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1.1 1NYAUSIDIIUaUUL

(GRI2-1, 2-3, 2-5, 2-6, 3-1, 3-2)

USIN 3310 91AA (UKBU) (“VGI” Ko “USENY”) TednrnstauuAUEIEUIduls:9NNUauIET 2557 1DufuLn
Wod0ansdaunAL NagNSs NNSUSNSIANIS NS:UUNMSANTIUNNU WaNSANITUINUAUAIEISUAUUSITUADEIEU
AUAoWENArYFogDdoulsidunnnindouna:ssiv soufiuiiosnouiunouAnonrtinvedwan1sAITuWNUIUDRARA 9
InosnoduAUgIduUs:91U 2567/68 aUul DitioniAsaunauNISANTUINUVEIUSENG TUFNUIASUIAY Al
la:aunondou Tugous:nIWAUR 1 1IWWIBU 2567 i 31 DAL 2568

MsIARs1EvIUAUEIEUATUT ITUTUMLILONWIA:UINSTIU GRI Sustainability Reporting Standards (GRI Standards)
BaliiinsUs:=IDuUs:IBURDUEArYAUAUEIEUNUKUA 13 Us:Ifu InswanisAniduinuAsounautiunisUs:nou
ssNavouusng Tuds:inAlng soufiuusBndourng q A VGI Ddndounistioriuifugosa: 50 ia:Jsunalunisnounuy
MSANTIWINU AOBIRWaNISAITUIUAUEIAUIA:AIOndoURIUAILETUS1IBIUAIUEIEUAUUT [FSUNSnsIvaeU
Inugnsovdoudas: Lioyd’s Register Quality Assurance (LRQA) IfioSUsauno1uneios nouauysnd lazaoutinigotio
Buveyanlnsunisnsovdoundolut) 2567/68 Us:nouros GRI 3, GRI 302-1, GRI 303-3, GRI 303-4, GRI 303-5,
GRI 305-1, GRI 305-2, GRI 305-3, GRI 306-3, GRI 306-4, GRI 306-5, GRI 403-9 1a: GRI 405-2 uonvnd
$199MUAUEIELAUUTHNIA LN UNISWINSTUNIA:oUITAIINANNSSUNISUSEN

MY MuaUISNANUISIDAIBUAINUIALIRYIAUANUNNSUS:NUSSAY TASIa8INIsinnis NsrnAugiananis
NMSUSMNSINNISADUIADY NsAoUAUNTETU Nsnso9aeuUNelU IazwanisAIduIuved VGI T6R https:/investor.vgi.
co.th/th/document/annual-reports

C dgouniuvoyalWuIAy ) +

wheiavaunisusen
usEn 33To 911A (UKBU)

1000/9 01ANsURIOE 3BUUNS U1SA - 1518 N10190S BUR 27 nuuwkalusSu Ivosouwa VAIRINS NSJINWH
10900 Us:InAlny

Q 6602273 8884
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snevuAOENEUUS:91T 2567/68
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1.2 d18971NUs:=s1UNssUNIS

(GRI 2-22)

VGI yuanigussnanelnddonAdlugiu: “guirlsadud
iWoounn” (The Pioneering Solutions for Tomorrow)
IneTiAoWEATYAUNNSa81IS:UUTIDANISSAPADA
gangu 1Bouloy 1a-nouaUBIADUFBINISVOUGUSINA
gAlh fosiuoAnnNIsWruunegWauduIduralonan
VG adudueuls:aumsnifianais thunalulagiia:usnnssi
Tunnngussne Igne:dussnedeluununnuniauelsadud
nN1smatAnasuasseia:ous:-ansniwuinudoluunun
uanUnuna:doooulau ssAiousnsinunINanifiuns:Aula:
VoNEVoUIVANISTAUSNIS lla:astnisiiulnvovgonvie
Idogurioltiou a:ssAvN1sIndUNgRIAUIRLNUNTS
VE18E WEUNWURIBIWNUSE lazUniduowanicuri
Thu q TRAuusinAegwseltios wouaud VGI duay
gauulunagnsnismanniuu 020 (Offline-to-Online)
GutioidusingudrAnylunisidoulalaninino1uasIAu
lanadnalriDuntivifud iiesessunisidagunladusoniso
vouinAlulad Ingiawn-unuinAImuTuveddryrynUs:Aug
(Artificial Intelligence K$o Al) BurindaiuasulauiAsugiialan
nla=wnanssugusinA dognuonnitiuncunkgunas
nswWsuuneagasaltiodld MK VGI auisnususona:
finounuAc Wi eRvasullainaenioanlsiog aiund

uon9 Nl VGI duAuiauntiniuindousuAnsgnsifuln
oggidu TnuTEIIMUNENISWRIUNRENEU (Sustainable
Development Goals: SDGs) 1Juuon1kaniuns&asng
UIMNSSUIIA=0NIWUSSNVOE WIHISUSSSU dSInSoV1g
WusTRSAIVUITY SUWY la:Ddousouveuyddoulsideiunnon
vagnaulgAtuAn wSoumItiussNandunIINSULNBOU
AoduAu yusU 1a:auondou NglfAransssuinuia
AOWIUSJTE a-nowidusssy oasunouBouogny
938U 1az1Woa:riounouLIIUTUNISAS WWANS=NUIBIUIN
o8I98y Tuld Val TaditunisUs:iTuyaAiwans:=nu
(Impact Valuation) Fi|ﬁmmnmsm°ﬁ|GussﬁothHU||a:
dunondou iorinlowansnuBIATUNW a=UnvVoyainand
TUwruuniBunagnshneulandrianisivaoundadveulan
udegUunazounAn SOURINISWINSTUNINNMNISHU
Anuduondounonvduwasionnniadou VGI 3alsrinnun

+

IUNHUNEEUAOUEEUNVTUS: 04U S:8:Nad 1A:S:8:610
WerdunuoniiunssniiussivRdenndouuaniunisn
naznuslduvodlan

VGI Jaduwmunia:uns:auds:-ansniwnisidwagnu
Tuns:=uounsANIiUINUREIRBItoN IoannsUdoy
finsiSouns=anagidusUsssy Inuisilnsunissusay
annu: “AouidunainuAsueu” roltiontdutn 3 na:
gunvsnuandounnsidwasiiua=onnldnsesva: 10
LhuMsdndona:ainululususouwaINUKLUIBEU (Renewable
Energy Certificates: RECs) $da:foufiuno1uiviaasy
Tunisaduayus:=uuwawuda:01nvadus:INA AUWEIUI
inalnongniugnduves VGI unisifudountiovey
nstuindeuldrnunes:auUs:INA Tunistggouidunats
nA1suauNgiul 2593 llazussanisUaaufingiSouns:an
ansifurugniglul 2608 ngliwusnsriveouds:inAlng
AIUADUANAJUNSa (Paris Agreement) Gaiduvonnay
pAuaniwnoNIAs:=aulanveovands:s1uIn

fouAULITUTUILONWWAUNEEWENEUT MK VGl
InSunsgausulus:nuanna Inglnsunisnnidaniriog
Tuastinougudulu Sustainability Yearbook 2025 %y
Induaulng S&P Global ITUTA 4 ARGOAU 18:8598780
ASEUAUAUR 1 vaulanlunduonannssude Nwauns
1a:pou0UIRY Foitioddutn 3 uenand 1s1ENIESU
N1SINSUAURUEIEU (SET ESG Ratings) s:61U AA
nratanannswdirads:inAlne nazlasun:ziuu
funisrinAugIanenIsius=Au “FIAA” (5 A1) 9INEUIAU
duiasuaniuunssunisustning (10D) IJUURA 9 Ansiaru

VGI 9:89AYIAUMLINGoUNAREE WEIEU FosndUSUTNGOU

AL a:D4uNAURBAIU 10a8IANIANSOUAUAIAU
la:lanognainasy
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1.3 DAUNAU WUSNY llazANUAIDIANS
)
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1.4 VGI 3lngdIAu lla:zKovlsnnuA

(GRI 2-6)

VGI Aoy lrusnisatunismannaiiuu Offline-to-
Online (“020”) Izﬁaﬁuéﬁﬁéfmz‘ﬁaﬁu (Ecosystem)
Aauysnilia-nsUaIISULIWANWOSU 3 SSA9HAN
Iann s‘sﬁvﬁomurm (Advertising) §sN9
usSNiIsnIunINa (Digital Services) la:ssN9
N1SYINIMKUNY (Distribution) Tnousang
dynydnuneiunisidugiuinsiunisaaniuu
UszaunisnilruTAingusina moudauadndnuy
novniIsvadunlyuruna:nusunnogulsgsud
AlloNaNunilawN:AoLNUBIABAIRLVoIUSENY
galUndndu usBng SadAULITUTUNNSaS
ssnalAimulnAouflUwSoununisAntnv
Us:lusdingnddoulsidunnnauegududiu

FHoluuwrunlus:uuvuduuoasu

s

VGI [asuansiunisusrisindovne
Foluurunlus:uuvuduuoasuRraINKane
AvdeluuruINIwiyuInNnan 3,600 Uny
lazindoviudonanavusnlwwina:
uuanntindn 4,200 20 lnaidAnuniw
Tunsiintana:deansiugsudotiudiu
AlFUSNISs:UUVUdIUDaBUIAzITNEY
wusInAnnnauitarung

VG uson 5370 91nn (UKBU)

FHoluurunluoanasdatiniau

VGl 1esuansiunisiwgiwsgoluurun
TuorAsdtnuiuRbingavgoAs
dUnuuNelFnIsIANSSoUAVAUNID
221 91A1s UIVANSIINWUKIUAS
souldfiveoniwnigluawsignuounan
1,908 99 Byauisnns:=eluununia:
tunguwininueawwrlmidusruouuin

ssfivdeluunun

Qsﬁouémsﬁ'\uﬁﬁﬁD
Qsﬁomsﬁm"mu’w)

Foluuruanananiv

ANTGUNTsSWUUSEN Sonina Tnauoa
910R (UKBU) (“ROCTEC”) 1a:usin
iwau U Difg 990 (UKsu) (“PlanB”)
BulWuRdonsounauUWURNoUs:INA
Buanunsniinfugsudeluunungiuou
uIN Yogasnissusia:andniusus
InogubUs:ansnw

+




<§sﬁou§nﬂsﬁﬂuﬁﬁﬁa>

ssNausSnasgrs=IuNuUISNuan

usn1sgrs:RIulusUiluuaeawladia:esuladuus:uuvudiudasuia:
§UABULNFN 9 AoUs:InA JegUubduougitioUnsisuln la:uns
ISUTNSOUIUSUATEIWLTUNSN 20 &l TneBEuARIDUWUSTNS
UINNG1 2,700 WA 9INKaINhaeUs:INNSsAY Bue=rnTAYTE
Umsisuinanisnigunsminanolunisringsnssularainrkanasuiuu

<4
+

nsuln nas

gudunwanwesuoeauladiiolUssuiRsuwaninurius:Aune
(InsurTech) lla:zwanNourinINIsiU (FinTech) vodus:inAlng

+

nsuun Ay

gusnunnsiiusnisauontuesuladRgosifaulnuaiuisn
NfIKagiuNulRde d:aonaune la:soniso InausAvnioulv
nstiauiBanuunviny

usun gUIdes Inasina 1A (Un1su) “TURTLE”

TURTLE gjTiusn1s§1ufAnUanuus:uuvuaiuoasu arinkuinm
10ugAndanneldinusust Turtle 1a:USKNSINNSWURTKIGY
Buwncusduudanndsnlwwndniodansiwagingo Inglnsuans
TUN1SANITUNTSIIN VGI RASOUAGUNISUSKHISINNISIIHUA
31 a@nnu Us:noundy 24 anituuingovny snlwwndiveo
angnan (@nUnuosm - antisouyy) Ila: 7 antludousovany
a1gdiveo 1 (@n1UnsJdsuus - anituundn) na: TURTLE
Tr@ryry I TWURBIWNIBEAUUSEN BaiRsu unananluluisa
911n ASauAau 3 antuudnitsnlwwnanedirdo lain
anndainwsno un:=U 1a:asurnadv s.9

USBn NWudasA AouyliiAdu 911iA “Fanslink”
WUNANUNISUSHISINNISEUAI9INIUSUAUUKAINKaNY
Iwanwosy wsoundliusnisiuBawnrisgogunsounguia:

usmsudnuEunagnsTunsiingmnanaIniusussng ¢ annu
gu1dugdndrunswaninuriomniusudduln Tein wanurd
dNSUARSIAUY WANATUARIUAVNIWIAzADIUINL SO fanslink
aunsniauisnlousn q Inebgodn1un1sIngIruNgny
uuiwanwasiuoawauia:ooulau soufiviounusSumuansinu o

snevuAOENEUUS:91T 2567/68 11

4
hg



12

HoulgAruATvVou VGI
(GRI 2-6)

VGI LuiaogrnlonnaniissivogisioltioutinunisasawusinsBunagnsiia-n1sysrunnIsKoulgAtuANE WDEUIBY
nalulwanwosussNedeluurun ssAvUSNSHNURINE lla=ssAIN1sINTKLNe Insnelsisshvdeluurunnanved VGI du
USBNY duAAItUNISWRIUNGaINNsUNIduadaluurunagusraltion IenauauaIsiondUsiounIsvautinfuuun
IazIUSUARNY 9 BnAuNsdiAsT:KToyanisiginuanssAvusnIsAMUAINaVaIUSENY guatunsnrinliusane
anuisnens=AuNsIAUSNsdeluuruANNtuanANauIlnuneia:ns:AUTianATdousouAuIUSUATHUNTU

uonINUSIEIWaTAUSINY aunsniindownAnssulia:AowauloveugusSInARMNSSNSSURATY 9 WAUUSNSEIs:RU
SOUAIUSNISNWNISIIUBU ?iuv:doqummgﬂuVagavouuéGnq TUIBIENUINGIVU Ia:rTKUSENY aunsnady
N1sSu§Tudaunn (Awareness) a50AUAUWUSS:MIWAUAINULUSINA (Engagement) lIa:=guaunsnns:Auliygusinn
FoausngoalnsiusnsikingnAIRFBIVU (Conversion)
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NMsuUSKHNsIRNMsAUATTURaINKnansiwanwosy la=n1svrUNgWanAnuzivNIusuAdulveuUs:INAIU 1ITUGU SnMy
UsSNsE1s:IIUVed VGI Uu dugouduiasussnodninrunglalnunisiiusnisis:iunuulidnuantinuigusinasnsios

KodlsAtUA
&VO\] VGI)

n1susSnns Cmsaéwb’[nﬁalﬁmﬁanaqns’)

C N1sMalInIazNISVIg ) (msiﬁu§msu§nﬁmriua:u§ms) \

IAsvasaawugau N1SINTOININ
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2.1 nsUs:IouUsIAUNDUYENANYAUADIUENEIL

(GRI 3-1)

VGI DmsUs=i0uls=idunitivanArysnunonugeguiuds:9
nnd Tnewasrunandedunsluia-nnausniinsaunau
Us:1funouidauia:wans:nuved VGI soufiunounnndived
Gudoulide InoJeduneluus:neurios Wans:NUINAO WG
Ia:loNanIASYIAY SuAU Ia-Auondou Roiinvulunis
FIdWNUIR:KIIEAUATVaY VGI doudeveniauanus:naunoy
udltivveulan VeAnIRuveyidouliidaniguan 1a:Us:1Au
fuAUEIBLTUMAKNSSUIFAU InnisUs:IDuUUs:IEU
d1ArYUANITUNISAUKANNISILUNIENSANNTW KD Double
Materiality Principle a10unuoaniunisus:iduwans:nulu
usSuNVavadlondou &JAU la:n1sinAugIa (Environmental,
Social and Governance K80 ESG) non1efuuseng lia:
wans:nuluuSUN ESG 9 nnanssunaonniroulsAruAn
RUsenaugTdoulsids IncurilunisUs:iDuwans:nuduay

*

1. NAsn1AUIVATR
USUNVaJOUANS

VGI TN1snuNaunsAItugIUN1ISSAIVOJaUANS UsSuNaIu

AWEIEU A=A UAUTUS RouAnsOnuYTdoulsidunasnrouls

ACUAN Uenv Nl VGI 89dIns=Kiluolliunougudus=Aulanias

UINSZIUAINANOAIQNEINNSSUITESOUSOUUS:IHUFIUADL

g98URIRUoTeAUSSARVEIUSENY a:ildoulside Tnuddedy

AlSUs:neuniss:uds:iudnAry Tann

- Unsgiulunissnaunuanna (Global Reporting Initiative 180
GRI Standards)

. GulAUEIEU (S&P Global ESG Indices)

« 1l MSCI (MSCI Index)

- AUINSSUNISINADUUINSTIUNWUNTINOAIUEIEU
(Sustainability Accounting Standards Board n8o SASB)

« ABURUENEU (SET ESG Ratings)

« nudltinvealantuginusing < RdArysossRTUINAMNSSUIRLIAU

3. nasus:1dutivdrnny
vaJdwans:nu

VGI Us:10unoudiAryveswans:nuhs:uld Tnewonsnun
NS:AUIAVOUIVAVaIWaNs:NU Tonnan:iinwans:nu souti
wans:nuATUausaIdvis uenand VGl daldunnouAnifu
vouiduounny (Expert Testing) 91NNISAUNUNILIBEIBY
UIWNStUIUS:NouUNIsUs:IduA ATy VawWans:nNuU

*

VGI uson 5310 9an (UnBU)

NINCUZINISUSHISADIAUOIANSYOY VGI Ialanuisn
dwUsnﬁua"wﬁrylna"lﬁmgsmwmsnhﬁumsdsnUUJWU
AOWIABIVEJIUSTNY THTUNNEKay

uoNINU N1sUs:IduUs:IRURDUsEAYAUAOUSIEUlRLAU
nasnoudeulngginoudouvINKUogIUNIsUDN tazidu
Ns:UoUNSASIUEYTUNS:UUNISUSHISAIUIAUIS AU
ouANSVaIUSENG Nt VGI TRFnISeanauUs: GuRDUsdAry
FUAUEIEUTREWINSTUNRINS:AULans:NUlRUsoURAUS:IGU
Inantidreustng Inudaruznssiun1susBnidugiatuiu
wanisus:ioununannsvou GRI Standards 2021 91610¢
nsidaieveyaIlionaUENEU (GRI 3: Material Topics 2021)
Funs:uounsAnidonitoniia:nisus:IDuUs:IGudAny
vouusend Uavd

2. N1ss:ywans:nURINAVU
na=nonvInnvusioUs:iiudifry

VGI Dnismidanurtiosdnuneluna:yidoulfidenisuaniiios:u
wans:NURIMATULSIIANoN9IARTUIINUS:IBudAryRDuasousdnd
Wldoulsidy 1Asugne ddondou I1a:@NSUUVYBU ASOUAQUAY
wans:NUIByUoNIa:3yau

. N1s?nanunUdIATYvau
wans:nunusdiarylunissieviu

VGI 3ndnaunoudAryvauUs:IBURUAINUEIBUTAETSIUNIN
2 nanineurt AN Ao Arysiayidoulmduna-nonudrAtymawans:nu
N1I8sNRIUUSUNIASUYNY duAy 1a:-Auondou Tnaln1sdnarau
Ao WEArYvauUs:IAUITU 3 16U Ao 4y nanu a=p wanisuszIuvay
Us=ifiudnrAnysinunonugvgulfignuniduasionnuznssun1swsuun
WonoUEIEU InLIUNSSUSEIINANINSSUNISUSNS Ifonunou
13:AS09AOUADIUNNADIVOINISINAIAUAIIIEIATYVOIWANIS
Us=i0uls:1fiudnAry ia=imoliAnuznssun1susBNsuUsedwanisus:Iou
JdnUnxudanndavnIlUSUNNagnsvad VGl

+




asuus:zinundediAtymiunougadu

Us:IAUAUADIUGIBUMILIIUONTY voulvAavadwans:nu

Us:1aufnunougasiu

VvoJ GRI Standards nieluovAns | NNYUONDIANS

1. msﬁﬁﬁUQIIaﬁva Management of Material Topics (GRI 3-3)

18:9888SSUNWSSNY Anti-corruption (GRI 205-2, GRI 205-3) @ @ @ @

Public Policy (GRI 415-1)

2. n1synn1sHavlgauniu Management of Material Topics (GRI 3-3)

Supplier Environmental Assessment (GRI 308-1) @ @ @ @

Supplier Social Assessment (GRI 414-1, GRI 414-2)

3. NISUSHNSAOUIFEY Management of Material Topics (GRI 3-3) @ @ @ @
113:N12:0N0M
4. udmANSSU Management of Material Topics (GRI 3-3)

Waste (GRI 306-1, GRI 306-2, GRI 306-3, @ @

GRI 306-4, GRI 306-5)

5. AoWUaomnnNunN1InIuU Management of Material Topics (GRI 3-3)

InAlulagansauinF Customer Privacy (GRI 418-1) @ @ @ @

naznouidudounovedioya

6. NISYANISADIUAUWUS Management of Material Topics (GRI 3-3) @ @
fugnA

7. NMSWAUINSWeNSUYUY Management of Material Topics (GRI 3-3)

lazpouIduogna Employment (GRI 401-1, GRI 401-2, GRI 401-3) @ @ @ @
Training and Education (GRI 404-1, GRI 404-2, GRI 404-3)

Diversity and Equal Opportunity (GRI 405-1, GRI 405-2)

8. ansuyuysu Management of Material Topics (GRI 3-3) @ @ @ @

9. MIsSWrUUNdUAUIIAz¥UBU Management of Material Topics (GRI 3-3) @ @ @ @
Economic Performance (GRI 201-1)

10. 9130oundunaznoulaonne  Management of Material Topics (GRI 3-3)

Occupational Health and Safety @ @ @ @

(GRI403-1, GRI 403-2, GRI 403-6, GRI 403-9)

11. powSUBABaUTUItonT Management of Material Topics (GRI 3-3) @ @ @ @
Foluurun

finudnondou

12. NAYNSAIUaNIWNILoINIA | Management of Material Topics (GRI 3-3)

1a:-n1stEwannu Energy (GRI 302-1, GRI 202-4) @ @ @ @
)

Emission (GRI 305-1, GRI 305-2, GRI 305-3, GRI 305-5

13. MsINNISVauIduIia:NIsusSKis - Management of Material Topics (GRI 3-3) @ @ @ @
Janstih

hueInA: @ HUNEY Wans:NUIBIUON @ HUNety Wans:NuUIByau

< S18IUAUEIEUUS: 9T 2567/68 15



s:auwans:nulunnazus:1IaunIUGIEU

s:Auwans:nuIdyuaniunfa:zus:iaundWEIEU

S:AUWAaNS:NUIBIUINS:AUGY S:AUWAaNS:NUIBIUONS:AUNAN S:AUWANS:NUIBIUINS:AUMI
v
. g - 2 - o N1sWuNSweNsuUBeY
nowSUEnsaulullionndeluunun NISUSKISAIUIFIIA=NI:0NN M vy ofln '
RSI8 1a:nowiluogia

nowUaonnennuInAlulad

Be]

n e 3 Juna: 1l -@- Pt
ansauine ia:zpouidudousio GBI L BRI @
vouvoya
o n1sdANIsvould
g - R ansuuvesu % SYANISVOUIAY
0 N1S9ANISAIWAUWUSUGNAN I1a:N1SUSHISIANISUN
i
5 T s n1sdanisrodldounau c@o NISWrUNdVALIa:UBU
f\‘i} N1sANUANaNYNISIIAzISYSSSY ) 222 Y
'ﬂ&l nssiiv
% & nagnsAUaNIWQDoINA
2 nazn1stdwaunu
S:AUWAaNS:NUIBIaUS:AUEY s:AUWanNsS:NUIBJaus:AUNaN S:AUWANS:NUIBIAUS:AUAI

NISWAUNSWEINSUUGE
na:znowiduagng

nowsuEasaulutiorndeluumun onBoounigia:noulaonsie

@1
2

NISYANISVOVIFEY

AUasnnunnuinAlulag Of::;} n1sAnuRIanaNIsia:asusssy
'ml 1a:N1SUSHISIANISUN

ansauinrA na:po1uidudouso nussfiv
vodvoya

DA

MSUSHSAOWIFBIIA:N10:3N0M udnNssu

N1SIANISAIWEUWUSAUGNAN

DO

g

=~ - -
ansuuuysu C@) NISWAJUNAUAUIIA=BUBU
d ﬁmﬂ g
n1sdnnisrodldouniu

% & nagnsAUaN WD INA
na:nasldwavu

Us:IRuAuA2UgIEiu

AuIAsygNNa:NIsAINUANANINS ; AuduAy @ AuEviondou

16 VGI uson 5310 9an (UnBU)

+



wanasus:liduniurnannasiuundansannaw

< wans:nuigyuansoavAnsiunrazus:1nungIEu )

noWSUEABaUlUIton
doluurun

AudasnnenwauInAlulagansauina

na=ponuibudousovadiioya

o - .

) NSIANISADMWEUWUS

w fugnd

o) 355

g NNSUSHISADWIZEY

o 18:N10:3N0M nﬂ%

o iy

d

10 msrAugIanIns
8 118:9598SSUNWSSN9
I nagnsauanIwloNF

8 naznstdwaninu

g NISWAUINSWEINSUULE @ ansuuvesu =

S 1a:n0LIDUOYNA o18oounde

‘s USnSSy e ) azno1Uaonse

w ‘

. NISWAUNEIAUIAZEUBU n1sInNIs

Aouldguniu
nIsIANISvouIde
112:N1SUSK1SIANISUN

S:AUADUEATYAODIANS

< wans:nuidvausioavAnsiunmazus:1auAGIEU >

nowlasnnenwauInAlulagansauinF
niapouidudousiovesvoya )
~ O(l
AowSUEABaUTUIton
doluurun
10} NSINNISADWAUWUS
() AuanAn
L
Kol
&
2
(197
2 N
5] NISUSHISANUIAEY
E 13:010:3n0A
Fry nagnsAUaNIWNTaINA
c na:mstdwannu D[% (@)
. = . 555 _
g mswmmnsgmnigu_uu LY oBoounse
5 lasponIuegni - e Gxs nasnonulaenne
e sy - )
i ansuuuesu
? 8... ;
msdnnsveuide iy .
- ¥
) LTI SLUSHISA R SU n1sdnnisKodlgauniu
) n1siugIafianis
AL 112:95U8SSUNNSSAY
lasuUBU udnNSsyY

S=AUADIUEIATYMODIANS

Us:IAuATUADIWENEU

AuIAsugNNa:NIsANUANaNINIS

+

o
°
PO )
°
0%
o’ o
°
%
©
.T*%‘;
L °
©
°

fuduAU @ finuzunondou

[Uspaiinu QR Code T
dnsusneviunisus:iou
Js:isiunduudnany

snevuAOENEUUS:91T 2567/68

17


hunsa
Stamp



2.2 Nsidaousounuyidaouleide

(GRI 2-12, 2-29)

VGI 1Bosnyjldoulsidunsia:nguinoiudrAtyed WoRonsWauunegwdidulanoudoveseudnsius:u:010
audu UsSBng Sugaligddoulidonuineluna:nngusnevAnslAsunisufuReguinunzay 1dauaniA a:1Jusssuy
snnudulsdnrnulsuneinunisbdousouvedyidoulsiduimoiduluondrsuniss:ugidoulsids niss:uus:ifu
AoUAIAnAIRIduaNs:dAty NMswauunisddousouveuyldoulfide nisdoansia:nisidiwanaonrodldncuAn

vaussiv usynd v:mnunia:s:ygidoulnidalnuwaisnunvainsnuwans:nungiddoulaidgonalnsuan
NMSFANTUINUVEIUSEN llazs:AuANUFIITUTUNSHIWIRUSENY DrogDdoulsidy

VGl Téis:ugdouldidenineluna:nisusnevAnsidusiuou 6 ndu la:gudnirkdgounnisdeansia-dsnisasiu
nsddousouiionauauadsionaUAIARIIVaIDdouTsIFs At

wioru/anavnu

Cquuu &uAu ||a:?ia||oné'au>

wunu

:: nisUs=guadnygiioruUs=91U
wihoARu/dnanu

nss1eduwaus:neunssalnsunaia:siet Invidniuevoyaninanouuidulssived VG iaznatnnannswelirads:inAlng

N1SSTIBIUVIOLNUNNEBoAaBUIa:AooaulatFT 9

Fodnunsdoanssing 9 vedusend Tain 13ulssi Facebook diua TnsAwr idusiu

20 s:nousshivsiosnoulusilaia:nsovdoulst sourvinisrifugianenishaia:dUs:ansniw
Fidunenshwaus:naunisRIAUTR uAY Ia=tedu
UAugioyawanssItiuIUeE WA IaUD

AvfivansveugfioAuna:UgunsiogfioRuaginiifisy

N1sUSHIsInNIsusENn« la:-UnUavansveuyfioAulugosdnnmniss:unaveulosalndn 19

Us=naussiiarosnonulusdla 1I0ulumungringfingatod IazAlanisriAugiananisia

£ Us=iDunonuideasnunisriosinunsnessUBuvedarnsiialisunssoangiuosousiasinunassUsuvaInAlonsUIng
(Thai Private Sector Collective Action Against Corruption: CAC)

i JaTFn1seusuwlnIUIeliUUTRauoURUARITULRsUTUNSAAURIANINISARIA:FiosiNUN1SN2SH

+

18 VGI uson 5310 9an (UnBU)



gounnisdoansia:a8nsiidousou

a1897N CEO wugednnsdoansnieluvedadring

goununisdoanssing g AuneluauAns KU VGI LINE Official Account, Intranet la:muRUss1duwusTudntingiu

wunu

- nisdnsovnouiwelaus:910

NaoISUADWANIAU

Us:1GunouAIAnaInIduans:d1Ary

UﬁUﬁazm|auamﬂua:|msw?m§uquswm7uﬁ“7ugwu
fineusula:WrIUNANSNIWYaIWINIUREEoIToY
Tlonnanonurinontinluaneodw

rhmaunnuua:ao“aﬁmsﬁmm:au

0] @[ [ar] &

JanwioadoulumsringuRNNAVANUNEIAIKUN:AUAUKANNEIaUNTIa:AoUUaoRNY

wanisAtuInudrAyINonauaUDIAD

JuanowynWuveswdnuuRDroeuAnsius:AUSoa: 85
Us=mAlulounesuansuyuesu fnnsUs:I0UASUIABIFUANSULLEBU Ia=9nN1SoUSUFUANSUULEBU
JnfuAnUzNssuNsAoUaenY 91goounJy ||a:amW||oma“auiumsn°'mul\T\iaQuaanmu

JInnnstinousuiiiowsuundnaniwvaswiiniiu

DERBE

Jarumsnisiialasinissing  IolasuaswavnwiaznuIduegAzvoswINIU

nN1sd1sovndWWIWalaUS:91U
N1Sa$AUAUWUSAUANAN IBU N1SIRNINSSUNS:EUAIUALWUSSoUU 10U
mssuideddouiduu Torauaius a:AoUARIRULIUGEININISSUISauSouiSau

A1sS1BILVMREIUNTIEe0aUTaLA 9

UniduewaninuriRDACINIW ASINUAILANAKIIVOIaNAN TushANAIDUSSSUIAzIKUN=EU
Trioyangnsioula:Wuawaronsainaulavosandn

WruunAnuNwia:sUIuUVedWaRAnUrla:usnisetroItiog

nsundavAunsavioyadoumnavaignin

S=AUAOUTIWOTRVaIgNANINNUSoya: 98

WaUNWanArUrogusaItiadaulASUNSyaISUINNIBUaN

ns:uouNIsARIdaNIa:NIsSUs:IDUWaNISURUAIIUVOIAAT

nsUs:3usounuA

Jngoiningegwlusila usssuy la:nsovdouls

Upumamuivonnadludnyryn

AANaIUNUSUNSU9SUSSSUARNRS:UUS:IRUNSANITIUIUASOUAQUANUIASUINY AJAU lIa:Euondou (ESG)

AATRSUN1saUsURUNIIUUaanNunouURUAIIU

+

$18vIUA0UGIEUUS:91D 2567/68

19



20

fiill Nnss1eunULaNISANITUINUAREIToIMUS:B:19aRRUIIUNASIAKUA

MsdoansAuiFnlinfAsgIfoasuncUTaRgNFiog

KUOENUVOUST

nsddousoulufionss duuU a:InsgnTsvedrlosdnuNTIASgosWsaItio

msuRTANUITUUAUNArUNgIa:NAs: TeuTatdiAuRrnuA

Uniwevoyanisiidunuegwaliauaiansutiou

soulnsINIsKSanoSoUbalkil € 9NKUoBIUNIASY

UﬁUﬁm’]UﬂQHU’IUnIﬂUOVO\]Ila:VOU\]ﬂUﬂfﬂHUﬂOU’NIﬂS\]ﬂSﬂ

UaugioyanIsAITUUAUS:g:0aMAzUINNIAMKUAIToAUTUSa

W1$oUIASINTSENUIASYINY AJAU Ia:ANIAGOL (ESG) VourUDsI1UNIASY

gounnunisdoans 1su sountunisiduidavsouisou

A9NSSUSIUNUBLBU
YUBU duAU

na: a\lllﬂﬂaau N1SUSKSINNISaIANS IngAtuivadiondau

mstEmURTuuruUS:s1aUWUSVoanshIduUs:Tustsoansisu:

WEIUNEIAU GUBU la:aaondo
ogsouAuAUUBUlFogEIEU
FnWans:NUFAAIIAGLINNSAITUSST

) DdousounsUgnamaniinirius: sBUUSNUEIIONEOU

fruAIMUNEEUENDASOU Bunsounaunsanve: MSIEWANUSENEITU Ia:NsasIwanwWosURasassH
woiduns:uonidudliinguAuoINd

20 9nrilAsinssing « ieanvediduia-annsiEwasu

TEWuURRuBUUsnduWusinoansifiouanindinlius:usuousnyauiondouia-souwmnunaini

ainuAoenSTAnTidrsy
ulgungnistidousounuyidoulsidy

+

VGI uson 5310 9an (UnBU)



2.3 ulgugna:idrnuNgNISWEIUN98ISIE U

VGI JuduRe:AnitussnemounousulinsourioUs:Ifu
fnuAo SN UIoaswwaUs:lusuauantAinyddoulside
naonKodldnruAN InudAnannsWauuNeg WENEUNY
ulouuNISWAIUNOE1EIEURASOUAUILON NS
AIduIUlU 7 UssifunansdnuiFAsugne dvAu 1a:auiondou
ul USBNY aduayulEnssuNIsiia:wINIIUVEIUSENG
AtloURURMUUTUNY I RoNSWIUNogWEIEURGonA&aY
AuluavrnssolU Ing VGI ns:nunAdINIsANURIananns
Agv:-rTAUS BN IAUTRTFogNgIBUNa:IASUESIYaAIWU
TRAUUS BN Ia:gfiorulus:u:610 AUl IWouNs=AUILONNY
nsriiugianenisiFla-goslunsiuindoun st
ANUADISURINBOUROAIAU YUBU I1a:ENIDAEOU NaoAIU
0WsINgIUIBounIsrafinuN1snNIsSnAaSSUBURITIINSY
TRAUUSBNY AUs:UANUNSSUNTSUSENSIlATUROUTR
KA “ArU=NSSUNNSUSSUNNUIA” YU adun 20 DunAw 2558
WorikUinAWstUN AruA NUNaU lazUsuUsauloune
NsANURIaNINISIIa-95ysssUSSNY UlBUNEAUSUENLOU
FRoAIAU YUBU lla:AuIDnaoU naonauuluunsiaziuoUnUa
|ﬁaoﬁumsr;ioﬁ’1umsnvémna:ﬁméuuu iWolauosio
ACUENSSUNMSUSBNIKOW1SUNoudR naonauritAugia
idnsupuamuulouny AUD nazuodnumng 9

n
g

usENg GulRIduIKUDNIADIUENATYTUNISVENYVOUIVA
Fmu§ummuouvaunm:nssumsuss@nﬁma|vTioTﬁﬂsaunau
Kannasiia:idrulggnunougEuvadouAns uidu

douriovonanrannisrinugIanansia fosinad Idesun
13 NUNMWUS 2566 NUs:UATUNSSUNISUSBNFIIAD
uReulAIUAsUIaBovesnru=nssunisussinAunaldu
“ANUNSSUNISWAULNIROADUEIEL” Az TVIWUIAUNAURSS
auuliWelkdonndouuUAMINEND

UsnainuAoconsIAntdnsu
NNUASANUNSSUNISWAUNIWOADUEIEU

uona Nl VGI S3lIEuAvANI:ANUSIUASIUENEUNTY
ssfiv BubrlinAnoWSUBABOUTUNTSWISTUNUTUUNY
IazIUINURIRBOTEIAUADWENEU NsiKuAIUrUNY
FuAOUEITUNSSAYITOWAIUNWANISANTUIU
FNUAIUEITUVEIUSTNY agsallion NsiUAIWeVoya
dansnsnuz SoufivN1sayiasuAIIUMS:HUNSAIUNISWEJUN
ogwgaduNoNuauANnS InsAru=riUdUAIUEIEUNY
§SNUS:NOUADYADINUINNANYINURN ) N1gTuadAns
Ton thonswonsuuud Whonisidu thovie thedngo
WnginalulagansauinaA Whodnumanisia-aduayu
JUIUENsuU3n W1e Brand & Marketing Communication
WrgoonIuuNSIWN a:tgiavaun1susen uenvnd
wansURURINUSUADUENEUR-0NSENUTUSIANUENSSUNNS
WeuuniWonowdueiuved VGl iduus=snnlnsuna

et

nm:nssun'\svvmmn'n“ienmuﬁ'aﬁ.

T

thedjunanasiazaduauu

tJ18 Brand & Marketing

theiavaunisussn thenswensuyus < thenasiiu >
| | |
< theavie thaanBo < theinalulagansauina >

Jaunuansausn

C
C
(

/U

(

Communication

wrgooniuunsawn )

/U

UsnainuasonsTAntansuulounenIswaunag1gueiu

+

s1evIuADUENEUUS:F1T

21



22

uen9ING VGI Tn1saulNruNgauAUSISUNIDRIASUIAY AU 1a:auondou IloaluauunduyIdu
finunUgIBuveuusEn« uld VGl TadnisUusudsaiUnrungvedaddnsifialiinouaanadouniuidnnunuvay
ards=s1815 SDGs 1a:A0UANAKAINNNSUS:ITUAUAIUEEUTUS:AUUNUNBIA TngldTn1siuinisaadnnung
sinunowguduidu 3 ¥ou Tain 10nknunes:=aunielutl 2573/74 10nkUNgs:o:nawnolul 2583/84 na:101rung
s=0:010n8lul 2593/94 Inelsnea:iBuavodisiazinruny el

1nunelnus:o:4u 1nuneinus:e:nang 1nunelns:o:910

Us:IAURIUAIIUEIEU

nasnanugna

2573/74

2583/84

2593/94

wUnuiunnAUVaIUsENg soufiowlnguveuUSBngouranivnsouN1sousy

nanasia: 95U8SSUNSSNY
95usssuU . IU'Um"w|ﬁ€)un§amsmsovaouﬁﬂwéﬁﬁrvanndoumurﬁﬁuaua
Nssn9 « wanisus:10unisminugiananisius:=au “Gian”
N1SYANIS « AANaVUNLSUNSIU . Fjﬁ']admus“unswUvssmussrumun'lsﬁm'z?a AN
e§} Houlgauniu 98SUNUSSCUAMUNSINGO | 379 As:yUs:IfuNsAIduIIUASaUAUAUIASUIAY
9Amn 579w As:ydsifiu | &uAU lasduiondou
MsAITWNUASOUAAU |« ARNAUEANY (Tier 1) THSUNSUS:ITUAOUIFENEU ESG
ANUIFASWINY dIAU
la:auondou
« AAINGUdALY (Critical
Tier 1) InSunnsus:1ou
A WIABIANU ESG
NISUSKHAS « DNNs9ANISNISUSHISAOUIALINU COSO — ERM 2017
powidsda:  + InlRONsTnousUNISIANTISAOUIABINWINIUITOIASUASWARIUSSSUAIWIFE
N19:5N0M (Risk Culture)
Aowlaonne - [Udnsiinisa:idnnouUasnneveauvoladouunnavosgnmn
nAU - TydVesauisuuannliosuiuvedsy gnAn néaginuatioudu q lunisidveyadouynna
InAlulad IneDyou
ansauindna:  « wunvulssunisilneusunisunUauioyadouunna
Ao WIlUEoURD
vouvoya
N1SIANIS « ANSIAIUUAUNIWATD |« SMNSIAZILUADRIWDTY |« SRSIAIUUAILWIWOTR
ADAUWUS vosgnAneglus-nuSova:  veaugnAneglus:nusosa:  vougnAeaglus:nusoua:
fuanAn 95 96 97
- lUVesauiSyuaingnAi  « [WdvesSauiSuuangnAn  « TiDvVesSauiSyuaINgnAl
IRuonudeluvruna:  IRvoNUEeluunuIa: IRuonudeluuruia:nis
nslhusNsvauwdnuiu - NisiRusNIsvadwanoiu | TAusnisveuwdngnu
NISWAIU « 9nsIAOWWIWOTIVEY  « dMNSIADTIUWIWDTIVEY  « SMSIADIUWIWDIRVOY
ndweansuuws  winuauidsooudns  wunuaunDreoddns  wlngiuidsooudns

VGI

naznowiduog
nA

sun 3310 971/ (UKIBU)

TudosnonSowa: 80

TutounonSowa: 82

TutounonSowua: 85

+



3

e

Us

SRUGUAWENEU

inurelnds:o:du
2573/74

1nunelnus:e=nang
2583/84

1nunelnus:o:910
2593/94

%0

B0

91320uY
na:nou
Uaanny

ansuuvesu

NIswWsuu
dvAunazyusu

AJUSUDABOU
Tuiliorm
doluurun

wunoua:AAlRSuUNsiinausumMUUInSIIUAIUUaanNuSoya: 100

WdaUuRInAIINNISAIU

dinnnsadidenufuandennsadova:ion

[AsdnIs/fanssuio
AAUIAUBU 080y
20 Tasdnis avisd
2568 - 2573

AAUIABUBU 0gL0Y
40 TAsdnis AT
2568 - 2583

. IF]S\]ﬂ']S/ﬁQﬂSSUI\T‘V.O .

TdnnsSeaiduundaanidouinuanuitionndonluinui:au

[AsIN1s/fianssuifio
AAUIAZBUBU 08l0Y
60 TAsdnis AvIET
2568 - 2593

§

$

nagns
AUENIW
nuoINIANa:
nisidwawu

N1SIANAS
voulduna:
N1IsUSH1s
Fanasun

annisUaos Scope 1
lla: 2 aySoga: 20
idoIRsunUT 2567/68
ann1sUdos Scope 3 av
Sova: 10 IUaIRgUAU

U 2567/68

anusunuve:nolUR9=0N
tunaunsolunadsoya:
30 vouUsSunnuve:NIKUA
idoIRuunAul 2567/68

ann1sUaos Scope 1
lla: 2 aJSoga: 42
ifoIRsuNUT 2567/68
ann1sUdaos Scope 3 av
Sova: 25 INaIfigunu

U 2567/68

anUsunuvenolUR9:=gN
Wunaursolwnaddosa:
40 vouUSUNnUVE:NIKLA
idoIRuuAul 2567/68

ann1sUdos Scope 1
lla: 2 avSoga: 90
idoIRsunUT 2567/68
ann1sUaoy Scope 3 al
Sova: 90 INaIfgUAU

U 2567/68

anusurnuvenoluR:=gn
Wunaursolwnadsosa:
50 vouUSunruve:NunuA
ieIRuuAul 2567/68

+

s18vIUA0LGEUUS:910 2567/68

23



2 4 sIAIa:AUSNEIEUAIUSIEU
ud 2567/68

S&P Global

S&P Global

VG THsunsanduauIduusBnitnowgdudunu 1 veulan Tunguananrnssiudo Nwauns

Ia:A2UTUIRY (PUB Media, Movies & Entertainment) Angionuidudi 3 fosn:iuu 82/100

Ingy S&P Global Sustainability Yearbook 2025 la=89AJaniu: “Top 1%” VOUORaInnssy

MnnNsiinsoudstiIuUn 4 Ansionu tuiduusBndanruisnia:iKdiauotuds:inATNuATESU

TOP 1% nsvausUlus:-AUT a:reulkiRuiunouldlelunisdiiuniuved VGI Ans:rundadnyrn

Resecomen: ca 202 ot AIOAFOU NMSWRIUNANNWEIAVaIEAUTUAIA AzN1SANITUSSARAIUKANUSSTNAUNA
n

82/100 fmI

VGI Public Company Limited
Mec tertainmen

i1 (Environmental, Social and Governance K& ESG) Unogdsallion

-

VGI TisunisUs:IDuRududiu SET ESG Ratings Us:910 2567 Tus=au “AA” ngls
NAUUSN1S (Services) MMNmatAnannsweirals:inAlne BaldsunisAnidontiegiusiudo
Kududiu 4 Uansionu andlkIRutiunonuaduna:sungavedusind lunsAniiussAvogny
898U BnRulRnowdArY
nuyudoulmidonnue na:
B wounv:1Judountuiiio
douvuindoudvnulug
AoUEIEUASUATUAUNTS
ANtUSSNIdUDUT

SET(

ESG Ratings| 26 2 4

P SsET 8|

%f@

u XTI Lma R

KU |

STUARHE TN 5L Luu'[nﬂn‘u
a‘miﬂumwavﬂan1mmua.lndnnnﬂnuag
carban Neutral Ilty

FumgRauii 22 ievrmu 2567
Taousniu uniud asuowiu

EEE

U 159usunin. e ug
ry

24

VGI [nSunisSusavaan Carbon Neutral 91N2JANNS
USKISYANISANEISOUNS:IN (DUANISUKIBU) SO DuUN.
1OulR 3 Ansenu Buriodduusansinudoraisnia:
IKyIFoluUs:InAlneRdnTsUaesfinsAsuauIdudue
Ino VGI [nsnisanisUaoufnsISouns:anvououAns
Wrun1siinsaulAsINsatuauuAISUaUIASANALU
N1SSUSOIAN DUN. UANINT VGI SulfianrIwawnu
d=01nNIKaVwawIunyuIdgunanSoua: 10 vadnis
ANIbussNvuWunalniususadinsANNISWanWAawIU
nUuIduU (Renewable Energy Certificates S0 RECs)

VGI usonss

To 911A (UKTBU)

4

VGI InsuifosnunsiugiuzouAnsunsad “IAsunis
nndeulwanwasuASUaUWRWSUrivedodAnsIfiol g
Net Zero” 91N9JANISUSKHISYANISANEISOUNSZIN
(ouANIsunBU) nSo TGO Tuvruduuundsdwa
nsidugulasdnis Tnoidu 1 Tu 45 agrnsursaun
TFsunsAniFontriinsoulasunIsauNana IWolkodrns
£ ) dunsnAuonUUSUNTUNIsUdoeinsISouns:an
T6ia:non sonIS0 Nazgnsiey Wiunsidtwanwosun
ouN. WaUNVU llazauisntnlusogonnisAtudnu
iWoljugdouAns Net Zero IfiogwiUs:ansnw

+



VG [rsumsUs:ioulkogs:nuniuuAian lngdnoagiunaluusen
5 AolulnsINIsdnsoINISANAURIIANINISUSBNIAN:ITYU
(Corporate Governance Report S0 CGR) nlnudauinu
duiasuaniuunssiunisusuning (10D) I0uU0an 9 Unnsonu

VGI 1a:ussn gUidas 1nasina 91nn (Unisu) nsSu
Us:n1Atigums Climate Action Leaders Recognition 910
ANU:AUZNUISTUUNSIINISNSNSOINSWEINSSSSUBE
la=aAdnondou oAU 27 TuAu 2568 Tudu Climate
Action Forum tu auAn1sanus:s1s1maUs:9Us:inAlng
TnuDNurUA 50 DIANSNNAIDNBURITMSOU IfalidavuNUAINL
Tugu: “WUSDRNSFAUADIUENEU” VoJ Sustainism (stnsm.org)
Ba10unousoulos:Auanaiiiosounuuanauuluunana:
MsAvAoUENBUSNUNSHUWANWO TN Ala-EaIon&ow
oguidus:uu na:lnsunisSusadlng AFMA (Agricultural and
Food Marketing Association for Asia and the Pacific — UN

* G mm

il Supported by SCBx.‘M,_‘m\ e \ ‘
’ L]

CAC CERTIFICATION CEREMONY 2/2024

IBRTING ESG:
/B

usEn gUidas Inasina 911 (Unsu) InSuUs:nAtisUns
SusadnismoorgiduaundniuosousiasinunassUsu
vouniAlensulng (CAC) 10UASIA 2 ARsonu Us=91T
2567 Tuvnu “CAC Certification Ceremony 2/2024
Navigating ESG: The Power of Integrity” Badunisiany
THiBuBgmnuIsuNivedusEng ATKAoWEANYIa:EATU
son1sufUAMuUlgursia:z:nuoUnUATUNISAOAIUNNS
lAduuuna:n1snasnAassUBU NMulANISANITUSSNY
rosnoWBednd gesm Usuld ia:anuisnnsovdouls

1.

vinminauiamnd  yisiminawihni  wiminaind  winminnauinid
SUPERTURTLE Commitee

National CG Committee National CG Committee National CG Committee  National CG Committee

+

AAAAA

VAW YIAANEIE WNMAYIAWER NBMANATIA AW
Natiansl CG Commiice Natoas! (G Commitice Naioasl CG Commites Nations] CG Coramitiv Nations) (G Commties

A

Thai Institute of Directors

FAO) SOURAU Sustainism In§ovienousoudaivonIswaun
oguddu ALItuNsIBoulouwusinsnelfindnnisveou
SDG 17: Partnerships for the Goals

USBN IsUlN 1A 91A [ASUSWIA The Thailanders Best
Sources of Fund Sustainability for Digital Lending Tudu
The Thailanders Top Business Organizations & Social
Impact Sustainability Awards 2024 1WoIJunIsnonNen
avAnsAIJouaulUfouddunAUlunisuskis aikAou
F1ArYAUADUEIEURAIWARMDIASUIRIAURIIUVOIUS:INA
Tnansudn 1A% IJusdANSATUNUINAAnYTUNSTUIAFDU
IAsSuFAvIa:aIAUEgWENEU Tunisasaindautiofinunisiiu
Roz1dumogoslioudnsgiagosindowininu Inul

snnUs=auAnanAenissosindagniFonsounusinunisiiu
Bfuikasunulsing a:non soniSo lia:ligninsanyls
Wugedneeulaudlfinaon 24 solu

usyn gdidos nasina 911n (UKasu) [nSunisUs:iou
heags=nua=tuunun Inednoglunguusun 4 MolulAsunis
dnso9nnsnNuRIanaINiIsusBnann:I0guU (Corporate
Governance Report 80 CGR) ¥nlnodunnuadiasuanigu
nssuN1susunine (10D) [uioan 6 Unnmonu

snevuADUENEUUS:F1T

S

25






3.1 NISNINURIANINISIAz9SYSSSUNIISSNY

(GRI 2-9, 2-26, 3-3, 205-2, 205-3, 415-1)

16 e

¥

17 G

&

iJanungnazwanisatugiu 2567/68
waNYIUNNAUVaJIUSENS 11SUNNSOUSISYSSSUNNSSAY

1Uanu1e 100%

Coomee—

+

IUMHUNES::819RIUADIUENEU 2563/64 - 2567/68

« WUNIIUNNAUVaJUSENG VNSOUNISOUSUISUSSSUNIISSNY
. Iu‘UFh|m"ouhéomsmsovaouﬁ'ﬁuaﬁwﬁrymnndoamun’wﬁuana

« wanisUs:itunisnnugiananisius:Au “Aian”

wan1sANItuU 100%

Coee—

+

nIsnnuAIanINIs

MsriAURIaNINISAR souUfuNsANItUIULEERSAIIA:
UsulaiduWugnudnAnyveanisanidunanisia:-nisiauln
08gIBU VGI FudadulunuonanisAitussianels
KaNNSAAURAIANYNISIA:SESSSUN1ISSARNGIT o TA
innAoWIbusssulaikAUIGoluNnyldoulmaunnune
VGI Innrnunlnsyadnun1sus:noussia s:UUUSKISIANNS

lazs:uunisrinAuAIaneNIsRaduaUUNa:donAEaIU
ha‘nmsn"ﬂﬁua||aﬁvmsﬁﬁvoummmna‘nns‘wdq danunu
AnUzNSSUNISNINUKnanNSweia:natnrannswe Volu:un
vadauAuauiasuan1iunssun1susBning llazuimsynu
anasiv o InuarunssunisusEnindnnita:us:=n1eA
AdonsrinugIanoNIsIa:9susssUNISsN? IMorinun
1IJunRFANIUNISAMUTEAUNSSUNAS [USKHAS lla:wdniiu
nns:AulFisunsula:Batioduluoniiunisunuanting
vl AtuzNssNSUSBNDNIsnUNauAlieNsiAUAIanaNs
la-e89sssiunwssnaIduls=9nnt el N siAu
QuananIsved VGI Uu a1u1snnouduadfonistiuwou
vodanunisniiaznisus:neussialudeyUuegisioltior

UsnainuaosonsTdntanrsu
AUaNISANNUAIANINISIAASESSSUNIISSAY

‘
S18JIUAINENEUUS:91U

27



28

Iasvasaunasnnnugnanons

AfUNSSUNSUSEN TAssasnunisinnis soufiuntinnia:nousuinseuvadlfasty AdnoudAryiDuegnisy
Tunsaduiasuia-atuayunisweasusunougidula:nsiaulnnNussiiovesusing ogrioltio

ANUZNSSUNISUSENIAzAUNSSUNISEAEDY
TrUNATUNSANAUAINTSIA:AOUALNISUSHIS
IANISVOULIBUSHIS NMMUAIFUNAU WUSA
—— AdYU nagns 1a:101mungs:g:919 naonIu

ﬁméuTviu|§a\]ﬁ'UGU?hﬁryﬁiamsmlGus‘sﬁv

vounau VGI

( | | )

AfU:NSSUN AfU:NSSUN ALUNSSUNISWI ALUNSSUN AMUNSSUNISES:
MSo9&dU USHISADTWI IWoAdWENE ush1s 1a:Wa1SUIAIND!

( N\
nssuNIsgauosnIsiney
la:AnUGUSKHISDKUNA
Tun1susSKisYANISINU

TuAUF 9 nazaAIduinu
Suidunindnsus:913uved
VGI mMURTESUUBUKUNY
2INANUNSSUNISUSEN

soufivsngdiuwanis

ANTUIUFDANUENSSIINIS

SOUNSSUNIS ogaLIau Inewdiniu
[:jé’lu:)iln"ls'[mgz unuwpigmsdgummu
n1unlnsuyounuIgy

A0UAUSULINBOU K
10ulumus:1i0uuvumou
SouUfUlEUEmMT ¢ vou

VGI
- J
o 3 ( o \
wouoeunisinng wouounasinng wauounasinng
anguiunisviey anevaudnumnis L d1997uNISHU

+—

AUBInA:
' BuReuUAIUABUIUaTSovauAnUNSSUNMSUSSBNAUNAITU “ARUNSSUNISWAILNITOAIUENEL” ID03URA 13 NUNWUS 2566
#UsEN4 aglus:INISASSHIUARANIKUN:AUINOASIANIKUISEINSSUNISEEUBNSTHNY

ArSuveyalWuIAUINgoAUNISUANANINIS
ul3Tusnev1u 56-1 One Report vou VGI
IArove “nasnafiugnananis”

VGI uson 5310 9n (UnBU)




avAUsS:NouVvaIANU=NSSUNISUSEN

ANU=NSSUNNSUSBNTUNUINKUNAKANTUNNSASUAUNNS
fnugIananIsiAveIussng fulu IncurifunisAniden
ANUNSSUNNSFIv:FloutiviiunnuauUnnsaudinu
Us:noumnosnoiuidudas: noiu§ Us:aunisnd na:
AOUIBEOB0Y InEiolUWStUNMIUIWA 1G06T5 BINWUS
InavnnItn drysm nSoninavnNwirUSSSY

UsnainuasonsIantannsu
ulvurgnUKaANHANYVOIANUNSSUNNS

<4

¥ssgussrulunisAtiussie

VGI ps:runAoInNIsAnidussinvagwiusuldaia:uasusssuy
NusSA9NAIDUENEAYRR-AIASUNSWAILNEUADUEIEU
vovouAns soutivasunouBelulkingddoulsidunnune
[nuAnu-NsSsUNISUSBNIRIANIIa:Us:NAAIoNNsANURIA
Avnsiazesusssunsshviloiduluonialunisrineiu
TANUNSSUNIS WUSKAS Ia:wlnuiunns:aAuvaIusyng
soutiuusBngoulkdntiolnuaniu InuAlioalutinsounau
voninunnunsinIswansuysesu n1supUasiayiioRu
nisupumAmognA1 NIsUqUARowdnyu N1sURURAFoAAN
MSURUARDAININIINISAN nsURURFOIINKT AOUSURIALOU
roduAu Aulondou nouUaonuiia:o18oouNlu NSHOFU
N1snasnAassSUBU N1sdoununiswoniyu NINSsUNY
n1sidoy nasluaovazionndwaaunivdnyry N1ssSnun
ADUAU NMSAAsaIVayadouuAna N1ssovgnanniwe
AoUTANgIN1IwaUs:Tusd nnss1autundondaidod
$ouiSuu na:unaviny NI ACUNSSUNIS [USKNS Nla:
wlnuunns:=auladnisavunusunsiuaibonisninnugia
AvNIsiia:9SusssuNIsshvtildonnAu

+

wunvuIv1ausy

100%

wWauNIsSnaAgau

100%

AIUUIOAY

9.7/10

AVl VGI JaItiulasuagnunonuiintavedwinanuiwo T
anunsnupumamIunannIsNIAURIaNINISIa:SySSSU
nussnenalfegwreltol Inufuwianauinlrdia:
wUNUUJ990UAIKUAVEY VGI 9:/0uLIUNS:UoUNSISUUS
wuulsurgia-iuoUfURANeonuUhTonsAAUAIanaNs
wSauniuunndaunavnisissugnnau Ingwdnyiu
nnAulasunisousulul 2567/68 Na:Soga: 100 WU
nIsNA@eUdYAILUINAYR 9.7/10

snevuADUENEUUS:F1T

29



30

N1SFDAIUNISNISAADSSUBU

VGI YudusiosinunisnasnAossUBula:nIsAnauuu
nnsUiluu SnfvaduauulfAnu=NssUNISUSEN USKIS
la=wUnNJyIuNNS:=RUVaIUSENd llazusdngday soufivunna
3u q AiRuoTeulIinlUTdousouTunisnesnAassUsU
lUo19:nwmsyndontdouin g Ine VGI anidunis
MUIUONINISFADAIUNISNISNADSSUBUDEIASIASH
na:deasulouronisinsuvedvarykwinanuna=gn
iNgovaulfAsunsuIa:unURAnIL NYd usEnd Térins
nuNaUUIRsNIssafIuNiIsnasSnAassUsuIduds:=91nnd
iWolAiuTesuInsNIsAuNa19ausndauu nsovaou
laznouaUDIAOADIALIAIUNISNISNADSSUBUNDT9
inavuluesAnsIfogInU:auIa:INEIWe

NISIIPVISOUSOVISTU

VGI duiasulrwunununazygiddouliidgonnureiddousou
lunnsmsovdaunIsAITUSSNvOLNQNADIIA:GONAAD]
AUNAKUNEY KANNISANAURIANINNSIA:9SSSSUNWSSA9NE
Adon1sANURAIIANINISIA:ISUSSSUNSSNY la:ulguNem <)
[ngusEng INKuABoINWIUNISSUIINIUN:IANISNS:AN
AlUQNsiey N1sns:MAEATUREUANUS:ITBUURURAVEIUSENS
MSNS:MAEANNHUNY AASSSU 9S8UUSSTUNISSNY Ko
msns:rla  Aaudus1iunisnesnnassUBURIRUIAU
usung lnggivuikardaiuzialusnitunovdnivanonu

FounWN1IYUINAIANS )

@ nru:nssun1suSEN tu dhelavaunisusen
3 InsAwri: +66 (0) 2273 8884 o 390 8o 391
D Email: VGI_CAC@vgi.co.th
4 Tsuriig: IUgauhaiaviunisusinauRogvoussnd

9 ANU:NSSUNISASIRE0U WU Urensovdounielu
Y TnsAwri: +66 (0) 2080 1000 #1d 205 Ko 180
) Email: internalaudit@vgi.co.th
4 Tsurii: IUgathonsovaeunealununegvoausind

VGI uson 5370 910n (UKBU)

uon9 Nl VGI §ulisunissusadididuaunBnvediuosou
sonunasSUBUVauNIADNBUINg (Thai Private Sector
Collective Action Against Corruption rSo CAC) B1JIIGA
U 2557 a1duindoudugulunonuiudusnussng o:
TUgausun1snesnAessUBUILGN9:Tunstlln q fimu Aud
IJo3uR 30 DnuNBu 2566 VGI TifnsUs:I0UAIUIALY
AIUNISADRAIUNISADSSUBU azlnSunisSusaumoony
auBniuosou CAC 10unISeuSos Inu9:ASUDNYELNBN
TUSUR 30 DNUBU 2569

<4
<+

[UsnainuaoonsIAntannsuuInsnis
AOAIUNISNISNADSSUBU

laswoidunisAunsavansveugSeuisuua:-gjikvoya usen«
2:UnUnde Aot néevoyaln q Aanuisns:ufoLiSouisuu
Koy lvoyals nazifusnuvoyavedySoviSuuia=tirvoya
310unouau InediveugininiSuiinsaulunsnsovEdoU
VosousuuImUiuRaunsniidisvoyacunanols ful Vumou
NISWINSCUNIUN:IdNA=VoSadISuU NsANItUNISauadUia:
unavlnu 91 ulUnuiuonuduans-uSTuunsnissosiu
NISNYSMADSSUBU lIa=uon1INIsSmaudauaInonIsnIsSaiu
AUBUSHISAOUIALIFNUNNSNISAVEIUSEN 06 WIASIASA

gounwnioluavAns )

@ urus:uuinsovrenieluovdns (Intranet)
D 1dguus:uuIngovVeNTgTuDIANS (Intranet) K8
D Email: VGI_CAC@vgi.co.th

@) uruguvAutys/Audunavosnuioilnonsy

€ urutheiavaunisusen
3 Tnsfiwni: +66 (0) 2273 8884 o 390 Kiso 391
D Email: VGI_CAC@vgi.co.th
4 TWsuriig: IUguhoiaviun1susBnmuRogvouussn

+



nasYnAnNasiSavnInsuniassoviSau

Wglaviunisusindnrinasuideusouisuunisnesniia:nassusuIlalasuIunziandosodiSou
MIVBOINWAN 9

warstunluibessiusnidessouissuidunsinisuniluuinsnisriodinunisnesnAessUsursallU
- nstiiduiounlinonisns:rnsthiluuinsnissedunisnesnAessUsu v:dulUduntosinu
RiRuovou
. nsrdiJuideunvsnAassusu
- nnlUoya v:1vvwasnag$aviSuu
- mindyaiWeiwe thgiaviunisusne=Anidunisiuvuneusiolu

* nnidunstinesnAessUBURTADUSUISY a=EioulASUNSINTVagIAURDWA 95180 UIKAMINGND
1UodAUFADANUZNSSUNISUSHASIIA:ATUzNSSUNS/NSOa0U Ina:diunikunensovaounisiusunsiu

Us:zaauvau

Us:anuinulUgutlnenswensuuugiiiolsuAunnu=-nssun1saouaou NNURAIAIANIINSSUNIS
doudoundd thensweunnsuuuge=idugrinntinRlunisaeudoutoifivesisioll

m

asus1e91u9uouNISIFIIUNIANISNISH asuinANISaU Ilazan1u=N1SAITUINUINANUNSSUNIS
MsovdoUNN 6 15U

G
e

VGI DuimsnisAunsadansvaugSeuisouna:jiivoya Inoustng 9:UnUndo Rog néovoyaln q Rauisns:=usionu
vougSoisuunsorlivoyals na=e:-3nifiusnuvoyavedySouiSouna=yikvoyalogidunonuau nud shea=1den
NS:UdUNNSSUIEISEUISIU TUMDUNISFANITUNNSAUEOUAOUEDU Ia:30uNWNISIFIUNIE SUNSNSNBIWUIAUTE
aaaasluumsnIsFofuNIsNesnAaSSUSU Inalut) 2567/68 RWuwn VGI IWTASUNSIFuINR 1UNzIa n§ovesediSuu
INuoAUN1sNesnAassSUBUIFog TR

a N
- MSANTUAR o ANIFDURDYITIN
aA + 95YSSSUNSSNY - aniFoulduanyanunisnus
. waus:lgsunudou « gniandryoyn
B « AnsuuvsU (MR NsidonUpum il « oglus:nonunnsdudoudaudou
loSouispuriunun  la=N1s&0vaIDR) 4 VeSoussu
« Nsa:iiAvayadouynna
O voIgnm O
JoSoussu . ﬂ:]SV\/Oj']IGUH%OHWST(?VOQE]Y\’]UTU nssIdiU
. AN0nasU 9130ounde R
laznonuJasnne
o J
4 s189UASUGNEUUS=91U 2567/68

31



32

N1ssouIduaundnia:aduayuadAnSA €

VGI TeiinsouiduauisniazaduayuavAnsmig ) vodus:ine IWosoududountiviunIsEoswWaUNIASUEAY §JAU
la-auondouvessalidnisifulnegwauEuriolU Inalull 2567/68 USBNG DIRTENNSAUUALUNISSTUSIANINEIVOINU
adFinsNINTsIou uARanoadAnsAMNNSELN la:nduRTFSUNISUNISUNEAU 9

seto unuINVou VGI
grins 2564/65 | 2565/66 | 2566/67 | 2567/68
ns&oul Nssu CoWo i Wo i WO [y 0 ¢ 0o i 0 i o0
dumauninulugdiuusnu g : : : 5 5 5 5
msidovnAuidry/ovAns/ i Tl ¢ WO ¢ WO ¢ T 0 ¢ 0 0 ¢ o0
gadnass:Auriosnu : : : : : : : :
S:AUNTNNA M8OSAUBA
duqueuditdsne 0 WO 0 Wo ¢ wWo | Wi o0 o0 o i
RiRuovouuuInsNIs : : : : : 5 5
avAsiuuIduy
rSonsasls:suf) :
AUIAUNINISAN L auiAu isssunfiunai audn | suulbune i 80,630 | 69,846 32,433.731219,158.88
ioduiasu flla-aduauu | uwsuunnnelu : 5 5
aniu ¢ fionssU ouANsIWodJiasy
. NSSUNTS ©omsrnugia
. usonine L fennsiiA a:
: : :  weuunnouidu
{ Uoongwvoy
i nssuNisusund
aunAUNNSAN L auiAu isssbifiuna auisn o Suulpute 30,750 § 26,750 | 25,000 : 25,000
©ousen fla:aduauu i uadpuneg : : :
:9nN:IUYU ©oenssu i nninpurina:
CoTne ©uoupuenR
: : : oonlnanliosu
©oMnuguana:
L HUDBIUS NS
AUIAUNNISAN L duiAy issswifunai auisn | aduauyufinssu 0 0 ¢ 0 i 0 i 0
Poduasu flasaduauu i vodouAns : : :
s Jaunulny : © fenssu ¢ Tunstinoug
‘ ‘ ‘ C P0G
un1sdinsn:A
nannswei
Ingjasnunaly
AUNAUNNISAN PoawAl onasdnum foauasn o osowsuulwuny ¢ O (1255000 O i O
L guanlne | dwnsude {laaluauu i Voyavioans 5 5 5
L nasTounun : fonssu | AI0uds:Tusd
(ASPA) © la=Bosionns
5 : : Us=noussfiv
udnumnietu

. ouAns naonau

¢ SoUWRJUNS:UU
nIsnvuNa:

¢ nuwdunonug

L IWioduiasussne

D doluurun

+

VGI uson 5310 9an (UnBU)



Us:innavAns

au1AUNINISAN auAu
- DIfgIolous
| lassnodo |
N 11V
¢ UszinAlng ¢
(MAAT)

aduauu

dnsudo
¢ NINSsU

f nasUnUR ¢ aunsnia:

unuanveu VGI

2564/65 | 2565/66 | 2566/67 | 2567/68

souSuulsune ¢ 0
Voyav1odis
Ailduds:Tosu
Ia:13oson"s
Us:noussne
udnumAnietu
OJANS MAdAIU
SOUWRJUNS:UU
nIsnuNa:
nggdunoug
Wodulasussne
Foluurun

0 22441589 10,000

durAUNIINISAN duinu
Tuunun

nINa

© dwnsudo | aliuauu

N9Nssu

: nisUQuUA | dunsnia:

ajuauutenssu . O : 0 (666664 O

VOJOJANS

(UszinAlng)

aunALNINISAN ©oduay
fN1sIANIS | ANNIW

S yugAna o vad
Loy | gusmstu
i UszinAlng | UsainAlng

aduayu
nanssuy

ENISWRUUN | dungniias

souilduauen © 0 0  i51,478.52 23,500
lla=auuayu : :
NINSSUVOU

OUANS IWoIaSY

© AOUENSNVOY

wushislunnu:
AIUNISUSKIS
annsiusdiuu
£ ) N1SAS
InSovngla:

¢ Nasiugdunoug

dnsussne

L IloasunuNnt

lla:nouSoudo
ARguTUTUNIS

aviasuvnnony

a1U1snNN1S

EvuvuvouUs:ing

1iUnoUI9SHY
n1ordNna:
ADIUAUSO
JungaInavunu
singUs:inAlR
ogGudU

AUIAUNWNISAY L duAu | oaduauu | auignias
' Tng-igdu i ssie | aduayu
5 flamn1sAn i A9NSsU
L IWoduiasy ;
Cnsipula
ENIASUIND |
Covel
- UssinAlne

Lagwnowduius i 0 i 0
i ssnodszinAla: :
: duiasunisiaule

50,000 i O

VOUIASWYNY
Us:inAlng

nsidaousouminunna:nasidangsn o

1 111,380 | 109,096 :389,994.78:277,658.88

<4
+

$18vIUA0UGIEUUS:91D 2567/68

33



34

3.2 N1SUSKISADUIENIIA:N1:DN0

(GRI2-12, 3-3)

16 S
et

'DECENT WORK AND
ECONOUIE GROWTH

iJrnugnazwan1sAMItdugIu 2567/68
Uﬂ"lSﬁﬂﬂ’]Sﬂ’]SUgh’]SﬂCﬂUI?GEJ\]m’]U COSO —-ERM 2017

1U7rune 100%

1UMHUN8S:8:819UAIUENEU 2563/64 - 2567/68
« FATNOUSUAMUNISUSHISAUIALTKWUINIUAIOUANS IW0aSWIRIUSSSUIANS
« UN1SIANISNISUSHISAONUIFENMTIL COSO — ERM 2017

+

wan1sANItuIU 100%

VGI IKRoUdAnyFon1sSUSHISIANISADUIAEITUSUANS
ot rioItioy USBNY MS=HUNFIN NSUSNSINNISADIFDY
1DunalnAsdueguBunv:goTEUSENY ussallrunuAU
IWUSSAY NagNs Ia:3duAAURTSATS Nolfianiunisnd
nssnibussiendnisiUasuilased19soni$o nannni
nsINgTugy annanisnifliainAn soufivaniunisai
AoUIADIRIAATUTKUIA:AoWTUILUDUVEISSAYATY 9
Ro9:IAAvUTUaUNARM

NISNINURAINAAIIIFSY

VGl A1TUNISAIUILINWVOIUTEUNEUSHISAOIIAEY
VaJUSBENd Us=naunuiiuonidvad Committee of Sponsoring
Organisations of the Treadway Commission (COSO)
[nuAu=NssuNIsUSENIIAWSUIABDOUTUNTISANAURIA
ulgugvouuslnd 1a:1F9AMIANUZNSSUNISUSHAS
AOUIABYITOAOUALAIIANISUSKHISADWIADY TunuN
TunasUs:I0U 31AS1:K 13:USM1SIANISADUIFLY
iJuldognuidus:=ansniw az9:modsiaviunisus:idu
lazwanisaANtudIumaAnUzNSSUNISUSBNagliosla:
1 ASY UBNIINT ANUNSSUNISUSHISAOUIADIIRIAGAY
ACUzMNIIUUSKHISADUIADY $9US:NOUMOEFAINUIN
nnanodunioluadAns IfonsovdounazFItuUIIU
AoUAUAUIABYIRoETUS:AUADIABIRTUSUTHVOY
AN (Risk Appetite) 969SOURIU UONINTENTHUIHIU
nsovdouni18lu BadunuosviufignmIIKINooNIN

VGI uson 5310 9n (UnBU)

+

sudu USBNY $9usnisInnisnouIdugegIdus:uU
IWoasulon1an1ussiv anAdUgnyIduRo199:IAATUY
1a=9nn1siuUs:iiunouidedniwasnonsAIiussno
ogmaItion Ienouauaua:Us:-AuArUANTRIALT&ou
Isidunnce Nud USBNY GuAARSITIKWANVIUNNAU
JAUSUINBOUTUNSUSHISINNNSADWIAIVOIOIANS
Sounu BudurtindadednAnyTunswanaulKIiASFAIUSSSU
0JANSAUNSUSHNSINNISAOUIESY

HUOYINUGATUNISUSHISADUIAEY 18:0AUSUEIABOU
Tunnsaauniuiia:us:1dunouidus:answavouns:uounis
USHNSADUIAEVOIUSEN soufiunsovaoUN1sURUANIU
NMsUSsAoWIABuITuUs:9108tosta: 1 ASY

4
+

UsnainuasonsIAntansuuloune
N1SUSHISADUIFEN

UsnainuasonsIdntansuuluune
Enterprise Risk Management

+



[ASYESIINISUSHISAIUIAEIOIANS

( AOUAUAIA )

( Us:iduus:ansnaw

\/

( USHISAUIAEY

\/

( KUOEBNIUUSHISAOIFEY )

wenasiiu
ADIINUUSHISAIIFSN

whenisiiu
WUSKHISIIazI VORI

NS:UJOUNISUSHISAIUIAEN

VGI 3lAsN:Aia:1usnouidesoonidu 4 fu Us:nougioy
(1) A9WIABIFNUNAYNS (Strategic Risks) (2) ADUIAY
finun1sUfURAINU (Operational Risks) (3) ADWIFSY
§UNISIU (Financial Risks) l1a: (4) A9UIAEIAIU
n1srnuqIia (Compliance Risks) [noA9WIABIRA 9
9:0nUs:I0UWIUABTEIATUDAWaNS:NUNWNISITUNA:
wans:NURTUoN9Us:I0UAIRUTE uwans:nuavnanolu
Asaunauiivwans:nuiuATuNIsSAIAURIANINAS
funouUaanieveutingoviedluaddns funswunsuAna
A=A UFINONEOUADY

dnsuioyalWuIAUINYIAUNISUSKHISAoUIDY Ths:y
[9Tusnuvu 56-1 One Report vod VGI NTRKITO
“NSUSHISAOUIAEN”

ﬂS=UOUﬂﬂSU§Hﬂ85ﬂﬂﬂSﬂ01UIFiU\]VO\]O\]ﬂ'ﬂS )

whednuanis
AIINUUSHISADIUIFEN

WUSHISIIazIv VoA UIFEY

N
+ EE AIEIGUNISITU
“7ME  (Financial Risks)
Q
a)
RER

theviy
AIINUUSHISADIUIFEN

Wevie
WUSHISIIazIvIVouAdUIFE

AdIIASINdIATYVOJIOIANS

AUIABIAIUNAENS
(Strategic Risks)

AoWIdsvEUNISU[URAIU
(Operational Risks)

nmmﬁwﬁﬂumsﬁﬂﬁugua
(Compliance Risks)
AowIdsdionviRATulusurAR
(Emerging Risks)

1 sy : ! Us:iou 3 ussin1
AOJIFEY AOJIFESY AOJIFESY

4 Atiugu 5 nunauna:usuiwu
11a:=A2UAU USHISADIAEY

> > >

+

> +

s18vIUA0UGEUUS:91D 2567/68 35



36

A2IdadnINAVUln

VGl IiWgagaiiunsusnisdnnisnouidgeAbdudnAnyinidu IRgions=Auluonia:uinsnisiunisdnnisias
nouaUeIAdWIABIogNNURIA InudnTAiN1snuUNouUs:IRUIa=IusItiuvesnoUIdsIRINnTUTHURo 9 IWwans:NU
n§oUnugalonnanussielfinuustng 10uUs:=91nn Inelul 2567/68 USEN TesousoUUS:IRUADWIASIRIRAVUTHL
AR WIRYOTOUNUSSA99IUOU 5 Us:Idu eud

wawunwonANsunsIluvaiiios \

VMR §:9:019 (3 - 5 U)

nisUanUdosia:n1sns:91evelaisdunsiagoIn1ASULIINNINSSUVOIUUYY 18U tJu PM2.5 Dwans:nusionisuavifulia:aaiwvosuuue
soUlURIATRIARNTSarYIFON NS 1az/h§ononuidurgsios:uutinAluaulnnyogiu nsuinwukuAs ANAGdyrIEoIuamy 1u
ANUNWYaIINTAIAdSERINUTUIAzUaW BN WIFoAdU [nslawnzogWBIuaRENNeNARITUTU fliAusiadegutruuniu Be9:=rnlk
annisuavirunsiuunuia:Uneluyrutuaninu

uanond nisiunveuylnvansiinouifuoledlnunsiiuanweNAlla:AUNIWONIA AUY:TEs:uuvUEIaTsISUzUINYUITEWINIVA
§dna:nonaununa:Uaonne

wans:=nu

msiwIwsdoluunansistu:019lisuLans:NUIINS:AUVaIUaN UGl Ins:auUalungIo9rnliIuouNSIEUSNISS:ULVUATANS ST
1a:gjlnoansanag uv:duwans:nulnensisodnuougsudovey VGI idasenUnaluvnundoulknymvogiuvaibod

uoNaINT NISIWSVENEVOIUATUNWOINIARSIEISIONINTHSTUNaTIAUTEUINSNIsEonA1oUKEoNISHNIIUAUIUDE1IIASIASA
iwoUavnuwans:nuniasdgsadvnIw Buv:adiwans:nusiossivdoluurunuaninuved VGI duunannisidagundaswnnnssuvadanai
TUgnsmanmoauladiia-nasAneaulau miAgluununnaziususianyuds:urcunisiuyrunad

C UIMSNISIIAzIUONWUSKHISIANIS >

VGI AANSNISN AoUIdBgUTe:NATUTUS::10an 3 - 5 U usln« uosmsusmsmmsnu\]uum ashuwusnsnwssnaliil Insnisadnu
Tuwusums|Uunaans|wo|WUﬂmLma'mhmuTumsThUsmsssnv Ia:annNsWIWIogAUSSARIRYD 15U NSNS=918ADUIEYY
foonsns:1un1souluununTUiunans o A nenisusulugTuununosulaluiniu /

Jryranowlidunslaonfslus:uuansauina \

= Ao widevsuinalulad $:9:619 (3 - 5 U)

msiﬁoquua:|ﬂ§a\]Danmﬂmuas]v'\farha\mswuTmuosI nasaoniuulsiuas 1a:n1sn1o1sryINsSsuNIlBIUS 18U N1sISunATnNIlsIvasS VoAU
Us:nu$e ndonisdauvivaveyaiwalildnounugiuioyanina lia-/néanliinnnouiaveodiunissnidunisnuniugnisanyidonionisiou
nasgordog soufuWuAEI1utuNIsANTUNISNSST9

itiosananAnTudagUiuuouiFUBIAOUEAINAUNEVOINISHNSSNSSUNWAINAUNTU FulanAnAaun:iGeussulalivinvu rlkiveyadouunna
vouyigoaulauniwuuinvuie:1duvsionisgnviveveyana:a:inveyanoulaonieia:nouidudouso

Itioden VGI DnisvengssivRraInnatuagseltion AIFIUUSNISAINAIA:SSARAIUNISNS:91UAUAN Buoelnistinloyasin
nIsAItuUssAIUTE soulufivnsidasunlaslugssialuununeauladuiniu Subnouidesnanvv:Innnislaumniglsiuasndaiaulasuisy
unvuls KnlanuisndasnuaoiuUaonnevadasauinAls 9199:1nAUIGuNIgogWEIFoTaIFUIVaIDIANS

C UIASNISIIazUONWUSKHISTANIS >

US4 TAWENANYAUNTSIANSWANSEouUARaVauI VTl laznsHUNfuwans:NURRIARTUIINAOUIFsEUNISTOURATsIUDS
AoUINATIUSENG NIAIANINSOUNISAIIas:UUAIIUTUAIUADANEFAIUASAUINA la:anassIuUs:UuagwbUs:ansnw dunsounau
Aass=AUUlgUNgUTINISAITUINU

uan9NT USBNS duadnuifioUeununouiduasnulsiues 1IBU IarinATednsuUNsURURAIa:Dn1snunouulsueRifgavesotwtiosla:ns)
Umsnounuérﬁms|\71ﬁ\1va\1wunmuﬁlﬁUOVouﬁuaUnsm IT 18:5:UUIASOVNENSANAUS=UUSNUNAIUUAOANEVOUIAEOVNI ADUTIINOS
(Firewall) IWonsnvoyas:niwindaviunislununiguan souTUnumswﬂaususaunmu|aa\ﬂmuwusmsua wunyulunnruogdnu
IWoasnou§ia:inlelunnrueRineoAuAUUasnnvadToyadouuAnala:dn1sdoansiuuBIsnINWINIIUNNAU /

VGI uson 5310 9an (UnBU)

+



nasvanlinauynans lia: /HSOIIS\]\]'\UIUF\‘]UVOUHIIa AdNa \

Ao wlUdonAdoufus:n31FIUoUISIIUAUADIUEBINISANU:TusAUTan QUN1A Kdognairnssy soufiunisiJasundadvey
aniwnioniAia:nowunontnluinAlulag Al 9:fiinansidagundasiugUiuuvadnisadavunviudausuncuna:Acuniw $asouiiv
nIsgryideunuunuus:inn BuonenaliinnnouIduIAuIswulugnannssudana:luunun

VGI AMANNSNIZ9:1IWBrYAUAUENNEUINTUNMSASSHIUAANSATAIUIZoasIrYIawN:NUNaw Inslawn-ogwEuRIRuaRUAUToya
la:adna duitiovunannisidasundavunnlkogAundna 3anlkusendg a:AavkiiluonuiunisnouauaInonoUIAs g 1sonISolaziIugn

wans:nu

nMsvIRlnauyAaINsADANu:fuTeyala:AINav:duwans:nuAeusEng ogldudAry 1tovoniburinu:Rvibudnsuusandg
FuliiweanrbnouIndudrsusuRifuovesduinalulad (su msdws,a§nuﬂnsua§'m\7\7ug'1u|nﬂIuIa5msawnﬁ lIla:N1SMNSOVEU
IngoVg) IRgidArydnsunsaniduARnssURInuaTouUToyarii q BuldudoudAryveinagnsinuanAveIusEnd SulawnAonssy
RIRUIAUNISUSHISIANTSToLa

C UINSNISIIAzIUONWUSHISIANIS )

val 10untivtuusenguindnudena:Tuununluds:inAlnana:iodon-susenidedls duddoudrAnylunisiasuasrunanaissaunilus:au
novhula=s:=aulan Ingusung v:5udonudiyrivininaulswIua:-anAUIFSIVaIN1SITIULIUNISadNUiuNIswiuunny: UnJoyg

ANSVaJISINU la:=5NU1AULTUAIVOVAYNYINIST U J

Ao wliwsaulunisusunsvnacwideuninnennasiyasundasaniwgidoni ﬁ

AoulltusUIa:AaUIEsEUNMSIUAsUIUadiuns:IToU 15U nahma|ﬁuoﬁun'13|U?isuuda\lamwgﬂmmﬁvauds:mfﬂna AOIUMADINNS
vouiusIna laznouAIAKdIvestinadnu IdelaninauilagutinuiingiAsugiistusUiuunisannisUaesfinsiSouns:anansidurus (Net Zero)

wans:nu

AWIFBIRIAnINNISIUAsUIUad U nisingrungifvonunisivasunlasaniwnonnifAovduwaliuseng 1duAnTE9nusuuan
n1sANdussnano1aUaoufinsiSouns=aninunitrnuaIazanvsovidunigaisuau BuAnlgingonvbusdrAny nnusend AIdUSSA9
IngluUnagnsniunisannisuaogfingiSouns:=an

( UINSNISIIAzIUONWUSHISTANIS >

usEnd Dmsuamnmuu'\njur‘ivammsdéasﬁw@aunsnn la-glasunnssusavdduavAnsidnouidunatsniuAsuau Ko Carbon Neutral
WIUDIANISUSHISTIANISNEISoUNS:an (ommsumau)voads |nﬁIna lla=gudnN1svAnIWaNIUa:01nogItouSoua: 10 vaunIsAItuNiU

oglsfinu VGI SudnsUs:iduaniunisod nas WV’]SﬂJ’]IWUIf}']UIﬂUOﬂUﬂQS IJguna:zuinsnisiunisannisUaosfinsiSouns: VﬂTUOU’If}']J

iy

snevuAOENEUUS:91T 2567/68

+

37



WU msiasundasninasidodvovansgoiusna na:aduidevaiunisanlan \

) )

msAlnatas nud TEsuiFondiduds:saunsudiansgoiusnidnadionvduualiifinnisidasunlasdrdnylusinuulsunesnals:inA Gon9
IWuANUFAIASATRAUNSANlania:auwans:NuFAsIatiosSNTWNWIASUTAY dnsu VGI Buiduusundeona:luyruniavegiuus:inAlng
nisilasunlavinantionvduwasionouidoliuvediinasnu ANULULIUVaIANANANU la:wadnvedrodldauniu Tngiawnzog1ay
TusnulpsvaswwuguAdnala:-nstaiinAlulag

wans:nu

nsnauuniduus:sunsuRansgy anasevaulatasn nsud 9191WUAIIUENIASEAGRIUNISAN duwalidnsiiianiUasudiuwou 1a:iwy
siununisunivninalulagdena:lnsiasWuguadnandArysionisAIiuiuUved VGI A WILILUsUNIAsygAvNolanenvdiwasio
AoWIdaluveutinaunuIBuAU BuonvaiwalkinnAoUEUWOUVaInaTn Aonens:nusewan1sAItuIUIa-yaAlngsouVaIrU VGI uenand
nsiasunlassinuulounenisAns:nanuus:inAonvauwansnuriorodldguniu Mlknisdnrmaunsnindeinalulagiow=n oA URNNg
lasnARIweTU duwalilasinisirinassiniduniseginonuand soufuAnigsnalunissnitugunaeiu

Cmmsmsua:||u:)mau§ms5ﬂms>

IWoussiNAWIAsIKANT VGI TIwuRv:ns=9s1ndovIsARIlioann sSHIWIUNRAA lla:IWUAUEAKEUVaIHaIlgoUN U uonanti
usBN4 9:T8nagnsnisloununoUIALININISTUIDIANISAUADIUEUWOUVaYANaITURDNRINATU soufivanwans:NUNINISITU
TKIndetiouRan NsiasuasnousoulionuWusDnsluninA9:=asunululalunousaitionvaurolldouniu 10udnrtunuiden
TunstinnisAnlankigns=an /

IAIUSSSUDIANSATUAITIIFSIVOJDIANS

5ruusssaIANsuAUIFudIduadAUs:noudAny
TuNsUSKHNSINNISAUIABIVETOUANSoENTUSANSNW
[ng VGI LNILURY:EUIaSUIRIUSSSUANUADUIFSIRITIINS
AOAJOUANS la=ANARdUTIEWINIIUNNAUDAIUSURAUOU
TunsushisInNsALIABITuRINSsUNssAvTUNAasU
cudu VGI SulGIANTStiNousUINYIAUNISUSHISIANNS
noWIdsuIoUandudndrlinia:Aouginwanuna:

gusrisRIRuaTey Tnalutl 2567/68 TLjiinsouNIsoUsy
FruounIhun 37 AU UaNINT USBNS SulATNNSInoUSY

N1SUSHNSAOUIAENTHANUNSSUNISUSENG IWoIin19fid
USUNIA:AUENANYVOINISIANISADUIFSITUSUANS

KPMG'

VGIPublic Companytifited—
Risk Managemefit Kfawledge Sharing &

e

38 VGl uson 3370 910n (UKBU)

4+



3.3 N1sYANIsHoulsaUN U

(GRI2-6, 3-3, 308-1, 414-1, 414-2)

GOER 8 'DECENT WORK AND }
ALY ECONOUIE GROWTH

¢ o

o 16 e 17 fnean
TN IETHIIFE

CO ¥

iJarnugnazwan1sAMItdugIu 2567/68

AFADAoUEANYSosa: 100 1HSUNSUSIDUROIFIFNUIRSUINY AIAU a-Zuiondou

1UnHune 100%

+

1Unu1gs:8:819A1UAIIUEVEU 2563/64 - 2567/68
. AfAROWANANYSoua: 100 IHSUNMSUS:IDUAOUIFSIFEUIASUINY duAU

la:=AuI0ndoL

« AANAILNUSUNSIURSSUNUSSTURNUNNSINGo Ar 3197 As:yus:ifu

wan1sANItuIU 100%

NISANTUINUASOUAQUATUIASUIND &uAU lazauiondoulus:ausosa: 100

« WOnsidgBdmvourAn

VG Jodune=asunmsifulnniussieoglusila 1iBusssy
la:zUuiiunougudunaasnrouldnruAvesaurns
IngusEnd IhAoudAYMoNISUSKISIANISHaUTEaUNU
AUs:ansnw IaiTvrdoUaununouidesinuIAsugng
AU Iazad1ondon (Environmental, Social and Governance
h§o ESG) 9nNAARDTAMUIALIAIU ESG guhonaunun
Buwans:nuReN wanuniia:noUSauvaudoulside
moN1sAItUSSNIVaIUSENG

NagNsAMUNISUSHISINNISHOITEaUN U

VGI fITUNISUSHISINNISHOUTEaUNUMIUNANSESSSU
la:A9UENEURdoAAGOIMUUTEUNEFIUNNSINGD IANT
371919 MUKANNISAITUINU ESG Bdnnsusrhnsiia:
N1SINNNSILIUDEYNILTANISHIAVDIATU-NSSUNISUSEN
Inoulsunsilinseunauiiunisushnsdnniskouldounu
TunnA ANTutiunnuNIW S1ARIMUNEL NNSEIUOURRNSIIDAT
la=fioItiod KANANSUULLBU Adondou 1a:AduUaonme
SOUANDS:UUNNSUSHISIANTISAoUIABINTUNT9:UNA
la=n"9:an1au K&aINRAUWURRILAAAR

UsnainuasonsIdntiamsuuloune
AUNTSINED IAKT 919

+

4
e

Ine VGI TefrunuloungIa:9ssunUSStUAANAUNISInGo
9amn 5190 IwalAFIEUNTUITunuonlunsAItiusshv
0gNHTUMUADIUAIANIIVOIUSENY UoN9 NG USBN«
gadins:uounsUs:zIDuULaAfWonsovdounINUEdoNASY
MUKANURURA BansounquNNSNAUNSadiia-AnIdon N1ss:y
Fjﬁﬁr‘iﬁﬂmuéﬁﬁty ulgurgnisweuuazAtuNIsIn v
AANNS"89:FIBAraN9SusssY la=nsAItuIURUounU
wans:NUsoyUsU adlondou laluvru=IRgonu AUASOY
918%ouUNlYIa-nIWUasnNYVaIURUMINUIIA:aIAUDNADY

welAdulgINs=uoUMsAREoNARITUlogWEEU MIUSENS
IPnruAraninturinisUs:10uUs:=ansnIwAIu ESG vougm
Tuns=uounsAnidon BaiduvelfiuSuBInagNsaMSUAA
ADIUONWUAURAENU ESG AR ANedussatorinnuavumn
finu ESG naulaisunisaudmiduaAinuuseng la=e:Iugn
AnIdonmnluaunsnsduNTsIfTvNelus:uzoaRirun
Buv:Dinsmsovaauiia:us:10uuonWUURSNUNSInGo
Indwilus:o: q lngINouNURaNassuIUSsUAMIa:uloune
NsIRBoInTWVEIUSENd IWolUTDNsazITAvornnun ESG
dnSUAANIASUNISEUEA UENIINT VGI S3dnNTSTiNoUSY
TAuthodngona:AuRIRaaveuiiorAoUIATagUNUN
la:n2USUABOUVOIWINIVIDEoUBOUTAUSENY USsa
ihnuneiuAoUEIBUTUNTSIANsKHoulgoUNUTsogwls

s1evIuAUENEUUS:F1T

39



9SSUIUSSIUAAINIUNISINTO IAKT 5190

VGI 9nr9ssgnussruAAnsinun1singe dnrn 9191 IioUs:nARoUEALU
TunisupUunreRAfosnoulUsITa Inidgu ta:dusssu Anseunaw
IuoUfUARIULINSTIUATIONEoU AnSuyusesu (6N 1SIIIUIAN
ANSVUWUZIU aNTWNISANAU 13:AMBUINURIKUN:AL) 91599U1Te
la:A9UUAAAY SOUMINSANTNTIMANYSYSSSL U9 N VGI Suaiuauuli
AATYVoIUSENY UnannisuRUATTUUS:an#TENUARVaInuIauIiodIasy
AUENEUMaonNIKoulEAUAN AJT VGI DiluoURURTUNMSEns:IIUTKAUAAD
n1glu 30 du Inglud 2567/68 IN1sEs:NUTANUAAIMIUAIKUA [IUD
nsnUngs:IrNugATIRag NN

nasUs:IdunWIdeIAAN
la=N1sysrunN1s ESG

N1susSrIsYANIsKnovlgaUniuveuuseng Us:nounoy
nisnaunsevlia:AnIdoNaUAT USN1S SoUTuNISWYISIUN
ns:uouNIsUs:NaunINIsvavAATluNIsaduayunisANItu
§SN9F 9 voJusynd uon9 Nt USYNY dubnnsus:=Au
+ noWIdudTuns:uouNIsIANIsKouldeUN1uRUs:IDUWa

poUdeRAdaIVaIARsiaranUfUAvesusend iIduls:9nnU
n1sUs:IDuLiNus:uUKnEan1sUs:IDuIuUaIWuR&oudull
MIULIRSTIUNIA=NS:UoUNISMSvaaUDEWITus:uuTugUiuu

UsnainuroonsIAnt
dMSUISSTIUSSUAAIAIUNISINGD
9AK1 3197 (Supplier Code of Conduct)

RISK
ASSESSMENT

0_—_—_-

o=—= vodlluudaauniunasus:idunulod (Self-Assessment
® ——u Questionnaire K80 SAQ) wanisus:idula:A:zuunisus:idu
2:0nsoUsoUIdusI8vIU WuN1snsovaaulia:usuusdlidu
Jequuegjiaua WaliiulasgABnsUsuUsIWmIUNUS:AnSnw
ogwalaue

( nas?munus:INNAA1 )

AANNNSNEVOIUSBNG FioualuuSUNSIURSSUIUSSTUAANUNNSINGD InKN
3797 2:FouUs:10UWaNISUFUAIUAIUAIIUSIEUVOVAUNIUKANNIS
Us:1DurAveIusEnd agibdus:uu 15U Msniluugouniunisus:IDunuUioy
(SAQ) IWes:uAAnd1AryGu-TasunisUs:IDuadURelU souduUs:ifu
fuduiondou duAu SSSUNNUNA Ia:8sN9

® 060 0 0000000000000 00

40 VGI uson 5310 9n (UKBU)




( N1SAANSOVAAT )

AARIduANENALY (Significant Tier 1 Suppliers) 9:Fouls:I0ULWANSURUAINURUAUEIBUAUKANNSUS:IDU
AAVeIUSEN4 aguITus:uU IBU MsrIuUdoUNUNSUs:IDURAUIDY (SAQ) Iios:UARENANYBu9:TRSUNNSUS:ITU
dnusal soufuUs:IRusUATIDNEEU &AL SSSUNAUNE I1a:85719 MadnUNSUs:IUAIUIABNIAWA:TUS=AU
UszinA AoWIdsds:AUNIAGoU lazAouIdsdiawn:ansuaudninanturivedan Inuldincurinisiiouifod
AUADANAKSIVEY VGI RBoAUAEIUISNAANTUNISIANISADUIASIAU ESG 91n0UUSENY 9:AS09NU
1a:31As1:KIIuUdoUN U TnuAATALUINfUAinIsUs:I0UR:Qns:ylsTustedorfRIGsUoUTR (Approved
Supplier List) vouusBnd uanintionnnisAnnsaddANd0 AAIRDAUAN Jdn USNNS nSowanArurinGg
wans:NuagNUINFioAWIAIUSEUTUNTSINGTU ADUENISTUNAINNISAT nEoNTSESORVaIUSENS Us:Naumoy:

IRgoveIAUADUIEsIIAWI:US:INA ADIUIALYIAWA:NIAGU
lIlazA0UIASIIAWEUAN

P AARDAOWIFBI9INWANS:NUIBIAURIU ESG rousdnd
n

Customs Declaration

J P AfRdnsdoviuusunnuun

P Afwvavaum&dAtydrsuusend

AN

b AfRlUanusanAINUTE

P nsdarmaudia:usnsionouseItiouiu 1 U

© © 0 0000000000000 000000000000000 000 00 o

C nasus:iduAAd1AY )

AANdArYRTANunwiunisnoliiAnALIADIAIU ESG Tuus:IGuRIfuaveunu
nowlUsulana:noauidusssu wans:nusoadondou duAU Ia=@NSUUBYBURD VGI
AoAANInaglunduaAANTnoUIdsY ESG gy Ml AANRDA0WIFS ESG gue:siad
THisunsmsoeUszIDUINUAIWURBIAITUNSTRE I HUNRUNsInGornsorjnsovaoudas:
v'mouﬁnsﬁlﬁs‘umsaous‘um@mmmssu (MUS:AUADUIFEN) IWoUs:ITuUs-AnSNwW
TundvednouraItiodnssv Ao WIEBNFUBIED 1a:NSANITUIMURSUEABEU VG
9:duAziuunsUs:IDUTUSuAA TunscigANTLURURnUTorinnuA USBNY 9:1931UgIRAN
THAITUN1sUSUUsaIATvNeTus=gz10anAiKun

( nasAtunsinlvia:wauAAn )

raunisUs:10u VGl v:msovaouwamsds:|qU||a:nwsmsovaouuonanﬁuﬁ nsuUs:I0uU ESG
lazvonwunisatunisinivangAtwanilvdryriniuvoninum RiReovouoRnuyl
Imaﬁ’mums:azloa'ﬁuvmsm|Dumsnrﬂv ||a:U§Glnq ﬂoauloamos’ua: Voyarguan
HnougouIndovnnunlnaia:ninunuegauiaus Iwaliiuiean 1a:A21UANAKSY

AANUIWUANTUNISINvaiuisninlvdoyrns:ulanuioan Vouustndg soufiv

nasivvulunann

VG dnlATnstineusuifuanulUsinsl ESG vedArn souAsnsatuauu
fnuInAtAIloWsUIa:USUUsIUs:ansn 1w ESG IWeluuledngfn
nns1eldnowidsaia-uguaniuieriinun uanant AANAUISN
nfugnuveyanisus:iDu ESG AifuoleuiioAnunvoyaididnia:
ADIANANIIVEIUSENG SoUfuNsIvaTUlunan

snevunOENEuUs:91U 2567/68 41

+



42

Tul 2567/68 VGI DAANWASINIMUA 209 $18 BuAnIdunsindodndnusou 777.62 d&uuin MdudARWIuInouz
NMSARNSaUVOIUSENY IS8USouIId0INAAIMUA [nuTAAININSIATA0UENATYIIUOU 53 s1o TN1sIndodnd
SOU 744.90 &uunnndodova: 95.75 vouaAIngedndusou uena Nl usBng DAAMADAUEANYNISoUaN
91uou 4 snelul 2567/68

C nsdmunnauaA

FrusuAfINIRSIRTAoUENANY . 53 s19 (25.3%)
SUOUARNMsy | 91UdUAARTAIWANATYN WU ) 4 519 (1.9%)
nlasnwdourvhun [ |
2 1 3 JruougAnegluds:inAlng D> 206 s19 (98.5%)
s FrusuAneguonUs:inAlng ) 3 519 (1.5%)
FruougAn dndoudAuszinnunuasnuvunalkng - 62 s19 (29.44%)
NASINIKUA
209 dndounAusziNnuiunodadiazanisy & 12 s19¢ (5.83%)
s1g dndougAnUs:innuudugodsdnanoll - 135 518 (64.73%)

NFUDUAATRDAOUENATYNIKUA WUAANRDAOUIALIAIU ESG dunvnun 11 sneRuunisnsoUs:idunuuasiun
Inuinnu7inismsovUs:ITUILUAIN URUUASOUAQUUS:IRUANAYAOAIUSITUNISSAMaNFIU 15U NSUSHNSIANNS
AOWReItiodn1ssne NisinugIanelula-uInsniIsAofuN1SNYSNAESSUSU N1sAIdussAvliIdulUnunan
ansuyuusU N1sAUAsodla:URURMIUNNKUNLISINU NMsrinAugialazAouAuNsluRweINey Inswanisus:iou
2:1U3IA10U 4 & muAoaIISNluNsSANTUIUAUKAN ESG Ml

4

A1ew (4.00 - 3.26) TubAselARlgisUNSUs:IDUgioy
AAMDIuoUAURANUFUAUEIEURIBoL T TusiouRnRURSI9EEUADLIFL Wans:NUIBJaUARINAYUISIHED
AU ESG RoN9INAVUUDNENIANANYAYNAAN
O haseIndu VGI 9:nsovdouwa
B 0 nasUs:IDuNuUaIWUn 1a:vo
A (3.25 - 2.51) Iwun1sANItUNIsUSUUSINAAN
ARNDILOURURIMUANUAONUEIEUSAUR DdouRanunsnwsuunlel nelusidu iwonnTvdrynanasiudnusniu
AOVRNAUASIIAOUADUIALINTU ESG Voﬁqhuﬂ[ﬂﬂﬁ'mum]ugdmmym
O ANMJUSBNY foJdouinde

NISAITUNSMUIUURURNNSIATY

wold (2.50 - 1.00)

AADIuoUAURANUFUAUGIEUSAUWSTS FANFoulnIauIWUWSOURUANTS NwWanIsnsovUs:IduUIuUaIWUN
TuniswruuNISANTUWUATU ESG Ia:Fioddn1sAdun1smIuinuANISAINEno Ut 2567/68 wudn VGI TUdAAN
O NbwauUs:iouaglus:nuwoldrso

AnguNncur laudAANADAYNSSU
danganmur (Josnsa 1.00) n1ssnannaliINnAd I
AADIUOURURAIMUAUADUEIEUSAURNSINCUA ARFadUNIaUDIWUWSDL AUANSUUUYBUIFIDE WA
AMUANISTUNISWEIUINISANTUINUATU ESG noudnasiauasinina o Au VGI

+

VG uson 5370 91nn (UKBU)



( nasus:idugAn )

FuouhANIKUA
AUszI0uULU
N1SUS:IDUADYS:UU
llaznasusziou
luuaswun
U 2567/68

213

NISWAJUIAAN

VGI Booddudnnisusknsinnisrodldouniuaggudiudu 10udoudAryfie:-aiuisnasrowusinsn1issnona
TuounAm VGI FaluitiunousaudeluniswiruunssivagwgueusounuiduauAsouia-anrnlusinsunIsINUANSN W
Inoustna Tn1sdnousulrAoUEAUINATATRAUAAITOWAIUNADUEIUISNIa:UsANSN wEU ESG agaidu
$:UU UaN9INT VGI dulinsiinfluvoyalfoonunisaIiuNUVaIAANSI83U naonaulfAIuzUiIa:n1satuauulu
msAidunsidTvia:UsuUsasierfn Tnsustne DnisdnousulinoIussuINATATRAUAATRIRYoTaIAUINUNoaS
AnAY horARoNelAoWIdsRnuAWUaennumunaoduls:91nnl Balul 2567/68 TAATNSOUTASINTSAIHUA

20 81y

Sova:voudrsiedrAryRTASUNMSUs:10u

FruouAAATRSUNMsUS:ITUWANS:NU
suaunIiNaVu9sy/No19INATU

9uouhfRiwans:nuuau
NINAVUSY/NOIINAVU IazN1sAItUNISI T/
UnwunisuSudsumunnanadnuld

JudsuffNwans:nUIBIaUNINATUSY/
NORINAVUDESUIISY Ia:QNENIANANYYIAAT

( nasAtunasinlvia:wauAAn >

FrusuAfNIrUARTASUNNSatUEUU 5 4
TunasAItunasmuwudfuanasicily S1Y

U 2567/68
100%

I
54 519
(25.84%)

IS 54 519

(100%)

0 (0%)

U 2567/68

FruoudANIruAlulASINTS 20
IasuaswAnuNIw S1Y

Sowa:vougAnAUs:ITUWANS:NU
fUaURIAATUYSY/RoRIRATU

ot usUNIsIAUSENS TRMsatuayu 1 OO%
TunasautunismuwudquanIsinlv

+

Sova:vougAdrAry
TulAsunasiasuasivineniw
37%

snevuADUENEUUS:F1T

43



44

3.4 UdNNSSIJ

(GRI 3-3)

WDUSTRY, NSDHTION

Bt m
ECONOUIE GROWTH D MERASTRUCTURE

udnnssuiduntiviuesrAus:neunanniJusinguvesnagnsnissiaved VGl ia:idurirasdAnyiunisiuindeuddunAd
vodusund ie10u “yiunlsasdudiriounam (Pioneering Solutions for Tomorrow)” RUMWEOUAUS=UUTIDAIILUYSIUINS
ogIfiusuiuu Ine VGl dadusoinalulagaanana:nonuiduidAsinunisdduia-wauun Ilowsmuia:IUnfowaniour
na:TsqguaniduudnnssurdoyaniWy Buv=nouauasnousiounisvedyusinafiUasunlasnasnioan NIGERIAA
lonalnu « TRINssNvdNAoY

+

VG Digital Lab L . .
VG DIGITAL
LAB

VGl Digital Lab 10ugjiusnisnulifisoewladia-ooulau
Tsadud na:uanirurinisnainaINannomvulul 2560

%J VGI Digital Lab T§InAlulaghvuindeusiosvolyalunis
dniduaiusuAmng € Aogyavaaunnandn 200 UAVala
Us:nourmouioyals:sinsrrans gaus=avrlunisdo
duAnngo wnAnssunisiaun1y AoUITuIFIved Ia:

wnRnssuN1sidnina Ingv:nRauisnns:AuInuIUny
nMsmanavadlusuAuuinSaVelsiduatingvosnduidirkug
B ntuwadwsniussnelaavu Inousnnssulu
U 2567/68 Doul

VGI [UAGD Grand Static Platform dovulnlknjuuanaid BTS

VGI A0 “VGI Grand Static” Zoluuruvunntnny Inei
WunRZovunnndn 45 MsIURSFoant Rmeulongdmrsu
n1sasy Impact guan uulainuinsaungu 8 antindn
[Ann anndnuaBm anidoouys antisnay an1touddsy
Budusni andiwaudm anidinevras d@ntionuy
la=antonsy BuidugngnsAansdnAtyvesnisiaunig
Tunsuinws na:idurnianadiunisivnfivnauidarune
¥1oIfesnbyInuansrundulfogunsiwad Inedinnune
iWolAIususila:-innisnainaiuisndoasnugusing
naudnnuneldegibuga:dus=ansniw uen9nd

THLLINN

gusoglriusuFiausnanenonidoustonsiosnisioans
WIUNTSoONIUURASWASSATFogIGUR

&
+
OExA0]
2 | awisnAnyivoyalvuiay
I INoonulAsINIs “VGI Grand Static” [ANU

VGI uson 5310 9n (UnBU)

+



v
—

VGI POV+ [g8udnunisnannienzngu Office Worker llaznguiiirinaigogy

POV+ helps brands take their ad campaigns
to the next level, facilitating access to consumaers
in every segment.

LU S URY
LIFESTYLE

& s b Lot
& Tl B Mtk

Ve Applystam
¥ Taiks i Gunepin

VGi&gAutialoniadAnyne-iusionaigdawatinnisnans
naznusudlUwud:riAougannunaugusinantradde
auanvauUs:inAnSonau Office Worker Suiwulsasud “VGl
POV-+” TudenieluenAsantinunu indediione=Iduncyin
danylrtnTuununlfnSioniuudoansnisnatnioowlau
la-ooulaulfogifuUs:ansnwunniu RdArygoeaulss
lazn1ived “VGI POV+” 9:408dduauds:zaunisniluay
nauidruiglnog1unsgvn sulv azasunouAuAn

9AIRUVaY VGI POV+ Ad Nagns Strategic Location Ine
Sova: 80 voulndavruANBULNNONSINWY Vou VGI [

ADUEILINNGN 20 BU Uuruetiunonuifainsgveu Eyeballs
ﬁUﬂO’]Uﬁ’]U’]SﬂTumsaé’]\] Huge Awareness AUNISIARN
TFogwidAnunw Iwulonianisueuifudenueuiuia:
uuN3IAN uanNINawsiluonAIsaliniuIEas POV+
gunnAneueglunngm Touchpoint REUASN Captive Journey
& Locations IfENIAIAUNIUNTI0oWWA Tg9:10uusIonu
awsilnoans Inu Information réandisignuulnIZousrd 9
POV+ Qnaulknaunaduluauaniwiondounisnooowwe
Aovwulvalulipa:du MIKINANISIRNTLUUNIRRUIUSMND
laz91NNIsvIUSoUNUVavUdIRNSsUa:gruvoya
nfranuisndinsi:Kwnianssula:alnanisidsdnvou
nauidanunglnognaiaw:191:99 goulAIusUAaIuNS
guloununlUganaudnnunelinssgauINgavu wEounu
auisninwadwsvoulAuIUnylaniugngevusnmos
AOYADIUANSOVEY VGI POV+ 9:308lAIlUSUAAIUNSH
asunissuglanuudunwne TUwSounuiwugonvInso
Call To Action AnoulengnousiosnisvesanAnlsiunn
Customer Journey Tigna:10usawlaunéooaulad ol
gusinawuiRulusudegaiiaus mriususiJuRonsn
la:1auIAuAUdAtyTutaveuusinAliog1ianouU

aunsnAnuvoyalwuIzu
INoonulAsINis “POV+" Innd

VGI Pulse In§aviiodnwanduAuAtvainisiddeluurunlnogiids:ansnaw

VGI Pulse 10UInSouoavansiawn-vod VGI AlBInAoUAUA
vounstdeluununuantinu Adlus:=uusniwiin Fouantinu
1a:luonAns Tne VGI Pulse anunsndnnisifudeluunun
uigvan IngonAuvoyadnuouvasylnuansius:=uusnlwin
la:51uouZEoved VGI Tunsus:IDusuoutifudeUs:nounu
VoyavaulUunsiisuinfunisus:IDuAUATUNSIAUNY
lazanuruvadyIRUdo 01M doteny WA rinaudo AoUaUTe
la:wnAnssuluNsusIna 3nnulgiininAlulag Cell Beacon

SUBUIRIEINYAU VGI Pulse IWUIGLIARA

+

TunisdoansioyaduArdousnislUgulnsAwridotiovey
iBuuluusnruRriruA la:inAlulag Grid Reach Tunnss:y
ghuauiRudeluWunnAeINsInLA

galundndiu VGI Pulse duanunsnus:i0uUs:answavoudoni
mogusina luruvasnisSusiuusus (Aware) N1stinoY
aulalunusus (Appeal) NMSAUAIMIVOAVOUIIUSUR (Ask)
NNSIAONGOAURN nEOUSNISVaUIUSUS (Act) lla:nsiiuzu/
uanmo (Advocate) Inaifiuvoyatius:uuaauladna:nis
doumulnuansiifudoves VGI i VGl livoyasudnsio
ms3nUs:answavoudoluunun IWoli VGI iunusounuiusust
TunisUsunagnstunisluununtinnfisnguygusinaidnnung
[nognsgvn nazauisniduds:-unnuluununlpiog AT

snevuAOENEUUS:91T 2567/68

45



3.5 AuUdasnnuntinuinAlulagansauine
la=nuIdudoumovedioya

(GRI 2-1, 3-3, 418-1)

6000 HEALTH g
AND WELL BEING ECONOUIE EROWTH

m) -

16 o5
WSTIUTONS

~

1UrnUIgIa:wanIsAIGUNIU 2567/68 AU I

ludnsrunnsa:idnAduUasnnevadvalyadouunnavasanan B
<
1UNHUNES:8:8196UAIWEIEU 2563/64 - 2567/68
« ludnsnunisaziunnoudaonnevavioyadouunnavatgna wansAIGUINU 100%
- IidVesouisuuvnnuosyunAsy gnAn néagineatoudu «q T
InuonunTsigioyadouunnalnuidsou
« winuunnAauldisunisiineusuidednisAunsediioyadouunna
%

MNANUIoKLIneEIsIRISaIazMsSWaWNINATUIABRAIWLYU  $SA9 AOULINIGatie Foldou la-noueliuveutiidoulidy
Tudequudu 019N UIdsIINABANAIUNY  Tunist USBNY $uBaAUuURUARIUUTEUIENISSNLN
Tsivasia:nonuiduIsiunUUasniuvavoyadouunna  AoUUaaRgvadloya la:fnuALInSNSAUASadToya
VGI $ums:niinfiunoudnAryvaus-uuinaluladiansauind  douunnasiy q wiouniduiasuasuAuns:ningvoy
iWoUaunuwans:nuaINAUIFBIAINa9FoNISAITU  winuuIRgaUABANAUAUUaeRENTsILSENEDY

« fNKURA NUNOU llaaulRUlgUIENISSNYIAOIUUasnNUVaIVaNa la=nunouUs:answaved
nIsAbuulguny

« TRIuoNIa=nsatuayunisiariiunsnisia:nswannsnsidudnsunoulasnnevedvoya

« nsovaeUlKiILTedNsAIdUNsAoUAUAOUUaeRAEVaTTayalRSUATUSIUTINMONJBUANS

ATUZNSSUNIS
USHISPANISADIUITUAY
Uaannedasauine

+ NUNJUNIA-dUURAIIWUINUIG=01S:N1SANITUNTS Snuia:USudsus:uusnuindulasnnevead
voya 1a:N1sIwuAIUASHUNG

« AidunisUs:iduna:dins1:KAouIdBIsnunoulaennenwlsivasia:nouIdudousno

. fihnuRRANIBINagnsadnsuansauinAla:nnsdeansvavinalulagia:nisdnnisioya

ANUzN1IIUUSHISIANS
A2UDUAVUaDANE
ansauinf

’ « pualavAnsURUARIUWS:S1BUNINIAAUASaIVaadouuAna W.A. 2562
- rfintnnsuiSevsinsiadnsunissieuiula:N1sInNIsiSadnuidugdousiovesioya

IWndaRfuAsesvoya

+

46 VGl uson 5310 51 (UnBU)



n1sIAN1sAdUUasnNevadvoa

NeTRAssAvUSNIsSENS:IIU NFgUIISUTNTUNUINdATY
TunsAunsadioyavesanAIluedWda Itedenanuru:
ssnetuIRuaTesAUNIsInnIsToyadouunnaldusuou
uIN useng NlRnruaulyungnissnynUlaonne
vogveyaloldunseunisAidunisRINgoveuiunIs
Snunoudaonnevevioyala:nouIdudousno naonau

iwolkiulafiynouaonndovnuionnrnunsinunns:1Gou
la=dryrynninuovios InegANuoveAus:uuansauINAveay
usyndg NnAuY=AaYURUARUUlEUNEAINAND azrnIND
InnnsnisinuAouUanRuRinaNNsaiaslunRnu
fie:innsaslnunas uonv Nt USEN Gus:UUUSHNS
JansAIFsIFnunUUaeRNEVadTaa ful

N1SJ1AS1zH

~

N1stEa8NsIIns:KAUIASdIA:US:ITUIUNISTANTISAOUIASdog I us:UU

tnnisus:10unoWIdsaududountioveuns:uounisInNIsIASINISIA:009SNISWRIUNSSAR

~

C_)S'ﬂ’]Si‘)_ﬂﬂWSﬂOWUIE_Ji:EJ\]ljULJS:ﬂOUﬁOEJ ﬂ’]SHﬁﬂIﬁIEJ\]ﬂO’]UIﬁEJ\] ﬂ']Sd’]EJTOUﬂO’]UI?i:EJ\] n1san

AOUIADY KEoN1suaUSUADWIAEY BulunisannoUIdsduv:Fiodinisidonia:AItunIsAIU
IudNWAUAUITaRs:AUAIIFBIIFoE TUS:AURYOUSUTH

- DnmsuuRnwaawsvesnsUs:IDuAUIdBIFUAUUaRAEVadTolAIasILUNISAOUALUAILIFE
. UnsUsziDunUIdBIAuRoUUaenfsvadToyaldus:u: q agnisialtio

uenv Nt VGI Gulddnrinulourgnotuiunslaonie
ansauind IngvouvanisulAUTEiuAsaUAaUiawINuIU
la=yRineovesRURUANUTUUNUYVeIUSENY Buulounal
JarivuiieidunseulunisritkuanuoUgUauiulunis
snunoULUAIUaoANUATUATSAUINAVEIUSENY 1o
TRaonndounuiorruaia:s:ITUUURARA 9 RINgoToy
Inuiis1wa:1Bunnsounauiiviasiasunoutunslaonie
ansauinFveuseng AoWLUAVUaonfBaIsauINAR
IRBoTEIALUAAINS NNSUSHISIANISNSWE AU NSAOUAU
NASIVATY NISIVISAaToYaNWNIUNIWIAAIoN &L
FUNSANITLIU FuNsEoans ADWELWUSAULTRUSNNS
NMeUsN NMsUSKHNSIANISIKANISAUADWDUAIUaDAAY
ansauinA AUUUAIUADNAYEASAUINFAVOINISUSHIS

+

+

Innsieasunousioltiosnussie soulutunsunua
auverinnun Tnsuloursadute:lfsunisnunounas
NMKUATKIINISMSORdoUADIUADAAADINIUTONHUAIAY
msovsUsaunuNelulazNIguan

VGI udnninisus:ziougevlnoniuinatavads:uuinAlulag
ansauinAiduds:91 a:0n1srnunliinisnsovaouUs:uu
Inoginsoesused NIl s:uuNsInnisnouUaonfuvouToya
VoJusSENg [nSUNISSUSOIMIUUNNSTIU ISO 27001:2013
uon9Nd USBNY fj\ﬂﬁo‘mri’ﬂnuummuvimL‘ja\]m\]s‘sﬁvna:
IwunsiAuTeyanuansauind ieliulelunouwSeu
voaﬁogana:msu§msmaﬂmnmanmu:inﬁ'mvlﬁmﬁuﬁu
ns:uoUNTIsNWssNvRaNArYIduULE B

snevuAOENEUUS:91T 2567/68

47



48

nasunUaunouiludounovesioya

nisundounoiuiludousiovouvoyavedyddoulaide
NNNaU AIaNA1 wUnuU AR WUSDASNISSA9 lla:
gioru uuibudantn val 1hpowdrAnyiduegugy
Inousyng IadarnulounenonuidudounaiWoln
nsANIduIURINgoTaunUTayadouynnavatauAnsiu
donndounuws:s1sUnyryAnAUAsSadvoyadouunna
w.A. 2562 naonaubinisinnisdnousuinuoAuTennkun
TunNs:108UMINENIWOIW UAIUAS=HUNSINWINIU
na:fud 2567/68 uSEN4 [AUNISTINMANINSOUSUAINEID
THAtu=nssuNIsUSENIAINSguWSouIa:iwUWUAIUS

TunisUvAUTEveunns:108UBNAoy NIl VGI 9:13Voya
vouanAnWednnUs:avAnnrunldnioldulouiy
Ao widudoumoRlFsunoudUgeuINidU uane NG
ustng dulddnousuidoinisunUounoiuidudousno
vouleyalkinwiniulusdAnsiodasunouns=-nUNg
1azno UV RIdeunisundasnonuidudoudoveioya
J1uou 2 AsuTudRWIUL Tnelul 2567/68 USGNG
WisdnnstvoyaveanAniiodnnUs:=auAdu q na:
WTRSuAveavayavadanA19INKuoguIuUNIASTHSo
nuosIuIAUTENAKUNYTA o

< Usnannuasorslandansuulourenouidudound >

ulsurgnouidudouso
drsugnAn

Vv
0@0
|n|

v

ulsurgnouIbudousmd
dMSUWUSRASNISSAY

v

£ ulounenouidudousio

dnSutenswannsunna

ulvurgnouidudousio
dnSunisUs=uugiioRu

ulgurgnouIbudouso
d1rsunnsid
naovlnsnrlovastn

VG uson 5370 91nn (UKBU)

ulsuronouIbudousd
USUN Ulodiod [oanud 971n

+



"v" ﬂ ||

u
L




4.1 N1SYNNISADIIAUWUSNUANAN

(GRI 3-3)

IN1U 2567/68
dmnsIAzIUUAUNIWOTIVaugnAlus:RUSoua: 90

1U"HUY 100%

+

/64 - 2567/68

« dNSIAzlUUAIUWIWaTIVDIgNANagTus:AUSoua: 95

- TubvesouisuumngnAiNuonudeluuruia=NsIEUSNSVoIWINIIU

wan1sAItuiu 100%

4
b

VGI TiRoudrAryAuanfvadedrnsiduag ey fAosns:ninAsNAUAUWUSRDRegNFn AenryivdrAryRniiissne
ATUTUTegWdudU usENY FubiluoulounslunISUSHISIANTISA9UAUWUSUGNANegWTUS-ANSN1WLNUN1S
InnINSSUF q ITowuU:Ia:ns:3un0IUALWUS InjaitiunisSuWila:nauduaIFondUAiBINSVaIanAn MMlA VG
VnlenoUsiadNIsAnaINKanevedanAn la:anusnuiniduaaUAIA-USNSATANUNWIA-ASINTUADIUFIOINSVOIaNANTE
osnnouawelovesanAriowanirurila-nisusnisvesusdne 1DudedudArysiowaus:nounisnssNavatodAns

NagNsN1ISIANISAWEUWUSAUGNAI

VGI IIURe:IasUasunUIGauvesanAnasannvumnou
N1SANITUNINSSUNIISSNY USENY 98AURUAMIUILONTY
NNSASIUSUADE NUISUSSSU NSEUOUIANSIVEOUINU
MAOAIUNISWAIUNFUANIA:-NISUSNSIRUAUNIW NUATY
la:nsINUAINUEIDINISVaaNFnegiaue uenand VGl
:IgIawWNVoavavaunazusnisvagusung Tus=naw
msinsnainRgneaulneliinisnaodwRInuISIEe
BUs:TysuanAoUIUS1-=UNINIRATA l1a: VGl §uds:uu
N1SMSIVADUATUNIWINUNBUANNUTHAANAN NISANAU
InTvorulunstiwuinaunwsay §1sm Kéaldurnuniaiu
lpandusoni§oninuavesAUFeluunun soutiuinIsnsovaeu
Ia:Unsesnuiduds=9welinisrinuuidulyegususu
ludouveussnausnsEIs:IIU USENS UNS:UdUNISUSNNS
haunsvnenDUs:ansnwiiowruiUs:aunisninists
USNISVaUaNANdNAIY

annunsansTAndansuuloune
AIUISYSSSUNIINISASWIUSUR
la:n1smanm

VGI uson 5310 9n (UnBU)

UoN9INT VGI SaIUONWNNSINNISAUAUWUSAUGNAT
o8 WDUS:ANSNIWAU 9 US:NoUsios N1STAAINSSUSIUAU
anA1 NM1sinnnsUs:idunduwIwalavovgnAUs:91U
la:fnuAgaINNsARsaRanAaUnsIFuVasedIsou
nSovaldualiu:wiuy¥ouny Social Media voyusynd
IBU Facebook, X, Instagram K3olns. 0 2273 8884 #0
lazfruAIUININISIANTsTasodISuuIlalkauisn
mouduadnuanAlnagununadn IngvadouiSuumninano
2=pnIlUguRUAINARSonUosIURINgoVouIorINS
nsovaeUNa:AIaUNSIATY Buwanisinnise:gnisunaulu
J0uSouISuUaEISONISORARN

+—

9 8 dnsIAzUU
%  Aowtiawelovouandn

+



N1SIasSuas1IAEUWUSAUANAI
VGI Sky Vibes Music

VGI 9nN9NssU “VGI Sky Vibes Music” Mini Concert
fU auaN"weaNEoIULUNS NuKUA 10 ASITAINGNAN o
asuUs=aunsnitndTingnAia:Us:s1sunold Tnoi
alugomiuInNunBuISoUNanIAURS THSUNS:IdnaUSU
AInuANIINUs=ssundlUia:gisusnissniwWnTRIoa o
iDunagnsnisnannnuanude Offline & Digital SOUAU Music
Marketing 31ousi Inoidunousouliovou VG ia: GMM Music
wanuwaJy OOH Media + Digital + On-ground Activation
a$WWURTA 7 nususidudn Taideusenunduidnnuny
WAUBIOUK VGI Sky Vibes Music RUAsUaIUANNE208N
anitygovuunsirnaneidu Destination 1KulHIvoOy
Entertainment & Brand Engagement MnANUEISIRMATU
NlAUYaAIVIBUINULWIUNTY Offline la: Online gufiy
115.8 &1UASy laz0nNswatudeluunrunuusniwnURloa
Tugous:8:10aINNSINNIUNINSSUEUT 75 d1unsy Nsi
dousouniunlsBoalifuauanti 1.7 &1unda (Mini Concert
9y MEYOU) llaza$u Positive Sentiment gudniiv 100%

A
A

“SkyTrain Music Fest” InAiNnanunsSgansionw
ASusniuloIBe s:AuNwAadus:AU A-List
wsSaulydiwaddmn uuvuousniwwn BTS

VGI SouAu 8 Wusinssutinveads:inAlng Tann usen
Ansgiowiwu 910m, usen 13U 12a 1IBuimasinuIdur
9717, XOXO Entertainment, LOVEIS ENTERTAINMENT,
Warner Music Thailand, Boxx Music lla: What The Duck
soudnlUsianerny “SkyTrain Music Fest” INAINMAAUNS
anaswassAwsounuUs:aunisnitndidunsaisniuoidy
AYANISIdAIAUASUUVUDUSNIWWA BTS TusUiuu
Doanieusdiwuln TUAuAaUUegWIN&Bn IWoduueu
JszaunisnidawiAylnduwaussginiAadninasalhnu
anAla:gRgusoUAAUUUUVUIUSNIWWA

uanvINUs:aunsnilnuRgusInAlASUIED Tuthivediusus
Ia=ssnNeavle “Wunlhu” Tunisasianissugianawsn
Afainsy InslusosnouidsnvesAatuv:tnisanenwluuoun

+

vodlisiaziusua NINSSUWIAY la:N1sivndun1vnAadu
Hiwunaudnmoy qrynvs‘hﬁryﬁri’ﬂﬁmuﬁds:aummue‘h@v
fAon1std “A0UTndBn” uudugavisknan MNNIAUA
unsuIdsSnAaNsIduagAatduuuion gnislioguusniwwi
VUOUIREoNU AWINABATUSINSEUTAIna IWUAAUINA
Loyalty moviunauidsnsuivulnu innAuduwusnivie
AIduIWunUAadUUINTU TURUBIIAANISIATMUSUSIAN 9
InognguUs:=ansniw

snevuADUENEUUS:F1T

51



52

auidonsuin 1AB Wwaunwie
wngs:niligudn 3 Inou

ISUUN 1A% (Rabbit Cash) Houly s'oudoamﬁa@nﬁﬁﬁ'
TFisuWans:nUINABINOU IaIlIuINTS:GUsNoUNs
018wsnuges oonlasinis “duidonsuln 1A
WoumuTe” Buluumsnisyosindewinsis:riauan
310U (anAU - SUONAU 2567) dnSUaNARENS:TURN
UNMIA9 3 soUUNY3 llazlliing n8oogs:rna1IN1svony
gouindolunisusulasiaguni InunoniToRiAnvu
S:M3WNBIs:nT 9:gnATUDnuITalUndsIsseidu
6 170U SOUNNNUYDAENS: [U IRULNSIAU - UNUIYU
2568 10uN1s¥ouIndoanAnlunno:RatunIa:Ifsu
wans:NUMNNYWUR

VGI uson 5310 9n (UnBU)

SaunasinanannunnNINaulty Ws!
wSouauuauunisanuu PM 2.5

gUiUos InasiRa souidudountiiunisiTvyniuawy
NWINARINLU PM 2.5 Rduwans:nusioavniwounde
VouNNAU AOENISUOUKLNNINOUITEWS 1 BU drSU
anANBoauAnASU 50 UINVUIU AUIFIOUR 25 - 31 UNSNAW
2568 ru $1uInasIRanna v IlegosUndesavniwvou
anAlugouannm InuanswiAutuaUTKgNAAIAUNTY
fousnIwinTRioa Iloduasunisigs:-uuvudiansisnus
%a10untivludsdosannisUdesuaWunonA la:
Souagan winndouRa:onnauiuluiiodtnny

TURSETLE

)

HUININAUIIE (5

idofoautugnunsy SQumn*
ﬂi‘mmniﬂnnﬂm

IsSUUN 899SAd x ISUUN Us=Nu3dn 9alASINIs
Loyalty Programme aUinsaanswiFulAanAn

USBN IIsuUN §29$Ad 91NA SOUAUUSBN IsUTN Us:NUBIn
91NA (UKBU) Ko Rabbit Life usBNTuin§aUniod n§U«
sNNagns Loyalty Programme gns:AuUds:aunisnignmn
daniongngdwintalas wiunisddinsn “Rabbit Life
MYRewards” n1glinouisUsi “More Premium, More
Privileges” WSOUIASWAIUWS3IARIIUUTAUTUIDWN:=A1NBN
3 s:aU T8N Explore, Extraordinary l1a: Exclusive IWg%0
wanNnuzius=nuINIsuUN Us=nugdn nngadnu :lrisuin
wour IWeunlUna:suansus:losuliunnvu 15U Starbucks,
After You, Grab, Shopee, Lazada, Rabbit Selection, Eastin
Grand Hotel Phayathai SOUfWANSIV1TJ Exclusive Store
W1unoU Rabbit Rewards Insnisanusionousoulolunsat
WiWguuaunUAUANTAINGNANAUENATY IRgua:Nouiiv
ADUIVJINSIVOU Business Ecosystem

+



| PR R |

4.2 mstmen§wamsuquaJ||a:ﬂowu|‘fJuannm

(GRI'3-3, 401-2, 404-1, 404-2, 404-3, 405-1)

1U"HUY 100%

IUuv1u 2567/68
sns1IANULNWUVeIWINVURDFoerAnsTus:AUlLtoundSosa: 90

+

wan1sANItuIIU 100%

2563/64 - 2567/68 B | '
sns1ANUYNWUVeIWINUURDFoedAnsTus-AulLtoundSosa: 90

+

VGI ms:rlngisn windnuildunswannshiAnibuegnigs )
vovouAnsiumsgosiuindouusniugnonudni8onussio s p——
= _ _ _ S o il 27/ 2584
AIUUNISUSKISYANISNSWaINSUUBgagwidUs=ansniw

s sl 8 2564nduvinhy
JudnoudrAtyrion1sINUTANOIUEIUISNIVOIWLINIIU
ia=n1sUsuAalAvaAuNsIUasunlainussnoninavuog
naonioan Iny VGI JuduR9:=auiasunisweuunAneniw
vouwlinduna:snswinauldidiesounuiuindauustng

5 - g ey ...“-,“,‘M-““_ s it

oy uss QrmResImE W
Vimmivinmnaginefuses. deshevuddilininen fusnbluddmnoin nem
W Faw e Tnwmdnend® Saoinm WUETROuITATIReo U on wesll
iy AalhmgfapafmintTunmAnnnSne s mdfens o8 i vidn feidmnm
AT e R

L wiEnees T imsms Wids
qRsTI s H-mlm miumu wlowe Wnegfe sax nsqrdsontsn
2 iSnd e W rFuligrmene G v“\-r: Wsm..r" nasymdnoen

3, vﬁwﬂmwuﬂu( Mot System | wpluine ﬁnnu o waz [iHals

wrasanulh TnwRvrannfenyn snuenn Duwdriy
Bese) i AmUssdeAT v fiemneds, H s
meatn 1 sas ﬁnm\mm e Eramm (Potentis) somiaaisntndie ek
ersmumodimnions (Competancy] e
4. Awemernssslvrinodis

Tnrrdadenysamioddinekwniaine Tassn smehfonms
DumilavkfefesumdiRepsadasdaniam warkodmuaiy 9 Fnuesinm fluisn
uﬂm:\wﬁnmwﬂuﬂﬁ»l'uﬁlmw gt lamatirmisnos i lurmin

UgnsiJuavAnsnéugiu

N1SIANISNSWEINSUUUE

smisara uul\mn:d: Av:h:;.:;:;m hm)mwuf:n::l‘
wielfnenings (Tesnt [ P B I
- — Ao — A " _ #30 aar Srsnmwiluisndye
WUﬂ\]']UUUﬂU’Tﬂna']ﬂfyTUﬂ'TSVU InADUIAUNAU NISNY L el

da

5.1 Tunmarreuns s VISToR o

mh‘vﬁura‘nﬂuﬁ"n ) ear wemUURIsInn LR B TAN du!'m-:qcmum
UgTA L viznpuAuam s T gk e Sad il rqeindl
Jranllelts nas

la:nagnsvavadAnslUuuidununoudnise Inonisinnis
nSwenNsuUuEved VGI du 10ulUmuuloungnisinnis
nswennsuuwsRnniruAlSia:ATenIRuaved Inuuloune

52 uiinduetbindnoudatstrefosncm oewtuaitiminnud
naurieiRlurmeme fnrnasais geimeoscan: mmodeia

Y PG COMPANY waate
9, TST Tonman, 1Y Wpinesad-Rorzet Rowed Chmplvon. Chatnh, Bengich 10000 Thadueed, ol 508 5725934, b o C1) 773 8

AUINA12ASOUAAUNNINLUVOINISIANISNEWYINSUUYE
MulASUASNOIANS NNSTAKNIIAZNISTIINIU ANRDUINUINIA:
adaanisnidusssu NsUs:ITUUS:ANSNIW NISWEUUN
‘ WUNIIUNYAUA
1,801..

nUUUYE anuRRvURUaoRAY NSAUASaIANSUUVULU
Ia=wUINuUALWUS Bannsusrisnswensuuvgognols
AWSURABOUVaILNENSWEINSUARAVEIUSENG AU VG

rvuegktNIlelAiUTesgTnowausnRandu9:=Qn _ . ,
" o = _ dnsan1sIvulni
pugnla:sNunld Iweduiasunisidagundaviaznisinuln +
nssfioveatauAns Mudu USBNY FudnisUs:iDuwanis 56%
Jnumgnuds=9rdvagwundiunnAu lazin1sdnsavnony

dmsan1san

Fawalana-nouyNWUVeIWdINIIU Uena NG VGI Suwisuun ‘
nangnsnistinoususny q IWeatuayulkwiniu
IaSUASNANYNIWIAzAOUEIUISOVOINUDEWIRURA

93«

s1evuAUEVEUUS:F1T

+



54

AMUYUVOJOIANS

Tul 2567/68 VGI TinsWauundnusssuadAnssalniu IWelia:foutusUiuussAvna:anusssuodAnsIFzauIN
guvu soutiuseusunisivagunlasveuoinisdeluuruniia:unaloluderuu InudnusssuadAnssnlnvoouAnsigosn
“GIVES” BaUs:=noulUsios 5 Vo Aal

Growth Innovative Versatile Efficient Sustainability

imulpiuu 3 d Unsu SOUMU JUR USK1SIANNS (516
(@msov/an/annvA)  USudsy iagundag ogBITYaann
« 1UAISUUAITHU )« MA0WSIAUOROUAR « DNnuHannkane  « fBns:uounis + UssndanSwennsiunnioa
« podnoWAaUIKaoIdU  IaswaUIRMUIDd « 119 1KUT9 voUSU PDCA TuNISinu -« anve: annsliBwanann
lonnatunisiauln o neaaul@inAlulagini  AouINAIlUNIS (Plan Do Check Act)  « TUsula iuusmniu WI/OM
- Danlunisnnuu . WSoUSUAOUIFEY nJdnu « UIManssu:
« UsunolnogusoniSo « Soue/aliuayunanssi
IRYoAUAIOAdOUNA:
aunu

IVE§
G) 1)) ElELH

nulAIuu 3a 10RSU Usulsy SAUAU JUR USMISTAMS Tdio
(ARSOWAR/ARF) Waguia) oW IUIAIA

O - (fing:nannkang

- MANS IAUDAYWAR
HAWFULNAID

ums POCA - UsndanSwensiunnif

- rile sfiufe sousunow - ahve: aamdwaERn

- neaodlBinAluladl mosilumarin Pian Do Gheck Act] - IS4Ma rhausu WiiOM

- wousuRn iy ] - omasisar:
- Soulio/adumyufionssy
ifgofiudimadoua-Aau

UOﬂQ"mU uslng gulAwWsJUN 6 IdnaniwodsAtUNIwW 6|ﬂ1ﬂ§na§1\lqmmw'b’§nﬁ'ﬁshnEuwﬁn\nu
BomMNAEIMSUWUNIIU (The 6 Pillars of VGI Well-Being) (The & Pillars of VGI Well-being)

InedithKuNeifioadunouITaInsaia:-mawalalFRuwngIu @ @ &

BuvnoliinnnasinulnogtvidUus=ansnawiazgudiuvou
adANSs lng 6 1Idnanviuauds:=naulunog

HR & Safaty Policy Physical & Safety Memdﬂaﬂh socw.

. ulgununazs:10su ity Tt R e
wnswii)
. UaonIsAla:Uaonne
= VGi
. lmduav

. nasiduUs:sansvoulan

. SAIUSSSUNISNINUIUUEOUSUADIUKAINKANY
llazinNswnu

. Nsdoansiiuunualy

o~ W N =

(@)

VGI uson 5310 9an (UnBU)

+



NISWAUANUUUYE

VGI T59nlRTnangnsnistineususng  IieiNuAcuauIsniia:Anu:vauwlniu Inorangnsnisilneusuluitiu

TURA 4 Us:iGudnary gl

+- ( AoWIdsuInauluiBussie >

gnouiinteunuia:ssividuogin
aswusUns a:uadIiuNIwNdg

( N1SNJIUSOUNU )

nousouo Udousol SUWY
laniJasu 1dudu iwodousou

IAOIWNATAN NRAaV ISYUS
Weuuma:SISUavTkL o ogjiaue

LadU Weuun
1a=9NS=AUANTNIWAUIDIIFUD

UoN9INT VGI SulinAUAIUISNIBIaUSSNUKaNUTEIDuInaddialunisIAniuuwsu WU U THWINYIUAIUIS

WeJUNAIIWEIUISOVaIAUIRDADIMNOMUNTUDNEWS::19 Ingn1sousun VGI :iiugoanidu 3 nandns Us:naumoy

nangnsnanu:
WoINYUAOIUS NNU: a=A0IUENNSN
VOUWUnNIU NaonIu
asyuuauBauoniunisinu

USUNY GadnsARmUAIIaLWanaUINUIINNISadnulunuuuwy BadufousdRa:risuyaniwanaulnuveINUUULY

©

Hangnsusn1sIANIS:
rangnsinausus:AuRontnIu
IRuoAUNsIANISIUNA-RTETIAUTY)

©

hé'ngmsqu:a'wnu:
hangmstinousuiowruuIwanuu
TunoWwASIAzA0UEAI9N=Y
AUKCNANISIU

vouusinannisadnuluds:iiunifuovednunswansynna nut Tul 2567/68 VGI THdnTKDNstneusy Inedoluy

n1seusUIaausiowlnuurtivAUAD 33.06 3olud BunandnsnisiinousuidnAryausolUl

nangnsnasilnausu U 2567/68

39TonuniswruoEEIEU
(VGI and Sustainable Development)

N1sWrlUvaJeIANsad WENEUIDUIUOANATRSUAOUTHU
nauAnsiolaniudeqUu IteseniduiuoAnRuenIINg:
Ao wdAYNUNISANSSNRIED GuATNTIVADILSULABOU
8N 3 Aunan Ao Aullondowu duAU IA:N1SANAUAIANINIS
ByouANsADNISANITUSSNROEWIITUEoUaE 1A
U1iefioliinssne 1dAJAUSUTNBOUVOISSAORT
royldouldidy duwalkssivinulnldog1gudusiold
VGl $ulddnausuTAnuwininuiioldInnAoUS

+

2 @&« B8 @ 8 -~ Ww._. & @

ausu Online hangms

“ 33lofiunrswrsutotdadiu ”
(VGI and Sustainable Development)

5U\\!8F; 20 wAINTBU 2567
1921 13.30 - 14.30 U.

AUIVATR azAUENATYVOINISANITUSSNR0E WEVEU
AYETUIASUYAY SJAU 1a:3u10nd0U 1a:a$1dAd1u
ns:=niingia:nsdousousinunougidududs:9nnd
InuDwunuuIinsousosa: 100 Gunandlkifutiunony
yuduveu VGI Ae:alugnisidusvrnshgudiu

snevuADUENEUUS:F1T

55



56

KaNgNSNISASIVFVNIWNNNISIUVOIWUNIIUIA:HANGASNISUSHISNISNUAIUADIOY

VGI [A9aN1IASIN1SNISUSHISNISIIUIAASIVEVNIW
NWNSIIUVOIWUININURDUADION IoUs:ITUaN12:N
NIsIuU dvasuwanuiulridnougiunisusrnasnisivu
douunna nisuskisktidouunna taznsiflvdnyrind
og1ulus:uu 10UUSBNARTWUININURTAUTUAINTY
Nsiiu Buvsdiwalinisinoudnruniwia:us=ansniw

avwalrnisAnituviuvesussnidntunwia:us:ansniw
guvurog soutiunisildanunoUKouluVeJUSENADRo
wUnJdu [ngbwdngnunNns=AUITISoU 91UdU 290 AU

sl
b Wi [

nangms “AoUSITovAUININUNNNUNY
TwurundansunasunUumuauvadtiovig”

usund [RdnisinnangmsdinsSuivWigvigna:s
nuogJyuaduauunisviginidnotugnouiniafig
naninpurinruIsRIngovadAUNIsiwalws doluunun
1a:au1snunluUs:noun1swaNsuNItonT TuBuIR9:
iwgnwsuudoluururveu VGI Tagounutovludiguisn
soufvaunsnus:anununuanAlla:aounudunifuavou
InogusoniSona:gus:=ansniwiunisniinu as1unou
ulelunisiiieyalauevie MtiandAIAnAWIBalU Ing
ISYUSANU:1A:38NTSAN 9 IR ADUSIABIAUNNHUNY
Tuuyrun Nastgniawzus:INNauAIa:usnIs azinAtn
N1SNAUNSOIWYISUIAIUNNFOIMIUNNHUNEITOHT
Tourun TnelgIvnsoununungnuou 37 AU

4
b

VG uson 5370 91nn (UKBU)



AdDYUKaNNKalula=nasiunudnen

VGlTﬁFmuéwﬁryﬁuwaﬂmuﬁ'haﬂnhaflanazﬁmusssu
nasldnuanen Tnguseng 1Gouulduega8udnAoL
nainratola:n1ssouIJuntvifAuoAu9:a8wAnIuU
Adwadn IngwdnutuaiuisniandnduAnifulslng
TUOnsIAenUURAFOAIIUEOUNWIWA 1WA 150315
KSoyNAWUS drys1m UsiInARUNITRA KEoNDNnaINy

540 | 454

46% 55y

S:AUUSHIS S:AUUSHIS

na=s:AUINNIS

% dndouwlinyunvhun

uanN9INTd MINWUIRaWNANSSUNIsiZonURURANa:NS
aova:iinfuussndg anuisnsigviulaLIugouN1INIs
1I9VIUNzIdNIUATDNISAIAUAIANINISIAzSYSSSUNTY
55A19 BISIINU:IFISUNNSAUASEININNISSIUAINGTD
sneuUgIaUIsnsIeuUIluaNeaNUENIdNUSKHSDAI8191
ForortnuUIa-LuNSWEINSUULY B39:0n1sANITUNNS
MUNS:USUNSAoUAURMHUATSIAausalUsugeuosS
WrgnSwensuyydna:iduirnssunisyonrusunisinny
NSUMIUADWIKUN:EU AJT USBNY 9:0n1ssItunsisTy

AoWwWIwoaleluavAnsvaswlinvu

VGl 9AN11IUUE1S99AIUNIWDTRIIa:AIUYN WUV
wUnIuRDseadrns Tnaustng Tiunwadsovmanand
Un3IAST:KIloUSUUSIIUONNNSAVIASUADUTIWOTD
vouwUnu1u SoUfiidnnInangmnsweauunAngn wwaniu
na=gualiwdninunnau§aniintuAnia:ddousouiudnu
vounuiod Bulut) 2567/68 wanuunnAUlRRIuUEISI9
na:lfwanisUs:10uAUWNUURSeua: 85 BJgundn
iU muneUs=9URSosa: 80

+

43+

. wUunNIuB1Y

jpuusssu Uon9Inl ynains LGBTQIA+ 0ansldsu
adannisia:waus:losuveouussng agiNTIRgy 15U
nodnu anWerunJuf9AWASOUAS) lla:n1sanio
Wagnadiwa uanaInd usong g9lKAoudIAyAU
N1S919AMOUINUARINAIAYUAUIASWINSIUIINWANTS
Jumanuvadunansinglyantofiviwe

57% 67%

36%

S:AUFANIS s=aunalU

. WUNJITUKEYY >

KSomAtunNIsN3TuNILIKUALADSIINTOEaSUVDY
nsaouaouminand Inelunstinisasiun 9:0nN1sANIduna
NWNOKUIYAIAIIIINLUN=EL

ainunconsIAntdnSUATo
MSMAUQIANINISIA:SHSSSUNISSAY

wad1soendUYNWU
vaywlnuunidpoavAns

iy 85+

wadnsovnIWIWalR
vouwUnuunidsioadAns

4

snevuAOENEUUS:91T 2567/68

57



4.3 dnsUUHaBU

1
(GRI'103-1, 103-2, 103-3, 412-1)

00D HEALTH GINDER DECENT WORK AND 10 REDUCED
AND WELL-BEING EOUALITY ECONOMIC GROWTH NEQUALITIES
/\/ =
=
@ "| =
v

ﬁn@uquauu|UU§H§\7UVT7UQWUTUHO'}U|Uuuquzjﬁnnmuvﬁﬂﬁs‘uadw|auomﬂ||a:|fJusssu N1sazIuNaNSUUBEBUDNY
duwans:nusianisAnitussnvla:-NwanuynivevadAns VGI AuliAoud1ntydudnsAan1siniswansuysesuvadyi
douliidunaenrodldnruAtvetedrns Inunsdananansuuvesula-ugUuRanuennuANnHUNgIazuNAsgIURIRgITou
Adlus=Auriednunazs:Auana IeJodAula:nanidsunisinAInANIsnin1sa:IDNANSUULEBU

+

ulsurgniuansuyvesu

VGI fnuauloungdnuansuusesuiiolduuinsgiulu  18ouAcunaINhangiaNIsgausUAIUKaINKany 1o
NISUSHISINNISANSUULUBUNaDNNIIIEATUATVOIDIANS  dUuduundIukaINKagliainNSWansSuuBeBUvaIWUINIU

BuAsoUAQUAIULINUVEIUSENY Re:UouAululfdnis 4+
AUYBE NsUIAUTEISIIIU ISddUIRN N1sIdoNUAUR 11a:
nsANATUKadaIa:ITANNSUILU ATNIWAIA=EU 9 S
guauuauuna:uquanuranansuuvesuluidoaiasniw
Tun1saunAL ansTuNTssouINSINFOSY laANMOUINUA
INMIABUAU UoNINTUSENY alidnrnulouidednis
iFonUnURIla:-n1saova:iinfoansvosunAnadU la:uloune

UsnainuAoonsIAntdnsu
ulgungMUANSUUBEBU

NISUSHISYANISENSUUBEBU

> D> > B> @

nisus=naAuloule nisus:iduwans:=nu ysStUINISEATARUWU ARMIUIA: nnTvwans:=nu
AUENSUUYEBU ninAvUYSINa: nazAdunIs doansus:=ansnaw nuau
wans:nunoRINATU AADMIKUI=EU

+

58 VGI uson 5310 9n (UnBU)



Human Rights Due Diligence
Disclosure Report FY 2023/24

VGI ﬁh|Uumsmsovaouua:LJs:|Dumwwﬁuuﬁwuﬁn@uu‘uwu
ogsSOUMMUMUKANNISTIIU:VaJoIANISanUS: 318
FeousSARIAANSUUVEBU IoUs:IDUROUIFIRIRUoTo
AUN1SANTUSSAVEIUSENG SouTUSENgeun VGI T6un9
N1sUSKS la:Isimrnumsnsifoussina:ifvwans:nu
Finv 9 IKandulunscinnnsa:IDAvU NI Tul 2567/68 VG
[ANNNSMSI9EUAIUANSUUBEBUDEIISOURAIU (Human
Rights Due Diligence Disclosure Report) la:ladaiue
Voyanisus:ioulsuuibulssivoausang

UspainuAsansIAntannsusiaviu
Wan1snsoEaUAIUANSUULYBU
981IsoUNU

N1SIaSUASIAIUSSSUOVANSATUANSUUBEBU

VGI duiasunsasinouns:ningluds:iAunuansuuuesu
Anuyusmisiia-wunyunns:nunlnenaon lnelut 2567/68
useng TednnnstinausuaausoluvwiusUiuussulad
Invanuuneuan IWeliAoUSWUINIUIRUNUToya
ANUANSUUVIBUTURNUZU SoUTunonuIdsdIawans:nu
ANUANSUUVYBURENATYIa:IRuoVaunaonrouldAnUAT
vounsUs:noussn 18U N1sidonUfuf lazn1sasdasiion
TuRRuU UaNINT WaNUEIIERNAIUIVATIIREAU
ns:Uoumsva\]msmsovaounow|§Uuﬁﬂu§n§uquauu
agusoufu UlsungidodnisidonUgUniia:-n1saoda:ion
ﬁoénSvo\]U‘ﬂﬂaélu ia=uloungi8osnounaInkangiia:
N1SyOUSUAIIUKAINKAY

v

nNIsyauWundoIwoduuayuansuusesu

val 18udountilunisativauuna:ag1unonuns:rin
luntudansuyyysuwulAsINISAIY 9 WIUNIS
Us:s1duwusuudouusnIwwn 1WolK vt AuRua
SusnissnlwWURI0a%uITIUOULIN NSIWEIWS Fo

+

+—

. lUdinansod

v O ASJ  réonsaovaiiAnIAAvU

TunsriRIAnNNsa:I0ARUANSUULLBU Gdoulfidsaunsn
IFuIrAKEoIUN=IdLUGoINWNSIFIISouSouISUURUS BN
IfifhuA IWorItUNISAIUNS-UdUNSEUAIUAOUEU
VoIfRv9su InuTul 2567/68 USUNd UlnSuvosSauiSsunso
NSISIKAIREoAUNTSA:ITNANSUULEBU la:IUDIKANSAU
nsidenUfiuaia:n1saoda:iiARInATU

Us:ynduwusrusanauidrysi 9 99a101snNS=919 1V
WAulATuoundnuna:ns:9gwans:nuIBvuonigydiny
Ifogunofiy TudAwuw VGl TdaduauuwWundelin
[ASINISA N 9 vl

snevuAOENEUUS:91T 2567/68

59



60

Insunaspstitinnasidasundadiwvowsun
N1SANYI (Teach for Thailand)

VGl IfaduayuiundeuusniwwWina-antansuyais
Ay Wos Tnaiausi (Teach for Thailand) uiuauAnssinu
nsAnuRlUIoIwanils dnauiuiiioasuwans:nu
IByUoNIa:wanAUNISWAIUINISANWIa:lonaniy
nsAnuRIauanNIAdInsUIANTNENNAU WulASINTS
AstjinNsiauuUas Ridalonatiuivnsoulnsunisis
WnlUaeululsyiountusuninneidus:o:10an 2 U
lazfinunusounulsuISuuNa:yusUIiioas1uwans:nu
[BIUONRANEU TnudRUu yalsd Tfaduiasuna:waun
ASWUN9IUDU 579 AU azvifivaniSuu 161,252 AU
911 110 TsaiSoulu 21 JuIANIAY 5 QDNANSUS:INA
la=agunisivasunladiureuisouna-susuiiiovuindou
nsAnuluds:inA

Teach for
Thailand

il Teachfor
Thailand

IAsun1ss:AuNuU “Box of Life”
[n& UNICEF Thailand

aJANTsyUIswW Us:inAlNg (UNICEF Thailand) (9NN
[AsuN"s “Box of Life” Ios:AunUIia:aiuou “naodiir
Bon” AdveusdUTAINIBNIA-nSoUASIRILBIYIKANISAU
anlauna:fAaunisnougouindenolan Ing Box of Life
Ifa:nadouussydavessudusie g RausnydouBaIn
15N 9 16 onsooguku Ifaruna-01m onrsunUnlsa
VINENSMNS IRBU SOUTNAIVOIREOUAIASUNNSISIUS
avnwia:AnNWEINGATHISUAOUEuInED 01R ay
KL ns:UNUINISVU IazindodITuuagWaUAIa:AUED
BandouunanoluiWeudosddn Ingauaulonialuns
1SgUSTRAUIAN < BNFoY

VGI uson 5310 9an (UKBU)

Jaulaoun “Y and Pride Perspectives Talk”
IWoAIIKHAINHANUNWIWA

VGI UauWuRZouusNIWWAIToUssnduwusInuIaoun
“Y and Pride Perspectives Talk” a10uuRynng
1Iuvduds:aunisninonuraInkaneNWIwe ADIIKUNY
IWoduiasula=asunuTIRuoNUAIUKAINKANY
nIWALANTUTUAIAU TRguI@ounmInaodnvuido
5UR 6 SUDTAU 2567

T — N

yatsassosdu douindegiUovenls
AuN19:Uninaaiwaulng

yausagsosguiduauAnsnisnAaniIunIsiwng
Alunaouriwanils InulwushananiunisikAou
goumdoUossnlsAtnno:Uaninduiwaiulng
soudvnwalwlndna:Aonuanunfsdu 9 uulukdn lng
WOA1TE9e Tuira:0 yatsaswsosduauilnne:
SnunUounagloniddnuou 800 - 1,000 AU WU
IAsunnsoonkUouIwngIAZoun Ua: 4 ASI uon9an
nslknissnuInyUosninio:Unninaviwaulkg
180 yatsas1usoududilaTiAouEouInGD SN
WA 1ngUosRinIo:waln danannads Biun
AY:NaUUNIEBInlAnuUNARINTUTASUNSENWYA
VGl $uldaduauuwWuRdefous:s1duWusWush9
1Unrune nazdoansiosnonunsunuvetjUosiualri
IJ§guiRgus:=naunwalkiannisniinAtAwIAY
TunTwaunsAulwalknITuganesuIWelKIARATL
ns:nandindsauluoindnumalu

+



4.4 NMSWHUUNEIAUIIAEUBU

(GRI 3-3)

1= 9 600D HEALTH Ay GONOR § S u 10 =2 13 aun 17 P
e POVERTY £ AND WELL-DENG EDULATION EQUALITY ECONOMIC GROWTH TR INEQUALTIES AETION FORTHE GOALS

WMl S RS O ®

VGI ms=rinfAgINIsUs:noussiivagwagidudu usend v:AouiluavAnsnanaiulsnAtiugsnasouAuAUdIAY
Tnogwidugay usEndg FaydaiiunisaAidudnunouAldnuNIsSWsIUNaIAUIA:gUBU Iws1:NsiASUNIsgouSula:
nWIdoNvAadoudAtymRonisiAulnnNiIssnavel VG salu

ye

NFNWATUAIIUSUNNBOUMNDAIAL ‘ nFANwNagnsnowsuiinsouroduAL
vau VGI (VGI’s CSR Strategic Direction)

VGI finiungUIuuAoIUARSISUANUADIUSURNBOUROEIAL

la=N9NSSUWRAIUNAIAUNEoNAZEINUINNUS:AUAN WSS9 o |

N N . _ n1sUSudsvansastugv
la:anuru=N1sAItussnavaguseng Inglul 2567/68 ) )
VG TdinunlAsin1snoUSURABoURoaAURLYILU +
N1saduUaUUNISWAIUNAIUNISANUYN laza8199mndntn N\ nsaduauu
IWoasuAaUms:nINSIKAUAIAUIRBoAUNISUNTad MSWAIUAAIUNISANYA
avlondeu Nuti 91NAINSSUNGN9 USBNG Luaduauuias
IWUFIUOUWINIIUONET SOUTIAVIASIUNISSUSNWAIAU ) nsunlou Wuy .
[Bauoniia:AoUTIWoleroaIANS nazaswindrtinineanu

nsgiasnuduondou

N1SIASUEas1IAIIAS:HUNSATUAIIETBU
ativauunisilniwevoyanoudsdu

VGI la: BTS Group Soulonu Sustainism IWoaluauu
n1AssAvlnelunisidniuevoyadinundugidiu Wiu
Iwanwosuluyrun lass:uuvuduyoasuasisiu: Ing
UundulkUszinAlneinovuidugiunuusnu ESG na=iwy
VAR wausnlunisivevus:aulan

MY Sustainism (Stnsm.org) 1TuIWanwWasuAIUSIULIO
s:AIUaNaIMoAUEIEU la: Sustainism Initiative 10U
TnsunisinomilnundUSoULiovay The Agricultural and
Food Marketing Association for Asia and the Pacific (AFMA
Asia) NMYIANISAUUAUUVOIOIANISOINISIANISINUAS
Invanus:1875 (UN FAO) UILVJ’]HUWUTUﬂWSIgOUTU\]ﬂ’]ﬂS‘SﬁV

B =
\p 1€ S
"‘l‘ dodutioy

e — f—
ek

s1evuAUEVEUUS:F1T

+

61



62

¥ VeI s

“ay”

KUo8JINUSY ©uANNSS:KIWUS:INA 1a:n1AUS:31aIAU
iWoTuindoulAsinisRIRgoVoINUNISWUWEIIDNEoU
ADIUITUSSSUNIWEIAU 1a:AUIVUITINIASWIND

nINssuNIUdIAUVOY VGI

nasusvadpnulAnngueginalulagnisfnul
IWoAUMIUDA

VGI soununauusyndnioa wsauwldnuiudnanan
Soudguauuffumlg:in19nIAUIULY “BISTH” 91uoundn
90,000 adu Furnndndnoudy 4 inn Tnaidudfiu
AwdnIu glnoanssnIwWnTRIod ruosuuIndIRguU
andsnIww1URIea na:Us:s1sunalusounuusana
wSounuiJuAoInuusBnusUITUTILUOU 199,822.50 UN
iWoauuayulnsiN1sWruns:uUaUBnoaulad dmsu
aunBnywnisnaemnads:ind Tnubu1gstning
Wissny oruounisAuginalulagnisAnuniiio
AumTUA 10uSuLaU ueN9 NG WINITUINONEN
gulnsounifanssudunnruUudoldey (91ulniu)
lazviauniydoonusiusadonnoy

VGI uson 5310 9an (UnBU)

WiunsasingovrowusnsATaInssiun1swasun
ogwidu Neliinousouol USBNAFITUSSARlnUBARAN
ESG aunsniwgwsVoyadinunougidiuvedadAnstLiu
IwanwosuTuuruved VGI dodugiu uus:uuvUdIUdasU
BTS na:godnndnanig q ieldgusinAna-unainu
UaUIRUTIAOULITUVeauANSTUNSANITIUSSARaEEEU
Balasanstigogouasuastunoulsiu§aun1uNIsIvgiu
TiAUouANSADILON"I ESG 8AI9U soufiuiWunouuiZotio
Tus:Auaina anmugugoslius:INAlNug1UN9Fosod
uanvuuuioflan 1tevnUs:INARDNNSANITUSSA?
InoA1tufunoUdIduL:TFsuAIUIZOWTRINTNAINU
la:wusnsnssAvuINvU

UnsSWUnNIIU

nasuaunuNIsAnuirnuUAsVaIwUnNdIU

VGl vaununisAnuntnuunsveswdnuiduds:91nnd
Inetudinme VGI TdueununisAnuisiuou 85 nu
nua: 5,000 u1n IWoIWUloNATRUNSVOIWINIIU
InwauunAnanawiunasiSoudna:iduniavdinny
vouds:inAgialUluounnn

IAsunisusanIdonwn

IJo3uR 9 SuonAW 2567 VGI TausoAIFoRWATAIN
UnissuduUs:nuUANURIsUISBUBUBUAUWEND FUa
anuws$no 91Inalijovanssit Wndnansslt

+



wanunu VGI dusiesasuile
TAnugUs:auneuinou Sandniseusie

USGn 5570 5a5g (ursy) v
A20Us:ay il
> St avannie S, ]
Sve YR30
g Wil e

°s7) A

wuanuiudmonan VGI soulausSenAiiugoginas
wus:=augnnneludvninidousne 1Juiu 40,000 U1N
WaunadnuyausisIBrym=duvouws:1usoBIsnu
(0.98sIU8) IWoIdudountivlunisussiniAUIFoRSoU
TRnugUs:auonnnglunsut

VGI sounugoudu 31 InNanssy “Ago1an” ngla
[Asun1s “duasav” ru IsuISgulsyuINSIMNNDY
Woduiasunsiseu§iazidnlonanunsAnuTAuIBnosU
s=auUsgURNuInaulany Inuiu VGI Tnsouidudngins

WIAY N19NONAIIUSHAIU Marketing Communication
TBAudnISouRISulunanansssnanisAaltslyy
woidunuonilunsriosannougia:Us-unsigiuounan
uon91NlU NYNSSUTIASOUAQUNISAOUNTILISINNY
IWonTsAoans 1a:IudARWUIIUGIUNISAATA ITOTK
1w10suldsunoUSIa:ANu:AauisnirTUUSUTE
15989 AvTudtunisAnuia:iduniyondwiuounam
Aenssu “Agonan” Jutieiudountivvesnonuyidu
vay VGI lIa:geddu 31 Tunisaglonianianisinun
la:weuunAnu:TRAUIBNosUIng IoIasuasWANuNIW
1a:nonuwseulunisnioglanssnegnlriu

+

gUiIJos Inosina sounuanAt$uinasina
aduauuiiulAngugousSnuwusisian:ia
naJnwiISe

gUiJos inasina uouuus1ASOU 50,000 uN Tuuy
usung na:luunugnAsiuinasina nglalasinns
“UaouinAugnoun:ia” INkuseUnysinssagdonniAgnu
la=snuih 0.dnAU 9.vaus IWesoududountulunis
QIaSNUNAIIoNAEU ouSNUWUSIFN:Iaa:Wuys:uuTionA
NuN:Iaeg WEIEU UaN9INTUSENG SuAdAITUNINSSU

AINgovouAUNIsSaUSNUWUSIFN:IaogsoItodIa:
Brysouliannguinasifasouidudountiviunsousny
wiunaavusANTgluduinasina angdivgonnaiv

Iasunisaduayuaunsninazeonoadn

ACU:EUSKAS VGI wSousouRuddloonan 10usoinu
lunnsdguaugunsniia:voloadn (120 Cabinet) 91U0U
24 yn TANuUdnYlagINAUABYNU TngiiAnu=usSnIs
an1uAnundugonnulunissuuou 1welEidude
n1siSgunisaounnualsna:iasuasnols:aunisnd
n1s1SgugniUs=ansniwungevuluaniuAnua du
d:naufivAonusouios:ra1IN1IAIONBUNUNIASY
TumsatuayunisAnuRBAtUNW IoUTUgNsWru
AnunIwiuauARvouUs:INA

VGi

uSWn 5310 Srdia (UnBU)
UAYURUNSNIUADDUDASE dyuou 24 90 (90 cabin,
Snenévinaladend o.deo 2880

e
M- -r% .

8.2

snevuADUENEUUS:F1T

63



64

auuauugunsninouwoinosTAnnlsaiseu 4 kv

Tul 2567/68 AtiNuwn VGI na:fuguddloanan 1Buaoinu
UsIAQUNSNIRBUWDINOSAIUA 17 1ndou THIRTsuISoU
4 1KIADAUG oINS IWoIdunndidiAnyvouds:inA
TunsTuIAGEUANUNWEINARTAAUIBNOBUDEWINTIRYU
LWUNTSNS:=918A2UEILINEBIRAUISIISUURTIVIAINAU
aunsninisiSuunisaau InsuaulrnulsgiSgudnuroruay
911NaNIND WHIN9NssU [syISuuUryIsTss suadnlsy
dnolwsIns Jundnguasiusd [suSuuiuAIAIKIY
frvainatinu onnoalwsins Jundnouasissii
na:Isgi8oudnuluudniu a1vadnukoulduo fiua
HUDJJInoU 91INalufyIany WHINASA:INY

nasus:lijuwans:nu

uonaNlnsINISATUAIAUVIIAUIAD Tul 2567/68 VGI
gylininisus:iduwans:nu (Impact Valuation) 21N
nasAndugulazNaNssuveuustng Inglaw1:08 8y
frunousuEnsaulultiontdoluunun Baisnasie
AOUMS:KUNTUGIAULINUNTSTRW URUS:31dUWUS UUZo
vusnIwwWinlasuniskonAuIUrysne q Il TAIVATaAU
AUNTEUSNSsNIWWATRIDEIA:NS:918WaNS:NUIBIUIN
UgvasAuldiogngnotiy SunaliifinlAsinis “nisus: |uu
wans:nuIINAMUSUEABoUTUItor Eovey VGI” |

|asuasuUs:answavoulasinisikungeiu ustng Th
AoUdArYAUNISIAIa:Us:1I0ULaNs:NURIFASY WauNAs
JAKaNs=NUNIIBIUONIAIBIAURINATUAUNUNSSSUBIA
la:NWEIAULUNISIWIWS GO ADAIUSUBABOU NNTH

In 33To 911A (UKBU)

NINUSSVINIANISUTAIA

aﬁuamaﬂnmnm‘:‘w
ua-.muﬁamas N 2 100

Tuslsoduntnuiarws

Suanenuna Jowingess
(Jotwn 17 unmms 2567

- 4

aunsnivnlawans:nuRodAnsTsoduALIa-AuIonSow
BulUIWegouTun1sIANIsALIALIRDNIARTUIA:
wanlin1nAn Isguaduayuds:-ansniwlngsouvoy
[AsUNSFONISWAIUNAGIEUSNF0Y 91nN1sUs:ITu
wans:nuaINano IAsunis “nasus:iduwans:nuan
nowSURABeauluItondoveu VGI» DyaAisouRidu
Wans:NUIBIUINADIASYINY AU 1a:3uI0ndou Us:idu
10uyannansh 883.75 dnuuniut 2567/68 AU

4

UsnainuAsonsIAnd
dmSuloyamuIRUAUNSUS:IDUWANSNU

+



4.5 91s20uJyIa:AUUaonNg

(GRI 3-3, 403-1, 403-2, 403-6, 403-9)

600D HEAITH
AND WELL-BENG.

e

a 'DECENT WORK AND
ECONOUIE GROWTH

a

IN1U 2567/68

107N 100%

WUaURInmAINNISAIU . ’
V'
h g

/64 - 2567/68 wanIsANtUIIU 100%

« wanuunazgAlasunistineusumuuinsgtundulaannesosa: 100 | )

« WbguAIKAIINNISANIU
4
v

VGI ms:rnunadn AouSulnsausondudasnng
01%20UNJ lazanwiondeulunisrinuunadu 1Bugdou
dAryognBurionoudI§TuNSANITUSSAY VG Fujau
Ro:10ueuAnsAluTeURIKG Insldlorionomulasnnovey
winuuna:auauidunan Inuussnd @ItUNSIHawWmUN
AouUaonney dvnaw llazadanniwvauwundiulu
nnaniunisniegurioltion VGI fuldrinuaulounasnu
o1goouNsIa:AUUaANUEITWadAUTEAUWTNIIU
guIKLN azAAN soulUtuldoulsiduninuovodnunun
InousEna RIFIAIANUNSSUNISAOUUaoARBIA:IFILNA

N1s31AST:A mstddausuvesnisnouny
na:nasUs:idunaInssy naznnuAnwuU[UANISIWe
n1snu VIRdUMSITIIazanAUIAE

AVl WNIUEIUSNSI8dUIKANTSAIE:anuN1Sad
dUMs1Y9INNISAIIUIAS:KHI1INISUSBUATUADIY
Uaonngus=91iou HéoaunsninnisennugUaNsnIfo
AIdunTsaudoudeudouiuiunounnnualslus:ITou
Jumviu useng guaduduuliwdngnusigunuvonuoa
RifgavauiuanBoougIia:AUUasRALIUEEIN
N1sIF31809800150UNTURUSENY TRfnuAnIUATo
nisnnnuRIanaNIsia:esysssuNsse Inggsieviu
2:IAsuNTsAUAsasIINNIsSMoUlE Bnnuluaniunisni
Rigodnv:neliinansunifundaiSuldos winuudans
nyauUlazIfIIKEuAaInsiiNuoveud I GunisaolUTs

+

noWUaoRAUBIDHUINAUSHSIANSAUDNTIaUNTUIA:
AUUaoANEVaIaUANS Nuli VGI ANITUNISIANTSIA-WRILN
S:UUNNSINNISONBIDUNTLIAzNOUUADNNUVOIOIANSDENY
foltiogmuloninuAvasaIAnISs:HINUS:INASEY
UIRNSTIU ISO 45001 soulUdiunnrungiiasioUIAURIRITod

uoN9ING USBNY &yldrnsUs:Idua:3nanauAIY
drAryvasnoiuidufinuoiourunisufuadugInsu
ssivdoluuruniduus=91 Inuns:usunisus:IDUANUIELY
Us:nounoy

nnsdoans
noUs=ansnaw

nasATItunasiazus:iou
AWAUKUNIWoUouNU
AOIABIADEVNIW

uen9INT USENY udArIuuUSHISAIUFBItoINTY
sshovegouAnsioimsuuwsoula-nouauaIsioanIuNIS
aniausuavNIw 18U nnalsAs:uinRoarinlissne
HYAB=IN[A

uenintiond USBNY GuA1ANSITRARSNUIUINSIIU
n1s9nn1sAouUaonfBIa:ongoouNJuRUAUS:NA
WIUYSSUIUSSTUAATAIUNISIAED 9AKT 319 TnY
nowUasnnuiia:ogosunutuiduntislunourinusend
TlunisUs:1DurANTuns:=usUN1sInBolazdudounty
vouvornunludryryin1sIngodIning

s1evuAUEVEUUS:F1T

65



66

annuAsansIAnarsuulounesuangosundslia:noulasnme

HRIUSSSUOIANSATIUDIBIOUNIUNa-AIUUAINNY

VGI DnsAnItufanssusing o IliodviasuavnwiAinwiniu
laz1aSuaS19IMIUSSSUANUADIUUADANEVOIDIANSOE
anaue InsUs:naulusios nsmsavavnwwiinuinuds:910
AANE0aNMNAINTY BUSURAN 9 15U BUsUY luA: Idunelsin
Un1sInmdInBuonludtindnuienatsnUintiosdn

uon9 Nl VGI Gudnliln1silneususunouUaonie
la-on%ooune IloUaniuAouns:HUNIa-anInaNISU
duluWuds:=avAnudgvniwia:aorudasnnelunis
JauaviufeninavuAuwindnuna:ghineovedn
Upumanuegnusioition Inonangnsilneusutidnrinvu
10uUs=9nnddrsuwiinuunnAu BauinngnAoua 2 U

VoIWUNUIUS:HINWIU soulUtuAtiviivavnwanvagwuniiu
nnAU MlRdnnnlasinisusnundmiwnguunodwaingu
Relationflip AwtnJdu:lEinIuuaaunIuIionsUty
avniwanUdeguuveadnuioy llazninfAavnisusnuniwne
WuIAL SauasnrinlsinesuladlngludAtsdneansion

WELCOME TO
RELATIONFLIP

Flip for The Better Version of Yourself
“onruniku AgAnTBunsades
™ i

dulduvoninunniunnrung Inolud 2567/68 N1sousy
nangns “AonulaonnslunisUfufviuluWunvey
s:uusnIwWWnURIea” Dyiinsouduus:nououwdnuiu
156 AU lazESuInun 89 Au souluiiv VGI GudnlAidnsin
awgwndlwiAinwunirunnaulduds:91nnUsounu
I5vevonAsBnmos TnoUUDLNNsouaUSUAIEU 186 AU

VG uson 5370 91nn (UKBU)

+



4.6 ADUSUWNBoUlulUorndaluunun

(GRI 3-3)

12555 16 Mime:
AND PRODUCTION STITUTIONS.

CO M

lugnu:=gunnisnann Offline-to-Online (“020”) TsgBud VG ms:hL]nﬁo’ﬁofuurm||a:msmmmﬁuvzlﬁﬁ\]ujﬂuna:quzju
Tu2In3u Fiouinmd UsBNd FulkAoWEArYFonNsinuANaltiormAETuuruITiaTRIUTesITenINa19TAIN LN
1IUn2IUSY 1a:donAdoINIUTONHUANNMUNENEDRAasSSUSUR IoanAUIAgIRo19IARTUIINNISSoISUU

NISISUNAU 1azATUSURN

+

AUSURRBoUlulliondoluuruinaznasiuunun

VGI THRrunuInsnsiaziuonwnisUguagudeluunun
AlKUN:aU LuulsunesnuAcusuUEAsauluItorm o uunun
$IAsoUAQUISSUUSSIUIIKINASTUUNUN lazn1suniaua
Forinu 9 IneusEnd 9:nsovdoulriiulastonAlETuunun
uudeludnouNFoY InU=au 1I0uADURSY a:TLTA

FovorKum NOKUIY Ia:IudUFUARIRUoVeIF <

Ml USBN« v:ldniauaitiond@eluuruniioniusuunso
nolAINAAIUIUIYMONEGUIUSI:UNIOEIINGUILNOBU
GorNe-82glAIAnASUTAIINIFEUNIA:BouNR I1a-Fo
RIlEAIBIADIUSUISIIAzNIWAIUNOUN1S Uoniktionnd
U v:IUNanuItionAIDILUKEINUADURSITUANUUS
RIJuIReRDannUs:auAIionaonastaunu Ml Vonoy
AdouvnnUNIduednsuItiondeluununnonsnelkina
AOUTRAIAeInEalAoWSUISY IRTALsUaUNSNIdoNR

<+

llasuvesouiSounsSonisiiduinm
iNeonuitiom&aaniuinun:zau

+

= 0-s

+

IFMIUADIUIKUA:ED 1a:IlolRdonAdounIuIuINY
n1sluyruntiu UsSBNY :=AnavauVonruAna:jouly
AugnAMazlususEg 9 Tunnnisnnssiasounu a:le
fruAliDVUnoUTUNTShsovEaUItorVaIdaluurulny
WrgNnrUNYIa:MUSBINURINEIVOIdU 9 IWelKiuledn
IUonntudonAdounIuNnKuUIg TUSUQURA a:vornnum
VaJuUsyN s:uuvUaIoasUNSIINW 911R (UKIBU) Tuns
AwustorTiduluniunuoUguaveussndg VG
VoaJouANSAIHUA INoURiasAv:wanwsitiorndoluunun
fuNang favarnruaia:ioulvaldnnay

Inelut 2567/68 Aunuuidu ussne TUTHsUTeSouISuU
héomsiFuInaIRuonUItermaeniuun:au ialudinanisn
NsidonURUR a:n1saovazIiAnInATU

UsnainuasonsIdntansuuluung
AuAMUSUIABaUluItardoluuun
lla=n1sluunun

s1evUuADUENEUUS:F1T

67



05

VGI AUADIUEYEU
ATUAIIIOAAD




5.1 NAagNSAMUaNIWNTOINAIIA-NISIBWAII U

(GRI 3-3, 302-4, 305-1, 305-2, 305-3, 305-5)

600D HEALTH
D WELL-BENG

S AR S [ 7

8 Gwuceom TGS 12 SR
AND PRODUCTION

QO

iJrnugnazwan1sAMItiugIu 2567/68

snuns:auNISEWaNNUIWWATUTKIWUVUInUSoua: 10 Ideifsunulgnul 2562

13 o

O

W S 15 5w 17 e

8

1U1Hune 100%

+ QY

IUNHUNES:8:819RIUADIUENEIU 2563/64 - 2567/68

. snurssauNTsTEwWAaNUIWWATUTRIWUTUIRuSosa: 10 1DaiRgunulynul 2562
. TEnwanwosuluununvadavrnsuniauaitionnifeanunisiladauilainig

wan1sANItuNuU 100%

anwnuonA Inetidnnunglunisasunouns:runginus:s1su

Tudeunan 1 aunAusol

+

Urymmqu?iUu||Ua\]amwgﬂmmﬁlUquyme"hﬁry
s:aulanaguufiasiulsl VGl uguduRe:sulionuny
AoUriNNeia:lonnaduunannisivagunadaniw
nuoNTAIaN1sausndwawu Inefugiu=wlhusnis
Offline-to-Online (“020”) Tsadud VGI TUiNgIauTe
Av:9nN1sAUNSUdosNsI8ouns:anduuIINAINSSU
N198sN9vodusBng INNdU IAgILIASUEaS1IA0TY
ns:ringluduAuIneonuAdUEArYvaInisiUaaunUal
anwnonAuuIwanwosugeluuruvedussnd
anmou Iny VGI Bansufumaniuuloungfnudanondou
AASoUAaUAULITUVEIUSENG Av:-USUUsIUs:-ansnw
nstdwavinulunisanituviu asnutuialulaging
IWoUsuUsIN1souSNU¥WANU Wo1stuINISUIWANU
a01AUNEluNMSANITUSSAR Ia:a89AUAS:KINSIRUINU
wans:nuIINNsilagunladan wnionnALIUNIS
IwuIwsusunnisivaguilasaniwnibonnnAganssu:
Tugounudosin q vauustng agdsialtio

uon9INU VGI SulkAUEIATYAUNISUSHISIANS
Ao WIdBuIaloaduiluwaguitiouunannisivduunay
anwndonniAduU 1A nisilagunlased Wanuvey
an1wo N ANSUISIIaAYSSSUBIANONvdIwans:NU
AURINSsUN1IssAavey VGI 16 auduifiodnnisiu
AOWIABYANUNTSIUEBUIUadan wnDonAlnad VGl

$9I0UNS=UOUNISUSKHISIANISADUIAUIOIANS
iWonunoudeduiduuitogna:RINavuUlkUSUIRuaVouU
wans:NuvavaNWoINIARDAoNSANITUSSAY 3NNy
usena TdMruAIwUAURItioIN1ISSAYVaJaIANnS
souTUBunwuWuwNALWURIodnnIsAUIKANTST
anweonnARIUIBeduoy

4

ainuAconsIand
dnsuuloungnnuaviondon




poIdavnazlonaavagusend 9 nnisidagundasaniwnidonie

TCFD Report 202425

VGI

VGl Dnousutene:=annisAunonurinmeiialonafinaiu
9nnisivasunlasaniwniionnA Ingushnisinnis
n1sUdoufinsiouns=9nfiinnINNIsAItUSsA9Veu
UsBNY SoUTUAUNNSAE A9 IUNSHUNSNWAIAUIRUIAU
AUENArYVaINsiUasuIlladaniwnionnAWILEeINg
Fona:nwanwasusg q vouustnd VGI USHISIANIS
AWIEBdIA-loaRnNNIsIUasUIlaaN WD N
U NsiUaguIUagegIsInISovesan W NARSUISY lla:
AusssUBIANoWaIWans:NUFionNssunussie IneliUniue
oyamuunsguNsitAIwevoyanuNsIURIREoTINU
anawniJoNIFA (Task Force on Climate-Related Financial
Disclosures K& TCFD) $uUs:neulUsios nnsus:I0unoUIde
la:lonnannussivRinANNsIUasUIUadan wnonn A

uannd VGI dubiuonlunsus:iduna:annnsAouIFe
la:TonnafRifeovouAuanIwQDoINIA LUNISWINSUN

VGI

Climate Risk Assessment Report 2024/25
Ao WIEBIIa:ToNaFuAN W ToNARDTAIUIRBIVEIAU
55719 la-onenoliinAwans:NURdATYnaonrodlEArUAN
AssiudIa:Uanedn soutianisAiuiuveInuIod sounu
AAIa:anA TnauIsnANUIIRIWUIRULIUSI9YIU

nsUs:10uADWIABIAUNISIUAsUIlasanwnDonn A
(Climate Risk Assessment Report) voJ VG

V'S
Y

AlNUA21STAATEKSUSIENIU TCFD

annuAsansTAndansusIevIU
Climate Risk Assessment

voyanasUaoufingiSouns:anvavavAnsiul 2567/68

d )

CScope 1 Emissions )

UsuarunasdaeufinsiSouns:=an
SOU Scope 1+2

5,339

fAunlsuasulnoonlsAInvuInNg
(tCO,e)

(&

\
-

UsuarunasddesfinsiSouns:=an
SOU Scope 1+2+3

270 tCO.e » fenssuluosdnsiiazeIUWINUzVOJOUANS

16,326

fAunlsuaulnoonlsAInvuIng
(tCO.e)

/

\_
VGI uson 5310 9n (UKBU)

+



Iasun1sousSnudwassunazaaiasunisanfingiSouns:=an

\
< Carbon Neutral )

VGI uduRe:usrisdnnisnisUdesfinsidouns:=anvedoudnsog1uesedu Inslutd VGI TérnisAuonu noudeu
ia=vun=ideun1susuwnwsurioudns wsoundlisunissusovaann Carbon Neutral 9IN9JANISUSHISINNIS
fingiouns:an (@IANISUKIBL) Ko oun. Arsonuiduln 3 Tne VGI TisnisanisUdoufingidouns:9nvoJtovrns
WuN1snsoulAsINsaluauuAISUDUINSAR BHIUNIASINSWANWANNUTOUIATASA (AUEN) — SOUR 2 vauustn
Dnswa Tulo-Iw100s (AUF) 9779 ALUNISSUSI9IN DUN.

UaNINT USBNY SUIFIANIWANUA:0IAMNIMAIWANUKUUIBUUSouA: 10 VaunsAnitussie InonsTglususeuinsin
NIsWanwawunyuidgu (Renewable Energy Certificates nSo RECs) BIUNNIASINISWANUTWWAINIEIONANE VDY
USEN U3WI 97R (UKsU)

/< VGI Uandnsrgiauna:Uassdgn:ia

N

n1sann1siETwwA
Kuuamﬁsnlvvv"\h )

VGI Us=hannstgTwinandoluunu
vouusung uuanidsnlwwainiod
Inunisivaounasnlwwaoolisarsusi
1Junuuraoniw LED unéuisit 2556
la:A1dunistnlwnagioaininis
I0o3UR 21 AuNBU 2567 [uSKNs VGI wEounuwiindu IfAItunns BarnlkusBnY atunsnus:réin
Insuns “39losouls Uaauddnoun:ia” ia:lnsinns “33losoulaimn:nan ANWWAIATIY 4 a1uunnsiol
UanUsneiau’ Noninedniu 3andnsaus iwouduidudounts
\Tumsdoas‘nuﬁauoméou||a:|v_\iumowuamuaugsnj1ﬁﬁus:uu0|0F1

< nanssuy “Turtle will be free, let’s join trip to the sea” )

usun gUidas Inasina 911 (UML) wEouAdgWUINIU
USBNY Ila=ARINUANANSUINOSINASOUNINSSUIToEuA
nnelsigo “Turtle will be free, let’s join trip to the sea” IWo
dudouinnaurugnioun:ia MaonUNISSOUNIAIUEDA
Uosauunaisinn:iaiioinduunouwsounounaudugn:ia
U AUgDUSNUWUSIFNN:Ia NOINWISO HUDYUTYBINISHOY
o1NNALNUNASNUNLN INednAu Jundnsaus Tny
snnUs:auAveunisinnanssumingna 1e1dunns
SouWuws:uutioAlAraun:z1avedUs:inAlng Baiduntivlu
NSOUNISANITUITUAIUAIUEIEUVOIUSENY SoUTiy
Wola8UasWAINUAUWUSAURSHINGUSKHIS WaNINU  TSOUUBURUUSMARIESUINEUSMANILTUSUINGSIAA
Ila:gnAndunesinawtunisininssuiioduauia:  nnaalnolufnAgIng 1IWon1swauungudousny
auondousounu UaNv N USBN lagnAduINesiNa  WUSIFN:1a neunwidoc $7UoU 50,000 UIN

+

snevuADUENEUUS:F1T

71



5.2 N1SIANISVOUIFUa:-NISUSKHISINNISUN

(GRI'3-3, 306-2, 306-3, 306-4, 306-5)

600D HEAITH 6 o

oo Tl Moo 12 B 17 G
o

B) v v & & 0 © &

1U1Hune 100%

iJrnugnazwan1sAMItduyIu 2567/68
o

IWagunsuve:Re:ondunaundaiunrinans sounisinnauuntsus:Tosu
$owa: 30 vouSunruve:nInun

+

10MMUNS:8:819R1UADUEIEU 2563/64 - 2567/68

= . _ " . . e . . wan1sAtuIU 100%
« IWJagunisunvg:=Na:gnuunauroiuiniany nognisunnauun@us:Tusu

Sova: 30 vouUsuncuve:NukuA - = ’
. adwauAlve:InonsivasuiduwansnurinneldiAnwans:nusodaiondou
UouRan Inobidnnunelunisanusunrunsasiuve:ognitiousosa: 10
%
VGI Thnowldiaiunisanvouids N1sUnUARIUNISINNIS nannisanvovide 3R vou VGI
vouldsnaonndoiniunns:1deu la=n1sUnIASEINIMUUITEU
UNETunINssuNSSNY Inuns:nUNRIINISINNISVOUIEY &]&K Reduce

OU"NUUS:§n§mW|Uuows:e‘hﬁryTumsﬁmUuasﬁvn?v"b
govanwans:nuRoIRAYUMoYUBUIA:AIIondouTU
2un30 AVl VGI BRoULaduluNsInNTsvouldgogui 4
Js=ansniwia=us=yns [EiwuiAsugnanuuidguvausend
0ulUmuRfrualsTuulounednuauondou Inuveuids
RIARINNNSANITUWNUVDY VG 1dIngnoluldar:1Anen
AvnssuludinuiungnindnlnuunsusnisonAIsAY O Ref:ycle
Vownwuludryryma:Unslotanididoninnainssne Q]é n:suwau|iuhalui'1£ms:uvounl'\s
doluuruveaustng Buv:nndnIfulSTuliuRraUNNaULN Aol lmaia A
Us:losulninunaniAsygnenyuidou Nt usen
69nTRTs:uuNIsiAUIa:RRaUToYanIfuoToIAU
vouldelnanald uenintionnd usENY aUaniuanantn
TRwUnuuns:rUNTIADIUEIATYVOINISANVUMUKANNIS
3R Ao anveuidulrtiesnan (Reduce) Unvedidonduun
81U (Reuse) aztinTuwnuns:uouniskdaiussuiwio
Unnauunidnu (Recycle)

nisanvouldslfitiosnan

% Reuse
nasuavavidenauulsing

alnuAsansTAntidrsSuuTouNeGUATIoNEoU

4*

( voyanisyanisvavidevavauAnsiul 2567/68 )

ACA 6 2 Jsurcuvouidununun 3 1 Jsurruvauideitanauun
AU (vedunsrenazve:ludunsiy) = % T8dslosunazifuldnielusdns

VGI uson 5310 9n (UKBU)

+



nLougiouS

A9NSSUNISIANISVOVIFE

VGI ns=nuniivndudntyveunisiBnswannsagngAuAn
la=nsatduayunisAnuning ulAR1Idunisusangunsnl
AldIdonnisdnds=yugiiodu Tein Une Standee nas
Jap Inkjet TANUlsuISyUdaaLBrYsuUS Inuiddnnus:aA
IWoUnIUTEUs:TusuTun1si8ounsaouvatiniSuu oM
NISANIAIKDIISEU NIsYANINSsUTUlsIISOU 1a:N1s
I80USIBIUAURA Aatioduiasuliounsnifgunudan wa
[ASuNsUNNauuiBinuagNInu:au andsuinuvoulde
la:aswanuAlinuasAuagidusUsssy

Insunasannasidvoawanamn

VGI duuayulrwdaninunnauidousounuanusuncu
vo:wanamniuaddAns Inalfanniindainsodtiniwoli
winuuldauna:onn 1a:scusvATEwanIURUUNTS
IfoUnAaUISOUNN TGS IloanUSunruve:-wanaan
naziludousosiunisannisdaoufingiSouns:anvou
OUANSDNMIY

+

nasAngnUs:INNve:

VGI fnisAaignUs:innvodve:RIAnRINAINssungiu
dtinuuneune:durndnlngteusnisonnis Ingusendg
T59nTRDAWe:IaW:drSuve:Us:innsing  Tein ve:nalu
IAYOMNS Vu:STsIAa Ia=ve:dunsIy BIUSUNY SPUSIA
NISARIINVE:INOESWADIUNSHINVOIWINIUIRUIAU
AOUENATYVOIUNUINIA:AIUSOUTDIUNTSIANISVE:
ogwidUs:=ansnw

InsunasawlsinalotavsnUnelouruinisnas

VGI unvdwlsiaalotantdidonnUneluununniunoy
Juuveuusund funisanve:lngnisus=gnsignan
IAsygNanyuidou Inglud 2567/68 vo:louaveu VGI
Ifgnivasuannisonrindnldidunisewlsinaliiiowan
1Juns:=101ndvny soufivieniiinlsgiSoululasinis
3001875 9 vod VGI §7Uoundn 300 Tu Fuuonaine:
oulunisanUsunnuveiido Tunswanns:1Jadu Val
guldauuauulrgusubseliuiunisiugusuIio
wanns:1U18neos BuluURLuLN VG Tialuauususu
iJuyanIn3mauuIn

snevuADENEUUS:91T 2567/68

73



74

rus i TLe

CAFE

&

wnslan®aawaraay,

Sustainable living with Turtle Shop.

NISUSHISTIANISUN

|U'o\m'mmsﬁ'1|Uussﬁ9h5nvou VGl 10unnsiiusnis
f1u Offline-to-Online Tsadud $a0IWeINsiEUN9N
01A1SEUININURUSENG Auaginidu Iny VGI Tnnsdoans
Inwinauidednisus:naatnia:lihegutus:ansnw
ogumaItion Usunrunisttinves VGI unonnisttnus:un
Aunun Inelul 2567/68 Un1sldun 3,650 anuAriuAs

Say No
to Plastic

urfowaiadn
13 1 urid gosaars 450 U

vg=omnuionmuw
uUs:uiou

5,000,000 tucial =
i

dumuw 1 aAsv |
aswve:48u ~ |
\ qoAd Kaoa al

i |
& yhasau und ;

gUidos Inosina sousnulan
ann1sid Single-use Plastic

gUilos Inasina JuuTunseusnUNSWEINSSSSUBIA
lazduiasunisigsanniduinssodanondounislu
$quinesifa JvinnAuilrylnesougnAtuisouldu
dountivlunissnylanwiunisunifiodousounigusnis
A Turtle Café NNa " 1a=5udouan 5 U/ 1o
gosannasidwanamniuuldnsaiFeony (Single-use
Plastic) InganuisnyovannisuaoufinsiSouns:an
1/iN91 40 gCO,e 10UlUm1UKAN 3R (Reduce Reuse
Recycle) Afiod1dunisidnswennseg1uAuAn

VGI uson 5310 9n (UnBU)

<U§U'1mms'[z'§lf'1ds:d'1 U 2564/65 - 2567/68)

2564/65

2,331

anu ANIUAS

2565/6€

2,303

anuIANIUAS

2566/67

4,400

anuIAnIuAS

2567/68

3,650

anu ANIUAS

+






|  The Company is deeply honoured and
grateful to receive these prestigious awards
A and recognitions. These accolades not only
+ acknowledge our dedication and hard work
but also inspire us to continue striving for
excellence. We accept them with sincere
appreciation and a renewed commitment to
achieving even greater milestones.

S&P Global

"CAC

CERTIFIED

¥ K

Top 1%

Corporate Sustainability
Asse nt (CSA) 2026 Score

Thai Institute of Directors

The world’s most sustainable  Certified as a member of the Thai ~ Received an “Excellent” Corporate
company in the Media, Movies, and Private Sector Anti-Corruption Governance scoring for the 9t

Entertainment industry category  Coalition (CAC) since 2014. consecutive year in 2024 by the
for the 3™ consecutive year by Thai Institute of Directors (IOD).
S&P Global.

il 2024

o SET MSCI

Honoured with a 4-year inclusion  Includedinthe SET100 Indexfrom  Included in the MSCI Small Cap
within the SET ESG Ratings withan ~ January to March 2025 and included  Indices for the 5% consecutive year
“AA" score in the Services group  in the SET50 Index in April 2025 by the Morgan Stanley Capital

in 2024. by SET. International (MSCI) index.
\ Certified with the Carbon Neutral label from the Thailand
S Greenhouse Gas Management Organization (Public Organization)
for the 3™ consecutive year. VGl is the first and only Carbon Neutral
¢ media company in Thailand.

E
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VGI VGI PUBLIC COMPANY LIMITED




1.1 ABOUT THIS REPORT

(GRI2-1, 2-3, 2-5, 2-6, 3-1, 3-2)

VGI Public Company Limited (“VGI” or “the Company”) has been publishing an annual sustainability report since
2014 to communicate our vision, strategy, management, operational process, sustainability performance based on
material issues that are essential to all stakeholders and businesses, as well as to report the Company’s performance
progress in various dimensions. This 2024/25 Sustainability Report encompasses the Company’s economic, social
and environmental performance between April 1%, 2024 to March 31, 2025.

The report has been prepared in accordance with the GRI Sustainability Reporting Standards (GRI Standards),
covering the evaluation of all 13 material sustainability issues, with performance results including the Company’s
business operations in Thailand, in addition to other subsidiaries in which VGI holds more than 50 percent of shares
and controlling interest. The social and environmental performance indicators disclosed in this Sustainability Report
have been thoroughly verified by the independent auditor Lloyd’s Register Quality Assurance (LRQA) in order to
assure comprehensive data collection, accuracy, completeness and reliability, with the data verified in 2024/25
including GRI 3, GRI 302-1, GRI 303-3, GRI 303-4, GRI 303-5, GRI 305-1, GRI 305-2, GRI 305-3, GRI 306-3, GRI
306-4, GRI 306-5, GRI 403-9 and GRI 405-2. Moreover, this Sustainability Report has been reviewed and approved
by the Company’s Board of Directors.

In this regard, more details about VGI's business nature, management structure, corporate governance, risk
management, internal control, internal audit and overall performance can be found at https://investor.vgi.co.th/th/

document/annual-reports.

( For more information, please contact: ) +

Company Secretary Department
VGI Public Company Limited

1000/9 BTS Visionary Park - South Tower 27" Floor, Phahonyothin Road, Chomphon Sub-district,
Chatuchak District, Bangkok 10900 Thailand

Q +66(0)2273 8884

@ Email: vgisustainability@vgi.co.th

SUSTAINABILITY REPORT 2024/25

+
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1.2

(GRI 2-22

VGI commits to operating our business under the vision of
being “The Pioneering Solutions for Tomorrow,” placing
importance on building a flexible, interconnected business
ecosystem that meets the needs of modern consumers.
With sustainability at our core, VGI is committed to
delivering cutting-edge experiences through technology
and innovation across all our business segments, including
the advertising business which offers creative and effective
marketing solutions through out-of-home and online media;
the digital services business, which has been enhanced
and expanded to drive consistent sales growth; and the
distribution business, which is growing through branch
expansion, the development of commercial spaces and
the continuous introduction of new products to consumers.
In parallel, VGI remains committed to the 020 (Offline-to-
Online) marketing strategy, which serves as a key foundation
for integrating the physical and digital worlds into one
seamless experience in order to respond to the rapid pace
oftechnological transformation, particularly the growing role
of artificial intelligence (Al), which is transforming the global
economy and consumer behavior. Through this flexible and
continuously evolving approach, VGl is well-positioned to
adapt and steadily navigate ever-changing challenges.

In addition, the Company continues to drive the organisation
toward sustainable growth through using the Sustainable
Development Goals (SDGs) as the main framework for
innovation and ethical business planning, building strong
partnerships, listening to and engaging with stakeholders
across all dimensions of the value chain. We also operate
with social, community and environmental responsibility
under the principles of good governance, transparency
and fairness to foster long-term trust and reflect VGI's
commitmentto creating true, positive impact. This year, VGI
has conducted an impact valuation to assess the impact
of our business activities on people and the environment,
helping the Company understand qualitative impactand use
this information to develop strategies that address current

and future global changes, as well as the consideration of

+

MESSAGE FROM THE CHAIRMAN
)

environmental crises that may affect all sectors. Accordingly,
VGI has set short-, medium- and long-term sustainability
goals as a strategic direction for conducting business in
alignment with global circumstances and trends.

VGlis committed to continuously developing and enhancing
energy efficiency in our operations to achieve tangible
reductions in greenhouse gas emissions. We have been
certified as “carbon neutral” for the 3™ consecutive
year and have maintained a 10 percent share of clean
energy usage through the purchase of and investment
in Renewable Energy Certificates (RECs). These efforts
underscore VGI’s position as an active contributor to the
national goals of achieving carbon neutrality by 2050 and
net-zero greenhouse gas emissions by 2065, in alignment
with Thailand’s commitments under the Paris Agreement,
which is the United Nations’ global climate accord.

With our strong dedication to sustainable development,
VGI has earned international recognition, having been
selected for inclusion in the Sustainability Yearbook
2025 by S&P Global for the 4" consecutive year, as well
as maintaining our top position as the world’s number
one company in the media, movies and entertainment
industry category for the 3 consecutive year. Additionally,
VGl received an AA rating in the SET ESG Ratings from
the Stock Exchange of Thailand, and was awarded an
“Excellent” (5-star) rating for corporate governance by
the Thai Institute of Directors Association (IOD) for the

9" consecutive year.

VGl remains firmly on the path toward a sustainable future,
driven by responsibility, commitment and a clear vision

to truly create shared value for society and the planet.

=

Keeree Kanjanapas
Chairman of the Board of Directors
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1.3 AMBITION AND STRATEGY

(GRI 2-23)
Vision Mission
\
Pioneering Solutions for Tomorrow » A leader in designing pioneering experiences for
consumers
« A leader in creating a pioneering platform for
marketers and brands
» A leader in creating pioneering and sustainable
business for stakeholders, society and the
environment
Strategy
/

VGl aims to be the market leader in providing Offline-to-Online (“O20”) Solutions. The Company continues to
build on the foundations of our business model established by acquisitions and partnerships, which focuses on
strengthening the integration of our offline-to-online platform through the continual enrichment of VGI’s data
sources on consumer behaviour to provide optimal O20 Solutions for our clients.

N

Organisational Values

Solutions

U

Offline-to-Online

Connector

U

Data

Platform

|

e Advertising
e Digital Services
¢ Distribution

VGI VGI PUBLIC COMPANY LIMITED
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VALUES

VGl believes in long-term value
creation for our shareholders,
partners and society, which is the
fundamental principle we have
always adhered to.

UL~ e
g1 PN |l

GROWTH

VG strives to achieve
industry-leading growth,
and is ready to partner with key
complimentary market leaders
around the world as our key
growth differentiator.

INNOVATION

We commit to digitalisation,
technology and R&D excellence
to develop products and
solutions that are compatible
with every generation and able
to best meet ever-changing
consumer demands.

SUSTAINABILITY REPORT



1.4 VGl ECOSYSTEM AND VALUE CHAIN
)

(GRI 2-6

VGl is a service provider of Offline-to-

Online (020) Solutions with a complete and

comprehensive ecosystem on our 3 main Advertising Business

\_/

business platforms, which are advertising,

digital services and distribution businesses.

The Company strives to be a leader in creating
Digital Services

Distribution BusinesD

new experiences for consumers, meeting the

needs of advertisers and brands with unique

solutions through the Company’s ecosystem.
Moreover, the Company is committed to
growing the business in parallel with taking

into account the sustainable benefits for all

groups of stakeholders.

86

Transit Media

VGl was granted exclusive rights to manage
a network of advertising media in diverse
mass transit systems, including more
than 3,600 static displays and over 4,200
digital screens in trains and on stations,
which have high potential to reach and
communicate with millions of media
audiences using urban public transport,
as well as all target consumer groups.

VGI VGl PUBLIC COMPANY LIMITED

Office Media

VGI was granted exclusive rights to
distribute advertising media within a
network of over 221 office buildings
in Bangkok, in addition to over 1,908
screens in elevators, which can distribute
advertising and reach large groups of
office workers.

Outdoor Media

Outdoor media is managed through
ROCTEC Global Public Co., Ltd.
(“ROCTEC”) and PlanB Media Public
Co., Ltd., which covers areas across
the country, reaching large audiences
of advertising media and helping to
effectively create awareness and
brand recognition.

+




C Digital Services )

Cashless Payment

There are offline and online payments on the mass transit system
and leading retail stores nationwide. Currently, there are
approximately 20 million users of Rabbit Card and co-branded cards
users, with over 2,700 partner brands from various businesses,
enabling Rabbit Card users in making numerous types of payments.

4
2 g

Rabbit Care

A leader in online insurance (InsurTech) and financial products
(FinTech) comparison platform in Thailand

+

Rabbit Cash

Aleaderin online lending services that offer Thais easy, convenient
and fastaccess to financial resources free from traditional lending
conditions

Super Turtle Public Company Limited (“TURTLE”)

TURTLE, a retail service provider in the mass transit system,
operates as a retailer under the Turtle brand and exclusively
manages leasing spaces at BTS Skytrain stations. On June 22,
2023, TURTLE received the operational rights from VGI, covering
the management of 31 stations. This includes 24 stations on
the main Green Line Skytrain network (from Mo Chit Station to
On Nut Station) and 7 stations on the Green Line Extension 1
(from Krung Thonburi to Bang Wa). TURTLE has also entered
into a lease agreement with Eastern Bangkok Monorail Co.,
Ltd., covering 3 stations on the Yellow Line Skytrain.

Fanslink Communication Company Limited (“Fanslink”)

Fanslink is a leader in multi-platform branded product
management, providing comprehensive services and
go-to-market strategy consulting for brands, in addition to
distributing leading branded products including pet care,
health and beauty products, as well as various smart home

devices.

+

fanslink

SUSTAINABILITY REPORT 2024/25
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VGI Value Chain
(GRI 2-6)

VGl continually pursues business opportunities through strategic alliances and ecosystem integration in advertising
media platforms, digital services and distribution businesses. Under VGI's main advertising media business, the
Company continues to develop advertising media channels to meet the needs of advertisers and brands. In addition,
spending data analysis from our digital services can also enhance the Company’s advertising media service
by reaching target customers and stimulating more customer engagement with the brand.

Moreover, this ecosystem paves access to consumer behaviour and interests through their various offline and
online payment service transactions, which will help strengthen the Company’s database in more depth, create
deeper product awareness, build engagement between products and consumers, as well as increase conversion

by encouraging consumer purchases or customers’ applications for services.

As for the distribution business, the Company has developed various products and services to meet the needs
of consumers, for instance, retailer and managing leasing spaces on BTS SkyTrain stations, multi-platform brand
management and distribution for products from China’s leading brands. In addition, VGI's payment service business
also boosts our distribution business by offering cashless payment services to consumers.

VGI Business

Qalue Chau

Primary Activities
C Strategic Ecosystem )

CMarketing and Sales) CProduct and Service)

Infrastructure

Employees ( Shareholders/Investors )
Stakeholders

(Communities, Society and the Environment)

VGI VGl PUBLIC COMPANY LIMITED
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2.1

(GRI 3-1

VGl conducted an enterprise materiality assessment on an
annual basis, taking into consideration both internal and
external factors that cover the Company’s risks, impact
issues and stakeholder expectations. Internal factors
include impacts of economic, social and environmental
risks and opportunities that may arise across VGI's
operations and value chain. External factors, meanwhile,
consist of global trends, external stakeholder opinions
and sustainability issues of concern in the same industry.
The assessment is conducted based on the principle
of double materiality, a concept in which the Company
assesses environmental, social and governance (ESG)
impact on the Company internally, as well as the
Company’s ESG impact from activities throughout the

*

1. Understanding
the Organisational Context

VGl reviewed the organisation’s business activities, sustainability

context and relationship with stakeholders throughout the value

chain. Moreover, the Company analysed global sustainability

trends and international standards across the industry to compile

sustainability issues that are relevant to the Company’s business

and stakeholders, and the following factors were taken into

consideration for identifying material issues:

« Global Reporting Initiative (GRI) Standards

« S&P Global ESG Indices

« MSCI Index

« Sustainability Accounting Standards Board (SASB)

« SET ESG Ratings Index

« Global trends in various areas significant to businesses in the
same industry

3. Assessment of the
Significance of Impacts

VGI conducted an assessment to evaluate the significance
of identified impacts by the scale of impact, scope of impact,
likelihood of impact, and irremediable nature of impact. In addition,
the Company conducted an expert testing by integrating data
from the expert interview.

*

VGI VGl PUBLIC COMPANY LIMITED

MATERIALITY ASSESSMENT
)

value chain towards stakeholder groups. The criterion
for assessing the impacts is based on VGI's Enterprise
Risk Management criteria, therefore issues can later be
integrated when assessing the Company’s risk factors.

Furthermore, the materiality assessment has been verified
by a third-party assurance provider and integrated into
the Company’s Enterprise Risk Management process.
VGI has prioritised and ranked material issues based
on their overall impact, and the results are signed off by
the Board of Directors. The Company has implemented
the principles of GRI Standards 2021 on sustainability
disclosure (GRI 3: Material Topics 2021), and the content
selection and materiality assessment process can be

summarised as follows:

2. ldentification of Actual
and Potential Impacts

The Company discussed with internal departments and external
stakeholders to identify actual and potential impacts of material
issues on the Company’s stakeholders, economy, environment
and human rights, covering both positive and negative impacts.

. Prioritisation of the Significant
Reportable Impacts

VGl then prioritised material sustainability issues by considering 2
criteria: (1) significance to stakeholders and (2) significance of impact
on business in economic, social and environmental dimensions. The
issues were then prioritised to 3 levels: high, medium and low priorities.

The results of material sustainability issues were presented to the
Sustainability Committee by recommendations of the Executive
Committee, to review and verify the prioritisation of the materiality
assessment results, and to obtain the Board of Directors’ endorsement,
ensuring their alignment with VGI’s strategic context.

4
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Material Sustainability Issues

Scope of Impact
Material Issues GRI Standards 2021 |

Internal External

Governance and Economic Dimension

1. Corporate Governance and | Management of Material Topics (GRI 3-3)

Business Conduct Anti-Corruption (GRI 205-2, GRI 205-3) @ @ @ @

Public Policy (GRI 415-1)

2. Supply Chain Management = Management of Material Topics (GRI 3-3)

Supplier Environmental Assessment (GRI 308-1) @ @ @ @

Supplier Social Assessment (GRI 414-1, GRI 414-2)

3. Risk and Crisis Management = Management of Material Topics (GRI 3-3) @ @ @ @

4. Innovation Management of Material Topics (GRI 3-3)

Waste (GRI 306-1, GRI 306-2, GRI 306-3, @ @

GRI 306-4, GRI 306-5)

5. Information Security and Management of Material Topics (GRI 3-3) @ @ @ @
Data Privacy Customer Privacy (GRI 418-1)

Social Dimension

6. Customer Relationship Management of Material Topics (GRI 3-3) @ @
Management
7. Human Resources Management of Material Topics (GRI 3-3)
Development and Employment (GRI 401-1, GRI 401-2, GRI 401-3)
Well-Being Training and Education (GRI 404-1, GRI 404-2, GRI 404-3) @ @ @ @
Diversity and Equal Opportunity (GRI 405-1, GRI 405-2)

8. Human Rights Management of Material Topics (GRI 3-3) @ @ @ @

9. Social and Community Management of Material Topics (GRI 3-3) @ @ @ @
Development Economic Performance (GRI 201-1)

10. Occupational Health Management of Material Topics (GRI 3-3)

and Safety Occupational Health and Safety @ @ @ @

(GRI'403-1, GRI 403-2, GRI 403-6, GRI 403-9)

11. Responsible Advertising Management of Material Topics (GRI 3-3) @ @ @ @
and Media Content

Environmental Dimension

12. Climate and Energy Management of Material Topics (GRI 3-3)

Strategy Energy (GRI 302-1, GRI 202-4) @ @ @ @
)

Emission (GRI 305-1, GRI 305-2, GRI 305-3, GRI 305-5

13. Waste and Water Management = Management of Material Topics (GRI 3-3) @ @ @ @

Remark: @ Positive Impact @ Negative Impact

4 SUSTAINABILITY REPORT 2024/25 91




Material Issues by Impact Level

Positive Impact Level on Material Issues

Major

Moderate

Responsible Advertising and
Media Content

Information Security and Data
Privacy

Customer Relationship
Management

Corporate Governance and
Business Conduct

v

8 B8 0

=
(&)

S

Risk and Crisis Management

Occupational Health and Safety

Human Rights

Supply Chain Management

Climate and Energy Strategy

Minor

ive Impact Level on Material Issues

Human Resources Development
and Well-Being

Innovation

Waste and Water Management

Social and Community
Development

Moderate

Responsible Advertising and
Media Content

Information Security and Data
Privacy

Customer Relationship
Management

Sustainability Material Issues

Governance and Economic Dimension
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v

Card

119 Social Dimension

Occupational Health and Safety

Corporate Governance and
Business Conduct

Risk and Crisis Management

Human Rights

Supply Chain Management

Climate and Energy Strategy

Minor

e}
Je
)

DG

3%

Human Resources Development
and Well-Being

Waste and Water Management

Innovation

Social and Community
Development

@ Environmental Dimension
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Double Materiality Results

Positive Impact
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Risk and Crisis
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Significance to the Organisation

Sustainability Material Issues

Governance and Economic Dimension
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Please scan QR code
for Materiality Report.

Social Dimension th@ Environmental Dimension
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2.2 STAKEHOLDER ENGAGEMENT

(GRI2-12, 2-29)

VGl believes that each group of stakeholders is significant to the organisation’s long-term sustainable development
and success. Therefore, the Company ensures that both internal and external stakeholders are treated appropriately,
fairly and equitably. Furthermore, a Stakeholder Engagement Policy has been established as a guideline for identifying
stakeholders, indicating key materiality issues and developing stakeholder engagement, communication and
notification throughout the business’s value chain. The Company will determine and identify stakeholders based
on how much they will be impacted by the Company’s operations and our level of dependence on stakeholders.

VGl has divided internal and external stakeholders into 6 groups, and has also provided communication channels

and engagement methods to respond to stakeholder expectations as follows:

Shareholders/
Investors

Employees

Business
Partners

and the Environment

(Communities, Society

@ Annual general meeting of shareholders

g E Quarterly and annual reports on earnings report by disclosing the information on VGI's and SET’s websites

Shareholders/ News reports via mass communication and online platforms
Investors

Consistently disclose information regarding operating results
. Respect the rights of shareholders and treat shareholders equally

Company management and protection of shareholder rights during the COVID-19 pandemic crisis

Conduct business with transparency in accordance with relevant laws, Corporate Governance Policy and Code of Conduct

Eﬂ Assess the Company’s anti-corruption risk and renew membership of the Thai Private Sector Collective Action
Against Corruption (CAC)

(?E;jg Organise employee training to ensure standardised practices on good corporate governance and anti-corruption

VGI VGl PUBLIC COMPANY LIMITED <



Communication and Engagement Ch

&! CEO message via internal communication channels

Internal communication channels, e.g. VGI LINE Official Account, intranet and common areas in the office

Employees

%Q Annual satisfaction and engagement surveys
Suggestion box

Key Stakeholder Interests

Treat employees equitably and respect fundamental human rights
ﬁthp\ Consistently train and develop employee capabilities

Jﬁf Provide career growth

Appropriate remuneration and welfare

Provide a hygienic working environment according to occupational health and safety guidelines

Company Responses

Employee satisfaction survey results at 85 percent
Establish a Human Rights Policy, conduct human rights due diligence process and provide human rights training
Set up a Safety, Occupational Health and Work Environment Committee to support employees

Organise various training programmes to enhance employee capabilities

DERBE

Provide employee support measures and programmes to foster employee health and well-being

Annual satisfaction survey

Build customer relations, e.g. organising activities to strengthen relations with customers

Customers

Collect complaints, suggestions and comments via complaint channels

Provide Company'’s information through online social networks

ﬁﬁ% Present products with quality that meet customers’ expectations at a fair and appropriate price
Provide accurate and adequate information for customers’ decision-making
Continuously improve quality and types of products and services

Protect customers’ personal data

@ Customer satisfaction survey results at 98 percent

Continuously develop products and gain external recognition

Suppliers’ selection process and performance assessment

Meet with suppliers

Business
Partners

Transparent, fair and accountable procurement

. Comply with contractual agreements

Suppliers sign acknowledgement of the Supplier Code of Business Conduct, which covers economic, social
and environmental aspects of operations

Suppliers receive safety training prior to performing work.

SUSTAINABILITY REPORT 2024/25
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Reporting of related performance results according to the period specified by government agencies

Communicate with government officials to create correct understanding

Government

d Continuously participate in activities, seminars and projects by government agencies
Agencies

Comply with the law, rules and regulations
Disclose comprehensive operational information on a regular basis

Join projects or joint associations initiated by government agencies

e Strictly comply with relevant laws and regulations

Disclose information of operational performances following the prescribed timeframe that exceeds regulatory
requirements for transparency

%@ Participate in ESG initiatives and projects organised and endorsed by government agencies

commencnin i B

E@:] Communication platforms including whistleblowing channel

‘/4\?3 Organise activities with communities

Communities,
Society and the
Environment Use of advertising platforms to publicise news that is useful to the public

Organisational management that considers environmental protection

Societal, community and environmental development

Co-exist with communities in a sustainable manner
Minimise impacts on the environment due to business operations

Take part in cultivating people’s moral values in conserving the environment

e

Set environmental goals which include waste reduction, sustainable use of energy and creating a creative
platform to be a voice for the larger society

Conduct various waste management and energy reduction initiatives

Offer free-of-charge media spaces to raise awareness on environment and societal development

Please scan this QR code
for Stakeholder Engagement Policy.

VGI VGl PUBLIC COMPANY LIMITED
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2.3 SUSTAINABLE DEVELOPMENT POLICIES

AND GOALS

VGl is committed to conducting business with responsibility
towards sustainability issues in order to maximise benefits
for all stakeholders throughout the value chain. The
Company follows the principle of sustainable development
in accordance with the Sustainable Development Policy,
which covers operational guidelines in 7 major areas in
economic, social and environmental dimensions. Moreover,
we encourage directors and employees to adhere to the
policy for continuous, consistent sustainable development
within the organisation. VGl is well aware that good corporate
governance will lead to the Company’s sustainable growth
and create added value for the Company and shareholders
inthe long term. To elevate the guidelines for good corporate
governance and help drive the implementation of social,
community and environmental responsibilities, as well as
laying a solid foundation of anti-corruption for the Company,
VGI's Board of Directors Meeting on March 20", 2015 thus
resolved to approve the appointment of the “Corporate
Governance Committee,” with the mission to consider,
define, review and improve VGI’'s corporate governance
and business ethics policies, social responsibility policy
towards society, communities and the environment, as well
as policies and guidelines in regard to anti-corruption and
bribery, to propose to the Board of Directors for approval,
in addition to being responsible for overseeing compliance
with policies, manuals and guidelines.

Additionally, the Company recognises the importance of
expanding the Corporate Governance Committee’s scope

of responsibilities to encompass corporate sustainability
principles and goals, which are an extension of good corporate
governance principles. Consequently, the Board of Directors’
meeting that commenced on February 13", 2023, resolved
to approve the Corporate Governance Committee’s name
change to the “Sustainability Committee,” and amended
this charter to be consistent with the said resolution.

Please scan this QR code
for the Sustainability Committee Charter.

Furthermore, VGI has appointed a Sustainability
Development Working Group to be responsible for the
consideration of policies and plans related to sustainability,
the establishment of business sustainability goals to
continuously improve the Company’s sustainability
performance, public disclosure of information, in addition to
awareness-raising for sustainable development throughout
the organisation. The Sustainability Development Working
Group comprises representatives from various internal
functions, namely the departments of Human Resources,
Finance, Sales, Purchasing, Information Technology,
Mass Transit Operations and Support, Brand & Marketing
Communication, Graphic Design and Company Secretary.
Additionally, sustainability performance will be reported
to the VGI Sustainability Committee every quarter.

 sonsuoins

Sustainability Committee

ility Development Working Group

< Company Secretary Department ) < Human Resources Department ) <

Finance Department )

( Sales Department

Purchasing Department

> < Information Technology Department >

Mass Transit Operations
and Support Department

I
Brand & Marketing ( Graphic Design Department )
Communication Department

Please scan this QR code for the Sustainable Development Policy.

+
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VGI has also set economic, social and environmental sustainability goals to support the Company’s commitment
to sustainability. This year, VGI has revised organisational goals to align with the United Nations’ Sustainable
Development Goals (SDGs) and expectations from international sustainability assessments, where sustainable
goals are categorised into 3 phases: short-term targets 2030/31, mid-term targets 2040/41 and long-term targets
2050/51, with each goal’s details as follows:

Material Sustainability Short-Term Mid-Term Long-Term
Issues New Targets 2030/31 New Targets 2040/41 New Targets 2050/51

Corporate « All employees (including subsidiaries) attend business ethics training
Governance « No significant warning or audit from regulators

and Business + Maintain “Excellent” rating in corporate governance scoring
Conduct

Supply Chain  « Allsuppliersacknowledge | « All suppliers acknowledge the Supplier Code of Business
e§§l Management the Supplier Code of Conduct for ESG dimensions.
Business Conduct for | « Tier 1 suppliers are assessed for ESG risks
ESG dimensions
« Critical Tier 1 suppliers are

assessed for ESG risks

Risk and Crisis  Maintain risk management in alignment with the COSO — ERM 2017 framework
Management < Provide risk management training to all employees to enhance risk culture

Information « No breach of customers’ private data security
Security and « No complaints from government agencies, clients or other relevant parties in
Data Privacy wrongful use of personal data

» Employees receive personal data protection training

Customer e Customer satisfaction | ¢ Customer satisfaction » Customer satisfaction
Relationship rate at 95% rate at 96% rate at 97%
Management < No complaints from < No complaints from « No complaints from
customers regarding customers regarding customers regarding
advertising media and advertising media and advertising media and
customer service customer service customer service
Human « Employee satisfaction « Employee satisfaction « Employee satisfaction
Resources rate is at least 80% rate is at least 82% rate is at least 85%

Development
and Well-Being

+
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C

aterial Sustainabil

Issues

Occupational
Health and
Safety

Human Rights

Social and
Community
Development

Responsible
Advertising
and Media
Content

Short-Term

ity
>_Gew Targets 2030/31

Mid-Term
New Targets 2040/41

Long-Term

New Targets 2050/5)“

All employees and suppliers attend training in accordance with safety standards

No work-related accidents

No discrimination or harassment incidents

At least 20 social and
community projects/
activities from 2025 - 2030

« At least 40 social and

community projects/
activities from 2025 - 2040

» At least 60 social and

community projects/
activities from 2025 - 2050

No complaints or notifications regarding inappropriate media content

§

(8]

$

Climate and
Energy
Strategy

Waste
and Water
Management

Reduce 20% of scopes 1
and 2 emissions based
on 2024/25 performance
Reduce 10% of scope 3
emissions based on
2024/25 performance

Reduce general waste
generation to landfill or
incineration by 30% of
total waste based on
2024/25 performance

* Reduce 42% of scopes 1

and 2 emissions based
on 2024/25 performance
Reduce 25% of scope 3
emissions based on
2024/25 performance

Reduce general waste
generation to landfill or
incineration by 40% of
total waste based on
2024/25 performance

» Reduce 90% of scopes 1

and 2 emissions based
on 2024/25 performance
Reduce 90% of scope 3
emissions based on
2024/25 performance

Reduce general waste
generation to landfill or
incineration by 50% of
total waste based on
2024/25 performance

+
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2.4 SUSTAINABILITY AWARDS AND
ACHIEVEMENTS IN 2024/25

S&P Global

VGI has been ranked as the No. 1 most sustainable company in the world in the PUB
Media, Movies & Entertainment sector for the 3" consecutive year with a score of 82/100

S&P Global

by the S&P Global Sustainability Yearbook 2025, as well as retaining the Company’s
MO Publle Company L isited inclusion in the “Top 1%” of the industry for the 4" consecutive year. VGl is the first and
only media company in Thailand to have received this level of recognition, demonstrating
the Company’s unceasing regard for environmental issues, improvement to people’s

Corporate Sustainability
Assessment (CSA) 2024 Score

quality of life and good business conduct according to environmental, social and

82/100 fmI

governance (ESG) principles in our business operations.

-

VGI has been included in the SET ESG Ratings 2024 with an “AA” rating under the
Services Industry by the Stock Exchange of Thailand (SET), underscoring the Company’s

e 2024 commitment and determination in the pursuit of sustainable business operations, as well as

consistent prioritisation of all
i il I stakeholders and readiness

to be a part in driving society

%f@

u XTI Lma R

toward sustainability alongside

good business conduct.

iKU > |
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VGl has been certified with the Carbon Neutral label from
the Thailand Greenhouse Gas Management Organization
(Public Organization) or TGO for the 3* consecutive
year, making VGl the first and only carbon neutral media
company in Thailand. The Company’s greenhouse
gas emissions are offset through participation in a
carbon credit support programme certified by the TGO.
Inaddition, VGl also procures clean energy from renewable
sources for 10 percent of our business operations using
Renewable Energy Certificates (RECS).

100 VGI VGI PUBLIC COMPANY LIMITED

4

VGl is awarded a certificate from the Carbon Footprint
Organisation Platform Testing Project by the Thailand
Greenhouse Gas Management Organization (TGO) in
the project’s concluding seminar. VGl is among 45 pilot
organisations selected to participate in the aforementioned
project, which enables organisations to calculate their
greenhouse gas emissions more conveniently, quickly
and accurately by utilising the platform developed by
TGO, andto further advance their operations to effectively
become a Net Zero organisation.

+



VGl was certified as “Excellent” and classified as a 5-star
company in the Corporate Governance Report (‘CGR”)
organised by the Thai Institute of Directors Association

(IOD) for 9 consecutive years.

VGl and Super Turtle Public Co., Ltd. received the Climate
Action Leaders Recognition Certificates from the Advisor
to the Minister of Natural Resources and Environment on
March 27", 2025, at the Climate Action Forum held at
the United Nations, Thailand. A total of 50 private sector
organisations were recognised as a “Sustainability Partner”
from Sustainism (stnsm.org), a global collaborative initiative
aimed at systematically advancing policies and missions for
climate and environmental restoration. The recognition is
supported and endorsed by AFMA (Agricultural and Food
Marketing Association for Asia and the Pacific — UN FAO)

Super Turtle Public Co., Ltd. has received the certificate

for re-certification as a member of the Thai Private
Sector Collective Action Against Corruption (CAC)
for the second consecutive time in 2024 at the “CAC
Certification Ceremony 2/2024: Navigating ESG: The
Power of Integrity” at Siam Kempinski Hotel Bangkok.
This demonstrates the company’s commitment to
prioritising and adhering to policies and practices
against bribery and corruption, operating its business
with honesty, integrity, transparency and verifiability.

A

vinminauiand  ussimfuioudini
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A

Thai Institute of Directors

in collaboration with Sustainism, a sustainability partnership

network dedicated to fostering alliances under the principle
of SDG 17: Partnerships for the Goals.

Rabbit Cash Co., Ltd. received the Thailanders Best Sources of
Fund Sustainability for Digital Lending Service atthe Thailanders
Top Business Organizations & Social Impact Sustainability
Awards 2024, underscoring the organisation’s vision in
management and emphasising sustainability that benefits
the national economy. Rabbit Cash is an organisation that
plays animportantrole in sustainably driving the economy and
society by creating financial tools that will help organisations
take care of and assist employees. The main objective is to
help those who are in financial trouble access sources of
funds easily, conveniently, quickly and without checking

credit bureaus through online channels 24 hours a day.

Super Turtle Public Co., Ltd. has been ranked at a very
good level with 4 stars in the Corporate Governance
Report (CGR) survey of listed companies, organised
by the Thai Institute of Directors Association (IOD) for 6

consecutive years.
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3.1 CORPORATE GOVERNANCE AND
BUSINESS CONDUCT

(GRI 2-9, 2-26, 3-3, 205-2, 205-3, 415-1)

16 e 17 fmveous

y, &

Progress Towards 2024/25 Goals

All Company employees attended the business ethics training.

Goal 100%

B

+

Long-Term Sustainable Development Goals from 2020/21 - 2024/25

» All Company employees attended the business ethics training.

« No significant warning or audit from regulators
« “Excellent” rating in corporate governance scoring

Performance 100%

B

Corporate Governance

Good corporate governance, including honest and
transparent operations, is the cornerstone of business
operations and sustainable growth. VGI thus adheres to
business operations under good corporate governance
and business conduct to ensure fairness and confidence
to all stakeholders. VGl has established a sound business

structure, management and corporate governance systems

+

that support and comply with sound corporate governance
principles of the Stock Exchange of Thailand and the
Securities and Exchange Commission, recommendations
by the Thai Institute of Directors Association, and various
international standards. The Board of Directors has prepared
and publicised a handbook on corporate governance
and business ethics to establish a working direction
for directors, executives and employees at all levels to
acknowledge and adhere to as a guideline for performing
their duties. As such, the guidelines are reviewed by the
Board of Directors annually to ensure the capability of
VGI’s corporate governance in continually responding to

current fluctuating conditions and business operations.

Please scan this QR code for the Corporate
Governance Policy and Code of Conduct.

SUSTAINABILITY REPORT 2024/25



Corporate Governance Structure

The Board of Directors, management structure and each party’s duties and responsibilities are crucial in the
continuous promotion and support of the Company’s sustainable development and business growth.

The Board of Directors and sub-committees
are in charge of corporate governance and
management control, as well as establishing
—— visions, missions, values, strategies, long-term

goals, and making critical business decisions

for VGI Group.

( | | )

Audit Risk Manage Sustainabil Executiv: Nomination a
Committ Committ Committe Committ Remuneration Col

Enterprise Risk Sustainability I Exocutive The CEO and the
Management Development Officer Executive Committee
Working Team Working Team are in charge of managing
various aspects of work,
carrying out VGI's daily
operations as delegated
by the Board of Directors
and reporting their
performance to the
Deputy Executive Board on a regular
Officer2 basis. Employees are
responsible for carrying
out assigned tasks in
compliance with VGI's
rules, procedures and

Internal Audit
Department

policies.
J
4 A
Chief Sales Chief Operating Chief Financial
Officer Officer L Officer

+—

Remarks:
" A resolution was approved to change the name of the Corporate Governance Committee to the “Sustainability Committee” on February 13", 2023.
2The Company is in the process of recruiting a suitable person to serve as Deputy Executive Officer.

For further information on corporate governance,
olease refer to VGI’'s 56-1 One Report under
e section “Corporate Governance”.
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Board Composition

The Board of Directors plays a primary role in overseeing
the Company’s good corporate governance. Therefore, the
committee selection criteria must consider comprehensive
qualifications, which comprise independence, knowledge,
experience and expertise, and must not be based on gender,

race, ethnicity, origin, nationality or cultural background.

Please scan this QR code
for the Board Diversity Policy.

<4

Code of Business Conduct

VGI recognises that conducting business with
transparency and good business ethics is essential
in promoting corporate sustainability development, as
well as building stakeholder confidence. The Board
of Directors has prepared and published a corporate
governance and business ethics handbook to adhere to
as a guideline for directors, executives and employees
at all levels, including subsidiaries. This handbook
encompasses comprehensive requirements in regard
to respect for human rights; treatment of shareholders,
customers, employees, business partners, commercial
competitors and creditors; social responsibility; the
environment; occupational health and safety; anti-
corruption; anti-money laundering; political activities;
non-infringement of intellectual property; confidentiality;
data privacy; securities trading; conflict of interest;
reporting or whistleblowing and disciplinary actions.
The Board of Directors, executives and employees at
all levels have signed and acknowledged this Code
of Conduct.

+

Employees Participating
in the Training

: 100%

Passing Rate

100%

Average Score

o 9.7110

VGl focuses on enhancing employees’ understanding to
ensure their ability to consistently follow good corporate
governance principles and business ethics. Both new
and existing employees of VGI must undergo the
learning process about policies and guidelines in the
corporate governance handbook, as well as completing
a post-training assessment. All employees participated
in 2024/25 training, with 100 percent of the employees
passing the assessment with an average score of 9.7/10.

SUSTAINABILITY REPORT 2024/25
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Anti-Corruption

VGl is committed to fighting against corruption and
all forms of bribery. We also encourage the Board of
Directors, executives and employees at all levels of the
Company and its subsidiaries—including other related
persons—to not participate in corruption, whether directly
orindirectly, in any way. VGl strictly operates our business
following anti-corruption guidelines and communicates the
No Gift Policy to employees and related parties for their
acknowledgement and compliance. The Company also
reviews anti-corruption measures annually to ensure that
such measures can appropriately and adequately prevent,

detect and respond to the organisation’s corruption risk.

Complaint Channels

VGI encourages employees and stakeholders to
engage in monitoring the Company’s compliance to
applicable laws and regulations, corporate governance
principles, established policies, the Code of Conduct
and other policies. The Company has established
whistleblowing channels for report of grievances
against any suspected violation of the laws or Code
of Conduct, or any behaviour implicatory of Company-
related corruption or misconduct. The informant or

information provider is not required to disclose their

External Channels )

a Company Secretary through the Company Secretary
Department

3 Tel: +66 (0) 2273 8884 ext. 390 or 391
D Email: VGI_CAC@vgi.co.th
< Post: To the Company Secretary Department at the

Company’s address

9 Audit Committee through the Internal Audit Department
3 Tel: +66 (0) 2080 1000 ext. 205 or 180
D Email: internalaudit@vgi.co.th

< Post: To the Internal Audit Department
at the Company’s address

VGI VGI PUBLIC COMPANY LIMITED

Furthermore, VGI has been certified as a member
of the Thai Private Sector Collective Action Against
Corruption (CAC) since 2017, which reaffirms the
Company’s commitment to no tolerance for corruption
in any form. On June 30", 2023, VGI completed an
anti-corruption risk assessment and was certified for
renewal of the CAC membership, which will expire
on June 30", 2026.

e

Please scan this QR code
for Anti-Corruption Measures.

identity. In order to protect the rights of the complainant
and informant, the Company will conceal their name,
address or any information that can identify them,
keeping the information confidential; only the person
responsible for investigating the complaint can access
such information. The process of considering the
information, investigation and punishment will strictly
follow the guidelines specified in the anti-corruption
measures and the guidelines for responding to corruption

in the Company’s corruption risk management manual.

Internal Channels )

o Through VGI’s internal Intranet system
» Through VGI’s internal Intranet system or
D Email: VGI_CAC@uvgi.co.th

9 Through direct supervisor/Department

e Through the Company Secretary Department
D Tel: +66 (0) 2273 8884 ext. 390 or 391
D Email: VGI_CAC@uvgi.co.th

< Post: To the Company Secretary Department
at the Company’s address

+



Process of Handling Complaints

~

The Company Secretary prepares a summary of fraud and corruption complaints received

: through whistleblowing or other complaint channels.
Complaint
Receiving

Consider initially whether the complaint is a violation of anti-corruption policies
» Send to relevant agencies in the case of not violating anti-corruption policies
« In the case of corruption
- If there is no basis, report results to the complainant.
- If there is sufficient basis, the Company Secretary will proceed with the next steps.

Consideration

* In the case of severe corruption requiring urgent rectification, the incident will be reported
to the Executive Committee and the Audit Committee, with a copy sent to the Internal Audit
Department for acknowledgement.

~

Coordinate with the Human Resources Department to appoint an investigation committee.
After an investigation committee has been appointed, the Human Resources Department will

2, S
be responsible for further investigation.

Summarise report on the number of whistleblowing, summary of events and operational status

to the Audit Committee every 6 months

'S
v

Details on the complaint receiving process, investigation procedures and whistleblowing channels can be referred
to further in the Anti-Corruption Measures. In FY 2024/25, VGI did not receive any reports, whistleblowing or

complaints in regard to corruption.

4 ™

Verbal Warning

» Legal Proceeding

a « Business Integrity

» Conflict of Interest

AN

Written Warning
Contract Termination

« Human Rights (i.e., discrimination Pending Investigation

Complaint
of Complaints ~ and harassment) + Processing

« Violation of Customers’ Data
O Privacy O

» Money Laundering or Insider Tradin
Complaints U ¢ ¢ Complaint

Number

» Environment, Occupational
Health and Safety

Processing
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Membership and Support of Various Organisations

VGl has joined as a member of various organisations in Thailand and contributed to helping develop the country’s
economy, society and environment for further sustainable growth. In FY 2024/25, the Company did not make any
contributions to political organisations, lobbyists or lobbying organisations, and other tax-exempt groups.

VGI’s Role Contribution Amount

2021/22 | 2022/23 | 2023/24 | 2024/25
Lobbying, receiving NNA 8 NA  © NA N/A 0 ¢ 0 ¢ 0 i 0
various forms of : : : : : : :
compensation

Organisation

Local, regional or national N/A NA N/A N/A 0 0 0 o0
political campaigns/ : : : : : : :
organisations/candidates !

Other (e.g.spending i NA :© NA : NA N/A 0 ¢ 0 i 0 i o0
related to ballot measures : : : : : : :
or referendums) :

Trade Association | Thai Institute | Governance : Membership: Adopt policies to | 80,630 | 69,846 :32,433.73219,158.88
of Directors ;and supportg promote good . : : :
i Association : : for activities : corporate governance :

i within the organisation :

¢ and enhance the
professionalism

of the Company’s

: : : : directors : : : :

Trade Association . Thai Listed : Governance | Membership | Obtain policiesto : 30,750 | 26,750 i 25,000 : 25,000
: Companies : and support : ensure compliance : : :
© Association : for activities :  with regulators’

and government
agencies’ rules
and guidelines

Trade Association © Thai :Governance : Membership:  Supportthe ¢ 0 ¢ 0 ¢ 0 i 0
Investors i and support :  organisation’s : : :

Association : : for activities : activities in
: : 5 providing general
¢ investors with
knowledge and
¢ understanding of
securities analysis

Trade Association ¢ Advertising i Media iMembership: Obtainpolicies,news: 0 {12500 : 0 { O
i &Sign : Practices :andsupport: and information : : :
Producing  for activities | that are useful and :
Association conducive to the
(ASPA) i i organisation’s
5 : i business operations, :

as well as jointly
develop working
systems and
share knowledge
to promote the
advertising media
' business '

+
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Organisation

Media Media
Agency

i Association

: of Thailand
(MAAT)

Trade Association

: Membership Obtain policies,
{ Practices : and support :
: for activities :  information that

VGI’s Role

Contribution Amount
2021/22 | 2022/23 | 2023/24 | 2024/25

news and

are useful and
conducive to the
organisation’s  :
¢ business operations,
¢ aswellasjointly
develop working
systems and share
knowledge :
to promote the
i advertising media
: business :

0 0 22441589 10,000

Media
Practices :

¢ Digital
i Advertising
i Association
. (Thailand) :

Trade Association

Support the
organisation’s
activities

Support
for
activities

0 0 6666.64:

: Personnel : Promote :
: Management ‘management
¢ Association } excellence :
¢ of Thailand i ofThai
: éorganisationsg

Trade Association

Support Institution for the
for

activities in advanced

: managerial concepts :

and knowledge

sharing opportunities

for business and
public policy to
create better
understanding

latest development

0 0 5147852 23,500

and cooperation in
i driving management :
i excellence, which :
| ultimately contributes :

to improving
Thailand’s

i competitiveness on :

the international

: stage inthe long run :

Thai- Support
: Japanese : business
: Association : and trade
: : to promote :
i Thailand’s :
{ economic :
advancement:

Trade Association

Membership A member of the
i and support :
: for activities :  Association with

Thai-Japanese

objective of
strengthening

0 0 50000

{ relations between :

both nations and
: ultimately contributing
to the growth of

EThaiIand’s economy

Total contributions and other spending

111,380 : 109,096 389,994.78277,658.88

<4
4
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3.2 RISK AND CRISIS MANAGEMENT

(GRI2-12, 3-3

1 PEACE JUSTIOE

'DECENT WORK AND
ECONOUIE GROWTH D STROMG

i

[

[~

Progress Towards 2024/25 Goals
Risk management is carried out in accordance
with the COSO — ERM 2017 framework.

Goal 100%
T

%

Long-term sustainable development goals from 2020/21 - 2024/25
Performance 100%
» Risk management training was provided for employees throughout
-
the Company to enhance risk culture.

» Risk managementis carried outin accordance with the COSO —ERM 2017 framework.

4

4+

VGl continually places importance on risk management within
the organisation, which the Company realises is crucial in
driving the Company to achieve its goals according to its
business plans, strategies and visions under the rapidly
changing business situation, highly competitive market and
unexpected crises such as emerging risk situations and

uncertainties of various businesses that may occur in the future.

Risk Governance

VGl operates according to the Company’s Risk Management
Policy guidelines, along with the guidelines of the Committee
of Sponsoring Organizations of the Treadway Commission
(COSO0). The Board of Directors is responsible for oversight
of Company policies, appointing the Risk Management
Committee to support risk management supervision and
play a vital role in assessing, analysing and managing
risks. The Committee must report on the evaluation and
performance to the Board of Directors at least once a
year. In addition, the Risk Management Committee has
established a Risk Management Working Group, which
consists of representatives from all departments within
the organisation to inspect and operate risk control to
be within the organisation’s acceptable risk level (risk
appetite) in all aspects. In addition, the Company has

110 VGI VG| PUBLIC COMPANY LIMITED

Therefore, the Company systematically manages risks to
create business opportunities, reduce potential losses and
deal with risk issues that may affect business operations.
To meet and guarantee value to all stakeholders, the
Company also expects all employees to share responsibility
for managing corporate risks, which is one of the critical

factors in driving corporate culture in risk management.

the Internal Audit Department, a separate unit from the
risk management unit, which is responsible for reviewing
and assessing the effectiveness of risk management
processes, as well as to audit risk management operations

regularly at least once a year.

Please scan this QR code
for Risk Management Policy.

Please scan this QR code
for Enterprise Risk Management Policy.

+



Risk Management Structure

( Oversight ) %
( Assurance )
( Risk Management )

(Business Unit Risk Management)

Finance
RM Representative

Operation
RM Representative

Finance Management

and Risk Owners and Risk Owners

Risk Management Process

VGl analyses and divides risks into 4 aspects, consisting
of (1) Strategic Risks, (2) Operational Risks, (3) Financial
Risks and (4) Compliance Risks. The risks are assessed
through a budgetary impact indicator, and the impact
cannot be assessed in monetary terms. This impact covers

the impact on corporate governance and the safety of "
those involved in the organisation, human resources and

the environment.

Further information on risk management is available in
VGI's 56-1 One Report under “Risk Management” section.

/

Sales
RM Representative

Operation Management Sales Management

and Risk Owners

Key Enterprise Risks

Strategic Risks

Operational Risks

s
e
%% Financial Risks
A
RER

Compliance Risks

. Emerging Risks

Risk Management Process

- . Risk
1 Identification ! Risk 3 Mitigation
of Risk Assessment

Plan

. Review and
Implementation 5 Update

and Monitoring Risk Plan

=

> > >

+

> +
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Emerging Risks

VGl is dedicated not only to managing significant risks but also to implementing guidelines and measures to promptly
address and respond to emerging risks. Each year, the Company conducts thorough reviews of emerging risk
issues and trends that could impact or present business opportunities. In FY 2024/25, the Company has identified
5 business-related risks as follows:

ﬁ Severe Air Pollution in Metropolitan Area \
rommeris RSl

Emission and dispersion of harmful materials into the air stemming from human activity such as PM 2.5, resulting in impacts to peripheral

vision and human health, financial loss and/or damage to ecosystems. Metropolitan areas such as Bangkok suffer from pollution issues such
as an increased volume of bad air quality and noise pollution. High levels of air pollutants force people to stay indoors, thus less exposure
to Out-Of-Home (OOH) billboards and advertisement.

Ridership and commuters are associated with favourable weather conditions and air quality. People are more likely to use public transit
when they feel comfortable and safe.

Media exposure in public areas can be impacted by high level of pollutants, especially at the local level where issues are most relevant.
High pollutants can cause fewer daily ridership and commuters, directly affecting the number of VGI’s transit media viewers since the
displays are mostly located in metropolitan areas.

Furthermore, widespread severe air quality outbreak could result in the government enacting and enforcing strict lockdowns or
work-from-home regulations to prevent bad impact on health. This will also affect VGI's OOH advertising business due to the shift in
customer behaviour towards online marketing and e-commerce, resulting in advertisers and brands reducing their advertising budgets.

C Mitigation Actions )

VGl forecasts the duration of such risks to occur over a period of 3 - 5 years. The Company has a management approach that strives to create
new business partnerships by investing in strategic alliances to increase diversification in providing business services and reduce reliance on a
single business, such as risk diversifying by spreading places for advertisement across multiple locations or shifting to more online advertisement.

Intensive Cyber Insecurity

Technological m Long-Term (3 - 5 years)

Use of cyber weapons and tools to conduct cyber warfare, cyber espionage and cybercrimes such as ransomware, data fraud or theft to gain
control over digital presence and/or cause operational disruption, leading to financial and reputational losses, as well as increased operational costs.
As more customers see the convenience of digital user interface, more customers become online registered users. With increased online
users and their confidential, private information, the Company will be prone to cybersecurity and privacy information breaches.

As VGI continuously diversifies business synergy by providing digital services and distribution businesses where data from the Group’s
business ecosystem are used, as well as the possible transition to more online advertising, there is a risk that cyberattack threats will
emerge more clearly and intensively. Failing to take cybersecurity seriously can lead to irreparable harm to an organisation’s reputation.

C Mitigation Actions )

The Company places importance on respecting the privacy of the personal information owner, and is aware of the potential impact of
such a cyberattack risks. Therefore, a framework for cybersecurity has been established and the budget has been efficiently allocated,
covering everything from the policy level to the operational level.

The Company’s continued investments in the area of cyber threats such as guidelines for implementing and reviewing the IT Policy at
least once a year, employees’ access rights to IT equipment and network systems in each function, and firewall installation to separate
data between internal and external networks, as well as risk awareness training for executives and employees in all sectors of VGI to
create knowledge and understanding of the laws regarding personal data protection and have proactive communication to all employees./
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\risks by investing in skill development, safeguarding workers’ rights and ensuring contract security.

\regarding regulations and policy enforcements in regard to carbon emissions and reduction.

Talent and/or Labour Shortage in Data and Digital Domains \

m Long-Term (3 - 5 years)

Global, geographical or industry mismatches between labour and skills supply and demand as climate action and Al integration
transitions will dramatically reshape the quality, quantity and distribution of job creation as well as job loss, driving divergent risks in
the media and advertisement industry.

VGI anticipates encountering increased difficulty in recruiting specific essential roles, primarily those related to data and digital
expertise as the Company is expecting to face large-scale digital transformation. This innovative approach empowers the Company
to swiftly and precisely address the dynamic shifts in customer and stakeholder behaviour.

Lacking individuals with proficient data and digital skills will impact the Company critically as these are essential skills needed
for the Company. Their expertise is crucial not only for managing technology-related tasks (such as IT infrastructure maintenance
and network monitoring) but also for successfully implementing the Company’s customer intimacy strategy, which relies on various
data-driven activities.

( Mitigation Actions )

VGl plays a crucial role in strengthening the labour market at both local and global levels, as the Company is one of the leading media
and advertisement companies in Thailand and Southeast Asia. The Company will address labour shortages and mitigate unemployment

Adaptation Unreadiness From Climate Transition Risks \

Transition risks resulting from changes in regulations such as Thailand Climate Change Act, consumer preferences and investor
expectations as the world transitions to a net-zero economy.

Transition risks such as Climate Change Act may result in the Company cost/loss as a result of operations which may exceed
carbon taxation caps or limits. Costs may be significant should VGI operate without any decarbonisation strategy or reduction in
greenhouse gas emissions.

( Mitigation Actions )

The Company has committed to reduce greenhouse gas emissions and has already been certified as Carbon Neutral by the Thailand
Greenhouse Gas Management Organization (Public Organization), as well as continuing to procure clean energy from renewable
sources for at least 10 percent of its operations. Nevertheless, VGI continues to monitor the situation and go above and beyond

@

+
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.\ U.S. Political Shifts and Global Trade Risks \

) )

The potential re-election of Donald Trump as U.S. President could lead to significant shifts in U.S. foreign policy, potentially
increasing global trade tensions and impacting economic stability. For VGI, a Thailand-based media and advertising company,
these changes could influence investor confidence, currency volatility and supply chain dynamics, particularly concerning digital
infrastructure and technology imports.

Donald Trump’s re-election could heighten trade tensions, leading to currency fluctuations and increasing the cost of importing
media technology and digital infrastructure crucial to VGI's operations. Global economic uncertainty may also dampen investor
sentiment, potentially causing market volatility that could affect VGI's stock performance and overall valuation. Furthermore, changes
in international trade policies could disrupt supply chains, making it more challenging and expensive to source specialised equipment
or technology, resulting in possible delays to ongoing projects and higher operational expenses.

C Mitigation Actions )

To mitigate these risks, VGI plans to diversify our supplier network to reduce dependency on specific markets, enhancing supply
chain resilience. The Company will also implement financial hedging strategies to manage potential currency fluctuations, minimising
financialimpacts. Strengthening collaborations with regional partners will help ensure continuity in the supply chain, providing alternative
options if global trade becomes disrupted. /

Risk Culture

Risk culture is a core value of effective corporate risk
management. VGI aims to strengthen its corporate
risk management throughout the organisation and
expects employees at all levels to be responsible for risk
management in our daily business operations. In FY 2024/25,
VGI conducted training regarding risk management to
deepen acknowledgement and knowledge towards risk
management for 37 relevant employees and executives.

Moreover, the Company arranged a risk management

training for the Board of Directors to understand the

importance of corporate risk management.

KPMG'

VGIPublic Companytifited—
Risk Managemefit Kfawledge Sharing &

e

4+
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3.3 SUPPLY CHAIN MANAGEMENT

(GRI2-6, 3-3, 308-1, 414-1, 414-2)

5 fn 8 Gwuceom 12 5

¢ o

Progress Towards 2024/25 Goals

16 S 17 RS

O ¥ &

100% of the Company’s significant suppliers are assessed for economic,

social and environmental risks.

Goal 100%
T

+

Long-Term Sustainable Development From 2020/21 - 2024/25
» 100% of Critical Tier 1 suppliers are assessed for economic,

social and environmental risks.

» 100% of the Company’s suppliers sign acknowledgement of the Supplier

Performance 100%

Code of Business Conduct, which addresses operational issues across

economic, social and environmental dimensions.
« Zero supplier fatalities

VGl is committed to driving business growth transparently,
fairly and emphasising sustainability throughout the Company’s
value chain by prioritising effective supply chain management
to rectify and prevent economic, social and environmental
(ESG) risks from suppliers with high ESG risks that may
impact VGI’s reputation and stakeholder confidence.

VGl has established the Procurement Policy and Supplier
Code of Conduct as suppliers’ guiding principles in conducting

Supply Chain Management Strategy

VGl operates the supply chain management ethically and
sustainably, in accordance with the Procurement Policy and
Supplier Code of Conduct under ESG operational principles,
in which the management and reporting are overseen by
the Board of Directors. This policy covers the supply chain
management in all aspects with consideration to quality,
reasonable price, on-time and continuous delivery, human
rights principles, the environment and safety, as well as
a risk management system in the case of both normal
and emergency conditions or unexpected disasters.

Please scan this QR code
for the Procurement Policy.

+

4
N

sustainable business in accordance with the Company’s
expectations. In addition, the Company has a supplier
assurance process to ensure compliance with the Code
of Conduct, which encompasses Supplier Classification,
Supplier Screening, Significant Supplier Assessment,
Supplier Corrective Action and Development. All suppliers
shall adhere to ethical principles and operations that prevent
adverse impacts to communities and the environment while
safeguarding the health and safety of workers and the public.

To ensure that sustainability is embedded into the process
of selecting suppliers, the Company has incorporated
criteria for the evaluation of suppliers’ ESG performance in
the selection process, providing a strategic advantage to
suppliers with good ESG practices. Suppliers must achieve
the minimum requirement of ESG criteria before being
approved as a supplier for the Company, and will be excluded
should they fail to implement corrective actions within the
specific time period. These procurement practices will be
periodically reviewed and assessed against the Supplier
Code of Conduct and Procurement Policy to ensure no
breaches in ESG requirements for approved suppliers.
Furthermore, VGI provides training to the Procurement
Department and relevant teams to understand how their
daily roles and responsibilities contribute to the Company’s
sustainability goals in supply chain management.
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Supplier Code of Business Conduct

VGl has developed the Supplier Code of Business Conduct to communicate
the Company’s commitment to treating suppliers with transparency, equality
and fairness, which covers guidelines for environmental, human rights
(e.g. child labour, fundamental rights, working conditions, remuneration),
occupational health and safety standards, as well as business ethics. VGI

encourages suppliers to apply the aforementioned principles to their own
suppliers to promote sustainability throughout the whole value chain. The
Company has a practice of paying our suppliers within 30 days. In FY
2024/25, there were no late payments to suppliers.

Supplier Risk Assessment
and ESG Integration

VGI’s supply chain management consists of the classification

Pl this QR . : : .
case Scan, o et and screening of products and services, including the
for the Supplier Code

of Business Conduct. consideration of suppliers’ business operational processes

in supporting the Company’s various business operations.
‘ Moreover, VGI has a supplier risk management assurance

RISK system which assesses all suppliers on an annual basis to

ASSESSMENT
==
& ————= and systematic verification methodologies in the form of the
O —— Self-Assessment Questionnaire (SAQ). Audit results and

ensure adherence to the Company’s principles. The desktop
or on-site assessments are carried out following standards

scores will be compiled into a report, verified and consistently
updated to ensure suppliers’ constant improvements in

efficiency and performance.

oo oo

(Supplier Classification )

VGl suppliers are subjected to signing acknowledgement of the Company’s
Supplier Code of Business Conduct, conducting a self-assessment on their
sustainable operations according to the Company’s systematic supplier

® o0 0 000000 0 00

assessment, such as the Self-Assessment Questionnaire (SAQ) to identify
significant suppliers, which will be
evaluated further, including environmental,

social, governance and business issues.
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( Supplier Screening )

VGl suppliers are subjected to signing acknowledgement of the Company’s Supplier Code of Business
Conduct, and must assess their sustainability performances following the Company’s systematic supplier

assessment, such as the Self-Assessment Questionnaire (SAQ) to identify significant suppliers, which will
be assessed further. This includes environmental, social, governance and business relevance aspects,
as well as assessing country-, sector- and commodity-specific risks for suppliers. The Company then reviews
and analyses the questionnaire, and suppliers that surpass the SAQ will be listed under the Company’s
Approved Supplier List (ASL). Suppliers whose goods, materials, services or products have a significant
impact on the competitive advantage, market success or the Company’s survival consist of:

P Suppliers with the risks of negative ESG impacts to the
Company that relate to country-specific risk, sector-specific
risk, and commodity-specific risk

Customs Declaration

v/

High-volume suppliers

Suppliers of critical components

AN
v v |w

Non-substitutable suppliers

A |
V3

u:

N\

P Continuity of over 1 year of product and service provision

.
© e 0000000000000 000000000000000000c0 0 00,

( Significant Suppliers Assessment )

Those classified as having high ESG risks will be audited on-site by the Company’s
Procurement Department or an independent third-party organisation that has been
recognised in the industry (based on risk) to assess their performances in terms of
business continuity, reputational risk and responsible operations. VGI will submit the
total score to the supplier; in the case of non-compliance, the Company will notify
the supplier to make corrections within the set time period.

© © 0000000000000 000000000000000000000000"

( Supplier Corrective Action and Development )

Afterwards, VGI would review results from the assessment and on-site

Suppliers can access the ESG
performance database
of relevant peers

audit, and request a corrective action plan from suppliers to resolve
non-compliance issues. An agreed timeline would be set, and the

Company would regularly monitor and provide support both remotel
pany ey ke 22 U to study in-depth

information,
the Company’s

and on-site to ensure that suppliers with corrective action plans address
their identified issues on time.

VGl provides training on supplier ESG programmes as well as technical expectations and
support to develop and enhance suppliers’ ESG performance, to competition
ensure that all suppliers are risk-free and comply with regulations. in the market.

Furthermore, suppliers can access the ESG performance database
of relevant peers to study in-depth information, the Company’s
expectations and competition in the market.
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In FY 2024/25, VGI had a total of 209 suppliers that surpassed the screening criteria, which account for a total
procurement spending of THB 777.62 mn. Of all the suppliers, there were 53 were Significant Tier 1 suppliers,
accounting for a total procurement spending of 744.90 mn or 95.75 percent. Additionally, there were 4 Significant
Non-Tier 1 suppliers in FY 2024/25.

(Supplier Screening)

Significant Tier 1 Suppliers D 53 Suppliers (25.3%)
Total Number of | Significant Non-Tier 1 | 4 Suppliers (1.9%)
Significant Suppliers |
Tier 1 and Suppliers Located in Thailand U 206 Suppliers (98.5%)
Non-Tier 1 ‘
21 3 Suppliers Located Outside of Thailand | 3 Suppliers (1.5%)
Suppliers
Ratio of Suppliers in High Investment Projects ¢ 62 Suppliers (29.44%)
Total Number
of Tier 1 Suppliers | Ratio of Suppliers in Construction > 12 Suppliers (5.83%)
209 and Installation Work
Suppliers Ratio of Suppliers in General Procurement . 135 Suppliers (64.73%)

Out of the total Significant Tier 1 suppliers, 11 suppliers were classified as high ESG risk suppliers that underwent an
on-site audit programme. The criteria for on-site audit covered significant sustainability issues in multiple aspects,
such as business continuity management, corporate governance and anti-corruption measures, business conduct
under human rights principles, protection of and compliance laws and regulations, labour, and sufficient internal
sufficient and control measures, with audit results divided into 4 categories based on the ability to operate according
to ESG principles, seen as follows: *

Excellent (4.00 - 3.26) There was no supplier who was
Supplier implements sustainability practices at an excellent level. ESG risk monitoring assessed with substantial actual/

is not required. potential negative impacts to

O the point of the contract being
terminated. Afterwards, VGI

N N N will review results from the

Good (3.25 - 2.51) assessment and on-site audit

Supplier implements sustainability practices at a good level. There are areas for and request corrective action
improvement, but ESG risk monitoring is not required. plans from suppliers to resolve
O non-compliance issues. There

were no suppliers that VGl had to
support in the implementation of

Fair (2.50 - 1.00) a corrective action plan.
Supplier implements sustainability practices at a fair level. Must propose a corrective
action plan and timeline to improve ESG practices, to be completed within the timeframe.

On-site audit results in FY 2024/25
O reveal no suppliers who were
evaluated at fair or poor level,
and no suppliers with business
activities that create human rights
risks were found.

Poor (Below 1.00)

Supplier implements sustainability practices at a low level. Must propose a corrective
action plan and timeline to improve ESG practices before any bidding for VGI occurs.
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(Supplier Assessment)

Total Number
of Suppliers
Assessed via Desk
Assessments/
On-Site
Assessmentss
FY 2024/25

213

Suppliers

Percentage of significant suppliers assessed

Number of suppliers assessed with
substantial actual/potential negative impacts

Percentage of suppliers with substantial
actual/potential negative impacts with
agreed corrective action/improvement plan

Number of suppliers with substantial
actual/potential negative impacts
that were terminated

Supplier Capacity Building

VGl strongly believes that sustainable supply chain management is the heart of building rewarding business partners
in the future. The Company, therefore, focuses on collective sustainable development with all stakeholders and
organised capacity building programmes. The Company organised in-depth technical support programmes to build
capacity and ESG performance in suppliers. Moreover, VGI provided suppliers with access to ESG benchmarks
against peers, as well as supplier support (remote/on-site) on the implementation of corrective and improvement
actions. The Company arranged annual safety learning sessions for suppliers that work in construction, installation,
and those with safety risks in the aforementioned aspects, with 20 suppliers participating in the capacity building

programmes in FY 2024/25.

(Supplier Corrective Action and Development )

Total number of suppliers supported 54
in corrective action plan implementation Supp"ers

Total number of suppliers in
capacity building programmes

FY 2024/25

D 100%

54 Suppliers
(25.84%)

54 Suppliers
(100%)

0 (0%)

FY 2024/25

20

Suppliers

Percentage of suppliers assessed
with substantial actual/potential
negative impacts supported in
corrective action plan implementation

1009%

+

Percentage of significant
suppliers in capacity
building programmes

37%
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3.4 INNOVATION

(GRI 3-3)
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Innovation is one of the core elements that underpins VGI’s business strategy, and is a key force in driving the

Company’s vision of Pioneering Solutions for Tomorrow with a fully integrated ecosystem. VGl is committed to digital

technology and R&D excellence, aiming to develop and launch innovative or value-added products and solutions

that will meet consumers’ ever-changing needs, as well as attract new business opportunities.

VGl Digital Lab

Foundedin 2019, VGI Digital Lab provides offline and online
media solutions and digital marketing products. VGI Digital
Lab uses data-driven technology to showcase brands with
a dataset of more than 200 individual dimensions, including
demographic data, purchase purposes, purchased

goods, travel behaviour, ownership and digital behaviour.

+

DIGITAL

VG | LAB

The aforementioned dataset enables the Company to drive
brand marketing campaigns on their target audience’s
social media networks, thus gaining better access to
business results. The innovations of VGI Digital Lab in
FY 2024/25 are as follows:

VGI Launches Grand Static Platform on BTS Stations

VGl launches “VGI Grand Static”, a large-scale advertising
media with a media area of over 45 square metres per
station that meets the requirements of creating maximum
impact on locations covering 8 main stations: Mo Chit
Station, On Nut Station, Chit Lom Station, Victory Monument
Station, Phloen Chit Station, Thong Lo Station, Ekkamai
Station and Ari Station, which are important strategic
points for travelling in Bangkok and are prime locations
to powerfully reach target groups of urban people with
dense passengers. The goal is to enable brands and
marketers to accurately and effectively communicate with
target groups of consumers accurately and effectively.
It also allows brands to fully convey the stories they want
to communicate through creative designs.

&
&
O 0]
= For more information on
) “VGI Grand Static” is available here.
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VGI POV+: A New Marketing Tool Solution Targeting Office Workers and High Spenders

POW+ helps brands take their ad campaigns
to the next lovel, facilitating access to consumers
im every segment.

In an era where segmentation is necessary for brands’
marketing strategy, VGI envisions a major opportunity to
be the intermediary in linking marketers and brands with
office workers — the country’s high purchasing power
consumers. Therefore, it has developed a new solution —
“VGI POV+” —for office building media to serve as a vital tool
for advertisers in designing and executing both offline and
online campaigns more effectively. Crucially, the insights
and vast database of VGI POV+ not only enable advertisers
to fulfil consumers’ exact preferences with exceptional
precision, but also ensure excellent value for money.

At the core of VGI POV+ lies in its distinctive Strategic
Location strategy. With 80 percent of office buildings in

VGI’'s media network towering over 20 stories, the product
guarantees heightened exposure and significant eyeballs
engagement which can effectively create huge awareness
to targets, increasing the frequency and time length of
media visibility. Moreover, the seamless installation of
POV+ in all touchpoints, blending with the daily atmosphere
encountered by office workers, helps create a captive
journey upon entry to the office building, whether it be
the elevator area, information hall or other escalators,
thereby evoking subliminal ads recognition. Harnessing
the synergy between innovation and a robust database,
POV+ effectively analyses the behaviour and lifestyle of
target consumers. Inturn, itempowers advertisers to deliver
customised campaigns to effectively capture their target
audience, while also measuring campaign results with
greater accuracy. VGI POV+ capabilities not only empower
brands to generate impactful awareness and a compelling
“Callto Action”, leading to increased sales volume, but also
enable responsiveness to consumer demands throughout
their entire journey, be it online or offline, providing brands
with regular visibility, ensuring memorability and a lasting
imprint in the minds of consumers.

More information
on the “POV+" project is available here.

VGI Pulse: An Effective Tool for Measuring the Value of Advertising Media Usage

VGl Pulse is VGI's proprietary tool to measure the value of
out-of-home advertising media in the train system, out-of-
home media and indoor media. VGI Pulse is able to measure
the visibility of advertising media in depth by using data on
the number of passengers in the train system and the number
of VGI's media to assess the number of viewers, along with
data on Rabbit Card users to assess the frequency of travel
and characteristics of viewers, such as age range, gender,
purchasing power, interests and consumption behaviour.

It also uses Cell Beacon technology to communicate

More details on VGI Pulse can be found at

+

product or service information to users’ mobile phones
in a specified area and Grid Reach technology to identify
those who see media in the area to be measured.

Furthermore, VGI Pulse can also assess the effectiveness of
media on consumers in terms of brand awareness (Aware),
interest in the brand (Appeal), brand research (Ask), product
or service selection (Act) and referral/advocate (Advocate).
Data is collected online and by inquiring with passengers
who see VGI's media, allowing the Company to gain in-depth
information to measure the effectiveness of advertising
media, work with brands to adjust advertising strategies
to reach target consumer groups more precisely and use

advertising budgets in a cost-effective way.
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3.5 INFORMATION TECHNOLOGY SECURITY
AND PERSONAL DATA PRIVACY

(GRI'2-1, 3-8, 418-1)
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Progress Towards 2024/25 Goals Goal 100%
0 cases of information security breach or other cybersecurity incidents - —
%
Long-Term Sustainable Development Goals from 2020/21 - 2024/25
» 0 cases of information security breach or other cybersecurity incidents Performance 100%
« 0 complaints from outside parties and regulatory bodies |
« All employees received personal data protection training.
%

The rapid advancement and increasing dependence lead to a loss in reliability, reputation and confidence of
on technology may pose risks from cyber threats and  stakeholders. In this regard, the Company adheres to the
personal data security. VGI recognises the importance  Information Security Policy, establishes various personal
of information technology systems to prevent the impact  data protection measures, and enhances employees’
of such risks on its business operations which could awareness of cybersecurity threats.

« Formulate, review and approve the Information Security Policy, and review effectiveness

Information Security of policy implementation

Management System » Provide direction and management support for security initiatives and resources needed
(ISMS) Committee for information security

» Ensure implementation of information security controls are coordinated across the organisation

» Review and approve plans and programmes to implement, maintain and improve information
Information Security security system and awareness
Management System - Conduct risk assessment and analysis on cybersecurity and privacy.

Working Team « Set strategic direction for information and communications of technology and information
management

» Ensure organisation’s compliance to Personal Data Protection Act B.E. 2562 (2019)
« Act as the contact point for reports and management of data privacy matters

Data Protection Officer

+
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Information Security Management

Due to the nature of its payment service business, the
Rabbit Group plays a vital role in protecting customer data
as its business nature handles a large amount of personal
information. The Company has therefore established the
Information Security Policy as a framework for information

security and privacy, as well as to ensure compliance

with relevant regulatory and contractual requirements
by people related to the Company’s information system.
Everyone must comply with the policies, and disciplinary
action will be imposed should a security incident arise
from neglect. In addition, the Company has a data security
management system as follows:

Identification

~

Deploy a systematic methodology to identify and evaluate risk treatment plans

business development life cycle

Incorporate information security risk assessment into project management process and

are reduced to an acceptable level.

~

Methods for risk treatment comprise risk avoidance, risk transfer, risk mitigation or risk
acceptance. For risk mitigation, controls must be selected and implemented to ensure risks

« Information security risk assessment results and controls are documented.

» Risk assessment is reviewed at regular intervals.

In addition, VGI has established the Information Security
Policy, with the scope of enforcement applicable to
employees and related persons working on behalf of the
Company. This policy is a framework for determining the
operational guidelines for maintaining the Company’s
information security and complying with the relevant
requirements and regulations. The policy also covers the
Company’s information security structure, information
security related to personnel, property management,
access control, data encryption related to biological
and environmental data, operation and external provider

relations, and information security management to

+

+

create business continuity and compliance. This policy
will be reviewed and subject to audits for compliance
by internal and external auditors.

VGI also conducts regular assessments of technical
vulnerabilities of information technology systems, and
the Company’s information security management system
is set to be audited by a certified auditor as per ISO
27001:2013. In addition, the Company has also prepared
a business continuity and information recovery plan to
ensure data availability and administration during potential
disruptions to critical business processes.

SUSTAINABILITY REPORT 2024/25
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Data Privacy Protection

Data privacy protection for all stakeholders, customers,
employees, partners and business allies is of great
importance to VGI, hence the Company has established
the Data Privacy Protection Policy in accordance with
the Personal Data Protection Act B.E. 2562, as well as
organising training on the requirements in this topic

to increase employee awareness.

In FY 2024/25, the Company organised training courses
for the Board of Directors to prepare and enhance their

knowledge on the enforcement of regulations. Additionally,
it shall be noted that VGI will only use customer information
for the purposes specified under the privacy policy with
consent. Furthermore, the Company conducted training on
data privacy protection for its employees to raise awareness
and understanding of the topic. This training was held
twice in the past year. In FY 2024/25, the Company did
not use customer information for any other purposes and
did not receive any requests for customer information from

government agencies or law enforcement authorities.

C Please scan the QR codes for privacy policies. )

Customer
Privacy Policy

v

Privacy Policy
for Business Partner

Human Resources
Privacy Policy

Privacy Policy for
Shareholders’ Meeting

CCTV Privacy Policy

VGI VGl PUBLIC COMPANY LIMITED

Privacy Policy
for Customers of BSS
Holdings Company
Limited
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for the Ethical Branding and Marketing Policy.

4.1 CUSTOMER RELATIONSHIP MANAGEMENT

(GRI 3-3)

/25 Goals
90% Customer satisfaction score

Goal 100%
N 4

+

Goals From 2020/21 - 2024/25

* 95% Customer satisfaction score

» No complaints from customers regarding advertising media and customer service

Performance 100%

v

4
e

VGl places greatimportance on its customers, recognising that the relationship with customers is the key to sustainable

business. The Company, therefore, has a policy to effectively manage customer relations through various activities

to meet and strengthen relationships directly with customers, focusing on listening and responding to their needs.

This enables VGI to understand the various needs of customers and able to offer quality products and services that

are right for their needs, as customer satisfaction with the Company’s products and services is an essential factor

for the organisation’s business performance.

Customer Relationship Management Strategy

VGl is committed to strengthening customer trust
throughout all stages of business activities, thus the
Company follows ethical branding practices in delivering,
inspecting and developing products and services with
quality and modernity that consistently meet customers’
needs. In addition, VGI provides only legitimate information
about our products and services during marketing without
making exaggerated claims or taking advantage of
market vulnerabilities. VGI also has a quality inspection
system before delivering work to customers, tracking and
promptly correcting in case of defects or damages found
in advertising products and media, as well as regularly
conducting inspection and maintenance to ensure smooth
operations. As for the payment service business, the
Company has an efficient after-sales service process

to improve customer experience.

Please scan this QR code
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Furthermore, VGI has other effective customer relationship
management methods, including organising activities with
customers; conducting an annual customer satisfaction
evaluation and establishing a contact channel where
customers can submit complaints or suggestions
through the Company’s social media channels such as
Facebook, X, Instagram or call +66 (0) 2273 8884 #0;
and setting guidelines for handling complaints to respond
to customers promptly. Such complaints will be notified
to relevant affiliates or departments for investigation and
corrective action, with the complainant being notified of
the results as soon as possible.

4

98 % Customer Satisfaction Score

+



Customer Engagement Initiatives
VGI Sky Vibes Music

VGI organised the “VGI Sky Vibes Music” mini concert
at the Chong Nonsi Skywalk a total of 10 times for
customers, in order to create new experiences for
them and the general public. With many famous artists
attending the music performance, the concert received
an unexpectedly good response from the public and
BTS Skytrain users. This is a marketing strategy that
combines offline & digital media with music marketing
events, and is a collaboration between VGI and GMM
Music, combining the power of OOH media + digital
+ on-ground activation, creating a space for 7 leading
brands to connect with their target groups through the
VGI Sky Vibes Music event, transforming the Chong
Nonsi Skywalk into a new destination for entertainment
and brand engagement. Following this success, there
were 115.8 million visitors both offline and online, with
75 million mentions of advertising media on the BTS
Skytrain during the event period. The highest participation
via social media was 1.7 million times (mini concert by
MEYOU) and created positive sentiment of up to 100%.

“SkyTrain Music Fest”: The First Creative Music
Festival in Asia, Gathering A-List Artists
to Perform Their Hits on the BTS SkyTrain

VG, together with 8 leading partners in Thailand, including
Goodthinghappen Co., Ltd., Zap World Entertainment Co.,
Ltd., XOXO Entertainment, LOVEIS ENTERTAINMENT,
Warner Music Thailand, Boxx Music and What The Duck,
have jointly organised the grand project “SkyTrain Music
Fest”, a creative music festival with a new experience for
the first time in Asia, with music performances on the
BTS Skytrain in the form of a music and fan meet with
the artists up close to deliver a special experience for

customers and fans of the artists on the Skytrain.

In addition to the new experience for consumers, brands
and businesses also have a “new space” to create strong

awareness and memories. During the artists’ concerts,

+
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5%

advertisements of each brand were shown, and fans

were treated to special activities and artist merchandise.
The key to this event’s success is using “closeness”
as the main selling point. This activity transforms the
traditional experience of fans watching artists on stage
in concerts to being on the same Skytrain together. This
closeness stimulates fans’ loyalty to this new form of
concert, building a stronger emotional connection with

the artists and effectively remembering various brands.

SUSTAINABILITY REPORT 2024/25
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Rabbit Cash Loans, Pay as You Wish:
Defer Payment Up to 3 Months

Rabbit Cash cares and helps customers affected
by the floods and helps relieve the burden of small
business owners by launching the “Rabbit Cash Loan,
Pay as You Wish” project, which is a measure to help
suspend debt payments for up to 3 months (October
- December 2024) for customers who have paid the
minimum of 3 billing cycles and have never been or
are in the process of requesting assistance in debt
restructuring. The interest incurred during the debt
suspension period will be calculated, averaged and
divided into 6 payments, combined with the payment
amount from January - June 2025, to help customers
in difficult times and affected by disasters.

idi AEREicarrEites

VGI VGI PUBLIC COMPANY LIMITED

Turtle Shops Offer Free Face Masks,
Helps Reduce PM 2.5 in Bangkok

Super Turtle played a part in helping solve the issue of
PM 2.5 air pollution and committed to protect community
health by offering free face masks to customers who
spend THB 50 or more at all Turtle Shop branches
from March 25" - 31%, 2025. This initiative aimed to
safeguard customers’ health and well-being during this
time of crisis, with special benefits for customers who
commuted by the BTS SkyTrain in order to encourage
the use of public transportation as a simple yet effective
way to reduce urban air pollution and contribute to a
cleaner environment.
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Rabbit Rewards x Rabbit Life Insurance
Develops Loyalty Programme to Upgrade
Privileges for Customers

Rabbit Rewards Co., Ltd., in collaboration with Rabbit Life
Insurance Public Co., Ltd. (“Rabbit Life”), a subsidiary of
BTS Group, has launched a loyalty programme as a strategy
to enhance an exclusive customer experience. This was
accomplished through the upgrade of “Rabbit Life MYRewards”
under the concept of “More Premium, More Privileges”,
ready to serve exclusive privileges across levels for members
at 3 levels: Explore, Extraordinary and Exclusive. Simply
buy insurance products from Rabbit Life Insurance through
any channel, and customers will receive Rabbit Points to
use and receive more privileges, such as Starbucks, After
You, Grab, Shopee, Lazada, Rabbit Selection, Eastin Grand
Hotel Phayathai, as well as access to the Exclusive Store via
Rabbit Rewards application. This continuation of cooperation
will not only provide value to important customers, but also
reflect the strength of the business ecosystem.
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4.2 HUMAN RESOURCES DEVELOPMENT
AND WELL-BEING

(GRI 3-8, 401-2, 404-1, 404-2, 404-3, 405-1)

024/25 Goals
At least 90% of employee satisfaction rate

Goal 100%
|

Performance 100%

nent Goals From 2020/21 - 2024/25

At least 90% of employee engagement rate

+

VGl recognises that employees are an invaluable resource
in driving the organisation towards business success.
Therefore, effective human resource management is
essential to empowering employees and adapting to
ever-changing business directions. VGI is committed
to promoting the development of employees’ potential
and retaining quality employees to drive the Company
to become a sustainable organisation.

Human Resources Management

Employees play a significant role in driving the Company’s
vision, mission and strategy to success. VGI's human
resources management follows the Human Resources
Management Policy and related handbooks. The policy
covers all aspects of human resources management,
organisational structure, recruitment and employment,
fair remuneration and welfare, performance assessment,
human capital development, safe workplace environment,
protection of human rights and employee relations, with
human resources management under the responsibility
of the Human Resources Department. VGI puts in the
utmost efforts to ensure that the most talented employees
are attracted and retained to foster the transformation
and growth of the organisation’s business, thus the
Company conducts an annual performance appraisal of
allemployees and employee satisfaction and engagement
surveys. Furthermore, VGI has developed various training
courses to encourage employees to fully enhance their
potential and abilities.

+
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Total Employees

1,807 peceie

Hiring Rate

56+

Turnover Rate

93«

+
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Organisational Values

In FY 2024/25, VGI developed a new set of organisational values to better reflect the business model and corporate

culture, as well as adapting to changes in the advertising media industry and the current era. The new set of

organisational values is called “GIVES”, which consists of the following 5 points:

Growth Innovative

Grow in 3 areas “S” Improvement, change,

(strong/sense/satang) welcoming
» Open to learning » Learning, sharing ideas,
new things self-improvement
» See failure as a « Try new technologies
chance to grow » Ready to take risks

« Mindful at work

GIVES
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Moreover, the Company has developed the 6 pillars of

VGl well-being with the goal of employee empowerment @ @ &

and satisfaction, which will create effective growth and
sustainability for the organisation. The aforementioned

6 pillars are as follows:

Policies and regulations

Safe and disease-free

Happy heart

Global citizen

A diverse and respectful work culture

R

Modern communication
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Versatile Efficient Sustainability

Well-rounded Smart Caring
and well done management
« Diverse skills « Use PDCA Process < Conserve resources in
» Understanding, (Plan, Do, Check, Act)  all dimensions
empathy, respect in work process » Reduce waste and
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Human Capital Development

VGI provides various training courses to increase employees’ competency and skills, with particular focus on 4

key areas as follows:

4 ( Business Acumen >

Have a good understanding of work and business,
building alliances and seeing the big picture

( Collaboration )

Cooperate, participate, listen, exchange

and share for public interest

Have the courage to constantly think, experiment,
learn and initiate new things

Commit to always develop
and enhance one’s potential

VGl also uses core competencies as a tool for employee development plans, enabling employees to develop their

capabilities for long-term career advancement. The training at VGl is divided into 3 courses as follows:

Intermediate Courses:
Increase the knowledge, skills and
abilities of employees, as well as

create a positive perspective in work

©

Management Courses:
Training courses for supervisors
regarding management of work and
subordinates

©

Function-Specific Courses:
Training courses to develop and
enhance employees’ abilities
and duties-specific knowledge

Additionally, the Company monitors the return on investment (ROI) in human capital, an indicator that reflects

the return value of human capital investment related to human resources. In FY 2024/25, the average training

hours per employee is 36.06 hours, with essential training courses as follows:

FY 2024/25 Training Courses
VGI and Sustainable Development

Sustainable corporate development is a popular concept
among organisations around the world today. This is
because in addition to focusing on business operations,
we also take into account responsibilities in 3 main areas:
environment, society and governance. Organisations that
conduct sustainable business operations will help build
business credibility, demonstrate business responsibility
towards stakeholders and enable businesses to grow
sustainably. VGI has therefore organised training
for employees to provide them with knowledge and

understanding about the importance of sustainable
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business operations in terms of economy, society and
environment, and to create awareness and participation
in sustainability annually, with 100 percent of employees
participating, demonstrating VGI’'s commitment to
becoming a sustainable organisation.
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Employee Financial Health and Personal Financial Management Trainings

VGl has organised trainings on personal financial management

and financial health check-up for employees to assess their
financial status, promote employees to have knowledge in
personal financial management, personal debt management
and systematic debt resolution. This was carried out with the
aim of being a company with financially stable employees,
which will result in work with quality and efficiency, the
Company’s improved and efficient operations, as well as
expressing the Company’s concern for employees, with

290 employees from all levels participating.

sl
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“Basic Knowledge of Advertising Laws for
the Sales Department’s Operations” Training % == ==

The Company organised a course for sales teams and
sales support units to gain knowledge and understanding
of legal principles related to the publication of advertising
media and to be able to apply this knowledge in their
consideration of the advertising content to be published P

on VGI's advertising media including being able to Cu Lo
coordinate with customers and other related departments '
quickly and efficiently in their work, building confidence

in providing sales information and making customers  types of products and services, and techniques for
confident by learning various skills and methods, such  screening and considering the legality of advertising

as knowledge of advertising laws, separating specific  content, with a total of 37 participants.
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Diversity and Inclusion

VGl values a diverse workforce and a culture of inclusion,
strongly believing that diversity and inclusion create
a dynamic workplace. Employees can express their
opinions without discrimination against their sexual
orientation, sex, gender, race or ethnicity, nationality,
country of origin or cultural background. LGBTQIA+

540 | 45y

46% 55y

All Management
Positions

Top Management
Positions

% Share of Total Workforce

Furthermore, if incidents of discrimination and harassment
within the Company are found, reports can be made
through the whistleblowing channels in accordance
with the Corporate Governance and Code of Conduct
Handbook, and the complainant will be protected for
doing so. Complainants can also make written or verbal
reports to their supervisors and the Human Resources
Department. The report will be carried out following
the established investigation process, forwarded to the

Director of Human Resources and notified to the Chief

Employee Satisfaction

VGl conducted a satisfaction survey to evaluate employees’
engagement with the organisation. A survey analysis
has been utilised by the Company to improve employee
satisfaction, as well as to establish training courses to
develop employees’ potential and ensure that all employees
feel valued and have engagement in their work. In FY
2024/25, all employees completed the survey, showing
that 85 percent of employees were actively engaged,
higher than the annual target of 80 percent.

+

543%

. Male Employees

personnel also have the right to equally receive
welfare and benefits offered by the Company, such as
provident fund, family funeral leave and sick leave for
gender-affirming surgery. In addition, the Company
emphasises equal renumeration based on personnel’s

work performance regardless of sex or gender.

57% 67%

36%

Junior Management
Positions

Non-Management
Level

. Female Employees >

Executive Officer as appropriate. In this regard, the
Company will take relevant corrective or disciplinary
action in accordance with investigation results. In the

case of aviolation, appropriate legal action will be taken.

For more information on the Corporate
Governance Policy and Code of Conduct,
please scan this QR code.

<4

Employee Engagement

Gy 854

Survey Score

Employee Satisfaction

80«

Survey Score

@
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4.3 HUMAN RIGHTS

(GRI'103-1, 103-2, 103-3, 412-1)

3 00D HEALTH GINDER DECENT WORK AND 10 REDUCED
AND WELL-BEING EQUALITY ECONOMIC GROWTH NEQUALITIES
/\/ =
=
@ "| =»
v

VGl recognises that human rights are fundamental rights everyone deserves equally and fairly. Human rights violations

can affect business operations and corporate image, thus VGI places the utmost importance on respecting the human
rights of stakeholders throughout the organisation’s value chain, following human rights principles and complying
with relevant laws and standards at both local and international levels to prevent and avoid human rights violations.

<4
4

Human Rights Policy

VGI has established the Human Rights Policy as a the Anti-Discrimination Policy and policies regarding
standard for human rights management throughout the  diversity and inclusion in order to support employees’
organisation’s value chain, which shows the Company’s  diversity and respect for human rights.

commitment to preventing human trafficking, forced labour, *
child labour, discrimination and any form of harassment,
both sexually and otherwise. In addition, the Company
supports and complies with human rights principles on e e e

freedom of association, the right to collective bargaining information on Human Rights Policy.

and equal compensation. Moreover, we have created

Human Rights Management

\O

> > > >

A
S I N )
Policy Assess actual and Integrate findings Track and Remediate adverse
commitment potential impacts and take appropriate communicate impacts
actions performance

+
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Human Rights Due Diligence
Disclosure Report FY 2023/24

Promotion of Human Rights Culture

VGI has always promoted awareness of human rights
issues among executives and employees at all levels.
In FY 2024/25, the Company conducted a 2-hour online
training session through external institutions to educate
employees on basic human rights, including significant and
relevant human rights risks and impacts along the business
value chain, such as discrimination and harassmentin the
workplace. Employees also gain a thorough understanding
of the comprehensive human rights risk audit process
and policies regarding discrimination, harassment, rights
violation, and diversity and inclusion policies.

VGl conducts a comprehensive human rights risk auditand
assessment under the United Nations Guiding Principles on
Business and Human Rights to assess the risks associated
with the Company’s and subsidiaries’ business operations,
ensuring measurements are in place to mitigate and remedy
those impacts in case of violations. InFY 2024/25, VGl has
conducted a comprehensive human rights review in the
form of the Human Rights Due Diligence Disclosure Report,
which has publicly disclosed on the Company’s website.

Please scan this QR Code
for HRDD Policy report.

+—
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In the case of human rights violations, stakeholders can

No discrimination or
harassment incidents

report such incidents or clues through complaint reporting
channels provided by the Company for the investigation
process. InFY 2024/25, no discrimination or harassment
incidents were reported.

Raising Human Rights Awareness by Supporting Human Rights Media Spaces

VGl plays a role in supporting and raising awareness
of human rights through various projects and public
relations campaigns on the BTS SkyTrain media,
ensuring that messages reach a large number

of people using the BTS SkyTrain services. The

+

dissemination of promotional materials or campaigns
can therefore reach a wide audience and spread
positive impacts throughout society. In FY 2024/25,
VGI has supported media space for the following
campaigns:

SUSTAINABILITY REPORT 2024/25
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Teach for Thailand

VGI has provided free-of-charge media space on
BTS and stations for Teach for Thailand, a non-profit
educational organisation established to create a
positive impact and drive educational development and
equal educational opportunities for all Thai children
through its programme, which provides participants
with an opportunity to teach in challenging schools
for a period of 2 years and work with schools and
communities to create sustainable positive impacts.
To date, the foundation has developed 579 teacher
leaders and reached 161,252 students from 110
schoolsin 21 provinces across 5 regions nationwide,
creating changes in classrooms and communities

to drive education in the country.

Teach for
Thailand

il Teachfor
Thailand

MSFH

teachfor@iiiland.org

The “Box of Life” Fundraising Campaign
by UNICEF Thailand

UNICEF Thailand has launched the “Box of Life”
project to raise funds and deliver “Boxes of Life”
containing essential items to children and families
facing emergencies and needing assistance worldwide.
Each Box of Life contains essential items that can
save a child’s life, such as water purification tablets,
therapeutic food for malnutrition, vaccines, as well as
items that promote learning, health and quality of life
for those receiving assistance, such as soap, blankets,
school bags and stationery such as notebooks and
pencils. These boxes not only save lives, but also
provide learning opportunities for children.
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“Y and Pride Perspectives Talk”
for Sexual Diversity

VGI provided media space on the BTS SkyTrain to
promote “Y and Pride Perspectives Talk”, a discussion
space to share experiences of sexual diversity, which
aims to promote and create a better understanding
of sexual diversity in society. The seminar was held
on December 6", 2024.

T — +

Operation Smile Foundation, Helping
Underprivileged Patients With Cleft Lips
and Palates

Operation Smile Foundation is a not-for-profit
medical charity with the mission to provide free
assistance to impoverished patients with cleft
lips, cleft palates, burns and other abnormalities
on their faces. Each year, Operation Smile aims to
treat 800 - 1,000 underprivileged patients through
mobile medical units 4 times a year. Aside from
providing treatment to patients with cleft lips
and cleft palates, the foundation also provides
assistance, treatment and surgeries to patients with
burn conditions where return to normal is difficult
without treatment. As a result, VGI has provided
media space to publicise the foundation’s mission,
goals and communication about the suffering of
burn patients, comparing burn injuries from movies’
special effects with real-life burn injuries to raise

more awareness among society at large.

+



4.4 SOCIAL AND COMMUNITY DEVELOPMENT
)

(GRI 3-3
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VGl realises that to operate its business sustainably, the Company must work hand in hand with society. Therefore,
the Company focuses on social development responsibility because social recognition and trust are essential

to VGI's business growth.

ye

Social Responsibility Direction ‘ VGI’s CSR Strategic Direction

2

VGl has formulated CSRinitiatives and social development
Public Health Improvement

activities aligned with the Company’s business

objectives and nature of operations. In FY 2024/25,

VGI established social responsibility programmes to + ‘ Education Development

support education development and raise awareness Support

about environmental protection. From such activities,

the Company aims to support and increase the number ‘
- . Environmental Protection,

of volunteer employees and foster positive social

- : . Restoration and Awareness
awareness and organisational satisfaction.

Supporting Sustainability Disclosure

Enhancing Capability in Sustainability
Disclosure

VGI and BTS Group collaborated with Sustainism to
support Thai businesses in supporting sustainability
disclosure via advertising platforms and public

transportation systems, aiming to help Thailand become
amodel for ESG and enhance its global competitiveness.

Sustainism (Stnsm.org) is a global collaboration platform
for sustainability, and the Sustainism Initiative is a project
established by The Agricultural and Food Marketing
Association for Asia and the Pacific (AFMA Asia) under

- =
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of the United Nations (UN FAO). The project aims to

connect businesses, government agencies, international

VGI’s Social Activities

Calendar Donation to the Educational
Technology for the Blind Center

VG, together with the BTS Group and volunteer

employees, delivered over 90,000 old desk calendars
from the “Heroes Give” campaign, which is 4 times
the amount than last year. The calendars were
donated by BTS employees, BTS passengers, places
near BTS stations and the general public. Company
representatives also donated THB 199,822.50 to
support the online membership system development
project for visually impaired members nationwide.
Ms. Chanidapa Petchrak, Director of the Educational
Technology for the Blind Center, received the donation.
In addition, the volunteer employees also participated
in recording audio books (reading stories) and binding
Braille books.

VGI VGl PUBLIC COMPANY LIMITED

organisations and civil society to drive projects related to
environmental restoration, social justice and economic
strength by building a strong network of partners in
sustainable development. Under this collaboration,
companies operating businesses that adhere to ESG
principles can publish their corporate sustainability
information via VGI’'s advertising platform, sustainable
media on BTS public transportation systems, and various
digital channels to enable consumers and investors
to see the organisation’s commitment to sustainable

business operations.

Providing Scholarships to Employees’ Children

VGl provides scholarships to the children of employees
annually. This year, VGl awarded 85 scholarships, each
worth THB 5,000, to enhance the learning opportunities
for employees’ children, helping them develop their
potential and become valuable contributors to the
country’s future.

Clothing Donation

On December 9", 2024, VGI donated sports shirts
to primary school students at Chumchon Sam Phrao
School, Sam Phrao Subdistrict, Mueang Udon Thani

District, Udon Thani Province.
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VGl Staff Donated to Chiang Rai Flood Victims
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VGl volunteer employees donated THB 40,000 to help

flood victims in Chiang Rai through the Rai Chern
Tawan Foundation Fund of Phra Methee Wachirodom
(V. Wachiramethi) to help alleviate the suffering of

flood victims.

VGI and Channel One 31 organised the “Kru Asa”
(Volunteer Teachers) activity under the “One Sang Suk”

project at Wat That Thong High School to promote
learning and provide educational opportunities for high
school students. The VGIteam acted as guest lecturers
to share knowledge on marketing communication to
students studying in the Modern Business programme
as a guideline for further knowledge development and
application in the future. In addition, the activity covered
teaching English for communication and basic marketing
concepts to provide young people with knowledge
and skills that can be applied in practice, both in terms
of education and future career paths. The “Kru Asa”
activity is therefore part of VGI and Channel One 31’s
commitment to creating educational opportunities and
developing skills for Thai youth to enhance their potential
and readiness to enter the modern business world.

+

“Release Turtles to the Sea” Campaign

As part of the “Release Turtles to the Sea” campaign,
Super Turtle Public Co., Ltd.—in the name of the Company
and Turtle shop customers—donated THB 50,000
to the Air and Coastal Defense Command, Sattahip
District, Chonburi Province to be a part of caring for
the environment and sustainably restoring the marine
ecosystem, including continuously developing various
projects for society, as well as inviting customers to
be part of the conservation initiative by donating in all

branches of Turtle Shops on the BTS green line.

Supporting LED Screens and Equipment

VGl executives, along with the VGI volunteer team,
represented the Company in delivering equipment
and 24 LED screens (120 cabinets) to Chaiyaphum
Technical College. The school was represented by its
executives in receiving the equipment to be used as
modern teaching media and to enhance the learning
experience more effectively in educational institutions.
This reflects the cooperation between the private and
public sectors in supporting quality education to drive
the development of the country’s future potential.

VG

o (UKBU)
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Supporting Computer Equipment
for 4 Schools

In FY 2024/25, VGI, with the VGI volunteer team as
representatives, donated a total of 17 desktop computers
to 4 schools in need, in order to be an important force in
driving a good and equitable quality of life for young people
through distributing assistance to schools that still lack
teaching equipment, by donating to Ban Hua Nong School,
Ku Kaew District, Udon Thani Province; Boon Chirathorn
School, Samrong Subdistrict, Pho Sai District, Ubon
Ratchathani Province; Ban Dong Ta Wang School, Lao Ngam
Subdistrict, Pho Sai District, Ubon Ratchathani Province; and
Ban Non Chak Chan School, Ban Huai Siao Branch, Nong
Ngu Lueam Subdistrict, Benchalak District, Si Sa Ket Province.

Impact Valuation

In addition to the social projects mentioned above, in
FYI1 2024/25, VGI conducted an impact valuation of
the Company’s operations and activities, especially in
terms of advertising media content responsibility, in
which we raised social awareness by providing public
relations space on BTS SkyTrain media for various
projects and campaigns, reaching people who use
the BTS SkyTrain and spreading positive impacts to
society comprehensively. This led to the creation of
the “Impacts of VGI Responsible Content” project.

To further enhance the project’s effectiveness, the
Company places importance on measuring and
assessing the actual impacts by measuring both positive
and negative impacts on natural and social capital
through the dissemination of responsible content,
enabling an understanding of the organisation’s impacts

140 VGI VGl PUBLIC COMPANY LIMITED
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on society and the environment, which not only helps
manage potential risks and unintended consequences,
but also supports the overall efficiency of the project

towards sustainable development.

From the impact valuation, the “Impacts of VGI Responsible
Content” project had a total value of positive impacts on
the economy, society and the environment, estimated
as a net value of THB 883.75 million in FY 2024/25.

For more information on impact valuation,
please scan this QR code.
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4.5 OCCUPATIONAL HEALTH AND SAFETY

(GRI 3-3, 403-1, 403-2, 403-6, 403-9)

Dovicde 8 s
S |
4/25 Goals S
No accidents from work R )
#
Goals From 2020/21 - 2024/25 Performance 100%
« Employees and suppliers are 100% trained according to safety standards. m )
« No work accidents
+

VGl realises that responsibility for safety, occupational
health and a good working environment is crucial to
business success. Therefore, VGI strives to be an
accident-free organisation by prioritising the safety of
employees and society. The Company continues to
develop employees’ safety, health and welfare in all
aspects. We have established a policy on occupational
health and safety that applies to employees, contractors,
suppliers and all relevant stakeholders. The Company
has appointed a Safety Committee and Safety Officers

Analysis
and evaluation
of work activities

formulation of action plans to

Employees can report hazardous incidents and situations
during the monthly safety meeting. They can also prepare
an incident report for further investigation following the
procedures in the Company’s operating regulations.
The Company also encourages employees to report concerns
related to occupational health and safety through our
whistleblowing channels under the Corporate Governance
and Business Ethics Manual, and the informant is protected
from retaliation. Moreover, in case of injury or illness from
work, employees have the right to take the day off and notify
relevant personnel to take action. The Company has also

+

Implementation of control levels and

eliminate hazards and reduce risks

Committee to manage the organisation’s occupational
health and safety. VGI continues to work and develop
our occupational health and safety management system
under the requirements of the International Organisation
for Standardisation ISO 45001, including relevant laws
and regulations.

In addition, the Company regularly assesses and prioritises
operational risks for our advertising media business.
The risk assessment process consists of the following:

Effective
communication

Actions and progress
evaluation to prevent
health risks

prepared an organisational business continuity management
plan to prepare and respond to health emergencies, such

as an epidemic crisis that could disrupt business activities.

In addition, the Company expects its suppliers to
maintain safety and occupational health management
standards as announced through the Supplier Code of
Conduct for procurement and employment. It is one of
the criteria the Company utilises to evaluate suppliers in
the procurement process, and is part of the procurement
contract specifications.

SUSTAINABILITY REPORT 2024/25
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Please scan this QR Code for more information about Occupational Health & Safety Policy.

Organisational Culture of Occupational Health and Safety

VGI actively promotes employee health and safety
culture through various initiatives, which include
annual health check-ups, exercise classes such as
running clubs, yoga and aerobics. Massage chairs
are also provided in the office to help alleviate

employee fatigue throughout the day. Additionally,

Furthermore, VGI conducts training in safety and
occupational health to raise awareness and reduce
workplace adverse health and safety incidents
that may occur. This training course is arranged
annually for all employees, which is more than the
requirement by law to conduct training every 2

mental health is prioritised and VGI has implemented
a mental health consultation project through the
“Relationflip” application to support this. Employees
can complete surveys to assess their current mental
health status and access online consultations with

medical professionals at no cost.

WELCOME TO
RELATIONFLIP

Flip for The Better Version of Yourself

“ionnuauiy AgAnGBunnideo”

W -

years. In FY 2024/25, 156 people and 89 suppliers
participated in the “Safety in Working Within the
BTS SkyTrain Area” training. VGI also organised
fire evacuation training for all employees annually,
in collaboration with the building owners, with 186
employees participating this year.

VGI VGl PUBLIC COMPANY LIMITED
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4.6 RESPONSIBLE ADVERTISING AND
MEDIA CONTENT

(GRI 3-3)

16 S
WETIUTONS.

As a market leader in Offline-to-Online (“O20”) Solutions, VGI recognises that advertising and marketing media can
reach various people and communities. For this reason, the Company places foremost importance to the governance
of advertising content to ensure that it is accurate, truthful and compliant with legal requirements or morals to reduce

the potential risks of complaints, recalls and fines.

Responsible Content and Advertising

VGI has set appropriate measures and guidelines for
advertising media through its Responsible Content and
Advertising Policy, which covers the ethics of advertising
and the presentation of various media, whereby the
Company ensures that the content used for advertisements
on such media is accurate, appropriate, truthful and not

contrary to the relevant requirements, laws and practices.

The Company will not present advertising media content
that takes advantage of or causes chaos to vulnerable
groups such as youths, incites religious and racial
conflicts, or depicts violence and pornography. In addition,
the Company will not display content that deviates or
exaggerates in a false manner with the intention of
deceiving society. A warning message will be offered
for advertising content that may be offensive or violent

%

O Case

No complaints or notifications
regarding inappropriate media

w content
*

+

+

so that viewers can choose to watch as appropriate.
To comply with the advertising guidelines, the Company
will agree to terms and conditions with customers and
brands in every business collaboration. The Company
has also established a procedure to verify advertising
media content by the Legal Department and other relevant
departments to ensure all content complies with laws,
practices and the requirements of the Bangkok Mass
Transit System Public Company Limited. Should the
content be inconsistent with the Company’s guidelines,
VGl reserves the right to refuse to publish such advertising
content as agreed upon terms and conditions.

In FY 2024/25, VGI did not receive any complaints or
notifications regarding inappropriate media content, and

there were no incidents of discrimination or harassment.

For more information about
Responsible Content and Advertising Policy,
please scan this QR Code.
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5.1 CLIMATE AND ENERGY STRATEGY

(GRI 3-3, 302-4, 305-1, 305-2, 305-3, 305-5)
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Progress Towards 2024/25 Goals

Maintain electricity consumption to no more than 10% compared to 2019
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Long-Term Sustainable Development From 2020/21 - 2024/25

« Maintain electricity consumption not to increase by more than 10%

compared to 2019

Performance 100%

» Use corporate advertising platforms to present climate change content

to reach at least 1 million people per year

+

Climate change is undeniably a global problem. Therefore,
as an Offline-to-Online (“O20”) Solutions service provider,
VGl is committed to addressing challenges and opportunities
arising from climate change and energy conservation. VGI
not only intends to address the greenhouse gas emissions
generated by the Company’s business activities but also
aims to raise social awareness about the importance of
climate change through the Company’s advertising platform.
VGl adheres to an environmental policy that shows the
Company’s commitment to improving energy efficiency in
its operations, investing in modern technologies to improve
energy conservation, conducting thorough consideration on
the use of clean energy in business operations and raising
awareness about the impact of climate change by publishing
climate change content via the Company’s various media
channels and platforms. VGl also adheres to an environmental
policy that encompasses the Company’s commitment to
improve energy efficiency in our operations, invests in new
technologies to improve energy conservation, considers the
adoption of clean energy in business operations and raises
awareness about the impacts of climate change through
continuous dissemination of climate change context to the
public through the Company’s various media channels.

In addition, VGl focuses on managing risks and opportunities
resulting from climate change, such as dramatic changes

#

in extreme weather conditions and natural disasters that
may affect VGI's business activities. Therefore, to address
these climate change risks, VGI has implemented a
corporate risk management process to review existing
and emerging risk factors related to the impact of climate
on business operations, including a disaster recovery plan
to deal with adverse weather events.

4

Please scan this QR code
for more details on the Environmental Policy.




Climate Change Risks and Opportunities Assessment

TCFD Report 202425

VGI

VGI is committed to addressing the challenges and
opportunities arising from climate change by managing
greenhouse gas emissions generated from our business
operations. Additionally, the Company aims to raise social
awareness about the importance of climate change
through our media channels and various platforms. VGI
manages climate-related risks and opportunities, such
as rapid changes in severe weather conditions and
natural disasters that may impact business activities.
The Company discloses information in accordance with
the Task Force on Climate-Related Financial Disclosures
(TCFD) standards, which includes assessing business

risks and opportunities related to climate change.

Furthermore, VGI has established guidelines for evaluating
and managing climate-related risks and opportunities.

Climate Risk Assessment Report 2024/25

VGI

These guidelines consider climate risks and opportunities
relevant to the business that could significantly impact
our entire value chain, including upstream, downstream
and our own operations, as well as those of our suppliers
and customers. For more detailed information, please

refer to VGI's Climate Risk Assessment Report.

V'S
Y

Please scan this QR code for more details
on TCFD Report.

Please scan this QR code for more details
on Climate Risk Assessment Report.

Greenhouse Gas Emissions in FY 2024/25

d )

(Scope 1 Direct Emissions )

GHG Emissions Scopes 1+2

5,339

tonnes of CO, equivalent
(tCO.e)

(&

Direct emissions from organisational

270+1coe > activities and vehicles

( Scope 2 Indirect Emis

\
-
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GHG Emissions Scopes 1+2+3

5,069 tCO.e ’ Organisational electricity consumption

16,326

tonnes of CO, equivalent (tCO.e)
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Energy Conservation and Greenhouse Gas Reduction Project

~
< Carbon Neutral )

VGl is dedicated to managing our greenhouse gas emissions with a serious approach. This year, VGI has calculated,

verified and registered our organisational carbon footprint and has been awarded the Carbon Neutral label by the

Thailand Greenhouse Gas Management Organization (Public Organization) or TGO for the 3™ consecutive year. VG

has offset the Company’s greenhouse gas emissions by participating in carbon credit projects certified by TGO,
namely the Mitr Phol Bio-Power (Danchang) — Block 2 Project by Mitr Phol Bio-Power Plant (Danchang) Co., Ltd.

Additionally, the Company has sourced 10 percent of its energy from renewable sources by using Renewable Energy

Certificates (RECs) obtained from the Solar Power Plant Project by BCPG Company Limited.

/<VGI Plants Mangroves and Releases Turtles into the Sea

Reducing Electricity Usage

On September 21%, 2024, VGl executives and employees carried out the
“VGI Joins Hands to Release Crabs into the Sea” and “VGI Joins Hands
to Grow Saplings and Plant Mangroves” projects in Sattahip District,
Chonburi Province, with the aim of being a part in helping to preserve the

at BTS Stations

VGl has been conserving electricity
usage in the Company’s advertising
media at BTS stations by changing
fluorescent light bulbs to LED
bulbs since 2013 and turning off
the lights after operating hours,
which has allowed the Company to
save up to THB 4 million per year
in electricity costs.

environment and increase the abundance of the ecosystem.

(“Release Turtles to the Sea” Campaign>

Super Turtle Public Co., Ltd. and its employees organised
the “Release Turtles to the Sea” campaign by releasing
turtles, cleaning turtle ponds and donating money to the
Sea Turtle Conservation Center Royal Thai Navy, Air and
Coastal Defense Command, Sattahip District, Chonburi
Province to be a part of caring for the environment and
sustainably restoring the marine ecosystem, which is one
of the Company’s sustainability frameworks, as well as
strengthening good relationships between executives,
employees and Turtle Shop customers through joint social
and environmental activities. In addition, the Company
and Turtle customers have donated THB 50,000 received

+

from donation boxes in all branches of Turtle Shop without

deducting expenses to the development of the Sea Turtle
Conservation Center Royal Thai Navy.
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5.2 WASTE AND WATER MANAGEMENT

(GRI'3-3, 306-2, 306-3, 306-4, 306-5)
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Progress Towards 2024/25 Goals
Adjust waste disposal methods from landfilling or incineration to recycling
at a rate of 30% of total waste

Goal 100%
i

<
4+

Long-Term Sustainable Development Goals From 2020/21 - 2024/25
» Adjust waste disposal methods from landfilling or incineration

to recycling at a rate of 30% of total waste
 Create value from waste by converting them into environmentally

friendly products, with the goal of reducing waste generation by at least 10%

Performance 100%

_i

VGI pays attention to waste reduction, compliance with VGI 3R
waste management practices and circular economy in

business activities. The Company realises that efficient

+

waste management is an essential agenda in our business %_\1@'! Red uce

operations, helping to reduce potential impacts on
communities and the environment in a broader context. VG *

is committed to efficient waste management and adopting G
the Company’s circular economy plan in alignment with the

Environmental Policy. Waste generated by VGI’s operations
comes from office activities and is handled by the building O

management according to contractual obligations. Used Q]é

vinyl banners generated from the Company’s advertising
media business are stored locally or recycled according to
circular economy principles. In this regard, the Company
has established a system for supervising and tracking
general waste information. In addition, the Company instills

awareness among employees to recognise the importance
of waste reduction according to the 3Rs principle of which
is Reduce, Reuse and Recycle.

( Waste Management Performance in 2024/25 )

Reuse

Recycle

Please scan this QR code
for the Environmental Policy.

‘4*

62 Total Waste 3 1
tonnes (Hazardous and non-hazardous) w % Recycled Waste

VGI VG| PUBLIC COMPANY LIMITED

+
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Waste Reduction Projects

VGl realises the importance of using resources efficiently
and supporting Thai education. Therefore, we have
donated used equipment from the shareholders’
meeting, including standees and inkjet materials, to
Assumption Thonburi School, with the objective of using
them for teaching and learning, such as classroom
decoration, school activities and practical learning.
This also promotes the reuse of equipment that is still
in good condition, to reduce waste and create tangible
value for society.

Plastic Bottle Reduction Campaign

VGl encourages all employees to participate in reducing
plastic waste within the organisation. The Company has
provided water filtration systems to ensure access to clean
drinking water and promoted the use of reusable bottles
toreduce plastic waste and contribute to the organisation’s

efforts in lowering greenhouse gas emissions.

+

x|
ga

Waste Segregation

VGl separates the waste generated from office activities
before they are disposed by the building management
team. The Company has provided specific bins for different
types of waste, including general waste, food waste,
recyclable waste and hazardous waste. VGI promotes
waste segregation to raise employee awareness about
the importance of their role and cooperation in effective

waste management.

Vinyl Upcycling Project From Used Billboards

VGI continues to upcycle vinyl from used billboards
as part of the Company’s commitment to reducing
waste by applying circular economy principles.
In FY 2024/25, vinyl waste was diverted from disposal
and upcycled into reusable bags. These bags, over
300 total, were sold and distributed to schools involved
in VGI’s various volunteer projects. This initiative not
only helps reduce waste but also supports community
income by employing local workers to produce the

bags. Last year, VGI supported the community with

over THB 100,000 in employment opportunities.
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Super Turtle Invites the Public to Save
the Environment by Reducing the Use of
Single-Use Plastic

Super Turtle is committed to conserving natural
resources and promoting the use of environmentally
friendly materials in Turtle Shops. Therefore,
it has organised a campaign inviting customers to
contribute in saving the environment by bringing
their own reuseable cups and bottles to use at all
Turtle Café branches, receiving a THB 5 discount
per cup to help reduce the use of single-use plastic.
This can help reduce greenhouse gas emissions
by more than 40 gCO.e, in line with the 3R Principle
(reduce, reuse, recycle), which is considered
a valuable use of resources.

VGI VGI PUBLIC COMPANY LIMITED

Water Management

Since VGI's core business is providing Offline-to-Online
solutions, water is only used from the office building
where the Company is located. VGI has continuously
communicated to employees about water conservation
and efficient water usage. VGI's water consumption
comes entirely from tap water, with 3,650 cubic metres
of water used in FY 2024/25.

(Water Consumption FY 2021/22 - FY 2024/25)

2021/22

2,331

cubic metres

2022/2¢

2,303

cubic metres

& i
~A

cubic metres

2024/25

3,650

cubic metres

+
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Wan1SAMItdUIIUAIUAIINEIEU
SUSTAINABILITY PERFORMANCE

WaNISANTGUINUGUADIUEIEU
Sustainability Performance Report

ABTEINMIULINSTIU GRI

GRI ’Content—h@)&r




6.1 WaN1sSANUUIIUAIUADUEIEU
(SUSTAINABILITY PERFORMANCE REPORT)

WaNISANTUINUAUAIIUEIEU Us:910 2567/68 vou VG VGI’s Sustainability Performance Report FY 2024/25
IRgnisInniidulonansiioniaziandlduuBulsrvodusng  has been independently compiled and released on
InoniuauisnainunoasiAnlanua the Company’s website. Stakeholders and individuals

interested in the specific performance details can access

by scanning the QR code provided below.

+
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6.2 ABUBINMIULUINSTIU GRI
(GRI CONTENT INDEX)

ﬁUG§5mm7UU’1m82’1u GRI (Global Reporting Initiative)  The GRI (Global Reporting Initiative) Content Index for
VOUSIEINUAUENEUUS:91T 2567/68 Vo VGITASN1dU  FY 2024/25 has been meticulously reported and is now
1duunrtnidulsrivouuseng Tnuntuaiuisnaiurso  available for viewing on VGI's website. Stakeholders and
AoulkanlnlnonisainuAdansSiAnAUEN] individuals interested in the index can access the report

by scanning the QR code provided below.

© VGi

+
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6.3 NISSUSOUINKUIUIIUNILUDN
(INDEPENDENT ASSURANCE STATEMENT)

LRQA

LRQA Independent Assurance Statement

Relating to VGI PUBLIC COMPANY LIMITED’s Sustainability Report
for the FY 2024/25

This Assurance Statement has been prepared for VGI PUBLIC COMPANY LIMITED in accordance with our contract but is intended for
the readers of this Report.

Terms of engagement

LRQA (Thailand) Limited was commissioned by VGI PUBLIC COMPANY LIMITED (VGI) to provide independent assurance on its
sustainability report FY 2024/25 for the period from 1 April 2024 to 31 March 2025 (“the report”) against the AccountAbility’s
AA1000AS v3 assurance criteria to a moderate level of assurance and materiality level of the professional judgement of the verifier is
applied, where the scope was a Type 2 engagement.

Our assurance engagement covered VGI's operations and activities in Thailand only and specifically the following requirements:
e  Evaluating VGI’s adherence to AA1000 AccountAbility Principles (2018) of Inclusivity, Materiality, Responsiveness and
Impact.
e  Confirming that the report is in accordance with GRI Standards*
e  Double Materiality assessment - GRI guideline
e  Evaluating the reliability of data and information for only the selected environmental indicators listed below:
- GRI302-1 Energy consumption within the organization and intensity
- GRI303-3,303-4 and 303-5 Water withdrawal/discharge and consumption
- GRI305-1 Direct Greenhouse Gas Emissions (Scope 1)?
- GRI305-2 Indirect Greenhouse Gas Emissions (Scope 2)?
- GRI305-3 Other indirect (Significant Scope 3) GHG emissions (Cat. 1, 3, 5,6, 7, 13 and 15)?
- GRI306-3,306-4 and 306-5 Waste generated Waste diverted from disposal Waste directed to disposal
- GRI403-9 Work-related injuries and absenteeism rate
- GRI405-2 Ratio of basic salary and remuneration of women to men (Gender Pay Gap)

Our assurance engagement excluded the data and information of VGI’s operations and activities outside Thailand, as well as
suppliers, contractors and any third parties mentioned in the report.

LRQA’s responsibility is only to VGI. LRQA disclaims any liability or responsibility to others as explained in the end footnote. VGIs’
responsibility is for collecting, aggregating, analysing and presenting all the data and information within the report and for
maintaining effective internal controls over the systems from which the report is derived. Ultimately, the report has been approved
by, and remains the responsibility of VGI.

LRQA’s Opinion
Based on LRQA’s approach nothing has come to our attention that would cause us to believe that VGI has not, in all material
respects:

e Mettherequirements above

e  Covered all the issues that are important to the stakeholders and readers of this report.

e  Disclosed reliable performance data and information as no errors or omissions were detected

The opinion expressed is formed on the basis of a moderate level of assurance and at the materiality of the professional judgement
of the verifier.

Note: The extent of evidence-gathering for a moderate level of assurance engagement is less than for a high level of assurance
engagement. Moderate assurance engagements focus on aggregated data rather than physically checking source data at sites.
Consequently, the level of assurance obtained in a moderate assurance engagement is substantially lower than the assurance that
would have been obtained had a high assurance engagement been performed.

* https://www.globalreporting.org
2GHG quantification is subject to inherent uncertainty.

VG uson 5370 91nn (UKBU)



LRQA

LRQA’s approach
LRQA’s assurance engagements are carried out using AA1000AS v3. The following tasks though were undertaken as part of the
evidence gathering process for this assurance engagement:

e Assessing VGI’s approach to stakeholder engagement to confirm that issues raised by stakeholders were captured correctly.
We did this by interviewing VGI’s management who engage consolidate data and information as well as reviewing documents
and associated records.

e Reviewing’s process for identifying and determining material issues to confirm that the right issues were included in their
report. We also tested the filters used in determining material issues to evaluate whether VGI makes informed business
decisions that may create opportunities which contribute towards sustainable development.

e Auditing VGI’s data management systems to confirm that there were no significant errors, material mis-statements in the
report. We did this by reviewing the effectiveness of data handling procedures, instructions, and systems, including those for
internal verification. We also spoke with those key people responsible for compiling the data and drafting the report.

e Sampling of evidence presented at VGI’s head office in Bangkok to confirm the reliability of the selected environmental and
social indicators. The extent of evidence sampled for the selected indicators reflected the level of assurance applied.

Observations

Further observations and findings, made during the assurance engagement, is:

o Stakeholder inclusivity: We are not aware of any key stakeholder groups that have been excluded from VGI’s stakeholder
engagement process. VGl applied proxy system and extend to directly engage with stakeholder’s to address concerns
about how VGI’s operations may impact on.

e Materiality: We are not aware of any material issues concerning VGI’s sustainability performance that have been excluded
from the report. VGI has processes for identifying and determining material issues based on a set of unbiased criteria
and qualitative impact valuation.

e Responsiveness: VGl has addressed the concerns of stakeholders in relation to GHG emissions, media content as well as
OH&S.

e Impact: VGI has processes to evaluate impacts related to climate change and other ESG negative significant impacts.

e Reliability: Data management systems are properly defined for the selected environmental and social indicators.

LRQA’s standards, competence and independence

LRQA ensures the selection of appropriately qualified individuals based on their qualifications, training and experience. The
outcome of all verification and certification assessments is then internally reviewed by senior management to ensure that the
approach applied is rigorous and transparent.

This verification is the only work undertaken by LRQA for VGI PUBLIC COMPANY LIMITED and as such does not compromise our
independence or impartiality.

o /-

Opart Charuratana

LRQA Lead Verifier

On behalf of LRQA (Thailand) Ltd.

No. 252/123 (C), Muang Thai - Phatra Complex Tower B.

26th floor, Ratchadaphisek Road., HuayKwang, Bangkok, 10310, THAILAND
LRQA reference: BGK000001221

Dated: 18 June 2025
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IUUEOUNIUADIUARIKUVOILEIU
(Reader Opinion Survey)

VolausliuzvoujonunbrosnsuuAoUgiduUs:910 2567/68 9:UUNETIUNSWrUNNSIANMSEBNUAUEEUTUOUNAR
Your views and suggestions for FY 2024/25 Sustainability Report will be utilised to improve our future reporting.

1. nsfuas:uveyaWugauvaunau (Please specify your personal information.)

IWFi (Gender) [ 1Yy (Female) [ 1870 (Male)
01¢ (Age) [ 1#n3130 U (Lower than 30 years) [ 130-45U (30 - 45 years) [ 1wNN91 45 U (More than 45 years)
2. ns:m'ls:qan'lu:va\ln"lu (Please specify your relationship with VGI.)
[ ]@fieru/dnavnu [ 1anA [ 1A [ ]HUO8INUVOISY
(Shareholder/Investor) (Customer) (Supplier) (Government Agency)
[1] Fouoasu [ ]wUnviuvaguseng [ 1ygusulndaniuds:nounis
(Media) (Employee) (Communities)

[ 18U AUSASIU). oo
(Other — please specify)

3. n:nuWawaTwia§Ulluus1unum'|u€faﬁuUs:é"\U 2567/68 (Please rate your satisfaction for the presentation of 2024/25 Sustainability Report.)

AAUYSIUVOIS18TU (Content Completeness) [ ]u1n (High) [ ]1Uauna (Medium) [ 1009 (Low)
Us:IRAuvous1euIU (Reporting Topics/Issues) [ Tuan (High) [ 1Uunaw (Medium) [ 1009 (Low)
itioninT9d e (Ease of Understanding) [ Tw1n (High) [ 1Urunaw (Medium) [ 008 (Low)
n1seoniuusUiau (Report Design) [ Tuan (High) [ ]Uaunan (Medium) [ 100y (Low)
noUWIWolamos1eUlngsol (Overall Satisfaction) [ 1w1n (High) [ 1Urunaw (Medium) [ ]Uo8 (Low)
4. nmuau’(mﬁam’[unGia:unva\IS'w\l‘\unO‘\UE'J:\lﬁu (Please rate your interest for each chapter.)
UsaifuRDdudnAnysionousisdiuved VG [ TuIn [ ]Uaunaw [ ]Uoy [ 1Tyauls
(Materiality Assessment of VGI) (High) (Medium) (Low) (Uninterested)
n1stdousounuydoulside [ Tun [ 1Urunaw [ ]doy [ 1Tdauls
(Stakeholders Engagement) (High) (Medium) (Low) (Uninterested)
ulgungia:idaKungNISWeuUNogWEIEU [ Tun [ ]Uauna [ ]Uoy [ 1Tyauts
(Sustainable Development Policy and Targets) (High) (Medium) (Low) (Uninterested)
N1SNNAURIANINISIA:9SYSSSUNIISSNY [ Tun [ 1Urunam [ 1doy [ 1luaule
(Corporate Governance and Business Conduct) (High) (Medium) (Low) (Uninterested)
NNSUSKISADUIABNIIE:N12:3NOM [ Twun [ 1Urunaw [ ]doy [ 1Tdauls
(Risk and Crisis Management) (High) (Medium) (Low) (Uninterested)
n1sdnnisrovlgauniu [ Jun [ 1Uauna [ ]Uoy [ 1Tyauts
(Supply Chain Management) (High) (Medium) (Low) (Uninterested)
udnNSsU [ Twun [ 1Urunaw [ ]doy [ 1Tdauls
(Innovation) (High) (Medium) (Low) (Uninterested)
Ao laonnunwauInAlulagansauinfia:noiuidudouniovesioya [ JuIn [ 1Urunaw [ 1doy [ 1Tdauts
(Information Security and Data Privacy) (High) (Medium) (Low) (Uninterested)
N1SYANISADAUWUSAUANAN [ Tun [ TUauna [ ]Uoy [ 1Tdauls
(Customer Relationship Management) (High) (Medium) (Low) (Uninterested)
mstr;uuwns‘wmnsuquzjua:ﬂmu@uaqﬁﬁ [ Jun [ ]Uaunan [ ]Uoy [ 1Tlyauls
(Human Resources Development and Well-being) (High) (Medium) (Low) (Uninterested)
ansuyuusu [ Tun [ 1Urunan [ ]doy [ 1TJauls
(Human Rights) (High) (Medium) (Low) (Uninterested)
NISWRJUNaUAUIaEUBU [ Jun [ 1Urunaw [ ]Uoyu [ 1luaute
(Social and Community Development) (High) (Medium) (Low) (Uninterested)
9180ouJIa:AUUanNEY [ Tun [ 1Uauna [ ]Uoy [ 1Tyaut
(Occupational Health and Safety) (High) (Medium) (Low) (Uninterested)
AoUSUBRBaUlUItorEeTuunun [ Jun [ ]Urunaw [ oy [ ]1Tuaule
(Responsibility of Content) (High) (Medium) (Low) (Uninterested)
nagnsenuaniwnuoNAia:nN1sidwasiu [ Tun [ ]Uauna [ ]Uoy [ 1Tyauts
(Climate and Energy Strategy) (High) (Medium) (Low) (Uninterested)
N1SYANISVOUIFY [ Tun [ 1Urunan [ ]doy [ 1TJauls
(Waste Management) (High) (Medium) (Low) (Uninterested)
wanISFATUINUANUADUEIEU [ Twun [ TUrunaw [ ]doy [ 1Tdauls
(Sustainability Performance Results of VGI) (High) (Medium) (Low) (Uninterested)

5. nsruns:yUszifundovolauonuziwuiAy IWoUsSuUsisneuunudIdualusioll
Please provide other comments or suggestions to improve the next Sustainability Report.

VGI vovauws:Anag Waud1msunousoudo
VGl greatly appreciates your valuable feedback.
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Please mail this survey to:
Company Secretary Department
VGI Public Company Limited
1000/9 BTS Visionary Park - South Tower, 27" Floor,
Phahonyothin Road, Chomphon, Chatuchak, Bangkok 10900
Telephone number: +66 (0) 2273 8884
Email: companysecretary@vgi.co.th
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VGI PUBLIC COMPANY LIMITED
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27™ FLOOR, PHAHONYOTHIN ROAD, CHOMPHON SUB-DISTRICT,
CHATUCHAK DISTRICT, BANGKOK 10900 THAILAND
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