for industry and
environmental transitions

« Awareness-building on social and environmental
responsibility

« Educational support through scholarship programmes

(6. Communication) ............................................ N

VGI fosters open and transparent communication while
encouraging employee feedback and participation to
strengthen understanding, engagement and organisational
alignment.

« Internal communications through LINE Official Account:
VGI Society

« Intranet platform for benefits and leave management

« Two-way communication channels between employees
and management

« Technology-enabled internal communication systems

» Town Hall meetings at least twice per year

« Employee suggestion boxes
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HUMAN CAPITAL DEVELOPMENT

VGI provides various training courses to increase employees’ competency and skills, with particular focus on 4 key

areas as follows:

‘Business Acumen

Have a good understanding of work business,
alliances and seeing the big picture

Collaboration

Cooperate, participate, listen, exchange and share
for public interest

€ )

Have the courage to constantly think, experiment,
learn and initiate new things

.|hanced Potential

Commit to always developing and enhancing one’s
potential

VGI also uses core competencies as a tool for employee development plans, enabling employees to develop their

capabilities for long-term career advancement. The training at VGl is divided into 3 courses as follows:

1)

Intermediate Courses:
Increase the knowledge, skills and abilities
of employees, as well as create a positive
perspective in work

management of work and subordinates

2) 3)

Management Courses:

Training courses for supervisors regarding

Function-Specific Courses:

Training courses to develop and

enhance employees’ abilities and
duties-specific knowledge

Additionally, the Company monitors the return on investment (ROI) in human capital, an indicator that reflects the return

value of human capital investment related to human resources. In FY 2025/26, the average training hours per employee

were 6.80 hours, with essential training courses as follows:

FY 2025/26 TRAINING COURSES

Sustainable Environmental Management for VGI
Sustainable corporate development has become
an increasingly important concept for organisations
worldwide, as it extends beyond business performance to
encompass responsibilities across three key dimensions:
environmental, social and governance (ESG). Organisations
that integrate sustainability into their business operations
can enhance credibility, demonstrate accountability to
stakeholders and create long-term value that supports
sustainable growth. VGl therefore organised the Sustainable
Environmental Management in the Organisation training
programme to enhance employees’ knowledge and
understanding of the importance of sustainable business
practices, while fostering sustainability awareness and
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Sustainable Environmental
Management for VGI
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participation on an annual basis. In FY 2025/26, 76 percent
of employees participated in the programme, reflecting
VGI’'s commitment to embedding sustainability into its
organisational culture and advancing towards becoming
a sustainable organisation.



Coaching and Mentorship Programme

The Company promotes employee capability development through coaching
and mentorship programmes, alongside a structured leadership development
approach. In FY 2025/26, VGI organised the “Mentoring for Success”
programme for managers and executives to enhance their understanding of
mentoring principles, roles and responsibilities, while strengthening essential
skillsin communication, coaching, counselling and unlocking the full potential
of team members. The programme forms part of the Company’s broader
leadership development initiative, which focuses on building critical leadership
competencies, including coaching, team development and succession
planning. Through these efforts, VGI aims to support employee growth and
cultivate a strong pipeline of future leaders to drive the organisation’s long-term
success. A total of 33 employees participated in the programme.

Advertising Media Photography Techniques

The Company organised the Advertising Media Photography Techniques
training programme in a combination of classroom learning and hands-on
workshops at BTS SkyTrain stations. The programme was a collaborative
initiative between VGI and Plan B, designed to enhance photographers’
capabilities in producing high-quality media for public relations and promotional
purposes, as well as improving the quality and standardisation of photographic
reporting. The course was made available to employees involved in photography
and media production functions, according to the relevance of their roles and
responsibilities, with a total of 16 employees participating.

Following the training, participants reported a high level of satisfaction, rating
the usefulness of the content to their work at 4.71 out of 5, the trainer’s ability
to explain and facilitate understanding at 4.88 out of 5, and the overall value
of the learning duration at 4.82 out of 5. In addition, 82 percent of participants
indicated that they would recommend the programme to their colleagues (Net
Promoter Score: NPS). The application of knowledge gained from the programme
contributed to improving the quality of advertising media and operational
effectiveness, which has been one of the key factors supporting stronger
collaboration between VGl and Plan B in media sales activities. This contributed
to an increase in combined sales of more than 6.5 percent, demonstrating the
tangible business value generated through employee capability development.

New Experience with Al
The Company places strong emphasis on continuously

enhancing employees’ digital and technology capabilities.
In FY 2025/26, VGI organised the “New Experience
with Al” online training programme to strengthen
employees’ understanding of Artificial Intelligence (Al)
and Generative Al technologies. The programme covered
practical applications of Al tools, including ChatGPT and
Gemini, effective prompt-writing techniques, as well as

key considerations related to limitations, ethical risks,
copyright and information security. The training aimed to
equip employees with the knowledge and skills required
to apply Al effectively in their work, helping improve
productivity and operational efficiency. A total of 188
employees participated in the programme, and learning
outcomes were measured through both pre-training and
post-training assessments (Pre-Test and Post-Test) to
evaluate knowledge improvement.
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Excel Pivot Pro

To strengthen employees’ data analysis capabilities and improve operational efficiency, the Company organised the
“Excel Pivot Pro” training programme in a classroom and workshop format during FY 2025/26. The programme was
designed to enhance employees’ ability to utilise Pivot Tables for efficient data management, analysis and summarisation,
while improving the accuracy and effectiveness of business reporting. By developing these analytical skills, employees
are better equipped to support data-driven decision-making and improve overall work performance. The workshop
sessions also promoted knowledge sharing and peer learning among employees from different functions, helping to
strengthen internal networks and foster cross-functional collaboration across the organisation. A total of 12 employees
participated in the programme.

DIVERSITY AND INCLUSION

VGl values a diverse workforce and a culture of inclusion, strongly believing that diversity and inclusion create
a dynamic workplace. Employees can express their opinions without discrimination against their sexual orientation, sex,
gender, race or ethnicity, nationality, country of origin or cultural background. LGBTQIA+ personnel also have the right
to equally receive welfare and benefits offered by the Company, such as provident fund, family funeral leave and sick
leave for gender-affirming surgery. In addition, the Company emphasises equal remuneration based on personnel’s
work performance regardless of sex or gender.

50.65% 41.27 % 53.09% 66.40%
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Furthermore, if incidents of discrimination and harassment within the Company are found,
reports can be made through the whistleblowing channels in accordance with the Corporate
Governance and Code of Conduct Handbook, and the complainant will be protected for
doing so. Complainants can also make written or verbal reports to their supervisors and

the Human Resources Department. The report will be carried out following the established please scan this
investigation process, forwarded to the Director of Human Resources and notified to the QR code
Chief Executive Officer as appropriate. In this regard, the Company will take relevant for the Corporate

Governance Policy and

corrective or disciplinary action in accordance with investigation results. In the case of Code of Conduct.

a violation, appropriate legal action will be taken.

EMPLOYEE SATISFACTION & 67 o
VGI conducted a satisfaction survey to evaluate employees’ engagement f? Employee Engagement
with the organisation. A survey analysis has been utilised by the Company Survey Score

to improve employee satisfaction, as well as to establish training courses to
develop employees’ potential and ensure that all employees feel valued and
have engagementin their work. InFY 2025/26, all employees participated in ﬁ j 84 0/
the employee satisfaction survey, achieving an employee satisfaction score

- Employee Satisfaction
of 84 percent, which exceeded the annual target of 80 percent.

Survey Score
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4.3 HUMAN RIGHTS

(GRI 3-3, 406-1)

10 Sz

-
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Short-Term Mid-Term Long-Term
FY 2030/31 FY 2040/41 FY 2050/51

« No discrimination or harassment incidents VGl recognises that human rights are fundamental

rights everyone deserves equally and fairly.

4 N\

. Human rights violations can affect business
Performance in FY 2025/26

operations and corporate image, thus VGI
places the utmost importance on respecting
: the human rights of stakeholders throughout the

7 organisation’s value chain, following human rights
~ : principles and complying with relevant laws and
standards at both local and international levels to

prevent and avoid human rights violations.

No discrimination or harassment incidents

HUMAN RIGHTS POLICY

VGI has established the Human
Rights Policy as a standard for human
rights management throughout the
organisation’s value chain, which
shows the Company’s commitment to

preventing human trafficking, forced
labour, child labour, discrimination

HUMAN RIGHTS
MANAGEMENT

and any form of harassment, both
sexually and otherwise. In addition, the
Company supports and complies with
human rights principles on freedom
of association, the right to collective
bargaining and equal compensation.
Moreover, we have created the Anti-
Discrimination Policy and policies °°"7fnun,'cate peﬂoma“c'e
regarding diversity and inclusion in

order to support employees’ diversity
Please scan this QR code

and respect for human rights. . )
for the Human Rights Poalicy.
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Human Rights Due Diligence
Disclosure Report FY 2023/24

VGI conducts a comprehensive human rights risk audit
and assessment in accordance with the United Nations
Guiding Principles on Business and Human Rights (UNGPs)
to identify and assess human rights risks associated with
the Company’s operations, including subsidiaries under
its management control. The Company has established
measures to prevent, mitigate and remediate adverse
human rights impacts should any violations occur.
VGI’s human rights management process includes the
establishment of a Human Rights Policy, the assessment
of actual and potential human rights impacts and the
integration of findings into relevant business processes and

e i

et

,
Wi e e

mitigation actions. In FY 2025/26, VGl reviewed the results
of its Human Rights Due Diligence Disclosure Report, which
has been publicly disclosed on the Company’s website.
The Company conducts an annual review of its human
rights assessment results and performs a comprehensive
reassessment every three years. The next Human Rights
Due Diligence Disclosure Report is scheduled to be
conducted in FY 2026/27.

Please scan this QR Code
for the HRDD Policy report.

PROMOTION OF HUMAN RIGHTS CULTURE

VGI has continuously promoted awareness of human
rights issues among executives and employees at all
levels to support business operations that respect
human rights throughout the value chain. The Company
places importance on communicating and enhancing
understanding of key human rights issues relevant to its

business activities, including discrimination, workplace
harassment, diversity and inclusion, as well as the human
rights due diligence process. These efforts help foster a
respectful, inclusive and equitable working environment
for all employees.

In the case of human rights violations, stakeholders can report such incidents C

O or clues through complaint reporting channels provided by the Company for discrimination

or harassment
incidents

n the investigation process. In FY 2025/26, no discrimination or harassment
incidents were reported.
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Raising Human Rights Awareness by Supporting Human Rights Media Spaces

VGI is committed to promoting respect for human
rights by leveraging the strength of its advertising
media network to raise public awareness and expand
access to information that benefits society. The
Company believes that media plays an important role
in supporting equality, non-discrimination, respect
for human dignity, and ensuring that all members of
society have equitable access to essential information
and services.

In FY 2025/26, the Company provided media support
for a range of social initiatives that promote human
rights across multiple dimensions, particularly for
vulnerable groups. These included the “Heroes Give:
New Hair, New Life” campaign, which supports the

Promoting Cultural Diversity
in the Workplace

TURTLE organised its Chinese New Year Celebration
2026 to preserve and celebrate cultural diversity
within the organisation. Employees were encouraged
to participate in traditional Chinese festive activities,
including cultural attire and auspicious ceremonial
practices, fostering an environment of mutual respect
for different cultural backgrounds, traditions and beliefs.
The initiative reflects the Company’s commitment to
promoting human rights through the principles of equality
and non-discrimination, while respecting the cultural
rights and identities of all employees. It also contributes to
creating an open, inclusive and participatory workplace
culture, which serves as an important foundation for

an organisation that genuinely embraces diversity.

well-being and dignity of cancer patients; the Thai
Red Cross Society’s “Give Blood Now” campaign,
which promotes equitable access to healthcare
services; “Message from the Burns” by Operation
Smile Thailand, which supports access to treatment
and rehabilitation for burn survivors; and the
“Chosen” campaign by the World Vision Foundation
of Thailand, which promotes children’s rights, equal
opportunities and access to improved quality of life
and development opportunities. Through its support
for these initiatives, VGI seeks to harness the power
of media to help build a society that respects human
rights, promotes equality and enables all individuals
to access information, care and opportunities to
improve their quality of life in a sustainable manner.
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4.4 SOCIAL AND COMMUNITY
DEVELOPMENT

(GRI3-3, 201-1)

TARGET B O e e O ORBABRBALEIES. 00200000 888000000 60000500000000000 B

Short-Term FY 2030/31

« At least 20 social and community projects/activities :
from FY 2025/26 - FY 2030/31 VGl realises that to operate its business sustainably,

Mid-Term FY 2040/41 the Company must work hand in hand with society.

« At least 40 social and community projects/activities Ui iel Rl s e Ees o SeciEl devEiogient

from FY 2025/26 - FY 2040/41 - responsibility because social recognition and trust are
Long-Term FY 2050/51 essential to VGI’s business growth.

« At least 60 social and community projects/activities : . - i i
from FY 2025/26 - FY 2050/51 . Social Responsibility Direction

VGl has formulated CSRinitiatives and social development

\

Performance in FY 2025/26 activities aligned with the Company’s business objectives
7 ©andnature of operations. In FY 2025/26, VGl established
/R social responsibility programmes to support education
development and raise awareness about environmental

1 1 protection. From such activities, the Company aims to
Projects support and increase the number of volunteer employees

- and foster positive social awareness and organisational
,,. . satisfaction.

11 Social and Community Projects

VGI’s CSR Strategic Direction

. Environmental
Education il
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“Heroes Give... New Hair, New Life” Campaign

On December 15", 2025, the Company, in collaboration with
the BTS Group and the From Angel Foundation, organised
the “Heroes Give... New Hair, New Life” campaign. The
activity involved sorting donated hair and raising funds to
produce 100 wigs made from real human hair for cancer
patients. These wigs were delivered to Siriraj Hospital
and Bhumibol Adulyadej Hospital. This initiative not
only enhanced patients’ quality of life but also reflected
employees’ meaningful participation in creating social value.

iF /’

G

Disaster Relief and Financial Assistance Initiative

Within its digital services business, RCash implemented
relief measures for customers affected by flooding
in Southern Thailand from December 22”d, 2025
to January 31°%, 2026. Customers were offered a
debt moratorium of up to three months through the
Company’s digital platform. This initiative reflects the
Company’s commitment to supporting stakeholders
and conducting business alongside sustainable social

responsibility.

Community Development and Education Support
Initiatives

In terms of community development and education, on
November 1%, 2025, the Company organised a field
activity in Kanchanaburi Province. Directors, executives
and employees collectively shared the “power of giving”
by donating financial support, educational materials, sports
equipment and essential supplies to local institutions and
schools. The Company also participated in improving
learning spaces to foster an environment conducive to

sustainable youth development.

“Heroes Give” Year 3: Used Desk Calendar
Donation Project

VGI, together with the BTS Group and employee
volunteers, donated more than 60,000 used desk
calendars collected from employees, BTS passengers,
nearby organisations, and the general public under the
“Heroes Give” campaign. In addition, the Company
donated THB 200,000 to support educational media for
visually impaired students, with the donation received
by the Educational Technology Center for the Blind.
Employee volunteers also participated in recording
audiobooks (storytelling) and producing Braille books,

further contributing to inclusive education.
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Crisis Response and Community Support

The Company has also played arole in supporting society
during critical national situations. In August 2025, Bangkok
Mass Transit System Public Company Limited donated

THB 100 mn to support recovery and relief efforts for

J SRUOVYNT Ay,
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communities affected in the Thailand-Cambodia border

areas. At the same time, VGI contributed through its
i media platforms by decorating BTS trains with the Thai
Educational Scholarships for Employees’ Children national flag and broadcasting the flag across digital

) " media nationwide at key times of the day, helping to uplift
On April 28", 2025, the Company awarded 89

educational scholarships with a total value of
THB 445,000 to employees’ children, together with

public morale and foster social unity.

commemorative gifts to encourage their educational
pursuits. The event was attended by the Company’s
executives, who participated in presenting the
scholarships. This initiative aims to enhance the
well-being of employees’ families and support youth
education, reflecting VGI's commitment to human capital

development and its contribution to social sustainability.

Providing Media Support for Social Initiatives

VGl is committed to respecting the human rights of all stakeholders throughout its value chain by adhering to nationally
and internationally recognised human rights principles. The Company seeks to prevent and avoid human rights violations
across all aspects of its business operations.

As a provider of advertising media and Offline-to-Online (O20) solutions, VGl is committed to using its media platforms
responsibly to support constructive communication, respect diversity and avoid content that promotes hatred or
discrimination. The Company has established guidelines on the Advertising Content Responsibility to ensure that
content displayed across its media platforms is appropriate, accurate and aligned with human rights principles. During
the year, VGI provided media support to the following initiatives:

Thai Red Cross Society’s “GIVE BLOOD NOW” Blood
Donation Campaign

VGl supported the use of LCD media on the Yellow Line for
public benefit by promoting the Thai Red Cross Society’s
“GIVE BLOOD NOW” blood donation campaign through in-
train LCD screens. The campaign aimed to raise awareness
of blood donation, encourage public participation and
support access to adequate blood supplies for patients
nationwide, contributing to public healthcare and the

enhancement of quality of life across society.
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Operation Smile Thailand’s “Message fromthe Burns” : World Vision Foundation of Thailand’s “Chosen”

Campaign . Campaign

VGl supported the dissemination of the “Message from the VGI supported the dissemination of the “Chosen”
Burns” campaign by Operation Smile Thailand through digital campaign by the World Vision Foundation of Thailand
media within the mass transit system to raise awareness :  through digital media within the mass transit system.
and support fundraising efforts for burn survivors. The The campaign raises awareness of a child sponsorship
campaign aimed to promote access to medical treatment  :  programme that empowers children to choose their own
and rehabilitation, both physically and psychologically, while sponsors, promoting children’s rights, equality and access
supporting patients in reintegrating into society and improving to educational opportunities and improved quality of life
their quality of life. for children in remote communities.
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WildAid’s “Celebrate without Sharks” Campaign

VGl supported the dissemination of WildAid’s “Celebrate without Sharks” campaign through digital media within the mass transit
system. The campaign aimed to raise public awareness of the environmental impacts associated with shark product consumption
and encouraged individuals to reduce or eliminate the consumption of shark fin and other shark-derived products. This initiative

contributes to marine conservation efforts and environmental sustainability.

3
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IMPACT VALUATION

In addition to the social initiatives described above, in
FY 2025/26, VGI conducted an impact valuation of the
Company’s operations and activities, with a particular
focus on advertising content responsibility. Through
the provision of media space across the BTS SkyTrain
network for public-interest projects and campaigns, the
Company helps raise public awareness, reach a broad
audience of BTS passengers and generate positive social
outcomes. This led to the development of the “Impacts
of VGI Responsible Content” project.

To further enhance the effectiveness of this initiative, the
Company places significantimportance on measuring and
evaluating its actual impacts. The assessment examines
both positive and negative impacts on natural and social
capital arising from the dissemination of responsible
content. This enables the Company to better understand
its impact on society and the environment, while helping
to identify and manage potential risks and unintended
consequences. The evaluation also supports the overall
effectiveness of the initiative in contributing to sustainable

development outcomes.
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“MedUMORE” Health Education Programme

VGI supported the use of LCD media on the Green Line for
public benefit by broadcasting content from “MedUMORE:
Doctors Share”, an innovative health education platform
developed through a collaboration between the Faculty of
Medicine, Chulalongkorn University and King Chulalongkorn
Memorial Hospital, Thai Red Cross Society. Through in-train
LCD screens, the programme provides easy-to-understand
health information delivered by medical specialists, covering
current public health issues and emerging health concerns,
such as PM2.5 air pollution and seasonal diseases. By making
reliable medical information more accessible, the programme
encourages preventive healthcare practices, enhances public
awareness and supports broader public health outcomes and

quality of life in a sustainable manner.

Based on the impact valuation, the “Impacts of VGI
Responsible Content” project generated positive
economic, social and environmental impacts, with
a net impact value estimated at THB 976.16 mn in
FY 2025/26.

Please scan this QR code
for the Impact Valuation Report.




4.5 OCCUPATIONAL HEALTH AND SAFETY o
(GRI 3-8, 403-1, 403-2, 403-5, 403-6, 403-9) —44/\v

sho s g 0
FY 2030/31 :

« All employees and suppliers attend training in VGl realises that responsibility for safety, occupational

accordance with safety standards . health and a good working environment is crucial to
» No work-related accidents . business success. Therefore, VG strives to be an accident-
free organisation by prioritising the safety of employees and

p——=

] society. The Company continues to develop employees’
Performance in FY 2025/26
safety, health and welfare in all aspects. It has established
a policy on occupational health and safety that applies
to employees, contractors, suppliers and all relevant
stakeholders. The Company has appointed a Safety
Committee and Safety Officers Committee for managing
the organisation’s occupational health and safety. VGI
: continues to work and develop its occupational health and

Employees and suppliers are 100% safety management system under the requirements of the
trained according to safety standards . International Organisation for Standardisation ISO 45001,
: including relevant laws and regulations.

In addition, the Company regularly assesses the
effectiveness of its occupational health and safety
governance and continuously evaluates and prioritises
operational risks associated with its advertising media
business. The risk assessment process consists of the
following:

No work-related accidents

1) 2) 3) 4)

Analysis and evaluation Implementation of control Actions and progress Effective
of work activities levels and formulation evaluation to prevent communication
of action plans to eliminate health risks

hazards and reduce risks

Employees can report hazardous incidents and situations during the monthly safety meeting. They can also prepare an
incident report for further investigation following the procedures in the Company’s operating regulations. The Company
also encourages employees to report concerns related to occupational health and safety through the Company’s
whistleblowing channels under the Corporate Governance and Business Ethics Manual, and the informant is protected
from retaliation. Moreover, in case of injury or iliness from work, employees have the right to take the day off and notify
relevant personnel to take action. The Company has also prepared an organisational business continuity management
plan to prepare and respond to health emergencies, such as an epidemic crisis that could disrupt business activities.
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In addition, the Company expects its suppliers to maintain safety and

occupational health management standards as announced through the Supplier

Code of Conduct for procurement and employment. It is one of the criteria

the Company utilises to evaluate suppliers in the procurement process, and

is part of the procurement contract specifications.

Please scan
this QR Code

for the Occupational

Health and Safety Policy.

Organisational Culture of Occupational Health and Safety

VGl continuously implements initiatives to promote employee
health and well-being while fostering a strong safety culture
across the organisation. The Company provides annual
health check-ups, covering general health examinations,
hearing tests and lung function assessments, enabling

employees to monitor and manage their health appropriately.
In addition, VGI encourages physical well-being through
exercise classes and employee clubs, including running,
yoga and aerobics, to promote healthy lifestyles and

strengthen relationships among colleagues.

To help reduce fatigue and work-related stress, the
Company provides massage chairs within the office as
well as massage services delivered by visually impaired
therapists, offering employees convenient access to
physical wellness support in the workplace. VGI also
places greatimportance on employees’ mental well-being
through a mental health consultation programme available

WELCOME TO
RELATIONFLIP

L T e S

Flip for The Better Version of Yourself
*ilonrunulky AgANGEUNS Do "

Furthermore, VGI conducts training in safety and
occupational health to raise awareness and reduce
workplace adverse health and safety incidents that
may occur. This training course is arranged annually
for all employees, which is more than the requirement

by law to conduct training every 2 years. In FY 2025/26,

156 . VGI Public Company Limited

via the RelationFlip application. Employees can assess
their mental health through self-assessment surveys
and access online consultations with psychiatrists and
mental health professionals free of charge. Through these
initiatives, the Company seeks to ensure that all employees
have access to comprehensive support for both their
physical and mental well-being.

147 people and 197 suppliers participated in the
“Safety in Working Within the BTS SkyTrain Area”
training. VGI also organised fire evacuation training

for all employees annually, in collaboration with the
building owners, with 127 employees participating
this year.



4.6 RESPONSIBLE ADVERTISING
AND MEDIA CONTENT

(GRI 3-3)
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As a market leader in Offline-to-Online (“O20”) Solutions, VGI recognises that advertising and marketing media can

reach various people and communities. For this reason, the Company attaches foremost importance to the governance

of advertising content to ensure that it is accurate, truthful and compliant with legal requirements or morals to reduce

the potential risks of complaints, recalls and fines.

RESPONSIBLE CONTENT AND ADVERTISING

VGI has set appropriate measures and guidelines for
advertising media through its Responsible Content and
Advertising Policy, which covers the ethics of advertising
and the presentation of various media, whereby the
Company ensures that the content used for advertisements
on such media is accurate, appropriate, truthful and not

contrary to the relevant requirements, laws and practices.

The Company will not present advertising media content
that takes advantage of or causes chaos to vulnerable
groups such as youths, incites religious and racial
conflicts, or depicts violence and pornography. In addition,
the Company will not display content that deviates or
exaggerates in a false manner with the intention of
deceiving society. A warning message will be offered for
advertising content that may be offensive or violent so that

0

No complaints or notifications
regarding inappropriate media
content

viewers can choose to watch as appropriate. To comply
with the advertising guidelines, the Company will agree to
terms and conditions with customers and brands in every
business collaboration. The Company has also established
a procedure to verify advertising media content by the
Legal Department and other relevant departments to
ensure all content complies with laws, practices and the
requirements of the Bangkok Mass Transit System Public
Company Limited. Should the content be inconsistent with
the Company'’s guidelines, VGl reserves the right to refuse
to publish such advertising content as agreed upon terms
and conditions.

In FY 2025/26, VGI did not receive any complaints or
notifications regarding inappropriate media content, and

there were no incidents of discrimination or harassment.

Please scan this QR Code

for the Responsible Content and
Advertising Policy.
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5.1 CLIMATE AND
ENERGY STRATEGY

(GRI'3-3, 302-4, 305-1, 305-2, 305-3, 305-5)

» Reduce 20% of scopes 1 and 2 emissions based
on FY 2024/25 performance

» Reduce 10% of scope 3 emissions based on
FY 2024/25 performance

» Reduce 42% of scopes 1 and 2 emissions based
on FY 2024/25 performance

» Reduce 25% of scope 3 emissions based on
FY 2024/25 performance

I

» Reduce 90% of scopes 1 and 2 emissions based
on FY 2024/25 performance

» Reduce 90% of scope 3 emissions based on
FY 2024/25 performance

?

Performance in FY 2025/26

J

Scope 1 emissions decreased by 13%
compared with the FY 2024/25 base year

Please scan this QR code
for the Environmental Policy.

3 g e,
i
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Climate change is undeniably a global problem. Therefore,
as an Offline-to-Online (“O20”) Solutions service provider,
VGlis committed to addressing challenges and opportunities
arising from climate change and energy conservation. In
FY 2025/26, VGI continued to support the transition towards
a low-carbon society by advancing its roadmap towards
Net Zero by 2050. This roadmap is aligned with Thailand’s
commitments under the Paris Agreement as well as the
climate change ambitions of BTS Group. VGl adheresto an
environmental policy that shows the Company’s commitment
to improving energy efficiency in its operations, investing
in modern technologies to improve energy conservation,
conducting thorough consideration on the use of clean
energy in business operations and raising awareness
about the impact of climate change by publishing climate
change content viathe Company’s various media channels
and platforms. VGI also adheres to an environmental
policy that encompasses the Company’s commitment to
improve energy efficiency in our operations, invests in new
technologies to improve energy conservation, considers the
adoption of clean energy in business operations and raises
awareness about the impacts of climate change through
continuous dissemination of climate change context to the
public through the Company’s various media channels.

In addition, VGl focuses on managing risks and opportunities
resulting from climate change, such as dramatic changesin
extreme weather conditions and natural disasters that may
affect VGI’s business activities. Therefore, to address these
climate change risks, VGI has implemented a corporate
risk management process to review existing and emerging
risk factors related to the impact of climate on business
operations, including a disaster recovery plan to deal with
adverse weather events.
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Climate Change Risk and Opportunity Assessment

VGI is committed to addressing the challenges and
opportunities arising from climate change by managing
greenhouse gas emissions generated from its business
operations. Additionally, the Company aims to raise
social awareness about the importance of climate
change through its media channels and various
platforms. VGI manages climate-related risks and

TCFD Report 2025/26

Yol VGi

Furthermore, VGI has established guidelines for evaluating
and managing climate-related risks and opportunities.
These guidelines consider climate risks and opportunities
relevant to the business that could significantly impact our
entire value chain, including upstream, downstream and
our own operations, as well as those of our suppliers and
customers. For more detailed information, please refer to
VGI's Climate Risk Assessment Report.

opportunities, such as rapid changes in severe weather
conditions and natural disasters that may impact
business activities. The Company discloses information
in accordance with the Task Force on Climate-related
Financial Disclosures (TCFD) standards, which includes
assessing business risks and opportunities related to

climate change.

Please scan this QR code
for the TCFD Report.

Please scan this QR code
for the Climate Risk Assessment.

Greenhouse Gas Emissions in FY 2025/26

GHG Emissions Scopes 1+2
6,244.66 tonnes of CO, equivalent (tCO.e)

GHG Emissions Scopes 1+2+3
22,017.83 tonnes of CO, equivalent (tCO,e)

CO: CO:

Scope 1
Direct Emissions

23 6,0

v

Direct emissions from organisational
activities and vehicles
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Scope 2
Indirect Emissions (Location-based)

Organisational electricity consumption

Scope 3
Other Indirect Emissions

15,7

)

v

Upstream and downstream activities

v




. RENEWABLE ENERGY CERTIFICATES (RECS) .......................................................................................................

VGl sourced 10 percent of its operational energy consumption from renewable energy through the use of Renewable
Energy Certificates (RECs), which were generated from solar power projects developed by BCPG Public Company Limited.

VGI received the Carbon Neutral Event Certification from the Thailand
Greenhouse Gas Management Organisation (Public Organisation) (TGO) for
its 2025 Annual General Meeting of Shareholders. The event successfully
met TGO'’s certification criteria for greenhouse gas assessment and carbon
offsetting, achieving net-zero greenhouse gas emissions associated with
the event.

Lo “CLEAN AIR WE SHARE” CAMPAIGN ...................................................................................................

InFY 2025/26, the Company joined BTS Group in organising the “Clean Air We
Share” campaign in celebration of the International Day of Clean Air for Blue

Skies, distributing more than 4,500 air-purifying plants at key BTS stations to
encourage public participation in improving air quality, increasing green spaces
and supporting the natural absorption of carbon dioxide as part of climate
change mitigation efforts. Held on September 5", 2025 at BTS Phrom Phong
Station (E5), BTS Siam Station (CEN), BTS Ha Yaek Lat Phrao Station (N9), and
BTS Wat Phra Sri Mahathat Station (N17), the campaign helped raise awareness
of air pollution and climate change while promoting collective action towards
alow-carbon society and a more sustainable future. Over the past 26 years, the
BTS SkyTrain system has contributed to reducing greenhouse gas emissions
by more than 2 million tonnes of carbon dioxide equivalent, comparable to
planting over 250 million trees, reflecting the role of mass transit systems in
supporting tangible climate change mitigation.

<“TURTLE WILL BE FREE, LET!S JOIN TRIP To THE SEA” cAMPAIGN ........................................................

TURTLE and its employees organised the “Turtle Will Be Free, Let’s Join Trip
to the Sea” campaign, inviting customers and stakeholders to participate in
a sea turtle release activity at the Sea Turtle Conservation Center in Chonburi
Province. The Company also provided financial support for marine and coastal
ecosystem restoration initiatives, which play a vital role in natural carbon
sequestration, maintaining ecological balance and conserving biodiversity.
This initiative reflects the VGI Group’s commitment to supporting greenhouse
gas management efforts alongside the conservation of natural resources and
biodiversity, while raising environmental awareness among stakeholders.
Through such activities, the Company seeks to integrate its business operations
with climate action, stakeholder engagement and the use of its organisational

capabilities to contribute to long-term sustainable development.
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{ BTS VISIONARY PARK: LEED GOLD-CERTIFIED OFFICE BUILDING

REDUCING ELECTRICITY USAGE AT BTS STATIONS

VGl has been conserving electricity usage in the Company’s advertising media at BTS stations by changing fluorescent
light bulbs to LED bulbs since 2013 and turning off the lights after operating hours, which has allowed the company to

save up to THB 4 mn per year in electricity costs.
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In FY 2025/26, VGI operated from BTS Visionary Park,
a LEED Gold-certified green building, reflecting its
commitment to efficient building design and management
practices that support environmental stewardship
and sustainable business operations. The building is
strategically located with direct access to the mass transit
network, encouraging the use of public transportation
and helping reduce reliance on private vehicles and the
associated greenhouse gas emissions from employee
commuting.

To enhance energy efficiency, the building is equipped
with high-performance systems, including chillers,
water pumps, air handling units (AHUs) and LED
lighting, enabling an estimated annual reduction in
energy consumption and energy costs of approximately
22 percent compared with conventional buildings.
In addition, the building implements effective refrigerant
management practices through the use of environmentally
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friendly refrigerants, including R-134a, which has zero

ozone depletion potential (ODP). This approach helps
reduce greenhouse gas emissions from refrigerants
by approximately 20 percent per refrigerant ton
compared with conventional systems, demonstrating
the Company’s commitment to climate-conscious
operations and long-term energy efficiency.



5.2 WASTE AND
WATER MANAGEMENT

(GRI 3-3, 303-3, 303-4, 303-5, 306-2, 306-3, 306-4, 306-5)

TARGET [T PP

Short-Term FY 2030/31

VGl pays attention to waste reduction, compliance with

+ Reduce general waste generation to landfill or :  waste management practices and circular economy
incineration by 30% of total waste based on :

FY 2024/25 performance

in business activities. The Company realises that
efficient waste management is an essential agenda in

Mid-Term FY 2040/41 . our business operations, helping to reduce potential
» Reduce general waste generation to landfill or impacts on communities and the environment in

incineration by 40% of total waste based on a broader context. VGI is committed to efficient waste

FYY 2024/25 performance management and adopting the Company’s circular

Long-Term FY 2050/51 :economy plan in alignment with the Environmental

+ Reduce general waste generation to landfill or Policy. Waste generated by VGI's operations comes
incineration by 50% of total waste based on . from office activities and is handled by the building
FY 2024/25 performance :management according to contractual obligations.

Used vinyl banners generated from the Company’s
advertising media business are stored locally or recycled
according to circular economy principles. In this regard,
the Company has established a system for supervising
and tracking general waste information. In addition,
the Company instills awareness among employees to

~
4

Performance in FY 2025/26

recognise the importance of waste reduction according
to the 3Rs principle, of which is Reduce, Reuse and

©

Recycle.
VGI’s 3R Principles
Divert 30% of total waste from landfill disposal N
or incineration through reuse, recycling Reduce
and recovery initiatives Reduce waste generation as much as
- J ossible.
.. . p /
\
Reuse
Reuse waste materials or products.
4
\
Recycle
. Convert waste through processing or
Please scan this QR code . . i
i ] recycling so that it can be used again.
for the Environmental Policy. 4
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Waste Management Performance in FY 2025/26

32.85:

Total Waste
(Hazardous and non-hazardous)

=)

84,

Waste recycled and retained

within the organisation

Waste segregation

VGl segregates waste generated from office activities before
it is collected and processed by the building management
team. The Company provides dedicated bins for different
types of waste, including general waste, food waste and
recyclable waste, such as plastics, paper and glass and metals.
Through ongoing waste segregation campaigns, VGI seeks
to raise employee awareness of the importance of individual
responsibility and collaboration in effective waste management.

The Company continuously promotes waste segregation
and responsible waste management through ESG training
programmes and internal communication activities. These
initiatives emphasise the importance of proper waste
segregation and the role that each employee plays in reducing
waste and supporting efficient resource management across
the organisation.

Waste that has been initially sorted is subsequently transferred
to the BTS Visionary Park building management team for
further collection and segregation. The building is equipped

GENERAL
WASTE

ORGANIC
WASTE

vo:lon

ve:mlU

GLASS &
METAL
RECYCLE

usid & lan:

RECYCLE

waxaana
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with designated waste storage areas and sorting facilities
designed to systematically manage recyclable materials
before they are handed over to authorised external service
providers for appropriate treatment, recycling, recovery or
disposal according to each waste category.

“Heroes Give” Year 3:
Used Desk Calendar Donation Project

VG, together with BTS Group and employee volunteers,
participated in the annual “Heroes Give” campaign, collecting
more than 60,000 used desk calendars donated by employees,
BTS SkyTrain passengers, organisations located near BTS
stations and members of the general public. The collected
calendars were systematically sorted to ensure their suitability
for further use, diverting paper materials from general waste
disposal and supporting more efficient resource utilisation.

The donated calendars were delivered to the Educational
Technology for the Blind Center, part of the Foundation for
the Blind in Thailand under the Royal Patronage of H.M. the
Queen, where they were repurposed into educational materials
for visually impaired students. In addition, BTS Group provided
financial support of THB 200,000 to support the development
of educational materials for visually impaired students.
This initiative reflects the Company’s commitment to waste
management in line with Circular Economy principles, which
seek to maximise the value of resources and extend the useful
life of materials while creating positive social impact.

Furthermore, employee volunteers participated in recording
audiobooks and producing Braille books to promote learning
and expand educational opportunities for visually impaired
individuals. Through the combination of responsible waste
management, employee engagement and educational
support, the initiative demonstrates how environmental
stewardship can create tangible shared value for society
while contributing to resource efficiency, social inclusion
and sustainable development.

Plastic Bottle Reduction Campaign

VGl encourages all employees to participate in reducing plastic waste within the organisation. The Company has provided water
filtration systems to ensure access to clean drinking water and promoted the use of reusable bottles to reduce plastic waste
and contribute to the organisation’s efforts in lowering greenhouse gas emissions.
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Vinyl Upcycling Project from Used Billboards

VGI continues to upcycle vinyl from used billboards as
part of the Company’s commitment to reducing waste
by applying circular economy principles. In FY 2025/26,
vinyl waste was diverted from disposal and upcycled into
reusable bags. These bags, over 300 total, were sold and
distributed to schools involved in VGI's various volunteer
projects. This initiative not only helps reduce waste but also
supports community income by employing local workers

to produce the bags.
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Sustainable living with Turtle Shop.

Say NO_
to Plastic
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Super Turtle Invites the Public to Save the Environment
by Reducing the Use of Single-Use Plastic

TURTLE is committed to conserving natural resources
and promoting the use of environmentally friendly
materials in Turtle Shops. Therefore, it has organised
a campaign inviting customers to contribute to saving
the environment by bringing their own reusable cups
and bottles to use at all Turtle Café branches, receiving
a THB 5 discount per cup to help reduce the use of
single-use plastic. This can help reduce greenhouse gas
emissions by more than 40 gCO.,e, in line with the 3R
Principle (reduce, reuse, recycle), which is considered
a valuable use of resources.

InFY 2025/26, the initiative helped avoid the use of a total
of 6,190 plastic cups, demonstrating the effectiveness
of behavioural change measures in reducing packaging
waste and promoting more sustainable consumption
practices.

4

In FY 2025/26, the Company
reduced the use of plastic cups
by a total of

6 1 9 plastic
L y cups

In addition, the Company applied the principle of waste
valorisation in its operations by distributing spent coffee
grounds free of charge to customers at all branches.
Customers could then repurpose the coffee grounds
for beneficial uses, such as organic fertiliser or soil
conditioning. This approach creates additional value
from materials that might otherwise be considered
waste, while reducing the volume of waste requiring
end-of-life disposal.

Together, these initiatives—reducing plastic consumption
and creating value from waste materials—demonstrate
the Company’s commitment to integrating Circular
Economy principles into its business operations. They
are aligned with VGI Group’s sustainability strategy,
which seeks to embed resource efficiency, waste
reduction, and value creation throughout all levels of
the organisation.
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Water Management

As VGI's core business focuses on providing Offline-
to-Online (020) Solutions, water consumption is limited
primarily to office operations. The Company recognises
the importance of responsible and efficient water
use and continuously promotes water conservation
awareness among employees. Awareness campaigns
and communication materials are displayed in restrooms,
common areas and other water-use locations throughout
the office to encourage responsible water consumption
behaviours, such as turning off taps properly and using
only the amount of water necessary.

In addition, the office building used for the Company’s
operations has achieved LEED Gold certification,
reflecting efficient building design and management
practices, including the installation of water-efficient
sanitary fixtures that reduce water consumption by
approximately 50 percent compared with conventional
buildings. Beyond infrastructure-related measures, VGI
promotes water efficiency through employee awareness
programmes by integrating water conservation principles
and responsible water-use practices into ESG training
programmes and ongoing internal communication
activities.

Note:

Water consumption data for FY 2025/26 covers only office water use measured
by the water meter installed in the Company’s new office, which became
operational during the reporting year. Water consumption in the building’s
common areas is excluded.

ESG AND SUSTAINABILITY AWARENESS
RAISING FOR EMPLOYEES

VGl places greatimportance on continuously enhancing
employees’ knowledge and awareness of ESG and
sustainability through annual training programmes and
internal communication activities. These initiatives are
designed to strengthen employees’ understanding of
their role in supporting the Company’s environmental
objectives and promoting responsible business
practices.

The training content covers key sustainability topics,
including climate change and its associated impacts,
the importance of greenhouse gas emissions reduction,
waste segregation and proper waste sorting practices,
approaches to reducing operational waste, as well as
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SAVE UP TOD 2 LITRES OF
WATER PER WASH BY USING
WATER WISELY

THANK YOU FOR TAKING CARE OF OUR PLANET.

100% Municipal Water Supply
LEED Gold-Certified Building

Water-Efficient Fixtures

™

Total Water Consumption in FY 2025/26

646.3

Sustainable Environmental
Management for VGI
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the importance of efficient water use and practical
water conservation measures in both daily life and the
workplace. Through these efforts, the Company seeks
to foster a culture of environmental responsibility and
encourage active employee participation in advancing
its sustainability goals.
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6.1 WaNsANTUINUSIUADIUEIEU
(SUSTAINABILITY PERFORMANCE REPORT)

Sustainability Performance FY 2025/26 VG'

WaN1SANTUNUENUAUEIEU Us:91T 2568/69 vod VGI  VGI's sustainability performance report for FY 2025/26
Inunasiandulonansioniaziianalduuidulssivodussnd  has been independently compiled and released on
InoniuauisnainuacoslAnlnnuany the Company’s website. Stakeholders and individuals
interested in the specific performance details can access
by scanning the QR code provided below.
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6.2 ABUBINMIULINSTIU GRI
(GRI CONTENT INDEX)

GRI CONTENT INDEX FY 2025/26 @ VGi

ﬁuﬂﬁvﬁmmummsgﬁu GRI (Global Reporting Initiative) vod  The GRI (Global Reporting Initiative) Report for FY 2025/26
S1UAUENEIUUS=91T 2568/69 vou VGI Tis189UISUU  has been meticulously reported and is now available for
KUNIdUTsEivauusSEnd Inunuaiuisnanurkdonnoudlnanlal  viewing on the VGI website. Stakeholders and parties
InonisainuAcoslAnauay interested in the index can access the report by scanning
the QR code provided below.
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N1SSUSOJINHUIUIIUNIYUDN
(INDEPENDENT ASSURANCE STATEMENT)

(GRI 2-5)

LRQA

LRQA Independent Assurance Statement
Relating to VGI PUBLIC COMPANY LIMITED’s Sustainability Report
for the FY 2025/26

This Assurance Statement has been prepared for VGI PUBLIC COMPANY LIMITED in accordance with our contract but is intended for
the readers of this Report.

Terms of engagement

LRQA (Thailand) Limited was commissioned by VGI PUBLIC COMPANY LIMITED (VGI) to provide independent assurance on its
sustainability report FY 2025/26 for the period from 1 April 2025 to 31 March 2026 (“the report”) against the AccountAbility’s AALOO0AS
v3 assurance criteria to a moderate level of assurance and materiality level of the professional judgement of the verifier is applied,
where the scope was a Type 2 engagement.

Our assurance engagement covered VGI's operations and activities in Thailand only and specifically the following requirements:
e Evaluating VGI's adherence to AA1000 AccountAbility Principles (2018) of Inclusivity, Materiality, Responsiveness and
Impact.
e Confirming that the report is in accordance with GRI Standards*
e Double Materiality assessment - GRI guideline
e Evaluatingthe reliability of data and information for only the selected environmental indicators listed below:
- GRI302-1Energy consumption within the organization and intensity
- GRI303-3, 303-4 and 303-5 Water withdrawal/discharge and consumption
- GRI305-1 Direct Greenhouse Gas Emissions (Scope 1)?
- GRI305-2 Indirect Greenhouse Gas Emissions (Scope 2)?
- GRI305-3 Other indirect (Significant Scope 3) GHG emissions (Cat. 1, 3,5, 6,7, 13 and 15)
- GRI306-3, 306-4 and 306-5 Waste generated Waste diverted from disposal Waste directed to disposal
- GRI403-9 Work-related injuries and absenteeism rate
- GRI405-2 Ratio of basic salary and remuneration of women to men (Gender Pay Gap)

Our assurance engagement excluded the data and information of VGI’s operations and activities outside Thailand, as well as suppliers,
contractors and any third parties mentioned in the report.

LRQA’s responsibility is only to VGI. LRQA disclaims any liability or responsibility to others as explained in the end footnote. VGIs’
responsibility is for collecting, aggregating, analysing and presenting all the data and information within the report and for
maintaining effective internal controls over the systems from which the report is derived. Ultimately, the report has been approved
by, and remains the responsibility of VGI.

LRQA’s Opinion

Based on LRQA’s approach nothing has come to our attention that would cause us to believe that VGI has not, in all material respects:
e Met the requirements above
e Covered allthe issues that are important to the stakeholders and readers of this report.
e Disclosed reliable performance data and information as no errors or omissions were detected

The opinion expressed is formed on the basis of a moderate level of assurance and at the materiality of the professional judgement
of the verifier.

Note: The extent of evidence-gathering for a moderate level of assurance engagement is less than for a high level of assurance
engagement. Moderate assurance engagements focus on aggregated data rather than physically checking source data at sites.
Consequently, the level of assurance obtained in a moderate assurance engagement is substantially lower than the assurance that
would have been obtained had a high assurance engagement been performed.

https://www.globalreporting.org
2 GHG quantification is subject to inherent uncertainty.
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LRQA

LRQA’s approach
LRQA’s assurance engagements are carried out using AA1000AS v3. The following tasks though were undertaken as part of the
evidence gathering process for this assurance engagement:

e Assessing VGI’s approach to stakeholder engagement to confirm that issues raised by stakeholders were captured correctly.
We did this by interviewing VGI’s management who engage consolidate data and information as well as reviewing documents
and associated records.

e Reviewing’s process for identifying and determining material issues to confirm that the right issues were included in their
report. We also tested the filters used in determining material issues to evaluate whether VGI makes informed business
decisions that may create opportunities which contribute towards sustainable development.

e Auditing VGI’s data management systems to confirm that there were no significanterrors, material mis-statementsin the report.
We did this by reviewing the effectiveness of data handling procedures, instructions, and systems, including those for internal
verification. We also spoke with those key people responsible for compiling the data and drafting the report.

e Sampling of evidence presented at VGI’s head office in Bangkok to confirm the reliability of the selected environmental and
social indicators. The extent of evidence sampled for the selected indicators reflected the level of assurance applied.

Observations

Further observations and findings, made during the assurance engagement, is:

e Stakeholder inclusivity: We are not aware of any key stakeholder groups that have been excluded from VGI’s stakeholder
engagement process. VGl applied proxy system and extend to directly engage with stakeholder’s to address concerns
about how VGI’s operations may impact on.

e Materiality: We are not aware of any material issues concerning VGI’s sustainability performance that have been excluded
from the report. VGI has processes for identifying and determining double material issues based on a set of unbiased
criteria for business risk and qualitative impact valuation.

e Responsiveness: VGI has addressed the concerns of stakeholders in relation to GHG emissions, media content as well as
OH&S. VGl should consider using most recent vintage year for any retired carbon credit.

e Impact: VGl has processes to evaluate impacts related to climate change and other ESG negative significant impacts.

e Reliability: Data management systems are properly defined for the selected environmental and social indicators.

LRQA’s standards, competence and independence

LRQA ensures the selection of appropriately qualified individuals based on their qualifications, training and experience. The outcome
of all verification and certification assessmentsis then internally reviewed by senior management to ensure that the approach applied
is rigorous and transparent.

This verification is the only work undertaken by LRQA for VGI PUBLIC COMPANY LIMITED and as such does not compromise our
independence or impartiality.

ﬁkmﬁ’ ng-

Opart Charuratana

LRQA Lead Verifier

On behalf of LRQA (Thailand) Ltd.

No. 252/123 (C), Muang Thai - Phatra Complex Tower B.

26th floor, Ratchadaphisek Road., HuayKwang, Bangkok, 10310, THAILAND
LRQA reference: BGK000001357

Dated: 15 June 2026
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IUUEUNIIADTUAAIRUVOILISIU
(READER OPINION SURVEY)

VolaualiuzvedyjeuRDies s uAoUgiduls:910 2568/69 9:UnuTEunswruin1sIarinsguunougiduluaunan
Your views and suggestions for the FY 2025/26 Sustainability Report will be utilised to improve our future reporting.

1. nsmﬁs:qﬁaga\ﬁugﬂuva\lmu (Please specify your personal information.)
IWFi (Gender) [ 1rrYd (Female) [ 1819 (Male)
1 (Age) [ 16n31 30 U (Lower than 30 years) [ 130-45U (30 - 45 years) [ 1uINN31 45 U (More than 45 years)

2. nsfu1s:uanu:zvaunau (Please specify your relationship with VGI.)

[ ]yioru/dnainu [ Janm [ 18 [ ]HUOEIUVOIST
(Shareholder/Investor) (Customer) (Supplier) (Government Agency)
[ ] winduvedussnd [ Juusu [ 18U (Usas:u)
(Employee) (Community) (Other — please specify)

3. n:nuv’\i\lwalwia§u||uusw\1'1un0'1UiT'\lﬁuUs:5'1U 2568/69 (Please rate your satisfaction for the presentation of FY 2025/26 Sustainability Report.)

AXENYSTUVOUs1891U (Content Completeness) [ 1N (High) [ 1Uaunand (Medium) [ ]Uog (Low)
Js:ifiuvadsnanu (Reporting Topics/Issues) [ 1uIn (High) [ 1Uaunand (Medium) [ ]Uog (Low)
1tornledne (Ease of Understanding) [ JuIn (High) [ 1Urunang (Medium) [ ]y (Low)
n1soaniuugUidu (Report Design) [ Jun (High) [ 1Uaunan (Medium) [ ]Uog (Low)
AUWIWTIROsIEdUINgSOl (Overall Satisfaction) [ 1u1n (High) [ 1Uaunan (Medium) [ ]Uog (Low)
4. powaulaitionfunsia:unvedsneviunoudiiu (Please rate your interest for each chapter.)

Us:IBURDUuArYsonougsdiuved VGI [ Tun [ ]1Uaunan [ ]toy [ 1Tlyauta
(Materiality Assessment of VGI) (High) (Medium) (Low) (Uninterested)
nisUdousounuydoulside [ Tun [ JUnunane [ ]ty [ 1luaute
(Stakeholders Engagement) (High) (Medium) (Low) (Uninterested)
uloungia:iUNruIENISWEIUNoEWEVEU [ 1uIN [ ]1daunane [ ]oy [ 1Tuaut?
(Sustainable Development Policy and Targets) (High) (Medium) (Low) (Uninterested)
NNSANURIANINNSIA:ISYSSSUNSSNY [ Tun [ JUunag [ ]ty [ 1Tlyauta
(Corporate Governance and Business Conduct) (High) (Medium) (Low) (Uninterested)
NMSUSHNSAOUIFBdIIA:N10:0N0 [ Tun [ 1Uaunaw [ Uy [ 1Tdaute

(Risk and Crisis Management) (High) (Medium) (Low) (Uninterested)
N1sInNsHodlgaunIu [ Jun [ JUunaw [ ]Uoy [ ]Tdauts
(Supply Chain Management) (High) (Medium) (Low) (Uninterested)
udnNSsU [ Jun [ 1Uaunang [ ]ty [ 1Tlyauls
(Innovation) (High) (Medium) (Low) (Uninterested)
nowdasnfenwaluInAlulagansauinAiaznouidudousiovedvoya [ ]uin [ 1Uaunaw [ ]Uoy [ 1Tdaute
(Information Security and Data Privacy) (High) (Medium) (Low) (Uninterested)
N1SIANISAOAUWUSAUGNAN [ Jun [ JUrunag [ ]Uoy [ Jluauls
(Customer Relationship Management) (High) (Medium) (Low) (Uninterested)
mstmJU'méwa'msuqudna:ﬂmu|ﬂuazjﬁﬁ [ Tun [ 1Uwuna [ ]do® [ 1Tuauls
(Human Resources Development and Well-being) (High) (Medium) (Low) (Uninterested)
ansuuvusU [ Jun [ 1Uaunang [ ]Uoy [ 1Tluaule
(Human Rights) (High) (Medium) (Low) (Uninterested)
NISWAUNEIAUIA-BUBU [ Jun [ JUruna [ ]Uoy [ ]Tluauls
(Social and Community Development) (High) (Medium) (Low) (Uninterested)
918oouJLIa:A0UUaNNY [ Jun [ 1Uaunang [ ]ty [ 1Tuauls
(Occupational Health and Safety) (High) (Medium) (Low) (Uninterested)
AoUSUERBaUTUItor AU [ Jun [ 1Uaunang [ ]Uoy [ 1Taule
(Responsibility of Content) (High) (Medium) (Low) (Uninterested)
nagnspnuanwnioNIAIa=N1SBwasu [ Jun [ JUrunang [ ]doy [ 1lJauta
(Climate and Energy Strategy) (High) (Medium) (Low) (Uninterested)
MsInnisvadidaiia:nsusknsinnastn [ Tun [ TUwunag [ ]Uoy [ 1luaute
(Waste and Water Management) (High) (Medium) (Low) (Uninterested)
wan sFAItUINUSUAIUEIEU [ Jun [ 1Urunan [ ]doo [ 1lbauta
(Sustainability Performance Results of VGI) (High) (Medium) (Low) (Uninterested)

5. nsruns:yUs:iRundaiolauanu:iwuiAl IWoUsuUsisteuunouddiuadusaly
(Please provide other comments or suggestions to improve the next Sustainability Report.)

UsaannuAsorsTantl
I\T\)OVIOUIIUUHOUD’]U
Please scan this QR code
to complete the survey.

VGI vovouws:AnUagaudmsunousouiio
VGI greatly appreciates your valuable feedback.



NSfUEIIUUFOUNIULAR:
Wrglavaunisusen
UslN 3310 910A (UKIBU)
lavi 1000/9 TRod 38UUns UNSA - 1878 N10100s Sui 27
nuuUwHralysu Iivovvauwa IVRRINS NSJIINWY 10900
InsAwn +66 (0) 2273 8884
dlua companysecretary@vgi.co.th

Please mail this survey to:
Company Secretary Department
VGI Public Company Limited
1000/9 BTS Visionary Park - South Tower, 27" Floor,
Phahonyothin Road, Chomphon Sub-district, Chatuchak District, Bangkok 10900
Telephone number: +66 (0) 2273 8384
Email: companysecretary@vgi.co.th
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